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INTRODUCTION

D I G I TA L I N N O VAT I O N I S PA R T O F A S T R AT E G I C I N I T I AT I V E O F K D M P L T O
S E R V E TODAY ’ S D E M A N D F O R G A I N I N G S E A M L E S S C U S T O M E R
E X P E R I E N C E A C R O S S D I G I TA L D E V I C E S . I T I S T R U E T H AT L E A D E R S AT
T H E H I G H E S T L E V E L S N E E D T O H AV E A C L O S E U N D E R S TA N D I N G O N
H O W T E C H N O L O G Y C A N I M PA C T T H E I R O R G A N I Z AT I O N A N D T H I S
U N D E R S TA N D I N G R E Q U I R E S T H E T R A N S I T I O N F R O M T H E C - S U I T E T O
T H E D I G I TA L - S U I T E .

F O R O V E R 2 D E C A D E S , V A R I N D I A ' S E D I T O R I A L C O V E R A G E H A S B E E N
H E L P I N G T H E B 2 B a n d B 2 C PA R T N E R S T O M A K E S U C C E S S F U L
B U S I N E S S D E C I S I O N S , W I T H I T S D A I LY U P D AT E S A S T H E B R E A K I N G
N E W S , I N D U S T R Y O P I N I O N A N D T E C H N I C A L A N A LY S I S F R O M T H E S TAT E
O F A R T T E S T C E N T E R .

V A R I N D I A H A S A LWAY S B E E N AT T H E F O R E F R O N T O F C U T T I N G - E D G E
D I G I TA L I N N O VAT I O N T H AT F O C U S S E S O N S E A M L E S S C U S T O M E R
E X P E R I E N C E A N D C O N N E C T I N G W I T H T H E C H A M P I O N S I N T H E F I E L D O F
S E C U R I T Y A N D C Y B E R S E C U R I T Y.

V A R I N D I A B R A N D B O O K H A S P O S I T I O N E D A S T H E T R U S T E D P A R T N E R
O F 1 0 0 T O P I T C O M P A N I E S I N T H E C O U N T R Y.



ABOUT US
S I N C E 1 9 9 9 , VA R I N D I A H A S B E E N T H E M O S T C R E D I B L E R E S O U R C E O N T H E
I N D I A N I T C H A N N E L C O M M U N I T Y. I T I S A M O N T H LY I T C H A N N E L P U B L I C AT I O N
R E A C H I N G T H E I T C H A N N E L C O M M U N I T Y T H R O U G H I T S S I N G L E N AT I O N A L
E D I T I O N . I T H A S T H E S T R O N G E S T R E A C H I N T H E M E T R O S , A , B , C A N D D C L A S S
C I T I E S I N T H E C O U N T R Y, C O V E R I N G O V E R 3 0 , 0 0 0 C H A N N E L PA R T N E R S I N M O R E
T H A N 1 5 0 T O W N S & C I T I E S .

T H E O N L I N E E D I T I O N VA R I N D I A . C O M I S P R E F E R R E D B Y 8 5 % O F T H E PA R T N E R S
F O R T H E L AT E S T I T C H A N N E L N E W S . W I T H M O R E T H A N 1 , 5 0 , 0 0 0 PA G E V I E W S , I T
I S T H E L E A D I N G W E B S I T E D E D I C AT E D T O T H E I T C H A N N E L PA R T N E R S ( VA R S )
C O V E R I N G T H E L AT E S T N E W S O F T H E H O U R , V I E W S , A N A LY S I S , P R O D U C T
L A U N C H E S R E L E VA N T T O T H E C H A N N E L C O M M U N I T Y.

I N TODAY ’ S D I G I TA L A G E , T H R O U G H E F F E C T I V E C O L L A B O R AT I O N C A N A C H I E V E
R I G H T D I G I TA L W O R K P L A C E A N D F O U N D T H E I M P O R TA N C E O F S H O R T V I D E O
P R E S E N TAT I O N A N D I S B E C O M I N G I N C R E A S I N G LY I M P O R TA N T I N T H E M O D E R N
W O R L D .

O T T P L AT F O R M S A N D C O N N E C T E D T V A R E O N T H E R I S E , T H E R E ' S N O D O U B T
A B O U T I T. T R A D I T I O N A L M E D I A H A S S TA R T E D I N T E G R AT I N G O T T P L AT F O R M S I N
B R O A D C A S T I N G T H E I R S H O W S A N D C O N T E N T. N E E D L E S S T O S AY, T H I S H A S
G I V E N B I R T H T O N E W T E C H N O L O G Y, I . E . C L O U D B R O A D C A S T I N G A N D TA R G E T E D
A D V E R T I S I N G .

T O D AY, W E A R E F U L LY G E A R E D T O A D D R E S S T H E E M E R G I N G T E C H N O L O G I E S I N
T H E C O U N T R Y W I T H O U R A N D R O I D A N D I o S R E A D I N E S S .



OPPORTUNITY- VARINDIA & 
Group Publications

D I G I T I Z AT I O N A L S O M A K E S E V E R Y S T E P O F T H E P R O D U C T I O N P R O C E S S M O R E
P R O D U C T I V E A N D , I N S O M E C A S E S , C H A N G E S T H E N AT U R E O F P R O D U C T I O N .
D I G I T I Z AT I O N T R A N S F O R M S P R I N T I N G P U B L I C AT I O N S I N T O S E R V I C E S
( E B O O K S , D I G I TA L N E W S , A N D E N T E R TA I N M E N T ) . H O W E V E R , I N I N D I A O N -
L I N E E D I T I O N I S S T I L L C O N S I D E R E D A S T H E VA L U E A D D I T I O N T O T H E P R I N T
M E D I U M .

M A R K E T E R S S H O U L D P L A N F O R I M PA C T F U L M A R K E T I N G T O O L . M A R K E T E R S
N E E D T O D E F I N E T H E I R TA R G E T A U D I E N C E A N D G T M S T R AT E G Y, A N D T H E Y
N E E D T O H AV E A D E E P U N D E R S TA N D I N G O N T H E FA C T O R S I N F L U E N C I N G T H E
A U D I E N C E , T H E R E I S S H A R P I N C R E A S E I N T H E A C C E P TA N C E O F T H E V O I C E
A N D V I D E O B A S E D C O M M U N I C AT I O N S .

A preferable media vehicle for the Tech Companies in India
# Ultimate media vehicle to address the B2B and B2C customers in the country
# We undertake the partner and customer connectivity programmes
# Our decades of experience says, amplifications through partners is the best way of reaching
the partner communities
# We have three types of database (VAR/SME/Enterprises) can take care of brand amplification
through the eDM shoot
# Several corporates have taken the root of Content Syndication and opening a dedicated
section like Work from Anywhere in our website, it brings huge response(www.varindia.com)
# Our print and on-line, digital and social helps the corporates to achieve 360 degree approach.



WEBSITE VIEWERSHIP
D I G I TA L T E C H N O L O G Y P R E S E N T S A N O F T E N B E W I L D E R I N G A R R AY O F C H O I C E S
F O R J O U R N A L I S T S – P R O D U C I N G S L I D E S H O W S A N D V I D E O S , J O I N I N G S O C I A L
N E T W O R K S A N D B L O G G I N G , U S I N G M A P M A S H U P S A N D M O B I L E D E V I C E S -
T H E L I S T S E E M S E N D L E S S .

V A R I O U S S T U D I E S A B O U T V I S U A L C O M M U N I C AT I O N S :

· B Y  2 0 2 1  I N D I A  T O  B E S E C O N D L A R G E S T  V I D E O - V I E W I N G  
A U D I E N C E G L O B A L LY :  S O N Y L I V R E P O R T

· I N D I A N S  C O N S U M E 1 9 0  M I N U T E S  O F  V I D E O  P E R  D A Y P E R  U S E R - B C G -
C I I R E P O R T  2 0 1 8

· V I D E O S  A R E 1 2  T I M E S  M O R E  E F F E C T I V E C O M PA R E D  T O  O T H E R  M E A N S  
O F C O M M U N I C AT I O N

V I D E O S  C A N B E U S E D A C R O S S  P L AT F O R M S  L I K E  S O C I A L  M E D I A  ( L I N K E D I N  /  
F A C E B O O K  / T W I T T E R  /  W H AT S A P P  A N D  I N S TA G R A M ) ,  C O M PA N Y  I N T R A N E T  
( E . G .  L M S ) ,  D I G I TA L  M A R K E T I N G ,  I N - O F F I C E  D I S P L AY S ,  E T C . T O P  1 0  
A R E A S W H E R E  V I D E O S  C A N  B E  U S E D  E F F E C T I V E LY  C A N  B E  S E E N  I N  T H I S  
I N T R O D U C T O R Y  O F  2  T O  3  M I N U T E  V I D E O .

THE INITIATIVES TOWARDS GODIGITAL HAS HELPED MANY

ORGANISATIONS TO GROW FURTHER. THE PLATFORM HAS HELPED MORE

THAN 500 CUSTOMERS IN THE COUNTRY AND ABROAD. OUR PRIME

OBJECTIVE IS HOW THE CUSTOMERS CAN ACHIEVE REAL HUMAN TOUCH

INTO THEIR RESPECTIVE PRODUCTS , SOLUTIONS AND SERVICES THEY

OFFER.

 Analytics
http://www.varindia.com

www.varindia.com
Go to report 

Language Users % Users

1. en-us 80,483 42.33%

2. en-gb 54,861 28.85%

3. c 23,763 12.50%

4. en-in 21,179 11.14%

5. en 2,779 1.46%

6. zh-cn 1,989 1.05%

7. en-au 858 0.45%

8. hi 775 0.41%

9. (not set) 441 0.23%

10. hi-in 433 0.23%

Audience Overview

Aug 1, 2021 - Aug 31, 2021

Overview

 Users

… Aug 3 Aug 5 Aug 7 Aug 9 Aug 11 Aug 13 Aug 15 Aug 17 Aug 19 Aug 21 Aug 23 Aug 25 Aug 27 Aug 29 Aug 31

20,00020,00020,000

40,00040,00040,000

Users

192,868
New Users

188,771
Sessions

202,779
Number of Sessions per User

1.05

Pageviews

235,835
Pages / Session

1.16
Avg. Session Duration

00:00:28
Bounce Rate

91.09%

New Visitor Returning Visitor

95.8%

© 2021 Google

All Users
100.00% Users



AUDIENCE PROFILE OF VNS (Daily News Wire)

• PREDOM INANTLY MALE AND FEMALE , FALL ING IN THE AGE GROUP OF 25 -55

YEARS .

• REPRESENT THE SEN IOR MANAGEMENT & M IDDLE MANAGEMENT ACROSS

INDUSTRY VERT I CALS .

• PR IMAR I LY BASED IN THE METROPOL I TAN C I T I ES (OVER 75% )

• E I THER AN I T DEC IS ION MAKER OR A DEC IS ION INFLUENCER .

• PR IMARY TA INCLUDES C IOs / C TOs / C I SOs OF LARGE ENTERPR ISES , ASSET

MANAGERS /DATA CENTER HEADS OF LARGE ENTERPR ISES , I T HEADs / I T MANAGERS ,

SYSTEM /NETWORK ADM IN ISTRATORS , PROJECT MANAGERS AMONG OTHERS .

• SECONDARY TA - O THER CXOS, V I Z CEOs , COOs , CFOs , CMOs ETC ( TA INCLUDES

BOTH EX IS T ING AS WELL AS ASP IR ING ) .

• THERE ARE 500 GLOBAL AND IND I AN TECHNOLOGY COMPAN I ES ARE THE REGULAR

I NVES TORS BY I NVES T ING IN OUR MED IA FOR ADVERT I SEMENT AND BRAND

COMMUN ICA T I ONS .

• BRAND BOOK HAS CHOOSEN AS THE BRAND CUSTOD I AN OF SEVERAL FORTUNE 500

COMPAN I ES

• BRAND BOOK I S THE ONLY BOOK BR INGS HUGE IN -S IGHTS OF TECH COMPAN IES

FUNCT ION ING IN IND IA

• BRAND BOOK IS HELP ING THE CORPORATES TO REACH OUT 5000 PLUS END

CUSTOMERS IN THE COUNTRY. ( C I O / C TO / CDO )



Competitive Analysis Of Varindia.com





We have created several videos, during our two decades of journey by Introducing of various Corporate houses product
and services in India by using various techniques, including animation. In many cases these Videos were also used
for Product Brochures highlighting their USPs for your customers, Client Testimonials, Employee Motivation, CIO/CXO
Messages and many.



Positioning in the Indian Market
( Circulation & Visibility)

Northern 
India  
No.1

Western 
India   
No.1

Eastern 
India    
No.1

Southern 
India  
No.1

➢Key enabler in the country- ALWAYS AHEAD IN TECHNOLOGY

➢VARINDIA WORKS CONTINUOUSLY TO ACHIEVE THE VISION OF DIGITAL INDIA, WHICH

HAS WORKED AS THE CATALYST FOR THE GROWTH OF INDIA TO ENSURE THAT

GOVERNMENT SERVICES ARE MADE AVAILABLE TO CITIZENS ELECTRONICALLY BY

IMPROVED ONLINE INFRASTRUCTURE AND BY INCREASING INTERNET CONNECTIVITY OR

BY MAKING THE COUNTRY DIGITALLY EMPOWERED IN THE FIELD OF TECHNOLOGY.



VARIOUS ON-LINE PROPERTIES (VAS)
1. BANNER ON THE WEBSITE
2. ELECTRONICS DATA MAIL ING (EDM SHOOT)
3 . POPUP BANNER/ADVERTISEMENT
4. SKYSCRAPER ADVERTISEMENT
5. CHOOSE YOUR TARGET CUSTOMER FROM

@ VALUE ADDED RESELLERS DATABASE SIZE OF 85,000

@ SME DATABASE SIZE OF 3.00 LAKH

@ ENTERPRISE DATABASE SIZE OF 2.00 LAKH

@ GOVERNMENT AND PSU DATABASE SIZE OF 1.00 LAKH

6. LEAD GENERAT ION THROUGH DATABASE EDM SHOOT

7. USE THE SIDEBAR TO PROMOTE DOWNLOADABLE OFFERS.

8 . ON-L INE LEAD GENERAT ION

9. LEAD GENERATION IN BENT
10. MATURING LEAD & GETT ING SIGN-UP (ONE O ONE INTERACT ION)

NOTE: * BY USING BIG DATA SMARTLY CAN BENEF IT D IG ITAL

MARKETERS SIGN IF ICANTLY IN ENHANCING THE IR BUSINESS ROI

AND LEAD GENERATION AND CONVERSION PROCESS. MORE

ORGANIZAT IONS ARE SHIFT ING THEIR ATTENT ION TOWARDS USING BIG
DATA AS PART OF THE IR D IG I TAL MARKET ING STRATEGIES .



ON DEMAND DIGITAL VIDEO

Near l y two -th i rds o f the g loba l popu lat ion w i l l have

Internet access by 2023. There w i l l be 5 .3 b i l l i on tota l

I nternet users (66 percent o f g l oba l popu lat ion ) by

2023. The number o f dev ices connected to IP networks

wi l l be more than three t imes the g loba l popu lat ion by

2023. There w i l l be 3.6 networked dev ices per cap ita by

2023. M2M connect ions w i l l be ha l f o f the g loba l

connected dev ices and connect ions by 2023. The share

o f Mach ine -To -Mach ine (M2M) connect ions wi l l g row from

33 percent in 2018 to 50 percent by 2023. There w i l l

be 14.7 b i l l i on M2M connect ions by 2023.

Over 70 percent o f the g loba l popu lat ion wi l l have
mob i l e connect iv i ty by 2023 .

KEY HIGHLIGHTS: 
@VIDEO IS AN EXCELLENT FORMAT FOR INFORMING AND EDUCATING THE RIGHT TG
@VIDEO CONVEYS HUGE AMOUNTS OF INFORMATION IN A SHORT TIME
@VIDEO TELLS YOUR STORY BETTER WITH ANALYTICS THAN OTHER FORMATS
@VIDEO ADS CONVERT SALES AND PEOPLE DO SHARE VIDEOS

WE CAN’T DENY THE FACT THAT TECHNOLOGIES HAVE CREATED AN ENVIRONMENT
WHICH REQUIRES EVERY PROFESSIONAL TO STAY AHEAD OF THE CURVE. ELSE, THEY’LL BE
LEFT BEHIND. OUR SURVEY SAYS, VIDEO AD TO A PRODUCT DESCRIPTION INCREASES THE
CHANCES OF A SHOPPER BUYING THAT ITEM BY UP TO 40%. THE NUMBER OF PEOPLE
WATCHING VIDEOS ON MOBILE DEVICES CONTINUES ITS UPWARD CLIMB.



VALUE ADDED OFFERINGS

O n l i ne - www. Va r i n d i a . C om  ( i n t e ra c t i ve  p o r t a l ) ,  E - m a g a z ine  a va i l a b l e  ( 2 4  X  7 )

S e r v i c es – VA R  I N D I A n e ws  s e r v i c e  w i t h  8 5 , 00 0  s u b s c r i b e rs  a c r o s s  i n d u s t r y

E ve n t s – D e d i c a t ed  s e c t i o n  t o  c o ve r  t h e  e ve n t s  s u c h  a s  S t a r  N i t e Awa r d s ,  I T  F o r u m - C us t om er  S u m m i t ,
( n a t i o na l  e ve n t s  a n d  O I TF,  S I I TF,  E I I TF  &  W I ITF  ( r e g i on a l  e ve n t s ) .

VAR  T V  – v i d e o  i n t e r v i e ws  a va i l a b l e  O n  t h e  we b s i t e .

M O B I LE  AP P L I C AT I O N S :  A N D R O I D  A N D  I O S

Va s  ( va l u e  a d d e d  s e r v i c es )  – t e s t  c e n t e r,
n e ws  s t u d i o ,  S MS   u p d a te  t o  3 0 , 0 00
C X O s  a c r o s s  t h e  c o u n t r y  o n  d e m a nd ,
R o a d  s h o ws  i n  B  a n d  C  c l a s s  c i t i es ,
c h a n ne l  m e e t s ,  VA R  C h a t  ( o n e  t o  o n e )
– o n  a s s i gnm en t  b a s i s .

S o c i a l  m e d i a  b r a n d i ng

VAR  I N D I A M o bi l e  ve r s i on  s i t e  :  R e a d y
W w w. Var i n d i a . C om
W w w. M yb r a n d b oo k . C o . I n
W w w. S p oi n d i a . O r g

http://www.varindia.com/
http://www.mybrandbook.co.in/
http://www.spoindia.org/




CONTACT US
C O R P O R AT E  O F F I C E  -
A - 8 4 A / 3 ,  R O S E  A PA RT M E N T S  
PA RYAVA R A N C O M P L E X ,  I G N O U  R O A D  
N E W  D E L H I - 1100 30  
T E L .  :  0 11 - 4 165 5458 (10  L I N E S )
FA X . : 011 -460 6180 9 ,  4 1 6 5 638 3
E - MA I L :  P UB L I S HE R@ VA RINDIA .COM
H A N D  P H O N E :  + 9 1 - 981 8928 406

R E G I O N AL O F F I C E S :  

BANG ALO RE          M UM BAI            KO LKATA
K AM L AK AR AN I L S AH U             S U N I L
0 9 8 8 628 0836       0 8 10 8017 479      0 8 1 0 02 9803 3

* Strictly Confidentiel

mailto:publisher@varindia.com

