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Dell spins off VMware
stake to pay $9.7 billion
to reduce the debt

Dell Technologies Inc said that it would
spin off its 81 percent stake in VMware, in a
move that will help the PC maker reduce its
debt and the two companies will continue to
operate without major changes for at least
five years.
Dell will continue to
resell VMware products
– a critical arrangement
for VMware as 35 per
cent of its revenue
comes
from
sales
initiated
by
Dell,
though one that Dell
said it needs to work
on because reselling VMware is currently a
break-even effort. Dell hopes doing so will
help it achieve an investment grade rating
and simplify its capital structure. However,
the products including VXrail and VMware
Cloud on Dell EMC will remain unchanged.

Hitachi acquires
GlobalLogic for $9.6 billion

Hitachi has announced the acquisition
of US-based software development firm
GlobalLogic for $9.6 billion.
Hitachi expects the addition of
GlobalLogic's advanced digital engineering
capabilities and its solid client base that

include major technology companies,
to strengthen its digital portfolio. The
acquisition will create synergies across
Hitachi's five sectors - IT, energy, industry,
mobility and smart life - and automotive
systems business (Hitachi Astemo)
by accelerating the advanced digital
transformation of social infrastructure
such as rail, energy, and healthcare at a
global scale.
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HELLO INDIA

IDEATION OF IDEAS….

GIVING RISE TO UNICORNS IN INDIA
It is all about the ideas playing the game…..
Your knowledge and ideas are communicated
through a programming language that is API
(Application Programming Interface). API
is a software intermediary that allows two
applications to talk to each other. In other
words, an API is the messenger that delivers your
request to the provider that you’re requesting
it from and then delivers the response back
to you. API enables the interaction between
data pipelines, applications and devices that is
essential to any online business infrastructure.
The role of business analysis and business
intelligence can’t be avoided.
Every piece of software built today either
uses an API or is an API. It has become an
essential element in today’s digital economy—
and that means the API growth rate is increasing
at an explosive pace. API integration platforms
allow businesses to communicate information
between multiple APIs. For example, a business
may have an e-commerce API set up, an internal
operations API, as well as a marketing API.
The information from all of these APIs can be
integrated using an API integration management
platform. There are millions of APIs available as
on date. However, selection of the best API to
suit your needs is the foundation of the business
strategy.
Developers are now much more productive
than they were before when they had to write a
lot of codes from scratch. With an API they don’t
have to reinvent the wheel every time they write
a new program. Instead, they can focus on the
unique proposition of their applications while
outsourcing all of the commodity functionality
to APIs. Hence, API integration platforms are a
huge productivity booster.
There are various API integration platforms
available that allows you to create a new API
from an existing integration. API integration
platforms allow you to create new APIs with the
click of a button, saving your time and money
while allowing you to get the most out of your
existing technological investments.
AI-based APIs are the fastest-growing
category — specifically around areas like facial
recognition and text analysis. Machine learning
adoption has exploded recently, driven in part
by the rise of cloud computing, which has made
high performance computing, network and
storage more accessible to all businesses.
It helps the birth of start-ups. It keeps
polishing and giving the finishing touch to
offer services to either the existing technology
and solutions or supporting the human need.
Some of the biggest factors, venture investors
are looking for in startups are uniform across
the board for any technology vertical. However,
there are some factors that are unique in 2021,
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namely due to the pandemic.
At the same time, scalability will always be one
of the most important factors for those looking
to invest in a successful startup. When there
are opportunities for growth, startups should
be ready to capitalize on them immediately.
Investors are also looking for startups that can
continue to improve their products without the
need for substantial capital investment.
Another most important thing is the
investors are looking into a solid business
plan. They want assurance that there is a real,
widespread problem that the product solves.
Investors also want to see financial reports and
projections of revenue growth backed up by
market analysis.
Most social networking platforms, online
video platforms, large e-Commerce sites, search
engines, companies into cyber security and other
services have some sort of recommendation
engine system based on machine learning
algorithms. The movies and shows that people
like on Netflix, the content that people like or
share on Facebook, the hashtags and likes on
Twitter, the products consumers buy or view
on Amazon, the queries users type in Google
Search are all fed back into these sites' machine
learning models to make better and more
accurate recommendations. Like this , various
attack methods, including fooling a model
into incorrectly classifying an input, obtaining
information about the data that was used to train
a model.
IT fuels the growth of start-up companies
and subsequently achieves the status of the
so-called unicorn (A company worth billion
dollars). However, many start-ups in the country
are diluting their stakes to the investors for the
future growth as they are shortage of funds.
As a Result, the founders and co-founders are
now left with minimum share holdings and the
board has to take further calls on any growth
and investment in the company.
In the year 2021 we have seen the Eleven
Indian companies that have achieved the status
of Unicorn and they are Digit, Innovaccer, Infra.
Market, Five Star, Meesho, Cred, Pharmeasy,
Groww, ShareChat, Gupshup and Chargebee.
These companies are able to achieve this status
because of their disruptive ideas and helping the
industry and verticals to grow. Currently, India is
home to 48 unicorns - startups with valuation of
over USD 1 billion. To facilitate the growth of
startups, the Indian government had announced
the 'Startup India, Stand-up India' initiative. As
on December 23, 2020, the Indian government
has recognised a total of 41,061 startups and
4.7 lakh jobs have been reported by more than
39,000 startups.
Startups have the potential to be the engine

of growth in the long run. The Indian start-up
ecosystem has been progressing well, despite
the COVID-19 pandemic. However, potential
threats are emerging from the manipulation of
API and algorithms, especially those used by
social networks hold broad societal implications.
It is widely understood that algorithmic
manipulation has led to entirely false stories,
conspiracy theories, and genuine news pieces
with altered figures, statistics, or online polls
being circulated as real news.
And this number is likely to increase in
coming years with technology to play a big role.
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ROUND ABOUT

DYNAMICS OF INDIA’S
ICT DREAM
What is common between 1980’s and 2020? My friend is a person who keeps track of
every development in the ICT sector and can recite the events in the chronological order.
He started comparing the two time periods-1980 and 2020, separated by 40 years. He
started rather theatrically, distinguishing between India’s soft and hard power. The soft
power he referred to, is the software power. He said that India started exporting software
only in 1980’s and the initial dispatch was to the US, during Rajiv Gandhi’s time. The
person, according to him, solely responsible for that was no one but Sam Pitroda, who
had high level business connections in the US, where he was working, before relocating to
India temporarily that time to become the friend, guide and philosopher to Rajiv Gandhi.
That was the time, the soft (software) power guided India’s history. Between then and
now, India’s software exports including IT enabled services peaked from a few million
dollars in 1980s’ to US$147 billion In 2020, a meteoric rise and it is still ticking.
But the pitch of the electronic historian is different. He is now talking about the hard
(hardware) power of India, which he predicts, has started the upward movement from
the year 2020. That is the connection that he is establishing between 1980 and 2020. In a
gap of 40 years, the historian predicts that the electronics and related component sector is
poised to grow at the same pace if not at a higher pitch.
The ecosystem of the hardware segment is essentially different from that of the
software segment. In 2015, I recall reading an estimate that India’s hardware requirements
including consumer electronics would reach the US$400 billion mark by 2020. The
domestic production hovering around US$100 billion would leave a gap of US$300 billion,
necessitating heavy imports. But empirical evidence indicates that the demand profile was
on the higher side. There are opinions that the demand data was kept high, taunting the
stakeholders to up the production to escape from an imminent foreign exchange outflow.
There are also views that the demand side estimates were not kept high if one takes into
account electronic items being imported, which are embedded in the capital goods and
machineries. There is no precise data available for such items, which are embedded as
electronic connectors, semi-assemblies in capital goods etc. It is difficult to maintain such
data, substantiating the argument that the electronic goods imported into, could be higher
than the official import figures reflected.
I tried to find out the present domestic production. Though I was not successful
in getting the precise data, I tried to extrapolate the figures of the previous years. It is
obvious that hardware production did not catch up with that of the software solutions
and IT enabled services. But the software sector could not get any of these support or
the government protection in its nascent stage or even later. Still it presented a remarkable
growth in the last 40 years.
Can that be said about electronic hardware? Will the sector grow in the same pace and
speed as that of software in the next forty years by the turn of 2060?
Among the few cardinal takeaways of the pandemic was the need for building alternative
sources and support systems. The second was the realization how interconnected the
world is not alone economically but socially, politically and emotionally. The pandemic
taught the world leadership that no country can be in the safe zone if there are calamites
and disruptions elsewhere.
The technology companies, mostly belonging to the ICT sector, will be more cautious
than others while investing in China or sourcing from that country. That process has
already started. The question is whether that will help India to gain from where China lost
or poised to lose in the ICT sector.
Just by harping on geopolitical advantage, nothing much is going to happen to India.
We have to mark our strategies and work towards achieving the target in a coordinated
manner. There are many factors that may work in our favor. Foremost is the scramble
of some of the global IT giants to relocate either fully or partially from China, their
manufacturing establishments. Some of them have already done that, a few are in the
process of doing that and a growing number of companies are contemplating vacating.
To take advantage of the ground level situation, India has to calibrate its policies. In
the short and medium run India should be in the reckoning if not in the top among the
China +1 syndrome that is sweeping across the world for global sourcing, particularly
electronics goods. This dictum is followed by most of the ICT companies world over.
They are keen to develop alternative channels for sourcing their ICT requirements, be it
electronic goods, components or even micro components that go into the manufacture
of components. India can fit into that scheme of things before we make solid forays into
the electronic sector as the powerful manufacturing hub.
Yet, one has to understand the inner dynamics of the electronics and component
sector in India. Though computer software and electronics are integral parts of the ICT
sector, the dynamics of the two sectors are different. The foremost differentiation is the
logistics. Software solutions are less dependent on logistics or for that matter on physical
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infrastructure since the data (end product) is transferred
(exported) digitally. That is not the case with electronics
and related segments. They need the support of the
physical infrastructure like the brick and mortar sector.
It only means that the growth of the electronics sector
cannot happen from a vacuum. It has to have supporting
systems built around that to catalyse the growth.
Also, in the electronics sector, there are many layers of
players who are interdependent.
To build such a massive and complex supply chain in
the short or medium term to the finesse of China, is very
difficult. So to me, what could be possible for India is to
focus on low hanging fruits. Let us focus on things where
we can excel. For instance, one sector we could make a
mark in the assembling of mobile phones. From a net
importer, we have become a formidable exporter of the
item. That, indeed, is a marvellous success story. But to
take full advantage of the opportunity, India has to produce
the sub-assemblies, components including sensors, FAB
etc locally. That is what China did to become the world
leader in the electronics sector. My sense is that we should
also do the same to get our footprint strong and scalable
not necessarily for the end products, but also for subassemblies and components that go into the end products.
For every segment, we have to focus on the world market.
That may take time and we have to be prepared to guide,
empower and mentor our industry for that purpose. There
lies the challenge.
Let me conclude by quoting my historian friend again,
he said that it is rather fortunate that the software sector
in India has come up on its own without any government
support or meaningful fiscal incentives. I felt that his
statement was laudable since I am told that the government
has already come out with a package of US$30 billion to
support the electronics hardware industry and more sops
are in the pipeline. Indeed, it is a commendable track record
for the software development and solution segment, where
my business interest lies, to scale up the pathway without
any such help. I do not know how many would recognize
that trailblazing performance of the software sector. At
least I take pride to be one among that lot.
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DELL TECHNOLOGIES IS BULLISH ON
MID-RANGE MARKET WITH POWERSTORE

market and we work through our partners. The
other big interesting thing is project APEX.
We announced it last year. Project APEX is
our focus and that will be driving a lot of our
offerings to as-a-service.

In the APJ market, Dell Technologies has
prioritised four key things. First, PowerStore,
the platform which addresses a lot of Cloud
challenges and it is targeted towards the midrange market. Another priority of the company
is remote and the hybrid workforce. It will be
a huge opportunity for partners and they will
play a crucial role to support the customers.
Third, Power for Partners. Power is a campaign
on which Dell is working with its partners.
The company has a set of programs that allow
Partners to go out and acquire and to cross-sell
to their respective customers. So it is an exciting
program where Dell is working for partners,
called Power. Finally, the last priority in Project
APEX, it is a new as-a-service initiative and the
company is quite excited about it.
In a chat with VARINDIA, Tian Beng Ng,
Senior Vice President & General Manager Channels, APJ, Dell Technologies discussed at
length about the financial year, trends, channel
vision, Project APEX and much more.

Last is workforce transformation. During
the pandemic last year, I think everyone got
to know that PC is the first choice of people
now. The PC demand is just really surging and
I think we are seeing that trend to continue. In
fact, many folks are calling it the Renaissance of
the PC.

2020: A STRONG GROWTH YEAR

"2020 has been a very good year for the tech
industry. I am happy to say that we had very
strong FY-21 results at Dell. The year’s revenue
was actually $94.2 billion, which is up by 2%
YoY. The Q4 revenue was $26.1 billion, up by
9% YoY. We really had record performance in
many areas. Operating income was a new record
effort by $1 billion. Cash flow was very strong at
$11.4 billion for the full year. We delivered $52
billion through our partners globally in orders.
So, you can imagine just by the business by itself,
$52 billion is very significant," mentions Tian
Beng.

KEY TRENDS & CHANNEL VISION

Talking about the trends and channel
vission he says, "Especially in Channel, we
continue to specialise around specific industries.
The pandemic actually has brought a lot of
challenges and opportunities. We have seen
the growth of data and it is continuous. In fact
by 2025 we estimate there will be about 163
Zettabytes of data. We at Dell have identified
six key technologies that will be key to the
future and they are Cloud, Edge, AI, Machine
Learning, 5G, Data Management and Security.
So these six technologies are really important
for digital transformation.
If you look at the partner landscape and the
trends, I think the first big one we are observing
is multi-cloud. In fact we estimate that by 2023,
70% of all enterprises will actually be deploying
multi-cloud strategies. Multi-cloud means that
it will be both on-premise and across different
public clouds. With multi-cloud, obviously the
complexity will increase. With this the channel
partners will have a huge opportunity to play
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TIAN BENG NG

Senior VP & General Manager Channels, APJ, Dell Technologies
here to support customers as they adopt a multicloud strategy. So that will be the first key trend.
Secondly, Edge computing is very important,
because now it is important to bring computing
closer to edge to process the data faster. Now,
there is not enough time to wait to move the
data all the way from the edge back to the
data centre. Then with 5G the bandwidth will
increase, so you will see a lot of trends will
move to edge. We believe that nearly 80-100%
of edge computing will happen through our
channel partners, because to do edge computing
you really need very specific types of solutions.
I think our partners are in the best position to
actually do that. Over the next 3-4 years we
believe that edge computing has the potential to
have a market growth of $120 billion.
Third is as-a-service and the consumption
model. It is really a big trend in the happening,
and one of the big reasons is the big increase in
demand for business specific outcomes. I think
because the partners are able to understand their
customers’ business better, are able to actually
do that. As-a service or consumption model is
not new to Dell. In fact, we have over 2,000
customers already who are currently on the as-aservice or the consumption model. In India, we
have recently launched our Flex on Demand. So
we do have a consumption offering in the Indian

These are our channel vision of the future.
At Dell we are focused on it with our channel
partners along with our three tenets of our
channel vision. No. 1 is Trust - we will ensure that
we are building trust with our partners. In fact,
when we designed our new partner program,
a lot of it was based on consultation with our
partners, getting feedback from them. So, the
program was on trust and we definitely want to
continue to deepen that trust. Next is Growth.
When we think about growth, we want to think
about acquisition, acquiring new customers,
cross-selling, data centre opportunities. We do
have a lot of programs in place to encourage
our partners. Finally, the next one is Change it is something that is a way more longer term.
But we want to ensure that we want to work
with our partners to really work on things that
are more transformational. For example Digital
transformation, project APEX, these are some
examples of change."

POWERSTORE

Elaborating on PowerStore Tian Beng says,
"We are excited about PowerStore because the
mid-range market is really the largest opportunity.
In fact, in APJ, mid-range market accounts for
62% of the storage market and it is about $2.2
billion, just this year. PowerStore, the platform,
addresses a lot of the cloud challenges and we
are really excited because it is a revolutionary
architecture. It really combines the best of the
hardware with Apps-on capability. So, with this
platform you can actually run your apps directly
on your clients, which is really unique. There are
three big advantages of PowerStore, one is data
centric. So it can really pick on any workload.
It is up to seven times faster; in fact it is three
times more responsive than our previous midrange solution. Secondly, it is actually more
intelligent and one can program it and easily
integrate with the VMware kubernetes. It is
very flexible because of the Apps-on feature. So
with PowerStore, customers can really deploy it
to meet their cloud strategy and their business
needs very well. We believe that the Dell
PowerStore solution will really revolutionise
the cloud era and elevate cloud strategies for
companies."
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CHANNEL CHIEF

NXTGEN FOCUSING ON EXPANDING

BOTH EDGE LOCATIONS AND PARTNER
BASE IN INDIA

In a chat with VARINDIA, A. S. RAJGOPAL, CEO of
NxtGen Infinite Datacenter discusses about its
SpeedCloud, enterprise preference for EDGE than
Cloud, data privacy, opportunities in India and also
for partners and much more

Kindly explain
SpeedCloud.

about

NxtGen’s

As a company, we wanted to break the
shackles of having proprietary platforms for
Clouds. We built a new cloud with the latest
technologies of open source and OpenStack
inputs. Our product delivers very good value
to customers but more importantly, it delivers
super performance. The thought-process was
not just to provide some virtual machines but
make sure that customers leverage the open
source, build new applications and quickly go to
market. This will be a global product, available
for users across the world. We can proudly say
that this will be a product from India to the
world.
We looked at the offerings of many global
cloud providers, in comparison, we are charging
around 70% lower. Our thought process is
simple, we deliver very good value and super
performance. As our product is built on all
NVMe, all technology deployed is latest.

Enterprises are preferring EDGE as
compared to the Cloud. What is your
view on this?
The rollout of SpeedCloud will include 14
locations where we will have large processing
capabilities, and will be complimented with
236 Edge locations. We need to understand
that India is a fairly large country; we have 644
districts, so if we have to really cover the length
and breadth of the country, each district has to
have its own Edge at the minimum. Our current
thought process targets 236 districts where we
will have Edge locations. We already have a few
customers looking at it. We have three customers
in fact who will benefit from Edge. We are also
looking to make sure we are adding value to a lot
of government organizations to use Edge. For
example, it will be great if you can vote from
wherever you are, all that is needed is to validate
your face. Current voting statistics show that
we cannot get beyond 70% but technology can
make it 100%. Edge can get us there. We already
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have three customers using EDGE. As on date,
there are only four deployed but during this year,
we plan to take it to 236 locations.

There are reports that all airports in
India, the defence based air bases and
borders will go for the EDGE. What is
your take on it?
We started working with Ubuntu and is one
of the reasons why we are closely associated
with Canonical Ubutu. It is actually the
operating system which is not just on the server
or desktop, they now have an operating system
for the device as well. So our thought process
of taking an open source product to Edge
is actually spearheaded by Ubuntu’s thought
process globally. Hopefully we will have these
drones and all other devices running on Ubuntu
IoT device operating systems and it becomes
seamlessly integrated with our Edge.

What is your view on data privacy?
The key fact is that we do not have access
to customer data so the minute you don’t have
access you don’t have an issue. We do not want
access to customer data and hence will provide
them support from outside. Customers have
segregated networks, everything is end-toend encrypted so we do not have access. We
will make it so secure that they will not lose
customer data. Our approach is simple, we do
not want customer data so we will not get into
any privacy issues.

What opportunities do you foresee in
the coming days?
It is a fairly large opportunity. One of the
most important things we realised in the last
eight years of NextGen is that we can’t be done
by one company. The challenge is to penetrate to
the farthest interiors in a country like India. This
cannot be done by an organization alone so the
big change we are bringing to the table is that we
want to have 1000 partners who will help us get
there. However, we don’t want the partners to
resell. We want them to add value to this product

and we are working towards achieving that by
teaching them how to deploy, manage and even
scale applications for customers. We will train
our partners to become service providers. Just
imagine instead of us being one service provider,
we are a group of 2,000 plus service providers
and that to us is a very strong way of making it
happen in India. I see small companies trying to
do some very exciting things. If we can enable
that with this large value added reseller base, I
think we have reached our goals.

In India there are already many
companies in the data centre business
and many are planning to enter the
business in the country. Do you think
India has ample opportunity in the space
of data centres and cloud computing?
The answer is yes. If you take Europe as
an example, they have roughly around 850
megawatts of data centre capacity but Europe
serves many other countries and continents.
In India, we currently have approximately
150 megawatts of capacity being built out
right now and there will be more to come.
For example, we are the largest payment
transaction country in the world and nobody
does digital payments like we do, not even the
US. We are a very digitally literate country that
will require a lot more in terms of data centre
capacity. For us, the data centre is slightly
different from the way everybody thinks, we
actually look at the data centre as the ‘Centre
of Data’, so basically we want to ensure that
we are able to get data into the data centre
and process it by providing applications and
use cases for Enterprises. We want to augment
the big buildings with smart storage and a lot
of smart technologies so that customers can
leverage data. Our approach is centre of data,
you will not see us building these huge data
centres as we are not wanting to serve another
cloud service provider, we want to serve
the enterprises and we want to serve them
through our channel partners.
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UNITED COMPUTERS
BELIEVES IN WORKING HAND IN HAND WITH VENDORS
WHAT ARE YOUR CORE COMPETENCIES?
Our strong presence in the channel eco system and
our ability to raise working capital at the shortest span
is our main advantage. Second, our ability to adapt and
customise as per customer requirement has always helped
us and third, our strong technical knowledge and swift
response to customer requirements.
WHAT ARE THE STRATEGIES ARUBA ADOPTED
DURING THE ONGOING PANDEMIC? HOW ARE
YOU SEEING THE CHANNEL TO GET BENEFITED
FROM THIS?
Aruba as an organisation is always eager to work on
challenging customer requirements. They always believe in
a line that “one size doesn’t fit all”. This has helped Aruba
to adopt swiftly during pandemic as they had to just pick a
solution which suits the work from home concept.
PLEASE SHARE YOUR SUCCESS MANTRA.
ALSO, HOW YOUR BUSINESS HAS GROWN
WITH ARUBA PRODUCTS & SERVICES?
United Computers always believe in working hand in
hand with our vendors and the relation with Aruba is no
different. This always helps in achieving success as we gain
the confidence of the vendor. The Aruba team also gives
us a lot of insight about the challenges that we might face
with regards to customer expectations, stock availability
etc. To give an example, the day Aruba started working
on products for work from home concept we could order
the hardware and we had the products faster than any
competition and this gave us a higher chance of winning
the deals.

According to experts, moving processes and applications
to the edge of the network will be imperative to enable
the ongoing digital transformation of companies,
supporting everything from mainstream personalisation,
to enhanced real-time insight and faster product and
service innovation. The opportunities for channel
partners to support companies on their edge journey are
huge, but to take advantage they need to be competitive,
fast and ready to adapt.
United Computers, an IT hardware and infrastructure
solutions provider for the ever-changing technology
need of the customers, is ready to take the opportunity.
Being an Aruba partner, United Computers has a
strong presence in the channel ecosystem. Gaining
confidence of the vendor, United Computers is achieving
the deals to make progress. In this context, MANU S,
MD, UNITED COMPUTERS shares his views on their
core competencies, channel’s benefit from Aruba’s
strategies, opportunities for the partners, key initiatives
taken by the organisation, etc.
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WHAT ARE THE OPPORTUNITIES YOU SEE
IN THE COUNTRY WHEN YOU THINK OF
ARUBA FOR EMPOWERING THE PARTNER
ECOSYSTEM?
As communicated, Aruba is a very partner friendly
organisation and takes very good care of their partners.
Only space where Aruba can empower partners is in
product specific training. Aruba had been busy off lately
with new product launches and some of these have been
new series altogether. I believe Aruba should train the
partners before the product is launched.
IN
THE
COMPETITIVE
TECHNOLOGY
LANDSCAPE, WHAT ARE THE KEY INITIATIVES
TAKEN BY THE ORGANISATION TO BE
DIFFERENTIATOR IN THE MARKET?
As you are aware recessions and pandemics are very
good teachers, and we have a lot to learn from it. We work
with the mindset of identifying the customer pain points
which would be mostly on the service expectations.
WHAT ARE THE STRATEGIC PLANS THAT YOU
HAVE PLANNED TO ADDRESS THE NEWER
CHALLENGES IN 2021?
We believe the Network requirements has taken a back
seat as customers were focusing on optimising their IT
budgets by prioritising the end user compute experience
due to Work From Home (WFH). Now that end user
compute has been upgraded, many of the firms are
focusing on upgrading their Data Center Infrastructure.
This would provide us a huge opportunity to sell
networking equipment.

Adaptive
Cloud Security,
everywhere
you need it.
Protect the possibilities
with Fortinet.

Contact us:
Parikshit Mohta,
pmohta@fortinet.com
or india_marketing@fortinet.com.

www.fortinet.com
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Capgemini brings together its
engineering and R&D expertise
with the launch of new brand

Capgemini has unveiled ‘Capgemini Engineering’, which consolidates
a unique set of market leading capabilities in engineering and R&D. Along
with the Group’s deep industry expertise and cutting-edge technologies in
digital and software, it will support organizations as the digital and physical
worlds converge. The global business line, with its 52,000 engineers and
scientists and a presence in all major engineering hubs across the world,
builds on the integration of Altran, one year on from its acquisition by
Capgemini.
Aiman Ezzat, CEO of the Capgemini Group, comments, “Today’s
leading organizations understand that Engineering and R&D is fastmoving and ever evolving. As a result, an end-to-end partnership with
clients is needed for developing, launching, managing and modernizing
breakthrough products. The launch of Capgemini Engineering builds on
the integration of Altran’s capabilities into the Group, a year on from its
acquisition. It perfectly complements the Group’s already well-established
portfolio of business offerings and supports our leadership position in
intelligent industry.”
Capgemini Engineering helps the largest innovators in the world
engineer the products and services of tomorrow, and cope with disruption
by embedding into products digital and software technologies.

iValue inked with Cohesity to help unlock
the value of data for India business

iValue InfoSolutions inked with Cohesity to distribute modern data
management solutions in India. As
part of the new relationship iValue
will distribute Cohesity solutions
throughout India via a network of
accredited reseller partners.
Through this collaboration,
iValue is bringing to market
solutions from Cohesity that will empower organizations to radically
simplify data management, derive more value from data, and eliminate
mass data fragmentation by consolidating data and infrastructure silos
onto a single, easy-to-manage software-defined platform.
Cohesity has been named a Leader by numerous analyst firms and
continues to receive accolades from customers across an array of
company-size segments, deployment regions, and industries.

Threats against industrial control systems
on the rise in H2 2020: Kaspersky

While the percentage of ICS computers on which malicious objects
were blocked had declined since the second half of 2019, this number
again started to rise in the second half of 2020. Globally, the percentage
of attacked ICS computers in H2 2020 was 33.4%--an increase of .85
percentage points. The percentage of ICS computers attacked in the
engineering and ICS integration sector grew by nearly 8 percentage points
and by nearly 7 percentage points and 6.2 percentage points in the building
automation and oil & gas sectors respectively. Overall, the percentage of
ICS computers attacked increased in 62% of the countries examined by
Kaspersky researchers and across all five industries studied.
Attacks against industrial organizations always carry the potential to
be particularly devastating, both in terms of disruption to production and
financial losses. In addition, because of the highly sensitive information
industrial organizations possess, they tend to be an attractive target for
attackers. However, starting with the second half of 2019, Kaspersky
experts had observed a decline in the percentage of ICS computers
on which malicious objects were detected, as criminals appeared to be
focusing on more targeted attacks. In H2 2020, threats to ICS computers
again started to rise from almost each and every perspective, with both the
percentage of attacked ICS increasing globally by .85 percentage points
and the variety of malware families used increasing by 30 percent.
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Zoho Corporation introduces Qntrl

Zoho Corporation has announced the launch of a new business
division, Qntrl (pronounced "control"). As a separate brand, Qntrl
delivers workflow solutions aimed at solving the widening gap in
process management for modern, complex workflows that require
tight alignment between multiple stakeholders. With Qntrl, department
and process managers—also called orchestrators—gain more visibility,
control, and automation over their workflows, making it easier for them
to collaborate across stakeholders and departments. Qntrl empowers
orchestrators with tighter alignment for non-linear modern workflows,
so tandem efforts can be managed with seamless clarity.
Rodrigo Vaca, Qntrl's Chief Marketing Orchestrator, says,
"Managers need increased visibility into their department's operations
to ensure things are running the way they designed them to. Qntrl
allows Orchestrators to customize workflows at scale in a more intuitive
way, without sacrificing the ability to manage complex scenarios. Qntrl
was built to make this process simpler and smoother, addressing the
specific challenges and needs of both business and IT, and helping to
achieve their objectives with confidence and certainty. Orchestrators
are empowered for lock-step collaboration among stakeholders,
minimizing the typical frustrations and redundancies of process
management so that teams can focus on delivering high-quality work."

Oracle teams up with HackMakers to help
incubate data driven ideas for a better world

Oracle is collaborating with virtual hackathon specialists, HackMakers,
for two virtual hackathons aimed at driving grass roots innovation to help
some of the biggest challenges impacting the smart cities and a number
of the key Sustainable Development Goals, which are seen as a global
"blueprint to achieve a better and more sustainable future for all". These
events aim to encourage citizen and professional developers and students
to use their skills creatively to generate new ideas and solutions that will
help foster a better world.
Steve Nouri, Chairperson for Hackmakers, said, “Our core focus is on
innovating for impact. Our role is to bring together the global ecosystem
comprising business, government, startups, and individuals, to collaborate
to bring about meaningful change. In this sense, we see these hackathons,
not just as an opportunity to connect and undertake rapid development,
but to achieve so much more. We’ve worked with Oracle a number of times
now and there’s been some great results that have come out. We’re looking
forward to seeing the outcomes as participants use their skills creatively
to generate solutions for health and wellbeing, economic growth, decent
work and quality education.”

Microsoft acquires Nuance to accelerate
cloud strategy for healthcare

Microsoft Corp and Nuance Communications have announced
entering into a definitive agreement under which Microsoft will acquire
Nuance for $56.00 per share, implying a 23% premium to the closing
price of Nuance on Friday, April 9, in an all-cash transaction valued at
$19.7 billion, inclusive of Nuance’s net debt. Nuance is a trusted cloud
and AI software leader representing decades of accumulated healthcare
and enterprise AI experience.
Mark Benjamin will remain CEO
of Nuance, reporting to Scott
Guthrie, executive vice president
of Cloud & AI at Microsoft. The
transaction is intended to close
this calendar year.
Microsoft has accelerated its efforts to provide industry-specific cloud
offerings to support customers and partners as they respond to disruption
and new opportunities. These efforts include the Microsoft Cloud for
Healthcare, introduced in 2020, which aims to address the comprehensive
needs of the rapidly transforming and growing healthcare industry.
Today’s acquisition announcement represents the latest step in Microsoft’s
industry-specific cloud strategy.

www.varindia.com April 2021

17

HOT BYTES

Cloudera with NVIDIA boosts Data
Analytics and AI in the Cloud

Cloudera has announced that Cloudera Data Platform (CDP) will
integrate the RAPIDS Accelerator for Apache Spark 3.0. Deployed on
NVIDIA computing platforms, the software enables enterprises to
accelerate data pipelines and push the performance boundaries of data
and machine learning (ML) workflows to drive faster AI adoption and
deliver better business outcomes, without changing any code. With the
release earlier this year of Applied ML Prototypes (AMPs) in CDP and
the power of NVIDIA computing, customers like the IRS and Office
for National Statistics UK can not only jumpstart fully packaged ML use
cases, but also accelerate data processing and model training at a lower cost
across any on-premises, public cloud, or hybrid cloud deployment.
Enterprise data engineers are utilizing data sets on a magnitude and
scale never seen before, such as transforming supply chain models,
responding to increased levels of fraud, or developing new product
lines. For data scientists, the bottlenecks created by massive amounts
of data directly impact the cost and speed at which companies can train
and operate models across the organization. Cloudera and NVIDIA’s
integration is expected to give enterprises the ability to quickly respond to
emerging and ongoing business challenges and deliver insightful analytics.

VMware Cloud boosts App Modernization
through Modular, Multi-Cloud Services

VMware has powered essential business applications around the world.
More than 300,000 organizations have built and run more than 85 million
workloads on VMware, and more than five million developers build apps
on VMware technology. VMware is helping customers unlock the power
of multi-cloud and deliver modern applications at the speed of business
with the unveiling of VMware Cloud.
VMware Cloud is a distributed, multi-cloud platform that enables
organizations to accelerate application modernization across the data
center, edge, and any cloud. It provides distinctive advantages to both
developers and IT operators who are often forced to make tradeoffs.
VMware Cloud boosts developer productivity by enabling them to
build and deploy to any cloud. The platform enables IT to modernize
infrastructure and operations with better economics and less risk. With the
launch of VMware Cloud, VMware is announcing new offerings that bring
a more integrated experience to customers.

Juniper Networks partners with ConnX
to drive AI-Driven WAN adoption

Juniper Networks announced that ConnX, an AI-driven
communications transformation-as-a-service platform provider, has been
appointed as a partner for India and the SAARC region. ConnX will help
deliver Juniper’s vision of end-to-end AI-driven automation, insights and
action from client-to-cloud and drive the adoption of solutions, including
Juniper’s Session Smart SD-WAN across India.
WAN Assurance and the Marvis Virtual Network Assistant (both
driven by Mist AI) have recently been added to the Session Smart network
portfolio, creating a true AI-driven SD-WAN solution. By continuing to
expand the Juniper campus and branch portfolio and bringing it all under
a common Mist AI umbrella, customers benefit from fully integrated
AIOps, security and troubleshooting across the WLAN, LAN and WAN
for lower costs and optimized end-user experiences.
“Over the years, ConnX has demonstrated a strong global track record
as an AI-driven communications transformation-as-a-service platform
provider for large enterprises. We are delighted to have deepened our
global relationship with this India-centric partnership agreement, confident
that we have a great partner in ConnX who will be able to further deliver
Juniper’s experience-first vision of the end-to-end AI-driven network.
Together, we want to radically change the economics of the SD-WAN
market with a true client-to-cloud vision across the Indian subcontinent
and beyond,” says Sajan Paul, Managing Director & Country Manager,
India & SAARC, Juniper Networks.
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Tenable ties up with HCL BigFix to
leverage risk-based insights to speed
vulnerability remediation workflows

Tenable has announced a strategic partnership with HCL BigFix,
a leading endpoint management platform, to bring risk-based insights
to the vulnerability remediation lifecycle — from assessment and
prioritization to remediation. The partnership launches with a new
integration between Tenable.sc, for vulnerability management onpremises, and HCL BigFix’s Insights for Vulnerability Remediation
application, to swiftly identify and correlate vulnerabilities, prioritize
them based on risk and act quickly to reduce remediation times.
The integration addresses the challenge of inefficient and siloed
manual processes that are managed across Security and IT Operations
teams which can leave high-risk vulnerabilities unpatched for too long.
Joint customers can now leverage Tenable’s predictive technologies
directly within HCL BigFix to identify and prioritize the most businesscritical vulnerabilities that need to be addressed first. This vulnerability
data is then automatically correlated with the latest recommended
patch strategy, reducing time-to-remediation. Joint customers also
benefit from the broadest set of remediation capabilities in the industry
from HCL BigFix, both in terms of supported operating systems and a
library of over half a million remediation automation Fixlets.

Linksys announces Strategic
Alliance with Fortinet

Linksys and Fortinet have announced a strategic alliance with the
intent to further secure and optimize the performance and management
of home networks in today’s work from home environment.
Together, Fortinet, Linksys, and FIT will offer enterprise-grade
connectivity and security and unparalleled quality of service to
organizations that need to provide seamless and secure connectivity for
their employees to efficiently work from home.
As part of the alliance, Fortinet has made a strategic investment of
$75M in Linksys, which provides leading and next-generation router
connectivity solutions to consumers and businesses worldwide. In addition,
Fortinet will appoint a representative to the Linksys Board of Directors.

Ingram Micro India signs agreement with
Shycocan to distribute a pathbreaking
Virus Attenuation Device

Ingram Micro India has announced of entering into a strategic
partnership with Shycocan Corporation to distribute their innovative
Virus Attenuation Device – Shycocan.
The risk of Covid-19 transmission is the highest in indoor spaces.
Offices and businesses must
operate under strict safety
guidelines and reduced
capacity, resulting in higher
operating costs and lower
revenue. Hailed as the
world’s first virus attenuation device, Shycocan aims to help revive the
economy and restore normalcy by effectively neutralizing the transmission
of Coronavirus & Influenza family of viruses in indoor spaces by 99.9%.
as proven in multiple virology test reports from accredited laboratories
The device is invented by an Indian scientist – Dr Rajah Vijay Kumar
who holds over 30 inventions globally. It continuously produces high
intensity photons which after striking aerosols, microscopic impurities,
viral particles in the air, solid surfaces and objects creates an electron
cloud in an indoor space. The electrons neutralize the positive charge of
the Coronavirus, thereby disabling it from infecting a person. This virus
attenuation happens both in air as well as on surfaces and thus stops virustransmission in an enclosed space where the device is installed.

Let’s shape the
future together.

Your network is shaping the exciting world to come by connecting people
and resources to produce better results.
CommScope understands that, and we make it our mission to create the
solutions that will make your technology evolution a smoother, more productive
and more profitable experience. The world’s counting on you—it’s a good thing
you can count on CommScope as we discover together how now meets next.

Learn more at commscope.com
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AI powered cloud-native platform
to automate, unify, and protect
the Edge: Aruba ESP

Aruba closed its acquisition of Silver Peak in September last year and
since then, the company has been working to integrate SD-WAN more
deeply into the Aruba portfolio. Now it is geared to bring Silver Peak’s
technology into Aruba ESP (Edge Services Platform), the industry’s first
AI-powered, cloud-native platform to automate, unify, and protect the
Edge is fully geared to compete with Cisco, as per the company.
Aruba Networks is updating its one-year-old Aruba Edge Services
Platform (ESP) to bake in more edge-to-cloud security integrations,
including SD-WAN technology from its recent Silver Peak acquisition.
Aruba’s Unified Infrastructure simplifies and improves IT operations with
a cloud-native single pane of glass for WLAN, LAN, and SD-WAN across
campus, branch, remote worker, and data center locations.
Aruba’s AI-based ESP is an intelligent architecture that is helping
partners and end customers manage their increasingly-complicated wired,
wireless, SD-WAN and security infrastructures.

HP unveils its Chromebook with
11th-Gen Intel Core processor

HP Chromebook x360 14c has been updated with 11th-generation
Intel Core processors. The new laptop continues to offer a convertible
form factor that featured on previous Chromebook x360 versions. The
Chromebook x360 14c (2021) also comes with Corning Gorilla Glass 5
protection and includes a fast-charging technology that is claimed to offer
0 to 50 percent charge in about 45 minutes. The convertible Chromebook
also includes a fingerprint reader and a backlit keyboard. The Chromebook
x360 14c (2021) is aimed at students and workers connected to the Internet
for their homes.
HP Chromebook x360 14c (2021) specifications
The HP Chromebook x360 14c (2021) runs on Chrome OS and
features a 14-inch full-HD (1,920x1,080 pixels) LED display with
multitouch support. The display also has Gorilla Glass 5 protection on top
and its hinge allows you to transform the Chromebook into a tablet. The
laptop is powered by an 11th-generation Intel Core i3-1115G4 processor
clocked at 4.1GHz, along with 8GB of RAM. There is also 128GB of
SSD storage.
Connectivity options include a USB 2.0 port and two USB Type-C
ports, as well as Wi-Fi and Bluetooth. There is also a headphone/
microphone jack and a microSD card slot.

Samsung unveils ‘Do-It-All’ Smart Monitor

Samsung launched its all-new Smart Monitor with an innovative, DoIt-All screen that lets users enjoy Netflix, YouTube, Apple TV and other
OTT apps, remotely connect with their office PC and also edit documents
using Microsoft 365.
Designed to meet the ever-evolving needs of Indian Gen Z and
millennials who are working, learning and consuming entertainment at the
same time, the premium lifestyle
Smart Monitor incorporates
powerful mobile and PC
connectivity, remote home office
and learning features as well as
Smart Hub, a comprehensive
entertainment hub, similar to
Samsung’s built-in Smart TV platform, to watch OTT content seamlessly.
Users can even get a desktop like experience without a PC by connecting
Galaxy phones to the Smart Monitor through Samsung DeX.
The super sleek Samsung Smart Monitor comes with 3-side borderless
display stretching from edge to edge for maximum viewing and a
minimalist aesthetic. Samsung’s advanced eye comfort technology reduces
strain for more comfortable and prolonged usage. Flicker Free technology
continuously removes tiring and irritating screen flicker allowing you to
use the monitor for longer with less fatigue while the Eye Saver Mode
minimizes emitted blue light.
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AWS Announces Availability of
Amazon WorkSpaces in Mumbai

Amazon WorkSpaces is now generally available in the Asia
Pacific (Mumbai) Region. Amazon WorkSpaces is a fully managed,
secure Desktop-as-a-Service (DaaS) solution that runs on AWS. With
WorkSpaces, customers can provision virtual, cloud-based Windows
and Linux desktops for their users, providing them with access to the
documents, applications, and resources they need, anywhere, anytime,
from any supported device. They can pay either monthly or hourly, just
for the Amazon WorkSpaces they launch.
The expansion comes as we approach the one-year anniversary
of global travel restrictions, lockdowns, and work from home (WFH)
due to the COVID-19 pandemic. We have spent the past year helping
customers across the globe rapidly shift to WFH. For example, we
helped LearningMate – a technology company offering domain
expertise in teaching and learning solutions – move their workforce
to WFH.

Prama Hikvision introduces
HeatPro Series Cameras

Prama Hikvision has announced the launch of HeatPro, a new
thermal series of cameras designed to provide affordable all-weather
deterrents and alerts. It is especially useful in perimeter protection and
fire prevention applications.
The HeatPro Series Cameras feature deep-learning thermal
video analytics for perimeter protection, and object temperature
measurement and fire detection with real-time alarms. Features like
accurate human/vehicle classification, visual and auditory alarms for
perimeter protection, and speedy temperature exception alarms for
fire prevention make them ideal for SMB (small and midsize business)
applications.
When securing a perimeter, higher accuracy and a low false alarm
rate can help reduce operation costs. The HeatPro Series achieves
this by developing powerful video analytics based on Deep Learning
algorithms, radically reducing false alarms.
The cameras focus on short-range perimeter protection
(0-50meters), where they deliver target detection and classification.
The use of AI means that the cameras can distinguish between a
person and a vehicle. This comes in especially useful when the two
targets are close together. Traditionally, they can only be recognised as
one ‘target’, but intelligent algorithms mean that they can be detected
separately, increasing accuracy.

Vertiv with GRC to bring highly
efficient liquid cooling solution

Vertiv has introduced the Liebert VIC, its first liquid immersion
cooling solution for high density-data centers. The solution was developed
in partnership with GRC (Green Revolution Cooling), the leader in
single-phase immersion cooling for data centers. Available throughout
India, Asia, Australia and New Zealand, the Liebert VIC offers improved
cooling efficiencies in dense
computing
environments
that increasingly support
data-intensive applications
such as the Internet
of Things (IoT), edge
computing and automation.
Stephen Liang, Chief Technology Officer at Vertiv, says, “Vertiv has
dramatically increased its commitment to R&D and the innovation of
energy efficient and sustainable infrastructure support technologies. The
Liebert VIC joins a new generation of reliable thermal, power and IT
management products that help data center and telecom customers to
meet their efficiency goals.”
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Dell unveils PowerProtect Backup
Service powered by Druva

The Cloud Data Protection and Management company, Druva Inc.
announced a collaboration with Dell Technologies to help customers
embrace the cloud era, and reduce overall data protection costs and
complexity. The new Dell EMC PowerProtect
Backup Service, powered by Druva, brings
businesses the opportunity to scale data protection
on-demand, gain visibility across workloads, and
meet ever-increasing data compliance standards
through an award-winning, globally accessible
SaaS-based data protection architecture.
“IT organizations today must balance data
growth across a growing number of clouds and
edge locations while streamlining and centralizing
data management more broadly,” said Laura
Dubois, Vice President, Product Management,
Dell Technologies. “Dell EMC PowerProtect Backup Service is designed to
help customers centrally protect, secure and recover diverse and distributed
data while using features like eDiscovery, data security and compliance
capabilities to reduce risks and meet governance requirements.”

Intel's Most Advanced Performance
Data Center Platform in India

Intel has launched its most advanced, highest performance data center
platform optimized to power the industry’s broadest range of workloads
— from the cloud to the network to the intelligent edge. New 3rd Gen Intel
Xeon Scalable processors (code-named “Ice Lake”) are the foundation of
Intel’s data center platform, enabling customers to capitalize on some of
the most significant business opportunities today by leveraging the power
of AI.
New 3rd Gen Intel Xeon Scalable processors deliver a significant
performance increase compared with the prior generation, with an average
46% improvement on popular data center workloads. The processors
also add new and enhanced platform capabilities including Intel SGX
for built-in security, and Intel Crypto Acceleration and Intel DL Boost
for AI acceleration. These new capabilities, combined with Intel’s broad
portfolio of Intel Select Solutions and Intel Market Ready Solutions,
enable customers to accelerate deployments across cloud, AI, enterprise,
HPC, networking, security and edge applications.
“The future of technology is being shaped by several inflections,
including the proliferation of the cloud, AI, the rapid adoption of 5G and
computing at the edge. As the pace of this digital disruption accelerates,
Intel’s technology and leadership products are more critical than ever,”
says, Prakash Mallya, VP and MD – Sales, Marketing and Communications
Group, Intel India.

Cisco Plus provides customers the
flexibility to buy and consume

With an aim to help customers connect, secure and automate to
accelerate their digital agility in a cloud-first world, Cisco announced
its unique as-a-service strategy - Cisco Plus. This brings a new flexible
buying and consumption model to customers.
Cisco Plus:
To meet its customers’ needs, Cisco is transforming its go-tomarket strategy for hardware, software, and services. New buying and
operations experiences from Cisco Plus provide simpler consumption
and use of the Cisco portfolio. Cisco Plus will offer best-in-class
networking, security, compute, storage, applications and observability
solutions as-a-service with unified subscriptions that are easy to
consume, simple to use and deliver an unparalleled experience.
Driving to Network-as-a-Service (NaaS): Network-as-a-Service is
a cloud model which enables customers to easily operate and maintain
the outcomes they expect to get from the network, without owning,
building and maintaining their own infrastructure. As IT teams strive to
provide consistent, secure access to their growing remote and mobile

Western Digital brings 2-in-1 Flash
Drive for transferring content seamlessly
between iPhone and USB Type-C devices

Western Digital announced the company’s first flash drive with dual
Lightning and USB Type-C connectors, the SanDisk iXpand Flash Drive
Luxe. With both Lightning and USB Type-C connectors and an all-metal
casing, the SanDisk iXpand Flash Drive Luxe provides a sleek way for
users to seamlessly access and move files between iPhone, iPad Pro, Mac
and other USB Type-C devices, including Android phones.
Western Digital resolves the
hassle of moving files between
devices with different connectors
with the new SanDisk iXpand
Flash Drive Luxe. This new flash
drive comes with two connectors, which enables a quick move of files,
eliminating the need to email content from one device to another in order
to upload or save. Once files are on the drive, they can be transferred using
the high-speed USB 3.0 connector to a USB Type-C-compatible computer.
Consumers who want a heightened sense of privacy can password-protect
their files and photos3 with the iXpand Drive app. The app can also be
used to free up space on an iPhone or to automatically back up photos,
videos, documents and contacts without the hassle of a slow internet
connection. The drive is available in 64GB, 128GB and 256GB, allowing
more space for photos, videos and games.

Huawei Intelligent IP Solution aids
NxtGen launches SpeedCloud to
enterprises to build resilient ICT infrastructure liberate Public Cloud Service usage
Exploring the theme of "Embracing Changes: Intelligent IP
Networks Drive a New Future for the Industry," the Huawei Asia from proprietary technologies
Pacific IP Club Carnival 2021 concluded recently. The three-day online
event revealed how data communication solutions accelerate digital
transformation across industries, helping enterprises build digital
resilience in the new normal. Huawei also launched its latest intelligent
Internet Protocol (IP) solution for the Asia-Pacific (APAC) market. In
total, more than 2400 customers and partners, industrial experts and
technical professionals based in APAC joined the event.
During the keynote session, Huawei focused on its CloudCampus
Solution along with other Data Center Network (DCN) and
CloudWAN (Wide Area Network) products and solutions. Leading
industry experts outlined how Huawei CloudCampus analyzes faults
at the root to effectively provide intelligent defense against threats.
Meanwhile, Huawei CloudFabric DCNs are driving data centers into
the intelligent era, with CloudWAN additionally supporting the move
toward IP intelligence.
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NxtGen has launched its public cloud computing platform
SpeedCloud available for global markets. Backed by best-in-class
technology components and powered by Intel, Canonical and Hewlett
Packard Enterprise, SpeedCloud is NxtGen’s endeavour is to simplify
and strengthen the adoption of opensource technologies in the country.
The Indian cloud computing market is pegged at $2.2 billion, according
to a recent NASSCOM study while adoption of public cloud services is
expected to grow to $4.1 billion as per a forecast by Gartner Inc.
SpeedCloud is based on OpenStack and is uniquely equipped to help
users to adopt cloud services at value based price points, compared to
existing industry options. Enterprises should save up to 82% compared to
global service providers and also get superior performance. SpeedCloud
accelerates enterprises, start-up and individual developer efforts to
build differentiated applications take it to market in matter of weeks by
leveraging comprehensive resources available on-demand.
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Vi integrates VIC ChatBot with
Google’s Business Messages to offer
24x7 Customer Assistance

With a focus on providing superior customer experience to its users,
Vi has announced integration with Google’s Business Messages. Vi has
integrated its VIC ChatBoT with Google’s Business Messages for providing
24x7 real-time customer service to support all Vi users on Smartphones.
The AI-powered VIC is enabled with LIVE Agent connect for assisted
services which is extended to Google’s Business Messages also.
This innovation enables users searching for Vi or Vi Stores on Google
Search or Google Maps to find ‘Chat’ or ‘Message a Live Agent’ button
against search results through which they can interact with the virtual
agent, VIC, to get their queries answered instantaneously.
With this Vi has become the first brand in telecom, to integrate with
Google’s Business Messages in India.

Tata Communications and Bahrain
Internet Exchange to enable nextgeneration OTN network for Bahrain

Tata Communications and Bahrain Internet Exchange (BIX), its
exclusive cable landing partner in Bahrain, extend their partnership
to offer high speed internet connectivity with very low latency for a
superior quality and seamless viewing, gaming and download experience
for customers in Bahrain. Equipped with OTU-4 (Optical Transport
Unit), a next-generation optical technology, TGN-Gulf cable system
will enable customers with a robust, consistent, and manageable data
transport infrastructure with the capability to scale up beyond 100 Gbps.
With this, Tata Communications and BIX bring the power of high-speed
connectivity and digital transformation to the Middle East region.
To extend the TGN-Gulf cable system deep into business districts
within the Middle East, Tata Communications is leveraging its strong
partnership with leading carriers across the region such as Oman,
UAE, Qatar, Bahrain, and Saudi Arabia, to offer a true carrier neutral
comprehensive cable system. This will provide Middle East businesses,
especially the OTTs, gaming companies, government agencies and
hyperscalers who are expanding their reach in the region, access to the
globe. The cable system seamlessly integrates the Middle East countries
and offers direct forward connectivity to Europe, India and onwards to the
globe. Specifically in India, it integrates into the deeply penetrated Optical
Transport Network that covers 2000+ towns and 25+ business districts.

Ericsson brings 5G Core
Policy Studio for CSPs

Ericsson has launched a new network programmability tool,
called 5G Core Policy Studio, to enable communications service
providers (CSPs) to more easily capture 5G revenue through offering
differentiation. The tool handles the central management of all core
network policies and is fully integrated with Ericsson’s dual-mode 5G
Core.
The 5G Core Policy Studio
tool is a central provisioning
engine that works at the core of
the network. It enables access and
control of all policies that manage
different 5G and 4G services through one easy-to-use graphical user
interface (GUI).
This ability allows communications service providers to dynamically
configure innovative services within network slices for consumers and
enterprise customers and tailor those offerings to specific user needs
and network circumstances.
Ericsson testing shows that the tool can deliver savings of up to 70
percent in policy configuration operational expenditures by simplifying
the design and configuration activities compared to similar network
configuration execution without the tool.

OPPO, Vodafone, Qualcomm and Ericsson
achieve the commercialization of Europe’s
first 5G standalone (SA) network

OPPO has announced the successful collaboration between OPPO,
Vodafone, Qualcomm Technologies, Inc., and Ericsson commercializing
Europe’s first low-latency, high-speed 5G SA Network in Germany.
Henry Duan, Vice President and President of Smartphones, OPPO,
said: “OPPO is proud to be the only mobile device provider to participate
in the commercialization of Europe’s first 5G SA network, fulfilling
our commitment as a company to bring cutting-edge technology to
our customers. As a pioneer in 5G, OPPO will continue to work with
industry leaders to increase access to 5G services and create more unique
experiences for our users worldwide.”
To let customers enjoy the enhanced network, OPPO aims to provide
a software update to activate SA support on the uber Find X3 premium
devices in the coming weeks, ideally within April.

‘Airtel IoT’ – a 5G Ready Platform that enables Reliance Jio inks agreement with
enterprises to harness the power of IoT
Bharti Airtel for trading of right to
India’s cellular connectivity based IoT market is forecasted to grow to
Rs 10,000 cr by 2022, driven by connected cars and appliances, SMART use spectrum in the 800mhz band

factories and utilities, and other use cases. In line with that, Bharti Airtel
(“Airtel”) launched ‘Airtel IoT’ – an integrated platform that enables
enterprises to harness the power of Internet of Things (IoT) and be ready
for the emerging era of connected things.
According to Ajay Chitkara,
Director & CEO – Airtel
Business, “Enterprises have three
key requirements for IoT. First,
connectivity solutions that future
proof their device and application
investments. Second, the security
of their data. And third, seamless integration with existing IT systems
to make the IoT data actionable. Airtel IoT is built on these insights to
massively simplify the IoT journeys of enterprises.”
Airtel IoT is an end-to-end platform with the capability to connect
and manage billions of devices and applications in a highly secure and
seamless fashion. At its core is Airtel’s robust 5G Ready network that
comes with the option to deploy NB-IoT, 4G or 2G connectivity using
Airtel e-SIM technology.
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Reliance Jio Infocomm (“RJIL”) has entered into a definitive agreement
with Bharti Airtel for acquisition of right to use spectrum in the 800MHz
band in Andhra Pradesh, Delhi and Mumbai circles through spectrum
trading. Circle wise details of the traded spectrum is provided below:
The trading agreement is in accordance with the Spectrum Trading
Guidelines issued by the Department of Telecommunications and is
subject to the requisite regulatory and statutory approvals. The aggregate
value for the right to use this spectrum is ` 1,497 crores, inclusive of
present value of associated deferred payment liability of ` 459 crores,
subject to any transaction related adjustments.
With this trading of right to use spectrum, RJIL will have 2X15MHz
of spectrum in the 800MHz band in Mumbai circle and 2X10MHz of
spectrum in the 800MHz band in Andhra Pradesh and Delhi circles,
thereby further consolidating its spectrum footprint in these circles. With
the enhanced spectrum footprint, especially contiguous spectrum, and
superior infrastructure deployed, RJIL has further increased its network
capacity.
The transaction is subject to the requisite regulatory and statutory
approvals.

CHANNEL BUZZ

Axis Communications brings
innovative initiatives to propel
end to end solution sales

Axis Communications has recently launched its partner-focused
initiatives to strengthen its channel partner commitment. These
programs provide an opportunity for channel partners to tap wider
segments like retail, manufacturing, education with Axis end-to-end
surveillance and audio solutions.
The two initiatives include the “AXIS Camera Station Specialist
Program” and the “AXIS Audio Specialist”. These programs aim to
engage the partners with extensive educational and ACAT training
sessions. Channel partners, who qualify for this program and fulfil
all the criteria will be recognized with the special partner category,
free licenses, leads and
incentives.
Sudhindra Holla,
Director – India
and SAARC, Axis
Communications,
says,
“Axis
Communications
has always fostered
a strong relationship with the channel partner community. Our
commitment is to provide value in terms of support to our channel
ecosystem and further enhance our understanding of the end users
to identify and deliver the right solutions to all our customers. I am
confident that these initiatives are a significant step to further bolster
the channel partner ecosystem in these times of uncertainty.”
Axis Communications had also extended its 5-year product
warranty to all customers which came into effect from October 2020.
This increase from the prior 3-year warranty is aimed at exhibiting
commitment to provide high-quality products and cost-efficient,
trouble-free ownership.

Oracle teams up with HackMakers
to help incubate data driven
ideas for a better world

Oracle is collaborating with virtual hackathon specialists, HackMakers,
for two virtual hackathons aimed at driving grass roots innovation to help
some of the biggest challenges impacting the smart cities and a number
of the key Sustainable Development Goals, which are seen as a global
"blueprint to achieve a better and more sustainable future for all". These
events aim to encourage citizen and professional developers and students
to use their skills creatively to generate new ideas and solutions that will
help foster a better world.

Steve Nouri, Chairperson for Hackmakers, said, “Our core focus is on
innovating for impact. Our role is to bring together the global ecosystem
comprising business, government, startups, and individuals, to collaborate
to bring about meaningful change. In this sense, we see these hackathons,
not just as an opportunity to connect and undertake rapid development,
but to achieve so much more. We’ve worked with Oracle a number of times
now and there’s been some great results that have come out. We’re looking
forward to seeing the outcomes as participants use their skills creatively
to generate solutions for health and wellbeing, economic growth, decent
work and quality education.”
The virtual hackathons are open to students, working professionals,
startups, freelance technologists, faculty, and IT services firms from across
the world. During the hackathon, they will receive mentorship and advice
from several experts including Oracle domain experts.

ViewSonic India launches Hybrid Learning
at WEEXPOINDIA LEAD ’21 event

ViewSonic Corp in their first ever on-ground event in the postCOVID era, WEEXPOINDIA LEAD ’21. The signature B2B event is
India's leading education forum, offering all educators a one-stop center
for launching, networking, engaging, and connecting with school leaders,
institutional leaders, teachers, and other education stakeholders in India.
The event will be held at Chennai Trade Center on 26th and 27th March
2021.

ViewSonic will exhibit their products- ViewBoard IFP6550-3,
LS860WU projector, TD2230 touch screen monitor, WoodPad, ViewBoard
Pen Display and other products, providing complete integrated solutions.
The content will be demonstrated on ViewBoard IFP6550-3 and the
screening of the students attending the event virtually, will be projected
through ViewSonic LS860WU projector. Broadcasting the feed live on
social media, a PTZ camera will be mounted in front of ViewBoard for
online participants to see the ViewBoard feed. For better accessibility,
ViewSonic TD2230 Screen Touch Monitor will control the projection feed
to focus on one student if required. Inspired by the idea of touch-and-feel,
ViewBoard IFP7550-2 will also be exhibited at the event for the attendees.
Muneer Ahmad, Business Head – AV, ViewSonic India says, “We felt
the need to constantly evolve our products and solutions as hybrid learning
is gaining a lot of popularity in India. In the need for innovative educational
approaches, we are providing an opportunity to adapt to innovative ways
of learning and introducing students and educators to the cutting-edge
technologies. The popularity of hybrid learning is growing because it
enables students to receive instruction both in person and online. Through
this event, we hope to provide a seamless transition between the physical
and virtual worlds, allowing teachers to continue inspiring their students to
learn lessons that are simple to grasp."

Huawei hosts its online Industrial
Digital Transformation Conference

Huawei has held its online Industrial
Digital Transformation Conference,
themed "New Value Together". Nearly
50 customers and partners from more
than 10 countries and regions shared
their industrial practices and jointly
explored the new value of digital
transformation in the post-pandemic
era.
In his speech, Ken Hu, Huawei's
Rotating Chairman, pointed out that
digital transformation is speeding up
across industries, and full cloud adoption will happen 1 to 3 years earlier
than expected. Going digital is no longer just for internet companies. It's
expanding to traditional industries, and from the office to the production
floor. We'll keep innovating in technology and scenario-based solutions to
help all industries take advantage of this opportunity.
In his keynote speech, Peng Zhongyang, Board Member, President
of Enterprise BG, Huawei, stressed that three basic principles must be
followed during digital transformation. First, companies must continue to
be customer-centric, which is the starting point of digital transformation.
Secondly, they must seize two key factors: the convergence of technologies
and scenarios is the key to digitalization, while cloud is critical to
continuous optimization and value creation in the digital era. Thirdly,
businesses should focus on customer requirements to build a symbiotic
and shared digital ecosystem from three dimensions: scenario exploration,
capacity building, and a cooperation model to jointly create new value for
industries.
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Atos acquires three companies to be a strong service player
Atos has acquired three
companies to enhance its service
offering portfolio.
A report says, by acquiring
Processia, Quebec based lifecycle
management system integrator
and Dassault systems service
partner. With this acquisition,
Atos will enhance its capabilities to
support manufacturing companies
on their transformation journey
and adoption of Industry 4.0
technologies, in line with its
industry-specific strategy.
Through
Processia,
Atos
will reinforce its PLM and
Engineering Solutions franchise,
complementing
its
current
offerings of Siemens, PTC and
Dassault Systèmes services, and
expand the Group’s footprint in
North America and in Europe,
especially in Belgium, Canada,
France, India, the Netherlands, the
UK and the US.
The second company Atos
has acquired is UK-based Ipsotek,
a leading AI enhanced video
analytics software provider. With
this acquisition, Atos, already a
major player in Edge AI/ML and
more specifically Edge Vision, will
strategically reinforce its leading
position in Edge and Computer
Vision by adding key software
capabilities and IP to its solutions
portfolio.
Established in 2001 and
based in London, Ipsotek offers a
scalable AI platform, VISuite, that
enables users to efficiently manage

automatically-generated alerts in
real-time, and can be used across
a range of use cases including
crowd
management,
smoke
detection, intrusion detection,
perimeter protection, number
plate recognition and traffic
management. VISuite also provides
multi-camera tracking capabilities.
The company has executed more
than 600 projects in 38 countries.
The acquisition will add a highly
skilled team of approximately 50
professionals to Atos.
Atos’ and Ipsotek’s combined
capabilities will create a unique
proposition across the entire value
chain for the public sector, retail,
manufacturing, transportation, and
critical infrastructure sectors and
make them a partner of choice in
the computer vision market.
The third company been
acquired by Atos is German
based cryptography specialist
cryptovision GmbH , with this Atos
will strengthen its cybersecurity .
Cryptovision is a leader in stateof-the-art cryptographic products
and solutions for securing digital
identities. This acquisition will
strengthen Atos’ cybersecurity
product lines and boost the
company’s business in the public
sector and defense market in
Europe.
Founded
in
1999
and
headquartered in Gelsenkirchen,
Germany, cryptovision designs,
develops
and
implements
cryptography software, security

solutions and hardware products.
Its unique solutions are made in
Germany, certified by the Federal
Office for Information Security
(BSI) and accredited by the NATO.
The company has a proven trackrecord of successfully addressing
organizations’ digital security
challenges, in particular those in
the public and defense sectors, as
well as other sectors with highly
demanding regulations and security
standards.
The combination of the two
companies will enable numerous
synergies in their go-to-market
approach. Atos will benefit from
cryptovision’s strong network of
resellers and global technology
partnerships in the e-ID markets.
cryptovision will benefit from
Atos’ trusted relationship with
European government customers
and the Group’s ability to deliver
end-to-end integrated solutions on
national and international scale.
Atos SE has acquired these
three companies after it drops the
idea of acquiring US rival DXC
Technology, worth more than $10
billion. Atos completed in 2020 a
series of bolt-on acquisitions in a
bid for its mid-term revenues to

reach a 65% share in digital, cloud,
security and decarbonisation.
“Atos has a robust portfolio,
supported by its use of advanced
analytics in cybersecurity and solid
acquisition strategy – ultimately
enabling clients to respond
and recover from threats more
rapidly and completely. Atos’
latest commitments and key
partnerships have made it one of
the strongest players in the OT/
IoT security space, and positions
Atos to strongly meet future client
requirements.” says Mike Smart,
Senior Analyst and Operations
Officer at NelsonHall.
“We are delighted to be
recognized by NelsonHall for
our position as a leader in cyber
resiliency services. We believe this
recognition validates our strategy
of expanding and consolidating our
cybersecurity capabilities through
key partnerships, acquisitions and
R&D programs, and our ability to
provide our clients with the most
efficient end-to-end cybersecurity
services.” says Chris Moret, SVP,
Deputy Head of Digital Security
and Head of Cybersecurity Services
at Atos.

Sophos Unveils XGS Series Firewall Appliances with Industry-Best
Transport Layer Security (TLS) Inspection
Sophos, a global leader in
next-generation
cybersecurity,
today unveiled new XGS Series
firewall appliances with unrivaled
performance
and
advanced
protection against cyberattacks. The
new appliances feature industrybest Transport Layer Security
(TLS) inspection, including native
support for TLS 1.3, that is up to
five times faster than other models
available on the market today.
“Sophos Firewall XGS Series
appliances represent the most
significant hardware upgrade that
we have ever released and introduce
unmatched detection, protection
and speed,” said Dan Schiappa,
chief product officer at Sophos.
“Security teams can no longer
afford to overlook encrypted traffic
for fear of breaking something or
hurting performance – there’s too
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much at risk. We’ve completely
redesigned the Sophos Firewall
hardware to handle the modern
encrypted internet. Security teams
now have the ability to easily inspect
encrypted traffic and shine light on
what was once a black hole, and
they can confidently do so without
compromising on performance.”
Cybercriminals Increasingly
Using TLS to Avoid Detection
Sophos today also published
new research, “Nearly Half of
Malware Now Use TLS to Conceal
Communications,” identifying a
surge in cybercriminals using TLS
in their attacks. The increasingly
popular tactic is used by adversaries
to encrypt and encapsulate
the
content
of
malicious
communications to avoid detection
as they carry out attacks.
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In fact, 45% of malware
detected by Sophos from January
through March 2021 used TLS to
conceal malicious communications.
That’s a staggering rise from the
23% Sophos reported in early
2020. Sophos has also seen an
increase in the use of TLS to carry
out ransomware attacks in the past
year, particularly with manuallydeployed
ransomware.
The
majority of malicious TLS traffic
that Sophos has detected includes
initial-compromise malware, such
as loaders, droppers and documentbased installers like BazarLoader,
GoDrop and ZLoader.
“TLS
has
undoubtably
changed the privacy of internet
communications for the better, but
for all the good it’s done, it’s also
made it much easier for attackers
to download and install malicious

modules and exfiltrate stolen data
– right under the noses of IT
security teams and most security
technologies,”
said
Schiappa.
“Attackers are taking advantage
of TLS-protected web and cloud
services for malware delivery and
for command and control. Their
initial compromise malware is
simply the advance guard for major
attacks, as they’re setting up camp
for the heavy artillery that follows,
like ransomware.”

FACE TO FACE

SPOCHUB - A DIGITAL MARKETPLACE WITH A CURATED
CATALOGUE OF INNOVATIVE SOLUTIONS
The rapidly changing market scenario
is driving Businesses to adapt to the digital
transformation. Any kind of transformation
is not easy. Businesses face multiple challenges
in achieving growth, retaining customers, and
efficient operations. While doing this, they are
expected to keep up with the changing market,
technology updates, industry requirements,
budget constraints, and increasing competition.

SPOCHUB
–
SaaS
PaaS
On-Click:
India’s Largest Digital
Marketplace is here to
a. Assure Businesses of
handholding them in the
complete DX journey
by providing industryspecific solutions at ease
and b. Enable ISVs and
Startups with world-class
digital
infrastructure,
offering services like
GTM, innovative tech
platforms etc. as they
focus
on
the
core
priorities
of
further
innovating
their
products/services.

On the other end, ISVs and Startups often
have to carve their path single-handedly. They
have to focus on various aspects of their
business at one single time.
We bridge the gap, SPOCHUB –
SaaS PaaS On-Click: India’s Largest Digital
Marketplace is here to a. Assure Businesses of
handholding them in the complete DX journey
by providing industry-specific solutions at ease
and b. Enable ISVs and Startups with worldclass digital infrastructure, offering services like
GTM, innovative tech platforms etc. as they
focus on the core priorities of further innovating
their products/services.
Cyber World is a Reality - The Internet
brings everything to our doorstep. This single
word has brought a massive transformation in
everyone’s lives. We can order almost anything
online. The majority of transactions are now
happening digitally. VFX helps in creating
visuals that otherwise would only be trapped
in someone’s imagination. Now as everything
is gradually switching online, we bring cyber
components that can be available with a single
click.
Disruptive Invention can be a boon – Any
invention that can disrupt the current practices
of the market and positively transform people’s
lives has always added value in the long run.
Internet is a great example of that. If one can
remember, around 2 decades ago software was
bought on a Floppy Disc or a CD from retail
or a distributor. And today, we cannot imagine
our lives without the internet – an irreversible
disruption. The vision of making people’s life
simpler always succeeds. We aim to help people
in the seamless digital transformation of their
business by enabling them to choose the best
from a wide array of products and services thus
enhancing their productivity.
Closely working with ISVs – Through
our unique Digital Ecosystem SPOCHUB, we
closely work with ISVs and Startups that offer
innovative solutions to the problems faced by
various businesses. These unique solutions
are made available at affordable pricing (Opex
Model) with a single click.
Industry-specific solutions – Generalized
issues and their common solutions are a thing
of the past. Every industry faces hurdles that
are unique to them and they desire innovative
solutions that can solve the very specific
problem. From Government to Education we
support all verticals in their desired ways. We
operate on the “You Grow We Grow” model,

KISHORE SHAH
CEO, Spochub
customers are charged on a transaction basis.
One needn’t worry about cloud, security as it
comes as a part of the bundled solution. The
industry-specific services are provided under a
single hub and other innovative offerings makes
us a Unique Marketplace.
Digital
Infrastructure
–Digital
Infrastructure is vital for the continuity of
any business and the provision of seamless
service. Our parent company ESDS has built a
world-class digital infrastructure over the past
17 years and touches more than 50% of the
Indian population. World’s largest smart meter
project runs on this infrastructure. We host
various government initiatives and enterprise
applications where millions of transactions are
executed daily.
To achieve robust digital transformation,
a reliable and strong digital infrastructure is
necessary. Leveraging the strength of our parent
ESDS we enable ISVs to offer their products
to customers assuring them an end-to-end DX
with a seamless service.
End-to-end Services –ISVs and Startups
have to face a major challenge of focusing on
multiple areas at one point in time, ranging
from marketing, PR, legal, sales, funds, digital
infrastructure, and much more. This hurdle
often derails their big plan of achieving success.
Our digital tech ecosystem helps curb this
issue allowing young minds to breathe. Along
with the right digital infrastructure, the ISVs
and Startups will find a great opportunity to
find the right customer base for their product
offering and vice versa. With a complete
Cloud Infrastructure, SPOCHUB ensures that
ISVs and Startups get enough time to focus
on developing their innovative solutions and
serving the customers while other activities like
complete GTM, from digital marketing to sales

support, providing services like virtual legal,
CMO, CFO and assisting in the creation of
funding opportunities.
Cyber Security is the need of the hour –
With increasing digitalization, the cyber threat
also has become a concern of this day in time.
Changes happen in the blink of an eye and
data transfers at the speed of lightning. With
the high possibility of cyber threat, the digital
assets of an organization are always at stake.
Their vulnerability can spoil the reputation,
ultimately challenging the survival of the
business. On SPOCHUB, any organization
can now identify ready to use, plug and play
solutions or customized security solutions from
onboarded expert partners who are exceptionally
experienced in a specific industry domain. The
exclusive insights in the secure domain help
organizations in staying upgraded well ahead of
time.
Complete Bundle Offer - Segregation
of offerings as per their utility often helps in
finding the right solution:
1. Core – Specific to the particular industry
verticals.
2. Functional – Internal functionality or
shared services related solutions that are
common across industries.
3. Utilities/VAS – Tech-enabled products or
services related to security, utilities, valueadded services. Typically, some of these
products also serve across industries.
At the core, SPOCHUB assists in Enabling
ISVs to function hassle-free while Assuring
Customers a seamless experience. Our End-toEnd services tackle all challenges faced by the
Independent Software Vendors and Startups
helping them reach their business goals and act
as truly DX partner for customers.
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With advancement of technology, businesses across verticals are emphasizing on fortifying their digital foundation
and adopting strategies to ensure business resiliency and improve customer engagement. The ongoing pandemic
has even
necessitated
the adoption
of technologies.
With
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At present
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is software
powered and these days almost every software is built on an Open Source
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Advantages of Open Source
At Red Hat, we
use anSource
open source software development model to create our enterprise open source products
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Docker container engine, Kubernetes and OpenStack and many more.
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“Digital revolution radically accelerated the convergence of next generation exponential technologies
powered by Open Source”
Open Source rewriting Digital Transformation
Open source tools and technologies are the connecting glue which binds
varied technology stacks and whitespaces through portable, interoperable,
responsive and vendor neutral solution patterns for successful digital transformation. Digital revolution has radically accelerated the convergence of next
generation exponential technologies powered by Open Source. The emergence of Intelligent workflows leveraging community-driven open and innovative development is enabling enterprises to move beyond routine process automation to AI/ML powered automation. Enterprises need to build cloud-based
Digital open platforms augmented with Data Analytics, AI/ML, Blockchain, IoT,
AR / VR and other exponential technologies on the path to Digital Transformation.
Open source is the vehicle of choice for creating the Cognitive Enterprise of the
future where business decisions are centered around data, customer experience is propelled through customization at scale and customer engagement is
managed through virtual contactless delivery.

BISWAJIT MOHAPATRA
Partner, Executive Director,
Hybrid Cloud
Transformation Services, IBM

Open Source: Opportunities
1. Innovation: Since open source software builds with contributions from large distributed groups of developers with
wider expertise, innovation is a more likely outcome. Process and Technology Innovation are going to drive the next
stage of digital transformation for Enterprises.
2. Transparency: Transparency and visibility into source code, development and operation processes empowers
users to experiment iteratively. Increased transparency also creates opportunities to build stable, secure, and
reliable software across a multitude of deployment environments adhering to open source DevSecOps tools such
as Docker, Jenkins, Nagios, Ansible etc.
3. Lower Total Cost of Ownership: The Open Source software is typically free for use, allowing experimentation and
promoting unhindered innovation in Digital Adoption.
4. Avoid Vendor Lock-ins: Open source software helps Enterprises to avoid vendor lock ins facilitating customization
at scale in the transformation journey.

The community aspect of Open Source allows
organizations more agility around innovation
Open Source: A disruptive technology
Open source acts as an enabler for inclusiveness for businesses. Organizations use
open source to serve small and medium businesses with low cost products and
build a competitive advantage through cost and volume over dominant players
who are focused at enterprise segments. The strong community aspect of open
source may allow organizations more agility around innovation and also allow
addition of newer segments of the market around the products and services. In
different words the strongest aspect of open source is that people or communities
can innovate for themselves rather than waiting for a business to do it for them.

HEMANT GAUR
Head of Presales &
Solutions, STS, Pitney Bowes

Advantages of Open Source
We at Pitney Bowes provide all our customers, ranging from eCom sellers to 3PL
companies, digitally integrated new-age commerce solutions. An engaging
customer experience is central to these solutions and allows our customers agility to
respond to evolving markets. These solutions will be democratizing the shipping and
mailing for small and medium businesses by leveraging power of community(ies).

We are leveraging open source softwares like Linux, Android, Jetty, Tomcat, Postgresql for crafting affordable, digital
first shipping solutions and services. We are also enabling some of the biggest Indian and south Asian 3PL providers
with digital transformation of their operations including parcel collections, tracking and load management for
increasing their efficiency and viability.
Open Source & organizational strategy
Open source allows significant innovation at different levels like technical, product and organization and has advantages of network effects for its users. The perception that it is singularly contributing towards just lowering the development costs of (new) products is not precise as because of the strong community the features, limitations and performance of the products are highlighted quickly.
With the greater penetration of open source in the market, enterprises are now forced to review missing market
segments and low end consumers more often than earlier. Enterprises are aware that they may be disrupted very
quickly by a combination of good enough product and big enough community and not necessarily the best product
or a bigger/richer organization. With the advent of cloud and ‘pay as you use’ infrastructure, there is democratization
of infrastructure that complements open source technologies very well and allows startups to disrupt businesses.
Yet another dimension for enterprises in today’s world of xAAS (anything as service) is that customers are now paying
for the service and value and not the software. This allows for higher open source technologies adoption.
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Open Source transformed software development
and created interconnected community of
developers
Open Source: A disruptive technology
Today, 99% of software projects are developed using open source. Open
source has revolutionized software development, and created an interconnected community of developers that is deeply collaborative and extends
across the world.
Every line of code that is being written, builds on the code of millions of others.
Now, more than ever, open source brings together developers from all over
the world to solve challenging problems, create important technologies and
make a difference.

MANEESH SHARMA
Country Manager

Advantages of Open Source
GitHub India
GitHub is the de facto collaboration platform and resume for developers all
over the world. GitHub is also the DevOps platform for the private development of some of the most innovative companies and leading enterprises.
GitHub’s mission is to build the global platform for developer collaboration - nothing important will ever be built
without software and without open source, so we want to ensure it is secure and prosperous for many years to
come.
The foundation GitHub is building will allow leaders from across industries to come together and further drive
secure innovation, faster.
Open Source & organizational strategy
Open source is at the foundation of every software project on earth. Companies from around the world are
looking to the open source community to learn from the best practices, the tools and the processes, especially
in the remote era we all live in, to build as effectively as possible, the best technology.
Enterprises can learn about how open source works, and contribute back. Today, developers drive innovation
within their enterprise. So to become a digital company, every company must build a culture that empowers
developers to collaborate and achieve more. No one company can outcompete the brilliance, skills, energy
and innovating power of the millions of open source developers that are working across the world, together.
Building secure code is critical to ensuring a faster pace of innovation and a safe and healthy open source community isn’t just good for open source, it benefits the millions of critical technologies that depend on it - securing
the world’s code is a collective responsibility and one that we take very seriously at GitHub.

Open Source: An integral part of Intuit engineering
culture
Open Source: A disruptive technology
Open source is at the core of digital innovation and has seen an explosion of
enterprise-ready and developer-friendly projects. With the proliferation of
open-source applications, companies are addressing major business challenges, and are investing in innovation regardless of scale. Intuit has long
been a consumer and beneficiary of open-source projects, and believes in
tapping into and sharing knowledge to address the urgent financial issues of
its customers.

JYOTI AHUJA
Director of Engineering
Intuit

By tapping into the collective knowledge of developers, we prioritize innovation, and encourage creative problem-solving by including developers from
different industries and with diverse backgrounds. Open source is a natural fit
for Intuit and is an important part of our Intuit engineering culture, resonating
with our mission of powering prosperity around the world. From a practical
perspective, a more open approach also helps us develop better products.

From Intuit-led projects like Argo, Karate, and Truffle Shuffle to our employee
contributions to many other projects, we have never been more committed to the principles and practice of
open source. This includes exploring new ways to innovate in software development, such as open source,
aiding us in giving back to the community and solving for our customers’ most pressing financial problems with
speed and agility.
It enables engineers to work on diverse technology stacks beyond their teams’ domain and helps increase
overall engineering group awareness to solve code-based problems. We have been an active contributor to
the broader community of technologies and products used in production.
Open sourcing a project helps us speed up development and highlight any potential blind spots we may have
missed. We actively encourage our teams to contribute to open source and host many activities to engage
engineers to contribute. In fact, this last year we encouraged our engineers virtually to contribute to Open
Source projects and last October, we had a month-long celebration of Open Source – Hacktoberfest which
was an opportunity to connect with and celebrate the open source community and increase involvement
from diverse contributors, around the world.

30

April 2021

www.varindia.com

“Fortinet’s Open Fabric Ecosystem allows participating partners from an array of industries to seamlessly
integrate their solutions with the Security Fabric”
Open Source: A disruptive technology
As organizations face the rapidly expanding digital attack surface, customers
increasingly seek to achieve an integrated security approach. Various IT solutions
working in isolation are not enough to address the critical gaps that contribute to
increased security risks. Lack of integration and automation across products hinders
visibility, making life very complicated for IT and security departments. Enterprise
deployments can often be comprised of 30+ point products, mostly from different
security vendors. These independent and often isolated systems may
not share threat intelligence or take coordinated security policy actions to
respond to fast-moving cyberthreats, resulting in greatly reduced overall security
effectiveness.

RAJESH MAURYA
Regional Vice President,
India & SAARC
Fortinet

The Fortinet Security Fabric has an architectural approach to security designed to
connect traditionally disparate security solutions into a unified framework, allowing
them to dynamically adapt to the evolving IT Infrastructure in order to defend its
rapidly changing attack surface. Fortinet’s Open Fabric Ecosystem allows participating partners from an array of industries to seamlessly integrate their solutions with the Security Fabric, thus extending the benefits of the Security Fabric
through pre-validated and documented joint solutions with advanced security. The Fortinet Security Fabric enables
organizations to achieve an integrated platform approach for complete visibility and comprehensive security without
compromise across every network segment and device, and across hardware, virtual and cloud environments.
Advantages of Open Source
With over 400 technology integrations, Fortinet’s Open Fabric Ecosystem is one of the largest cybersecurity ecosystems
in the industry. The ecosystem is comprised of Fabric-Ready technology alliance partners, collaborations with threat
sharing organizations and other technology integrations, delivering comprehensive end to end security. These ecosystem integrations enable threat intelligence sharing to detect, monitor, block, and remediate attacks across the entire
attack surface, ensuring rapid and coordinated policy enforcement. Fortinet’s Fabric-Ready Partner Program,
launched in 2016, plays a key role in the Open Fabric Ecosystem. The Fortinet Fabric-Ready Partner Program acts as the
enabler and brings together the community of technology alliance partners to deliver powerful complementary
solutions in the Open Fabric Ecosystem. Partners are provided with program infrastructure, resources, and tools to
integrate with the Security Fabric, develop joint solutions, and become part of the ecosystem. Fortinet’s open ecosystem approach extends the capabilities of the Security Fabric to the Fabric-Ready partner solutions and enables integration of new solutions into the Fabric.
Open Source & organizational strategy
Customers can leverage a wide array of integrated ecosystem solutions to best fit and secure their infrastructure while
preserving their existing security investments. Through threat intelligence sharing and coordinated policy enforcement
across products, ecosystem solutions provide customers with effective security. Pre-validation of ecosystem solutions
enables customers to make purchase decisions with more confidence and gain faster time to deployment with
reduced systems integrations costs. Ecosystem solutions extend the benefits of the Security Fabric, and are a testament
to the openness of the Security Fabric and the inclusive philosophy of the Fabric-Ready Partner Program.

“F5 understands the need to enable customers to
power and protect apps from code to customer
while maintaining the flexibility and agility provided
by open source offerings”

DHANANJAY GANJOO
Managing Director
India & SAARC, F5

Open Source: A disruptive technology
Today every organization is focusing on establishing its digital foundation and
strategies to ensure business resiliency and enhanced customer engagement.
As open source technologies become more prevalent, there is a flywheel
effect leading to increased confidence in using open source at scale. In fact,
according to the 2020 State of Enterprise Open Source report a survey of 950 IT
leaders indicated that open source is a critical consideration in the enterprise:-95% of respondents indicated that open source is important to the business.
However, for users of open source, it can be a challenge to stay apprised of
what vulnerabilities have been identified and how to remediate those vulnerabilities. Cybercriminals have access to the same websites that researchers do,

and they are also increasingly turning their attention to open-source malware tools to use for criminal activities.
As Open source software (OSS)’s advantages can be exploited as disadvantages, and its strengths can be
exploited as weaknesses. While the community approach benefits (OSS), it also provides an attack surface to
exploit hitherto unknown vulnerabilities. The end consumer of the (OSS) is now responsible for end-to-end security
which cannot be overlooked. As a provider of an open source web server that powers more than 400 million
websites, F5 understands the need to enable customers to power and protect apps from code to customer while
maintaining the flexibility and agility provided by open source offerings. With F5 and NGINX, we have been able
to help enterprises with an end-to-end, consistent set of application services to address one of IT’s most pressing
needs- fast, frequent deployments across a varied set of application architectures residing in multiple cloud
properties while enabling the community to enjoy the benefits of open source.
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“The evolving development landscape and resultant threats to the enterprise make it imperative
that Development and Security leadership work
together”
Open Source: A disruptive technology
Digital transformation, with open source as one of the building blocks, is disruptive in that it requires faster and more frequent deployment of applications and
features. As a result, organisations are adopting new development strategies
such as continuous integration and continuous delivery (CI/CD) and DevOps
methodologies. For example, IT functions such as provisioning and managing
compute resources are more efficiently handled with automated tools such as
Ansible. This infrastructure is often based in the cloud and the new tools and
applications require coding and development expertise – very different from
traditional IT admin skill sets.
What we are seeing as a result, as an unintended consequence of this disruption, is that IT operations and security executives are finding that processes that

ROHAN VAIDYA
Regional Director – India
CyberArk

once ran through their offices, or at least required their review and approval, are now happening outside their
purview. As this transition continues, developers need – and are taking – increasingly powerful, expansive privileged access via applications, tools, consoles, etc. And while organisations are waking up to the new realities,
attackers are exploiting these vulnerabilities.
Open Source & Security concerns
Talented developers, both internal and external, are key to successful digital transformation initiatives. With more
automated software development and delivery processes and access to cloud- based open source tools and
repositories, they can deliver more code faster. But these advances have implications; they also expand the
attack surface. There are more vulnerabilities along the software supply chain, from coding with open-source
components, to automated builds and testing, to cloud- based deployment. This is especially evident with
insecure privileged accounts, credentials, and secrets, e.g., API calls, encryption keys, access tokens, certificates,
passwords, etc. The evolving development landscape and resultant threats to the enterprise make it imperative
that Development and Security leadership work together.

“Open source technology has the potential to deliver
state-of-the-art risk mitigation and rapid innovation”
Open Source: A disruptive technology
In today’s digital age, as organizations seek to endeavour a digital transformation
journey, they face major challenges as well, especially in minimizing costs and
increasing revenue. Without having the right enterprise technologies in place,
businesses can miss the mark even with the best-planned software strategy. This is
where the open source technology is implemented by a majority of enterprises
these days as they are increasingly shifting their focus on bolstering digital foundation and strategies in order to ensure business resiliency and enhanced customer
engagement.

MANASI SAHA
Founder & Owner
Macaws Infotech

Open source here is delivering the robust foundation of the modern IT landscape.
This has the potential to even address companies’ business strategies to drive innovation. This technology has been around for quite some time now and gaining
rapid momentum in the modern day of the digital transformation journey.
With the commercialization of the industry started and become competitive,

developers began to advocate the idea of free software. In general, open source allows a company to develop an
ecosystem that can foster faster innovation and enables them to scale up, adapt and add new features as per the
changing trends and customer demands.
Open Source & Digital Transformation
Implementing digital transformation typically involves the realization of SaaS-based platforms; modernization of
legacy platforms and systems; interpretation of IT application landscape, and standardization of infrastructure. This
also encompasses the development of analytics capabilities, conveyance of consumerization of IT, and adoption of
agile and learn fast methodology.
In order to support their digital transformation, enterprises significantly leverage new tools and modernize their infrastructure. Open source simply sheds light on the emerging technologies transforming the business landscape. For
some businesses the deployment of open source technology is not just about cost but also about getting the best
product.
With rapidly changing times, open source technology has the potential to deliver state-of-the-art risk mitigation and
rapid innovation. Previously, open source software was the developers’ area of interest and begun to go mainstream
by the mid-2000s. This significantly provided a cost-effective way to drive innovation. Moreover, leveraging open
source, developer teams within organizations can quickly model innovative ideas, experiment with novel technologies, and build on these trends.

32

April 2021

www.varindia.com

COVER STORY

Confidence to
move forward

Purchasing software can be quite tricky as counterfeit products and services exist
in the market. Avoid the risk, help stay safe, and purchase Genuine Software.
Today, business leaders and organizations are already looking for the opportunities
to rebound, rebuild and thrive in the new normal. Microsoft supports its partners
and customers with genuine software that offers better security, greater productivity,
and support to help them move forward with confidence.

Top four cyber threats
in India

Confidence to always deliver on our promises. Confidence to help keep our
customer data safe and reputations intact, so their businesses continue to run
smoothly and grow securely. Confidence to help our people get more done from
anywhere. And confidence to be the best business partner.

Malware
Malware poses risks in the form of
impaired usability, data loss,
intellectual property theft, monetary
loss, and even emotional distress.

Help your business with genuine Windows and Office, and follow the trail of
'confidence to move forward'.

66%

of end-users have
problems with
software obtained
from suspect
sources

33%

chance of
malware if PC has
unlicensed
software

Cryptocurrency mining

24%

Attackers seeking illicit profits have
increasingly turned to malware that
lets them use victim’s computer to
help them mine cryptocurrency coins.

of malicious
programs in pirated
software can
deactivate
anti-malware
solutions

Ransomware
While individuals and organizations
are becoming more intelligent in
dealing with ransomware, it continues
to be a significant threat in India.

Unlicensed software poses a number
of risks

Drive-by download

Think twice before you acquire a software. Unlicensed software may have
viruses and would not have sufficient security measures, which would leave
the door open for hackers and viruses.

Attackers are exploiting vulnerabilities
in webpages to direct users to
compromised sites that can secretly
infect users even when they do not
attempt to download anything.

• Your identity can be compromised and used for financial gains and
criminal activities.
• Hackers can clone your credit card and access bank resulting in financial loss.
• You can lose important personal files and business data like customer &
accounting information.
• Your business operation can stop.
• You may become vulnerable to malware attacks.

Source
https://www.microsoft.com/mea/genuine/#gsc-risk-number
https://www.microsoft.com/mea/genuine/how-to-tell.aspx
https://news.microsoft.com/uploads/2017/10/Whitepaper-Cy
bersecurity-Risks-from-Non-Genuine-Software.pdf
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Have confidence to move forward
with genuine Windows and Office
Microsoft genuine software helps provide the security, updates, and support that
businesses need. It brings in complete protection from Day 1 via Microsoft
Defender Antivirus with its latest and up-to-date antivirus, as well as phishing,
ransomware, and malware protection technology.
The best part about Microsoft genuine software is that it comes with automatic
and hassle-free updates that are free and for the lifetime of your device. And
there is free set-up support from Microsoft along with 24/7 help by phone, live
chat, and support resources.

Identifying a genuine Microsoft Software
Watch out for the 3Ps

34

Product
packaging

Product’s
authenticity

Product
label

A genuine product will never
have spelling errors, blurry text,
or incorrect logo. The Certificates of Authenticity (COA)
label is used on the outside of
retail boxed software and
explains what the product is, its
country of intended use and
country of origin.

Avoid auction sites and
Peer-to-Peer file-sharing sites.
At the moment, there are a
limited number of sites where
you can legally purchase digital
downloads of Microsoft
software and one such example
is the official Microsoft Store.

A genuine Microsoft Software
will always have a Certificate of
Authenticity label, embedded
hologram, and a 25-character
unique product key.
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In India, Microsoft has deployed
a unique authentication label on
fully packaged product (FPP).
The label can be found next to
the retail box COA.

Tips for safer shopping – in person or online
Buying online can be quick, convenient and a great value; however, it does not always give you the same opportunity to see exactly
what you are getting as walking into a regular store. The general rule to remember is that if the price looks too good to be true, it
probably is.

Make sure you are getting what you
paid for

Beware of Product Keys sold
separately

Buy from a reseller you trust. Ask the person or
business, specific questions about key features of
the item you are interested in buying.

Apart from Product Key Cards (PKCs) distributed
with COAs, Microsoft does not distribute
products keys as standalone products.

Get the right software

Report a counterfeit software

Make sure to determine whether the software
you are buying is intended for home use or for
business use.

You may file an online report on Microsoft’s site if
you inadvertently bought or received counterfeit
software.

Shopping online?
Use a secure payment method. Do not pay with
cash or with instant money transfers.
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Protected Software buying guide
Buy from
trusted sources

Use only licensed
software

Verify product
key source

When purchasing software,
make sure it’s from a credible
source. A trusted reseller or
the Microsoft Store are your
go-to options.

Always make sure the
software is properly
licensed - whether it’s
Windows or Office.

For digital downloads, make
sure the product key comes
from a trusted source and not
from an instant messaging
platform or email.

Avoid discount
and sale offers

Check for brand
packaging

Accept only sealed
packages

Don’t fall into the trap of
discounts and cheaper
software packages. You may
end up paying much more in
recovering lost data or legal
damages.

Make sure the packaging of the
physical product includes an
authentic Microsoft logo and
brand identity. Be wary of
standalone stickers or product key
cards, they don’t grant the right to
use Microsoft software.

The package of the physical
product must be sealed to
ensure first time use. Product
keys are designed to work
on a single or limited
number of devices.

Check for updates
Regularly updating your
software helps protect you from
potential hackers and viruses.

Make security a collaborative journey
The Zero Trust security model is no longer a business option but is an imperative. Based on the principle of "never trust, always verify,"
the security posture treats each step across the network and each request to access for resources as a unique risk to be evaluated
and verified.
While organizations put in place necessary access and preventive controls, use cloud storage services to automatically backup
important data, leverage cloud technology to limit attackers' access to data and help security operations respond better to attacks,
employees should also be educated on safe cyber practices. Employees should know how to spot phishing and social engineering
attacks and practice credential hygiene.

Counterfeit Software! Are you using it without even knowing it?
Scan this QR code to learn how to
identify a genuine software

Or visit: www.aka/ms/onlygenuine

Learn how to tell whether your Microsoft software and hardware are genuine, by visiting: https://aka.ms/howtotell
For more information about genuine software, visit http://aka.ms/onlygenuine.
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Digital India is a campaign launched by the Government of India in order to
ensure the Government's services are made available to citizens electronically by
improved online infrastructure and by increasing Internet connectivity or making the
country digitally empowered in the field of technology. The programme is designed
to transform India into a knowledge-based economy and a digitally empowered
society by ensuring digital services.
The Digital India programme has stood the test of the time during the
Covid-19 pandemic outbreak in India. Information technology and communication
technologies have huge potential to provide new opportunities and challenges for
developing economies. The initiative includes plans to connect rural areas with highspeed internet networks. It consists of three core components: the development of
secure and stable digital infrastructure, delivering government services digitally, and
universal digital literacy.
It is estimated that India’s digital economy has the potential to become a 1 Trillion
USD ecosystem by 2025. This will have multiple positive consequences, from an
increase in jobs to foreign investment, growth of domestic digital infrastructure, the
rise of small and medium businesses and an overall enhancement in the country’s
economic growth.
However, there are many hurdles in India’s path to becoming a 1 trilliondollar economy such as a rampant digital divide, varied demographic profile and
underdeveloped technology infrastructure. However, The Government of India has
realised that it is important that their policy measures are contemporaneous with the
underlying challenges of the digital ecosystem and are forward looking in nature. A
first step in this direction was the Digital India, that amplified pre-existing approaches
along with newer targeted schemes.
Launched on 1 July 2015, by Indian Prime Minister Narendra Modi, it is both
enabler and beneficiary of other key Government of India schemes, such as
BharatNet, Make in India, Startup India and Standup India, industrial corridors,
Bharatmala, Sagarmala
As of 31 December 2018, India had a population of 130 crore people (1.3 billion),
123 crore (1.23 billion) Aadhaar digital biometric identity cards, 121 crore (1.21
billion) mobile phones, 44.6 crore (446 million) smartphones, 56 crore (560 million)
internet users up from 481 million people (35% of the country's total population) in
December 2017, and 51 per cent growth in e-commerce.
Transformation of PSUs and the India's Growth can be well seen during the
pandemic. The Covid-19 crisis that led to stringent lockdown and restricted movement
has led the way towards digital literacy and self reliance,” D K Hota, chairman &
managing director, BEML Limited said. According to Hota, the pandemic has pushed
BEML to work towards ‘zero’ import policy. “Our company is producing ventilator
parts, which we would have never thought about in normal circumstances. So the
pandemic has pushed us towards Atmanirbharta, a net-net good opportunity,” Hota
said.
M V Gowtama, chairman & managing director, Bharat Electronics Limited said
that there was a positive impact of the pandemic that has led to capacity building and

another step towards becoming ‘Aatmanirbhar’. The proactive
implementation of digital platforms such as Aarogya Setu
and e-Office has not just tracked, traced and taken care of
coronavirus patients but at the time of restrictions has helped
in business continuity.
MAJOR MILESTONES AND SCHEMES
UNDER DIGITAL INDIA
The Digital India programme has witnessed a consistent
upward growth trajectory, achieving numerous milestones
and dotted with major milestones and flagship initiatives.
These achievements cover a wide plethora of sectors and
include development of broadband highways, universal access
to mobile connectivity, public internet access programmes,
e-governance to name a few. Many major schemes and projects
such as Aadhaar, Smart Cities Mission, BHIM UPI, RuPay,
GSTIn, GeM (Government e-Marketplace), DigiLocker come
under the aegis of the Digital India programme.
INFRASTRUCTURE ENHANCEMENT
It has also initiated the ambitious Bharat Net programme,
that undertook the task of connecting 2.5 lakh gram panchayats
by fibre-optic network and has achieved around 1,40,000
connections thus far. Promoting digital inclusion is also a core
component of the initiative with programmes like Common
Service Centres (CSCs) that enable the delivery of digital services
through the internet in rural areas. The scheme also works to
promote employment in rural areas in digital and allied services.
The drive for e-governance and Digital India comes in
the booming telecom industry, increasing Internet penetration
and proliferating cellular devices. He plans to try to provide
an equal advantage to the consumer and service provider. The
Digital India program intends to supply Broadband highways,
worldwide accessibility to mobile connectivity, public online
access program, e-Governance, e-Kranti - digital delivery of
solutions, Data for many, electronics production, IT for tasks
and premature harvest programs.
According to analysts, the Digital India plan could increase
GDP of around $1 billion by 2025. It may play an integral
role in macroeconomic factors like GDP growth, job creation,
labour productivity, expansion in the number of companies
and revenue leakages for your Authorities. This campaign may
become a determining factor taking into consideration the
impetus and investment achieved by the present Government.
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RAILTEL STRENGTHENING TELECOM
INFRASTRUCTURE OF INDIAN RAILWAY

Organisations Name

RailTel Corporation
of India Ltd.
Head of the Organisation:

PUNEET CHAWLA
Designation:

SERVICES OFFERED: E-Office, Video Conferencing Services, Data Center Services,
RailWire Broadband, Leased Line, Virtual Private Network, Internet Leased Line, Consultancy
Services, Signalling Services, Rack and Space Collocation, Tower Colocation, NLD for Voice
Carriage, Aadhaar based Services
RailTel Corporation, a "Mini Ratna (Category-I)" PSU, provides neutral telecom infrastructure
in India owning a Pan-India optic fiber network on exclusive Right of Way (ROW) along Railway track.
RailTel has provided high speed Wi-Fi at 985 stations at 415 stations, associating with Google as the Technology
partner for Radio Access, while using its own backbone for broadband connectivity. It has also provided Wi-Fi in
200 stations with support of Universal Service Obligatory Fund of GoI. In the next phase RailTel has roped in
Tata Trust for providing Wi-Fi at remaining B, C, D and E category stations across country.
RailTel has bagged the e-office phase 3 project of Indian Railway. The firm will implement e-office for Zonal
Railways (Phase 3) using cloud enabled e-office application developed by NICs (National Informatics Centre).

Chairman & MD

PGCIL EMPOWERING INDIA WITH ITS
POWER TRANSMISSION NETWORK
SERVICES OFFERED: Power System Management, Telecom, Domestic Consultancy,
Human Resource Development, International Business, Smart Grid
PGCIL better known as POWERGRID is a “Maharatna” PSU owned by Ministry of Power,
Government of India, which transmits about 50% of total power generated in India. A backbone of telecom
networks, it owns and operates 66,922 km of Telecom Network with points of presence in 714 locations across
India. Its mission is to become a global transmission company with dominant leadership in emerging power
markets with world class capabilities.
PGCIL has recently won two electricity transmission projects in Rajasthan through bidding. The company
will build two transmission systems. The company will work on "transmission system strengthening scheme for
evacuation of power from solar energy zones in Rajasthan (8.1 GW) under phase II - Part A" on build, own,
operate and maintain basis. It will also work on "transmission system strengthening scheme for evacuation of
power from solar energy zones in Rajasthan (8.1 GW) under phase II - Part B" on build, own, operate and
maintain basis.

Organisations Name

Power Grid
Corporation of India
Ltd. (POWERGRID)
Head of the Organisation:

K. SREEKANT
Designation:

Chairman & MD

BSNL CONNECTING EVERY CORNERS OF INDIA
SERVICES OFFERED: Landline services, Mobile Services including 2G, 3G & 4G (in
limited areas) services, Internet, Broadband, Fiber to the Home (FTTH) services, Wi-Fi services,
Data Center services, Enterprise Data services such as Leased circuits, MPLS VPN etc., National
and International Long Distance services
Organisations Name

Bharat Sanchar
Nigam Ltd. (BSNL)
Head of the Organisation:

PRAVIN KUMAR PURWAR

Formed by the erstwhile Department of Telecom Services and came into being in October 2000, Bharat
Sanchar Nigam Ltd. (BSNL) provides telecom services throughout the country excluding Delhi & Mumbai.
It is a wholly-owned Government of India Public Sector Undertaking. It is a part of modern global network,
providing access to countries around the world for transporting information in the form of voice, data and video.
The company has vast experience in planning, installation, network integration & maintenance of switches and
transmission networks.

Designation:

Chairman & MD

GAIL EXPANDING ITS WINGS PAN INDIA AND
IMPROVING QUALITY OF LIFE WITH CLEAN ENERGY
SERVICES OFFERED: Natural Gas, Liquid Hydrocarbons, LPG Transmission,
Petrochemicals, City Gas Distribution, E&P, GAILTEL
India’s leading natural gas company, GAIL is a Navratna of Government of India. It has diversified interests
across the natural gas value chain of trading, transmission, LPG production & transmission, LNG re-gasification,
petrochemicals, city gas, E&P, etc. It owns and operates a network of around 13,340 km of natural gas pipelines
spread across the length and breadth of the country.
Recently, GAIL has completed laying Rs 2,433-crore pipeline that will bring to West Bengal cooking fuel that
is cheaper than other liquid fuels. The 348-kilometer pipeline from Dobhi in Bihar to Durgapur in West Bengal is
part of the Pradhan Mantri Urja Ganga project to take environment-friendly natural gas to India's eastern parts.
In 2020, the Kochi-Mangaluru natural gas pipeline project got ready for commissioning. The pipeline covers
a stretch of 444 km and will supply gas to all seven districts it passes through Kerala -- Ernakulam, Thrissur,
Palakkad, Malappuram, Kozhikode, Kannur and Kasargod -- and Wayanad district.
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Organisations Name

GAIL (India) Ltd.
Head of the Organisation:

MANOJ JAIN
Designation:

CMD, Director (Projects)
& Director (HR)

TCIL CONTINUES TO PROVIDE
TELECOM EXPERTISE
SERVICES OFFERED: Telecom, Information Technology, Training, e-Procurement,
e-Waste Management, IPV6, Architecture & Civil Division, Startup VAS Vendors Empanelled
with TCIL, MSME VAS Vendors Empanelled with TCIL, VAS Vendors Empanelled with TCIL

Organisations Name

Telecommunications
Consultants India
Ltd. (TCIL)
Head of the Organisation:

SANJEEV KUMAR
Designation:

Chairman & MD

A Government of India undertaking, TCIL was incorporated in the year 1978 under the Administrative
control of Department of Telecommunications, Ministry of Communications. It was set up for providing Indian
telecom expertise in all fields of telecom, Civil and IT to developing countries around the world.
For the ease of communication with the family members of Central Armed Police Force (CAPF) personnel
deployed in inaccessible or far-flung areas of the country, the Central government has directed the Bharat
Broadband Network Limited (BBNL) to find a solution for the problem. Work in this direction is already underway
and re-provisioning of Digital Satellite Phone Terminals (DSPTs) has been awarded to BBNL. For this project,
TCIL has been designated by Digital Communication Commission, the Department of Telecommunication
(DOT) to implement it.

ONGC CONTRIBUTING IMMENSELY TO THE
COUNTRY’S ENERGY SECTOR
SERVICES OFFERED: Exploration, Drilling, Production, Applied R&D and Training,
Engineering & Construction
India’s largest crude oil and natural gas company, ONGC is one of the Maharatnas of
Government of India. It contributes almost 71% to Indian domestic production. ONGC has a unique distinction
of being a company with in-house service capabilities.
ONGC will be implementing the country’s maiden geothermal field development project in Ladakh that
will use the heat generated by the Earth's core to generate clean energy. Geothermal energy is clean, renewable,
sustainable, carbon-free, continuous, uninterrupted and environment-friendly. ONGC has planned this field
development in Ladakh in three phases.
The company has also tested the first deep-water well at its largest block in the Krishna Godavari basin. The
KG-DWN-98/2 block in the Bay of Bengal is one of ONGC’s biggest projects. It has plans to invest up to $5
billion during the life of the asset that is expected to play a strategic role in India’s energy transition.

Organisations Name

Oil and Natural Gas
Corporation Ltd.
Head of the Organisation:

SUBHASH KUMAR
Designation:

Director (Finance)
and Chairman & MD
(Additional Charge)

IOCL EMPOWERING INDIA’S
ENERGY INDUSTRY

Organisations Name

Indian Oil Corporation
Ltd. (IOCL)
Head of the Organisation:

SHRIKANT MADHAV
VAIDYA
Designation:

Chairman

SERVICES OFFERED: Refining, Pipelines, Marketing, R&D Centre, Petrochemicals,
Natural Gas, E&P, Explosives, Cryogenics
IndianOil is a diversified, integrated energy major with presence in almost all the streams of
oil, gas, petrochemicals and alternative energy sources. Its business interests encompass the entire
hydrocarbon value chain- from refining, pipeline transportation & marketing, to exploration &
production of crude oil & gas, petrochemicals, gas marketing, alternative energy sources and globalisation of
downstream operations.
IndianOil has partnered with an Israeli start-up company Phinergy to manufacture Aluminum-Air systems
in India to boost the "Make in India" initiative and recycle used Aluminum to strengthen India's energy security.
This partnership will help India towards clean, sustainable, affordable, safe, and long-lasting energy options and
facilitate faster adoption of e-Vehicles. In another partnership, IndianOil with its patented Drag Reducing Agents
(DRA) technology will help Dorf Ketal Chemicals India to manufacture DRA. This will provide a boost to
Atmanirbhar Bharat initiative as it will serve the Indian hydrocarbon industry in competing with MNC's and
catering to the growing global demand thus expanding the Indian revenue cycle support.

BBNL CONNECTING FARTHEST
CORNERS OF INDIA
SERVICES OFFERED: BharatNet and its services, BharatNet utilization models, Procedure
for BharatNet connectivity etc.
A Special Purpose Vehicle (SPV), BBNL has been set up by the Government of India under the Administrative
Ministry of Communication & IT, Department of Telecommunications. It has been formed for the establishment,
management and operation of National Optical Fibre Network (NOFN). Under this program, a total of around
2, 50,000 Gram Panchayats spread over 6,600 Blocks and 641 Districts are to be covered by laying incremental
fiber. The aim is to improve telecommunications in India and reach the campaign goal of Digital India.
In Punjab and Bihar, BBNL is responsible to implement Bharat.Net and the company has successfully
connected all the gram panchayats in Punjab under the scheme. BBNL has also been assigned to work on a
permanent solution for the communication problem of the Central Armed Police Force (CAPF) personnel with
their family, deputed at inaccessible or far-flung areas of the country.

Organisations Name

Bharat Broadband
Network Ltd. (BBNL)
Head of the Organisation:

SARVESH SINGH
Designation:

CMD
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LEAD STORY
NPCI MAKING DIGITAL PAYMENTS
EASY FOR ALL
SERVICES OFFERED: UPI, RuPay, BHIM, NACH, IMPS, NETC Fastag, Bharat BillPay,
CTS, NFS, AePS, BHIM Aadhaar

Organisations Name

National Payments
Corporation of
India (NPCI)
Head of the Organisation:

DILIP ASBE
Designation:

An initiative of Reserve Bank of India (RBI) and Indian Banks’ Association (IBA) under the provisions of
the Payment and Settlement Systems Act, 2007 to create a robust Payment & Settlement Infrastructure in the
country, National Payments Corporation of India (NPCI) has been formed. It is a “Not for Profit” organization
with an intention to provide infrastructure to the entire Banking system in India for physical as well as electronic
payment and settlement systems. It is focused towards bringing innovations in the retail payment systems through
the use of technology for achieving greater efficiency in operations and widening the reach of payment systems.
After the success of UPI platform on the smartphones, NPCI is working on a digital payments product for
feature phone users and those who are not too comfortable using mobile apps. At present the product is at the
proof of concept (POC) stage.

MD & CEO

STPI SHAPING INDIA INTO A SOFTWARE
PRODUCT NATION
SERVICES OFFERED: Statutory Services, Internet Services / Data Communications,
Incubation Services, PMC Services, Data Center, CSR Surveillance
STPI was formed with an objective of encouraging, promoting and boosting the export
of software from India by the Ministry of Electronics and Information Technology (MeitY). It encourages IT/
ITES Industry, innovation, R&D, start-ups, product/IP creation in the field of emerging technologies like IoT,
Blockchain, Artificial Intelligence (AI), Machine Learning (ML), Computer Vision, Robotics, Robotics Process
Automation (RPA), Augmented & Virtual Reality, Animation & Visual effect, Data Science & Analytics.
In line with its objective of promoting software export, STPI has helped Kerala to emerge as a progressive
software exporter in the country by supporting and facilitating the State’s IT industry on global platforms. The
IT/ITE’s exports from 200 plus units registered under STPI-T have witnessed a phenomenal growth.
The organization also promotes emerging technologies and to encourage Blockchain, STPI has launched
Apiary, a Centre of Excellence (CoE) at STPI incubation centre, Gurugram. The centre would be instrumental
in Blockchain incubation ecosystem.

Organisations Name

Software Technology
Parks of India (STPI)
Head of the Organisation:

DR. OMKAR RAI
Designation:

Director General

BEL STRENGTHENING INDIA’S DEFENCE
SPACE WITH LATEST TECHNOLOGIES
SERVICES OFFERED: Defence Communication products, Naval Systems, Electronic
Warfare Systems, Simulators, Batteries, Cyber Security, e-Governance Systems, Civilian Radars
etc.

Organisations Name

Bharat Electronics
Ltd. (BEL)

BEL, a state-owned aerospace and defence company, was formed to manufacture the basic communication
equipment in India but now it produces a wide range of state-of-the-art equipment in fields such as Defence
Communication, Radars, Naval Systems, C4I Systems, Weapon Systems, Homeland Security, Telecom & Broadcast
Systems, Electronic Warfare, Tank Electronics, Electro Optics, Professional Electronic Components and Solar
Photovoltaic Systems, BEL also provides turnkey system solutions.

Head of the Organisation:

M V GOWTAMA
Designation:

Chairman & MD

BEL has signed a MoU with Grene Robotics to develop Autonomous Manpads Data Link System (AMDLS).
It is a state-of-the-art data link system, which exploits AI to provide a comprehensive air defence solution. The
MoU was signed at Aero India 2021.

CERT-IN SECURING INDIAN
CYBER COMMUNITY
CERT-In has been formed for major computer security incidents in the Indian cyber community. The
organization is also responsible to spread security awareness among the community and to provide technical
assistance and advise them to help them recover from computer security incidents. It provides technical advice
to System Administrators and users to respond to computer security incidents. CERT-In also enlightens
its constituents about the security awareness and best practices for various systems; networks by publishing
advisories, guidelines and other technical documents.
To improve mutual cyber security capabilities CERT-In has signed a MoU with Kaspersky. Both the
organizations will work together for building a cooperative relationship and facilitate the fulfilment of mutual
goals for creating a safe and secure cyberspace in the country. CERT-In will conduct training programs within the
framework of Kaspersky Global Transparency Initiatives such as Code Review and Assessment Training. CERTIn and Kaspersky will jointly execute projects such as supporting awareness initiatives.
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Organisations Name

Indian Computer
Emergency Response
Team (CERT-IN)
Head of the Organisation:

DR. SANJAY BAHL
Designation:

Director General

LIC SAFEGUARDING LIVES OF
INDIAN HOUSEHOLD
SERVICES OFFERED: Service offered: Insurance and Financial services

Organisations Name

Life Insurance
Corporation of
India (LIC)

Head of the Organisation:

Owned by the Government of India, LIC was established in 1956 and more than 245 insurance companies
and provident societies were merged to create LIC. Till 2019, LIC had a total life fund of Rs 28.3 trillion. The
total value of sold policies in the year 2018–19 is Rs 21.4 million. It settled 26 million claims in 2018–19. It has
290 million policyholders.
In the Budget 2021, the Finance Minister has proposed to conduct an initial public offering for the organization.
The IPO is expected to be held in FY22. The Government of India will remain the majority shareholder after the
public listing and 10% of shares are proposed to be allotted to existing LIC policyholders.

M R KUMAR
Designation:

Chairman

CSC PENETRATING E-SERVICES IN RURAL &
REMOTE AREAS THROUGH ITS NETWORK
SERVICES OFFERED: Government to Citizen, Business to Citizen, Financial Inclusion,
Education, Agriculture, Health Services, Digitize India platform, DigiPay, CSC Manual, eSign, NHRC.
The Common Service Centres (CSCs), under the Digital India and Programme of the National e-Governance
Plan (NeGP), are the facilities which deliver Government of India’s e-Services to rural and remote locations. The
centres are the access points for delivery of essential public utility services, social welfare schemes, healthcare,
financial, education and agriculture services, apart from host of B2C services to citizens in rural and remote areas
of the country. The centres are spread across India enabling the Government’s mandate of a socially, financially
and digitally inclusive society.
To penetrate the wireless connectivity in the country, the organization has come up with CSC PM WANI program.
The government has approved a framework for the proliferation of public Wi-Fi networks through the PM WANI
Scheme. CSC has also partnered with Fortis Memorial Research Institute (FMRI) Gurugram to extend the benefits
of telemedicine services through its network of 3.76 lakh CSCs across the country. Super-speciality teleconsultations
with doctors from FMRI will be provided to citizens particularly in rural and remote areas at an affordable price.

Organisations Name

Common Service
Centres (CSC)
Head of the Organisation:

DR. DINESH TYAGI
Designation:

CEO

MYGOV.IN: BRIDGING THE GAP BETWEEN
GOVERNMENT AND CITIZENS

Organisations Name

MyGov.in
Head of the Organisation:

ABHISHEK SINGH
Designation:

CEO

SERVICES OFFERED: A citizen engagement platform of the Government of India.
With the idea of bringing the government closer to the common man by the use of an
online platform, MyGov has been created. The platform creates an interface for healthy
exchange of ideas and views involving the common citizen and experts with the ultimate goal to contribute to
the social and economic transformation of India. MyGov platform has been more than successful in keeping
the citizens engaged on important policy issues and governance, be it Clean Ganga, Girl Child Education, Skill
Development and Healthy India to name a few. The platform has been successful in reducing the gap between
citizens and the government.
The 'MyGov Corona Helpdesk', a WhatsApp chatbot, was launched by the Indian government during the
COVID-19 pandemic. It was aimed to help address queries around the pandemic and now it has crossed the
milestone of 30 million users over the last year. The official WhatsApp chatbot by the Ministry of Health and
MyGov has processed over 45 million conversations on WhatsApp from users across the country with more than
67 million messages having been sent since its launch.

GSTN MAKING TAX ECOSYSTEM
TRANSPARENT
SERVICES OFFERED: GST, Eway Bill, E-invoice, Tinxsys, Invoice Incentivisation
GSTN provides IT infrastructure and services to the Central and State Governments, taxpayers and other
stakeholders for implementation of the Goods and Services Tax (GST) in India. To establish a uniform interface
for the taxpayer a common and shared IT infrastructure between the Centre and States, the GST System Project
has been set up. Earlier, the indirect tax administrations of Centre and State have worked under different laws,
regulations, procedures and formats and the IT systems work as independent sites.
From April 1, 2021, GST e-invoice has become mandatory for businesses with a turnover of more than Rs
50 crores (in any fiscal year from FY 2017-18 onwards). e-Invoicing is also known as "electronic invoicing", it is
a method in which GSTN authenticates B2B invoices digitally before allowing them to be used on the standard
GST portal. This has been introduced to add transparency to companies’ sales reporting processes and reduce
errors. A digital system is also expected to make it much more difficult for companies to file fake invoices.

Organisations Name

Goods and Services
Tax Network (GSTN)
Head of the Organisation:

TARUN BAJAJ
Designation:

Chairman
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LEAD STORY
GEM CONNECTING SELLERS WITH GOVERNMENT
DEPARTMENTS AND PSUS FOR PUBLIC PROCUREMENT
SERVICES OFFERED: Computers, Office Machines, Automobiles, Office Supplies,
Appliances

Organisations Name

Government
eMarketplace (GeM)
Head of the Organisation:

TALLEEN KUMAR
Designation:

CEO

GeM has been established to facilitate online procurement of common use Goods & Services required
by various Government Departments / Organisations / PSUs. It was created with an objective to provide
transparency, efficiency and speed in public procurement. It provides the tools of e-bidding, reverse e-auction
and demand aggregation to facilitate the government users, achieve the best value for their money. GeM is a
contactless, paperless and cashless online marketplace.
The B2B e-commerce marketplace has surpassed the mark of 10 lakh sellers within four-and-a-half years
of its launch. The Government eMarketplace (GeM), as of January 27, 2020, listed 10,13,448 sellers and
service providers across over 13,000 product and 178 service categories, according to the data sourced from the
marketplace.

BIS CONTRIBUTING LARGELY TOWARDS THE
COUNTRY’S STANDARDIZATION ACTIVITY
SERVICES OFFERED: Standards Formulation, Product Certification Scheme,
Compulsory Registration Scheme, Foreign Manufacturers Certification Scheme, Hall Marking Scheme, Laboratory
Services, Laboratory Recognition Scheme, Sale of Indian Standards, Consumer Affairs Activities, Promotional
Activities, Training Services, National & International level, Information Services
Working under the Ministry of Consumer Affairs, Food & Public Distribution, Government of India, BIS
is the National Standard Body of India. It was formed for the harmonious development of the activities of
standardization, marking and quality certification of goods and for matters connected therewith or incidental
thereto. A MoU has been signed between BIS and IIT Roorkee for collaboration in the areas of standardisation
and conformity assessment based on equality and reciprocity. Both the organizations will work in a number of
fields including civil, electrical, mechanical, chemical, earthquake engineering, development and management of
water resources and renewable energy. Both institutes will participate in standardisation activity through technical
committees of the bureau at national and international level, undertake R&D projects related to standardisation
and conformity assessment.

Organisations Name

Bureau of Indian
Standards (BIS)

Head of the Organisation:

PRAMOD KUMAR
TIWARI
Designation:

Director General

BSE’S “INNOVATION SANDBOX” WEB PORTAL
PROVIDES PLATFORM FOR OFFLINE TESTING OF
APPLICATIONS IN A TEST ENVIRONMENT
SERVICES OFFERED: Formed in 1875, BSE formerly known as Bombay Stock
Exchange has been instrumental in the growth of the Indian corporate sector by providing
it an efficient capital-raising platform. In 2017 BSE became the 1st listed stock exchange of India. BSE is an
efficient and transparent market for trading in equity, currencies, debt instruments, derivatives, mutual funds.
Organisations Name

Bombay Stock
Exchange (BSE)

Head of the Organisation:

ASHISHKUMAR
CHAUHAN

BSE has set up an “Innovation Sandbox” web portal where FinTech firms and individuals may use the
environment for offline testing of their applications in a test environment. SEBI has promoted the concept of
Innovation Sandbox and this initiative of BSE is in line with it. It is a workflow based platform, where applicants
will be able to access APIs, test data of Stock Exchanges, Depositories and Qualified Registrar and Share Transfer
Agents (QRTAs) etc.

Designation:

MD & CEO

NSE ENCOURAGING RESEARCH BASED
ON INDIAN CAPITAL MARKETS
SERVICES OFFERED: Equity Market, Indices, Emerge Platform, Mutual Funds, Equity
Derivatives, Currency Derivatives, Commodity Derivatives, Interest Rate Derivatives, Fixed Income & Debt,
Public Issues
Established in 1992, NSE is the government owned stock exchange of India. NSE was the first exchange in
the country to provide a modern, fully automated screen-based electronic trading system that offered easy trading
facilities to investors spread across the length and breadth of the country.
In order to encourage research based on Indian capital markets, NSE has launched a cloud-based research
facility - NSE Data Room (NDR). It is launched to facilitate researchers to access and analyse historical orders and
trades data. NDR is a cloud-based data repository system with basic analytical tools and a software environment
that can be accessed from any part of the country. Such a facility will not only allow usage of data available
within NSE but in turn will also provide an enabling platform that paves the way for a wider gamut of research
opportunities.
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Organisations Name

National Stock
Exchange (NSE)
Head of the Organisation:

VIKRAM LIMAYE
Designation:

MD & CEO

C-DoT AIDING DOT IN CENTRAL REGISTRY
FOR PM-WANI PROJECT
SERVICES OFFERED: Transfer of Technology, Consultancy, Training, Field Support

Organisations Name

Centre for
Development of
Telematics (C-DOT)
Head of the Organisation:

DR. RAJKUMAR
UPADHYAY
Designation:

Executive Director

C-DOT is an autonomous telecom R&D centre of DoT, Government of India. The
organization has been working relentlessly in R&D for over three decades in indigenous design,
development and production of telecom technologies. Over the years C-DOT has evolved into a
full-fledged telecom R&D institution that complies with level-5 maturity on CMMI model, and has capabilities to
undertake large-scale state-of-the-art telecom technologies development programs.
For the ambitious project of Government of India, PM-WANI or Prime Minister Wi-Fi Access Network
Interface, a central registry will be set-up which will maintain details of all app providers, PDOAs and PDOs.
The registry will be handled by the Centre for Development of Telematics (C-DoT). The PM-WANI framework
envisages provision of Broadband through Public Wi-Fi Hotspot providers. The project consists of elements
such as Public Data Office (PDO), Public Data Office Aggregator (PDOA), App Provider and Central Registry.

C-DAC: A FRONTRUNNER IN
IT REVOLUTION
SERVICES OFFERED: High Performance, Grid and Cloud Computing (HGCC),
Multilingual Computing and Heritage Computing, Professional Electronics, VLSI & Embedded Systems, Cyber
Security etc.
C-DAC is responsible to carry out R&D in IT, Electronics and associated areas. It is the premier R&D
organization of the Ministry of Electronics and Information Technology (MeitY). C-DAC has been at the
forefront of the Information Technology (IT) revolution, constantly building capacities in emerging/enabling
technologies and innovating and leveraging its expertise, caliber, skill sets to develop and deploy IT products and
solutions for different sectors of the economy.
In order to tackle cyber security and supercomputing needs in India, C-DAC has introduced three new
technology solutions. One of the technologies is a new cyber security facility that will be offered as a service
to other organizations. The other two are software solutions that will help developers adapt code for newer
hardware. The cyber security centre will offer “end-to-end security solutions" and managed security services.

Organisations Name

Centre for Development
of Advanced
Computing (C-DAC)
Head of the Organisation:

DR. HEMANT DARBARI
Designation:

Director General

ITI PROVIDES TURNKEY SOLUTIONS AND CUSTOMIZED
SUPPORT IN TELECOMMUNICATIONS SEGMENT
SERVICES OFFERED: Data Centre hosting, EMI/EMC and Environmental testing
of electronic products, 3D Printing, Mechanical fabrication, Installation, Commissioning,
Operation and Maintenance services for the supplied products etc.

Organisations Name

ITI Ltd.
Head of the Organisation:

RAKESH MOHAN
AGARWAL
Designation:

Chairman & MD

A public sector undertaking in the telecommunications technology segment, ITI Ltd. offers telecom turnkey
solutions and customized support. The company has manufacturing facilities in Bengaluru, Naini, Rae Bareli,
Mankapur and Palakkad along with an R&D centre in Bengaluru. The company has a diverse suite of products.
ITI has a dedicated Network System Unit for executing turnkey projects for installation and commissioning of
telecommunication networks. Also, the company operates a data center at Bengaluru and currently expanding the
same to offer cloud based services to government institutions/departments, banks etc.
ITI Ltd. has inked an agreement of Rs 7,796 crore Phase IV Project of Army Static Switched Communication
Network (ASCON) with Indian Army for deploying strategic network for secured communication across the
country and subsequent maintenance for next 10 years. The project is an IP MPLS based communication network
with Microwave Radio, Satellite and Optical Fiber Network as media.

ECIL KEEPING INDIA AHEAD IN
ELECTRONICS SPACE
SERVICES OFFERED: Various special purpose products and systems for Defence, Civil
Aviation, Information & Broadcasting, Telecommunications, Space, Security, Oil & Gas Power, Education etc.
Under the Department of Atomic Energy, ECIL was established in 1967. The primary objective of the
organization was production of products developed at BARC, Mumbai in order to support the Country’s
Nuclear Power and other Atomic Energy Programmes. It has also created a strong indigenous / production
base in the Country for professional grade electronics spanning from small passive components to large and
complex computer based systems. The Company has thus evolved over the years as a multi-product Company
serving multiple sectors of Indian economy. Under the organization’s CSR initiative, ECIL has handed over the
“Healthcare Equipment - “Thermal Scanners” to Telangana Government which will be used for Entry Point
Screening of Personnel to combat the spread of COVID - the pandemic. This solution has been developed
indigenously by ECIL based on Thermal Camera for entry point screening.

Organisations Name

Electronics Corporation
of India Ltd. (ECIL)
Head of the Organisation:

REAR ADMIRAL SANJAY
CHAUBEY (RETD.)
Designation:

Chairman & MD
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LEAD STORY
EESL HELPING INDIA TO BE
ENERGY EFFICIENT

Organisations Name

Energy Efficiency
Services Ltd. (EESL)
Head of the Organisation:

RAJAT KUMAR SUD
Designation:

Managing Director

SERVICES OFFERED: Ujala, NMRP, SLNP, Electric Vehicles, Building Energy, Smart
Meters, Decentralized Solar, Atal Jyoti Yojana, Solar Study Lamps etc.
EESL empowers consumers, industries and governments to effectively manage their energy needs through
energy efficient technologies. The organization is implementing its energy efficient portfolio across sectors like
lighting, buildings, electric mobility, smart metering, agriculture etc. Its solutions have saved India over 47 billion
kWh energy annually while reducing 36.5 million tonnes of carbon emission.
For energy efficiency and resource conservation for de-carbonisation, Coal India Limited (CIL) and EESL
have signed a MoU. EESL will identify opportunities for CIL to adopt clean energy and energy efficient practices,
implement its energy efficiency projects with innovative financial models in a customised approach, monitor
the impact of implemented energy efficiency projects and also support CIL and its subsidiaries in training and
capacity- building of its plant workers.
EESL is also helping Bihar Government to install 2.34 million smart prepaid meters in the state. The objective
of this project is to have a sustainable impact on the distribution sector in Bihar.

NALCO FOCUSSING ON EXPANSION AND
BUSINESS DIVERSIFICATION
SERVICES OFFERED: Aluminium metal, Alumina & Hydrate, Zeolite-A etc.
Under the Ministry of Mines NALCO is a Navratna CPSE. The company is into diversified operations in
mining, metal and power. It is one of the largest integrated Bauxite-Alumina-Aluminium- Power Complex in the
Country. It is the first PSU of India to have entered in the international market with London Metal Exchange
(LME) registration since May, 1989.
In order to grow, NALCO has an Rs 30,0000 crores expansion plan over the next 7 – 8 years. The plan
includes expansion of its Refinery by one million tonne capacity, adding 3.5 million tonne capacity Pottangi
bauxite mines and operationalization of Utkal D & E Coal Blocks. Further to this, enhancement of Aluminium
Smelting capacity by 0.5 million tonne and Captive Power Plant by another approximately 1200 MW through
brownfield expansions at Angul district of Odisha has been envisaged in this growth plan.

Organisations Name

National Aluminium
Company Ltd. (NALCO)
Head of the Organisation:

SRIDHAR PATRA
Designation:

Chairman & MD

NIC’S ENDEAVOUR TOWARDS VARIOUS DIGITAL PLATFORMS
ENCOURAGES SOCIO-ECONOMIC DEVELOPMENT OF INDIA
SERVICES OFFERED: NICNET, Data Centre, National Cloud, Messaging, Remote
Sensing & GIS, Webcast, Domain Registration, NKN, Command and Control Centre,
Government Local Area Networks (LANs), Video Conferencing, Security

Organisations Name

National Informatics
Centre (NIC)
Head of the Organisation:

DR. NEETA VERMA
Designation:

Director General

Formed under the Ministry of Electronics and Information Technology (MeitY) in 1976, NIC provides
infrastructure to help support the delivery of government IT services and the delivery of some of the initiatives
of Digital India. NIC has been instrumental in adopting and providing Information and Communication
Technology (ICT) and eGovernance support to Central Government.
The organization has developed various digital platforms for the socio-economic development of the country.
With an objective of focused study of new technology, explore and experiment their use in governance, NIC
has set-up the Centre of Excellence(CoE) in Data Analytics, Artificial Intelligence, Blockchain and Application
Security.

IGL MEETING THE GAS REQUIREMENTS
OF CAPITAL CITY
SERVICES OFFERED: PNG, CNG, Commercial & Industrial usage
Formed in the year 1998, IGL operates primarily in Delhi. In 1999, it took over the project of
gas distribution in Delhi from GAIL. The project was started to lay the network for the distribution of natural gas
in the National Capital Territory of Delhi to consumers in the domestic, transport, and commercial sectors. With
the backing of strong promoters IGL plans to provide natural gas in the entire capital region.
IGL has signed an agreement with Delhi Transport Corporation (DTC) for a period of ten years till December
2030 to supply CNG gas. The relationship between IGL and DTC dates backto inception of IGL and has been
mutually beneficial for both organisations and DTC has been one of the largest customers of IGL.
During the FY 2019-20, IGL has provided 2.72 lakh new connections for piped cooking gas to household
kitchens. Also, the firm has set up 55 new CNG stations during April 2019 and March 2020, taking the total
number of CNG stations set to 557.
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Organisations Name

Indraprastha
Gas Ltd. (IGL)
Head of the Organisation:

A K JANA
Designation:

Managing Director

HUDCO PROMOTING SUSTAINABLE HABITAT
DEVELOPMENT TO BOOST THE QUALITY OF LIFE

Organisations Name

Housing and Urban
Development
Corporation Ltd.
Head of the Organisation:

KAMRAN RIZVI
Designation:

Chairman & MD

SERVICES OFFERED: We classify our housing finance loans into social housing, residential
real estate and retail finance
A Mini Ratna, HUDCO is a techno-financing organization enabling the housing and
infrastructure development in the country. With its corporate vision of being among the world’s leading knowledge
hubs and financial facilitating organizations for habitat development, HUDCO is on the mission of promoting
sustainable habitat development to enhance quality of life.
For Life Mission project of Kerala government which is aimed at providing homes for homeless people of
the state HUDCO has allocated Rs 375 crore more and it is the fourth instalment of the committed loan of Rs
4,000 crore. The latest installment will be used to pay beneficiaries who have started construction of house in
the second phase of Life Mission. Hudco’s assistance would enable construction of 1.84 lakh houses in the state.
The beneficiaries of the project are provided assistance in installment after reviewing the progress of house
construction. With the release of the latest installment, Hudco has so far sanctioned Rs 1,500 crore for the
project.

NTPC EXTENDING ITS
ENERGY PRODUCTION CAPACITY
SERVICES OFFERED: Coal based power stations, Gas based power stations, Hydro
based power projects, Renewable energy
Committed to produce reliable power at competitive price, NTPC is the country’s largest power utility with an
installed capacity of 65,810 MW (including JVs). It plans to become a 130 GW company by 2032. NTPC aims
to be the world’s largest and best power major. From fossil fuel it has ventured into hydro-electricity, nuclear and
renewable energy sources. The company also undertakes consultancy and turnkey project contracts that involve
engineering, project management, construction management and operation & management of power plants.
NTPC and NTPC group have increased the total installed capacity which is now 52400 MW and 65825 MW
with the commercially operational 85 MW solar power project in Bilhaur in Uttar Pradesh. The commercial
capacity of NTPC and NTPC group has become 51740 MW and 64505 MW in the same order.

Organisations Name

NTPC Ltd.
Head of the Organisation:

GURDEEP SINGH
Designation:

Chairman & MD

PFC FINANCIALLY SUPPORTING THE POWER
SECTOR OF INDIA
SERVICES OFFERED: Fund based policies/products, Non-fund based policies/products,
Lending rates, Guidelines for disbursement, Online solar application, Online wind application etc.

Organisations Name

Power Finance
Corporation Ltd. (PFC)
Head of the Organisation:

RAVINDER SINGH
DHILLON
Designation:

Chairman & MD

A Schedule-A Navratna CPSE and a leading Non-Banking Financial Corporation in the country, PFC is
under the administrative control of the Ministry of Power. It provides financial help to the power projects in the
country which includes generation, transmission, distribution and RM&U projects. It has forayed into financing
of other infrastructure projects which have backward linkages to the power sector like coal mine development,
fuel transportation, oil & gas pipelines etc.
PFC Consulting Ltd., a wholly owned subsidiary of Power Finance Corporation, has incorporated NangalbibraBongaigaon Transmission Ltd. Company. The purpose of the incorporation is for development of Transmission
scheme associated with "Establishment of new 220/132 kV substation at Nangalbibra. Also, PFC is association
with North Bihar Power Distribution Corporation Ltd. (NBPDCL) has inaugurated a 2x10 MVA GIS sub-station
in Purnea district. The sub-station will benefit people of Purnea and the surrounding areas.

REC SUPPORTS THE DEVELOPMENT OF
POWER SECTOR PAN INDIA
SERVICES OFFERED: Loan for Generation Projects, Loan for Transmission Projects,
Loan for Distribution Projects, Short Term Loans / Medium Term Loans
REC, a Navaratna under the Ministry of Power, supports the power sector development across India. It
is a leading infrastructure finance company and its activities involve financing projects in the complete power
sector value chain, be it generation, transmission or distribution. It provides financial assistance to state electricity
boards, state governments, central/state power utilities, independent power producers, rural electric cooperatives
and private sector utilities through its extensive network of 22 offices across the country.
REC has signed a MoU with Kholongchhu Hydro Energy Ltd. (KHEL) for financing of 600 MW Hydro
Electric Project at TrashiYangtse, Bhutan. The project is being executed as per an inter-governmental (IG)
agreement signed between the Govt. of India and the Royal Govt. of Bhutan (RGoB) in April 2014. It is the
first Joint Venture Company being undertaken between the two governments for implementation of 4x150 MW
Kholongchhu Hydro Electric Project.

Organisations Name

REC Ltd.
Head of the Organisation:

SANJAY MALHOTRA
(IAS)
Designation:

Chairman & MD
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LEAD STORY
SIDBI FORTIFYING THE MSME
ECOSYSTEM OF INDIA
SERVICES OFFERED: Established in 1990, SIDBI aims to strengthen MSMEs
with credit flow and address both financial and developmental gaps in the Micro, Small and
Medium Enterprises (MSME) eco-system. It acts as a principal financial institution for promotion, financing and
development of the MSME sector as well as for co-ordination of functions of institutions engaged in similar
activities.
Organisations Name

Small Industries
Development Bank
of India (SIDBI)
Head of the Organisation:

SIVASUBRAMANIAN
RAMANN
Designation:

Chairman & MD

SIDBI has partnered with the Government of Andhra Pradesh to develop the MSME ecosystem in the State.
A Project Management Unit (PMU) will be deployed by SIDBI with Government of Andhra Pradesh and it will
design schemes/programmes in the areas of equity support, interest subvention, resolution of stressed MSMEs,
supporting MSME entrepreneurs and facilitate other need-based intervention based on evaluation of the existing
status of MSMEs. The PMU will study the existing framework of schemes, interventions, initiatives, projects
etc. which are currently available for the benefit of / targeted towards MSMEs in the State and shall suggest
modifications.

AADHAAR FORMED WITH AN OBJECTIVE TO ISSUE
UNIQUE IDENTIFICATION NUMBERS TO CITIZENS
SERVICES OFFERED: Verify an Aadhaar Number, Verify Email/Mobile Number, Retrieve
Lost or Forgotten EID/UID, Virtual ID (VID) Generator, Aadhaar Paperless Offline e-kyc (Beta),
Check Aadhaar/Bank Linking Status, Lock/Unlock Biometrics, Authentication History, Aadhaar
Lock/Unlock, Aadhaar Services on SMS
Under the provision of the Aadhaar Act, UIDAI was established as a statutory authority. It was created with
an objective to issue Unique Identification numbers (UID), named as "Aadhaar", to all residents of India. UIDAI
was created with the objective to issue Unique Identification numbers (UID), named as "Aadhaar", to all residents
of India. The UID had to be (a) robust enough to eliminate duplicate and fake identities, and (b) verifiable and
authenticable in an easy, cost-effective way. UADAI has opened 28 Aadhaar Seva Kendras (ASK) as a part of its
plan to open 114 standalone Aadhaar Enrolments and update Centres across the country. These are additional
centres to about 38,000 Aadhaar enrolment centres that are run by Banks, Post Office and State Governments.
These centres have catered to more than three lakh residents.

Organisations Name

Unique Identification
Authority of India
Head of the Organisation:

DR. SAURABH GARG
Designation:

CEO

NHAI MAKING ROADS BETTER AND
SAFER FOR COMMUTERS
SERVICES OFFERED: National Highways Development Project, Legal and Arbitration,
Environment, Delhi Decongestion Plan, Road Safety etc.
NHAI is an autonomous agency of Government of India and it is responsible for National Highways
Development Project along with two minor projects.
Organisations Name

National Highways
Authority of
India (NHAI)
Head of the Organisation:

DR. SUKHBIR SINGH
SANDHU (IAS)
Designation:

Chairman

NHAI commits to provide better roads to commuters and in line with that it has decided to deploy Network
Survey Vehicle (NSV) to enhance the quality of the National Highways. The deployment will help in enhancing the
overall quality of the highways as NSV uses the latest survey techniques such as high-resolution digital camera for
3600 imagery, Record images/videos at regular intervals, Laser Road Profilometer and other related technology
for measurement of distresses in road surface. NSV will also collect data and analyse the Road condition including
measurement of the road surface, surface cracking, potholes and patches. The data collected through NSV survey
shall be uploaded on NHAI’s AI based portal Data Lake, where it will be analysed by Road Asset Management
Cell (RAMS Cell) to assess the condition / roughness of the road to prioritise for the maintenance.

AYUSHMAN BHARAT PROVIDES FREE HEALTHCARE
SERVICES TO COUNTRY’S LOWER INCOME GROUP
SERVICES OFFERED: Health insurance
Government of India’s Ayushman Bharat Pradhan Mantri Jan Arogya Yojana also known as
Ayushman Bharat National Health Protection Scheme intends to provide free access to healthcare for 50 crore
people in the country. Launched in 2018, this programme is a part of the government’s National Health Policy.
That ministry later established the National Health Authority as an organization to administer the program. The
program is a poverty alleviation programme as its users are people with low income in India.
Inspite of COVID-19 Government of India has operationalized 75,532 Ayushman Bharat-Health and
Wellness Centres (AB-HWC). Government is also on track to functionalise 1.5 lakh HWCs by December 2022.
Over 23.8 crore women have accessed care at these centres, which saw a footfall of over 44.24 crore.

Organisations Name

Ayushman Bharat
Pradhan Mantri Jan
Arogya Yojana
Head of the Organisation:

RS SHARMA
Designation:

CEO
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CIL MEETING THE ENERGY REQUIREMENTS
OF THE COUNTRY
SERVICES OFFERED: Coking Coal, Semi Coking Coal, Non-coking Coal, Washed and
Beneficiated Coal, Middlings, Rejects, CIL Coke / LTC Coke, Coal Fines / Coke Fines, Tar /
Heavy Oil / Light Oil / Soft Pitch

Organisations Name

Coal India Ltd. (CIL)

A Maharatna of Government of India, CIL is a state owned organization and also the single largest coal
producer in the world. It functions through its subsidiaries in 84 mining areas. CIL is an apex body with 7 wholly
owned coal producing subsidiaries and 1 mine planning and consultancy company spread over 8 provincial states
of India.

Head of the Organisation:

PRAMOD AGRAWAL
Designation:

Chairman & MD

During 2019-20, CIL produced 602.138 Million Tonnes (MTs) of coal under challenging and adverse
conditions achieving 91% of its target. CIL has breached the 600 Million Tonne (MT) mark in coal production
for the second time.

IPPB FOCUSING ON EMPOWERING EVERY
HOUSEHOLD FINANCIALLY
SERVICES OFFERED: Mobile Banking, SMS Banking, Missed Call Banking, Phone Banking, IPPB &
POSA Linkage, Digital Life Certificate, Domestic Money Transfer
Under the Department of Post, Ministry of Communication with 100% equity owned by Government of
India, IPPB was formed. IPPB has expanded its strength across India covering post offices, through a network of
650 IPPB branches/controlling offices, working on a hub and spoke model. IPPB aims to provide every household
in India access to efficient banking services and enable them to become financially secure and empowered.
IPPB and Department of Posts (DoP) have come up with ‘DakPay’, a new digital payment app. It is launched
as part of its ongoing efforts to provide digital financial inclusion at the last mile across India. DakPay is not just
a digital payment app but a suite of digital financial and assisted banking services provided by India Post & IPPB
through the trusted postal (‘Dak’) network across the nation to cater to the financial needs (‘Pay’) of various
sections of the society.

Organisations Name

India Post Payments
Bank (IPPB)
Head of the Organisation:

J VENKATRAMU
Designation:

MD & CEO

SBI SERVING CUSTOMERS WITH
ITS VAST NETWORK
SERVICES OFFERED: Accounts, Investments & Deposits, Loans, Cards, Digital
Banking, Information & Services

Organisations Name

State Bank of
India (SBI)
Head of the Organisation:

DINESH KUMAR KHARA
Designation:

Chairman

The largest bank of India, SBI is a multinational, public sector banking and financial services statutory body
and serves over 44 crore customers through its vast network of over 22,000 branches, 58,500 ATMs, 66,000
BC outlets. It is focused on innovation, and customer centricity, which stems from the core values of the Bank
- Service, Transparency, Ethics, Politeness and Sustainability. The Bank has successfully diversified businesses
through its 11 subsidiaries i.e SBI General Insurance, SBI Life Insurance, SBI Mutual Fund, SBI Card, etc. It has
spread its presence globally and operates across time zones through 233 offices in 32 foreign countries.
SBI and National Payments Corporation of India (NPCI) have teamed up to launch a campaign that focuses
on deepening the reach of UPI transactions across all sections of the population. This joint initiative aims at
encouraging users of SBI’s banking and lifestyle platform YONO to opt for UPI payments which is easy, safe
and instantaneous.

NSDL ENSURES SAFETY AND SOUNDNESS
OF INDIAN MARKETPLACES
SERVICES OFFERED: Basic Services, Value Added Services, NSDAL CAS
NSDL is one of the largest depositories which handles most of the securities held and settled in dematerialized
form in the Indian capital market. The enactment of Depositories Act in August 1996 paved the way for
establishment of NSDL. Using innovative and flexible technology systems, NSDL works to support the investors
and brokers in the capital market of the country. NSDL aims at ensuring the safety and soundness of Indian
marketplaces by developing settlement solutions that increase efficiency, minimize risk and reduce costs. NSDL
develops products and services that will continue to nurture the growing needs of the financial services industry.
NSDL has successfully completed its first digitization of Commercial Paper Issuance process in India. The
entire Commercial Paper issuance process from start to end was done electronically, where all the participants viz.
Issuer, Investor, IPA, RTA and NSDL completed the process in a digitized way.

Organisations Name

National Securities
Depository Ltd.
Head of the Organisation:

G V NAGESWARA RAO
Designation:

MD & CEO
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INTEL'S MOST ADVANCED TECHNOLOGY
3rd GEN INTEL XEON SCALABLE PLATFORM
The new 3rd Gen Intel Xeon Scalable processors are rapidly ramping up, having shipped more
than 200,000 units for revenue in the first quarter of 2021 with broad industry adoption across all
market segments, including the cloud service providers set to deploy services; more than 250 design
wins within 50 unique OxM partners; more than 15 major telecom equipment manufacturers and
communications service providers readying POCs and networking deployments; and over 20 HPC
labs and HPC-as-a-service environments leveraging our latest Xeon Scalable processors.
New 3rd Gen Intel Xeon Scalable processors deliver a significant performance increase
compared with the prior generation, with an average 46% improvement on popular data center
workloads. The processors also add new and enhanced platform capabilities including Intel SGX
for built-in security, and Intel Crypto Acceleration and Intel DL Boost for AI acceleration. These
new capabilities, combined with Intel’s broad portfolio of Intel Select Solutions and Intel Market
Ready Solutions, enable customers to accelerate deployments across cloud, AI, enterprise, HPC,
networking, security and edge applications.
“The future of technology is being shaped by several inflections, including the proliferation
of the cloud, AI, the rapid adoption of 5G and computing at the edge. As the pace of this digital
disruption accelerates, Intel’s technology and leadership products are more critical than ever,” said
Prakash Mallya, VP and MD – Sales, Marketing and Communications Group, Intel India. “Intel’s new
3rd Gen Intel Xeon Scalable processors deliver flexible architecture with built-in acceleration and
advanced security capabilities that are essential in a world of workload diversification and growing
complexity. Our robust ecosystem and broad portfolio of
purpose-built solutions ensure customers can rapidly deploy
Intel-based infrastructure optimized for the most demanding
workloads.”
In India, early adopters of the new 3rd Gen Intel Xeon
Scalable platform include CtrlS, ESDS, Pi Datacenters,
Reliance Jio and Wipro Limited. Additionally, key hardware
and software ecosystem players have market-ready solutions
to enable customers to efficiently deploy Intel’s latest
technologies and enhance performance across workloads.
3rd Gen Intel Xeon Scalable Processors : Leveraging
Intel 10 nanometer (nm) process technology, the latest 3rd
Gen Intel Xeon Scalable processors deliver up to 40 cores per
processor and up to 2.65 times higher average performance
gain compared with a 5-year-old system. The platform
supports up to 6 terabytes of system memory per socket, up
to 8 channels of DDR4-3200 memory per socket and up to
64 lanes of PCIe Gen4 per socket. New 3rd Gen Intel Xeon
Scalable processors are optimized for modern workloads
that run in both on-premise and distributed multicloud
environments.
•

Built-in AI acceleration: The latest 3rd Gen Intel Xeon Scalable processors deliver the AI
performance, productivity and simplicity that enable customers to unlock more valuable insights
from their data. As the only data center CPU with built-in AI acceleration, extensive software
optimizations and turnkey solutions, the new processors make it possible to infuse AI into every
application from edge to network to cloud.

•

Built-in security: Intel SGX protects sensitive code and data with the smallest potential attack
surface within the system. It is now available on 2-socket Xeon Scalable processors with enclaves
that can isolate and process up to 1 terabyte of code and data to support the demands of
mainstream workloads. Combined with new features, including Intel Total Memory Encryption
and Intel Platform Firmware Resilience, the latest Xeon Scalable processors address today’s most
pressing data protection concerns.

•

Built-in crypto acceleration: Intel Crypto Acceleration delivers breakthrough performance
across a host of important cryptographic algorithms. Businesses that run encryption-intensive
workloads, such as online retailers who process millions of customer transactions per day, can
leverage this capability to protect customer data without impacting user response times or overall
system performance.

Data Center Platform
Intel’s data center platforms are the most pervasive on the market, with unmatched capabilities
to move, store and process data. The latest 3rd Gen Intel Xeon Scalable platform includes the Intel
Optane persistent memory 200 series, Intel Optane Solid State Drive (SSD) P5800X and Intel SSD
D5-P5316 NAND SSDs, as well as Intel Ethernet 800 Series Network Adapters and the latest Intel
Agilex FPGAs.
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PRAKASH MALLYA

VP and MD – Sales, Marketing and
Communications Group, Intel India
Delivering Flexible Performance
Across Cloud, Networking and
Intelligent Edge
Our latest 3rd Gen Xeon Scalable
platform is optimized for a wide range of
market segments — from the cloud to the
intelligent edge.
•

For the cloud: 3rd Gen Intel Xeon
Scalable processors are engineered
and optimized for the demanding
requirements of cloud workloads
and support a wide range of service
environments.

•

For the network: Intel’s networkoptimized “N-SKUs” are designed to
support diverse network environments
and optimized for multiple workloads
and performance levels. The latest 3rd
Gen Intel Xeon Scalable processors
deliver on average 62% more
performance on a range of broadlydeployed network and 5G workloads
over the prior generation.

•

For the intelligent edge: 3rd Gen Intel
Xeon Scalable processors deliver the
performance, security and operational
controls required for powerful AI,
complex image or video analytics,
and consolidated workloads at the
intelligent edge. The platform delivers
up to 1.56 times more AI inference
performance for image classification
than the prior generations.

VAR GLOBAL

Salesforce plans to increase employee
strength in the country
Salesforce.com has a sharp focus on India, especially in the small and medium
business (SMB) market. It has been aggressively hiring in the country, with 40%
of the Indian workforce added in the last one year alone. Arundhati Bhattacharya,
chief executive officer and chairperson, Salesforce India, spoke about the growth
strategy for India, its focus on SMBs, and plans for workforce expansion.
The appointment of Sanket Atal as managing director (MD) for sites and Arun
Prameshwaran as MD for sales and distribution is a testament to the success we are
seeing in India. Over the last year, we have increased our headcount significantly
to more than 4,000 employees across Mumbai, Delhi, Bengaluru, and Hyderabad.
We also onboarded a significant number of new customers in the region,
reinforcing the appetite for businesses to go digital and move to the cloud. In
Q4FY21, the Asia-Pacific region reported a 25% year-on-year (y-o-y) growth,
making it one of the fastest growing markets for Salesforce. Some of our key
customers in India are CEAT, SpiceJet, Red Bus, KFC, Puma, Sodexo, Franklin
Templeton, Pidilite, L&T Realty, and DMI Finance.
India is a strategic market and one of the fastest growth markets for Salesforce.
As we step into the new financial year (Salesforce’s fiscal ends on 31 January), we
will continue to strengthen our vision of working together as one India.
Our priority is to lead with relevance, integrity, and trust, guiding our customers through their digital transformation journeys. We want to ensure
companies can truly take advantage of the digital imperative that every company is facing. Led by growth, we will focus on delivering customer-centric
digital transformation, industry-specific solutions, innovation on the platform, and SMBs

Bharti Airtel's Nettle acquires 100%
stake in OneWeb India
Bharti Airtel’s Nettle Infrastructure Investments has acquired 100% stake in OneWeb
India Communications in an all-cash deal for an undisclosed sum.
Bharti Airtel said in a regulatory filing, “Nettle Infrastructure Investments has acquired
10,000 shares in OneWeb India Communications for a cash consideration, amounting to
100% control.”
OneWeb is a low earth orbit satellite communications operator, co-owned by Bharti
Global and the UK government, which is open to entering India either directly or through a
commercial partnership, involving either the JV route or a bandwidth capacity leasing pact,
even as it gears up to launch fast broadband services in the country by June 2022. OneWeb
recently launched 36 satellites by Arianespace from the Vostochny cosmodrome in Russia,
paving the way for launching high-speed satellite broadband services in key global markets
from late-2021, and in India by mid-2022.
Bharti Airtel’s exchange filing added that “UK-based Network Access Associates Ltd,
a OneWeb group company, is in the process of seeking foreign direct investment (FDI)
approval for investment in OneWeb India Communications Private Ltd”.

Quanta hit by cyber attack, hackers demand $50 mn
Apple supplier Quanta has been hit by a ransomware attack and the hackers have
demanded $50 million. The ransomware group REvil claimed that they have stolen Apple
blueprints and they will continue to post new files every day until they get the payment.
Hackers claim to have infiltrated the networks of Quanta Computer Inc., which makes
Macbooks and hardware for HP, Facebook and Google. The company also told Bloomberg
that there has been no material impact on business operations.
Quanta has acknowledged an attack but did not reveal if its data was stolen. The
company said, Quanta Computer’s information security team has worked with external IT
experts in response to cyber-attacks on a small number of Quanta servers
Lior Div, CEO of Cybereason and an expert in hacking, forensics, reverse engineering,
malware and cryptography, said that the attack is a direct challenge to the Biden
administration from Russia.
The hackers claimed that they have Apple product data after breaching Quanta
Computer, a Taiwanese company that is the biggest laptop manufacturer in the world.
“In a message posted on a dark web portal, the REvil gang said that Quanta refused to
pay to get its stolen data back and, as a result, the REvil operators have now decided to go
after the company’s primary customer instead,” the report said .
There were known customers of Quanta Computer include some of the biggest laptop
vendors in the world, such as HP, Dell, Microsoft, Toshiba, LG, Lenovo, and many others,
as per the report. However, Quanta has refused to pay the $50 million ransom for the data.

www.varindia.com April 2021

49

VAR CORPORATE

Your Journey, Your edge:
Keerti Melkote
Now Aruba ESP deliver’s from Edgeto-Cloud Security to Enterprises,
by applying a Zero Trust and SASE
approach, Enterprises accelerate
WAN and security transformation,
advance cloud and IoT adoption and
fast-track digital transformation

Keerti Melkote, President and Founder, Aruba
Networks at Hewlett Packard Enterprise spoke on his key
note address in the ongoing atmosphere 21 said, we are
entering the era of edge-to-cloud where Edge network
services work with cloud services to support work-fromanywhere, distributed centers of data, new IoT-driven
business models, and user experiences.
Atmosphere is the first Edge conference for visionaries,
technologists, and thought leaders. This year,the event is
focused on the latest and greatest in networking with an
even sharper focus on the Edge -to-cloud where Edge
network services work with cloud services to support
work-from-anywhere, distributed centers of data, new
IoT-driven business models, and user experiences.
It is changing how we live and work. This year’s
Atmosphere is focused on the journey to digital
transformation, powered by Aruba ESP (Edge Services
Platform) for the connectivity, security, and analytics
required for success. In his keynote, Keerti spoke about
the growing role of Aruba and HPE in the evolution of
the Edge.
As we move into 2021, we have the exciting opportunity
to reimagine the role of the enterprise office and reshape
the way our organization thinks about work. By defining
a new hybrid workplace for ourselves, Aruba and HPE
offices will meet the changing needs of our team members,
partners and customers. We will transform offices into
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KEERTI MELKOTE
Founder and President of Aruba,
a Hewlett Packard Enterprise company
innovation, culture and collaboration centers that align with the future of work and the
“Edge to Office” vision of flexible work we’ve rolled out across the company.
Keerti spoke on Foundation of digital enterprise, under ESP platform with the help
of AI ( Artificial Intelligence) . Last nine month has been a dramatic experience under
the ESP platform. Aruba ESP (Edge Services Platform), the industry’s first AI-powered,
cloud-native platform to automate, unify, and protect the Edge.
Aruba announced an expansive set of cross-portfolio edge-to-cloud security
integrations for Aruba ESP (Edge Services Platform). The new advancements include the
integration of the ClearPass Policy Manager secure network access control platform with
the Aruba EdgeConnect SD-WAN edge platform, formerly Silver Peak, the integration
of Aruba Threat Defense with the EdgeConnect platform, and the expansion of the
Aruba ESP multivendor security partner ecosystem, providing enterprise customers with
the freedom to deploy best-of-breed, cloud-delivered secure access service edge (SASE)
security components of their choice. Today’s Aruba ESP advancements will enable
enterprises to fast-track their digital transformation journey from edge-to-cloud.

The Future is Edge to Cloud
Aruba launches ‘Edge to cloud security’
features. A recent report from communications
research firm 650 Group highlights the growing
emphasis on SASE while explaining the need
for enterprises to re-examine their security
approach in light of the current technology
evolution. Chris DePuy, founding technology
analyst at 650 Group states, “As enterprises shift
toward Zero Trust and SASE architectures, they
are increasingly evaluating and deploying multivendor cloud-delivered security services, and it’s
not necessary for all the SASE components to
come from a single vendor. Aruba’s approach
strikes a balance between delivering on-premises
security functionality at the WAN edge and
providing customers with the freedom of choice
to integrate leading cloud-delivered security
services from partners like Zscaler, Netskope,
and Check Point. This multi-vendor partnering
strategy provides enterprises with the flexibility
to continue working with existing vendors or shift
toward ‘best-of-breed’ systems.”Said Prakash
Krishnamoorthy, Director-India, Aruba .
Aruba recently added three new features as
following:
1. Zero trust segmentation: Integration of
zero trust identity network with access
control at Aruba EdgeConnect would
combine role and security posture with
application intelligence to enable end to end
segmentation. This will drive automated
definition of roles enforced for users and
devices across the network.
2. Unified
branch
security:
Extended
integration of Aruba IDS and IPS to
EdgeConnect physical and virtual appliances
will secure local internet breakout from
branch locations, deployed on premises or
in the cloud. The new EdgeConnect feature
also returns the threat data to Aruba central
servers.
3. Expanding partner ecosystem: Service
orchestration
provisioning
workflow
includes pre-configured information on
partner’s proximity based cloud security
services.
With a new Service Orchestration
provisioning workflow, the Aruba Orchestrator
management console, formerly Silver Peak Unity
Orchestrator, now includes pre-configured
default information regarding the cloud security
partner’s proximity-based cloud security services.
Network administrators can quickly and easily
associate Aruba branch locations with the
partner’s points of presence (POPs) and clouddata centers. Leading security vendors such as
Check Point, Forcepoint, McAfee, Netskope,
Palo Alto Networks, Symantec and Zscaler are
currently a part of Aruba’s extensive technology
alliance partner ecosystem.
CLEARPASS POLICY MANAGER
INTEGRATION WITH ARUBA
EDGECONNECT
The integration of ClearPass Policy Manager
with the Aruba EdgeConnect SD-WAN edge
platform augments application intelligence

by adding identity knowledge of users, IoT
devices, roles, and security posture to form the
basis of a SASE WAN edge. Combining role
and security posture intelligence with advanced
dynamic segmentation capabilities eliminates
the complexity associated with implementing
hundreds of VLANs for each class of user
and device, dramatically simplifying network
administration and management. Integrating
ClearPass Policy Manager with EdgeConnect
provides a consistent and automated definition
of roles that can be enforced network-wide
from the user’s device, through the LAN, and
across the WAN.
ARUBA THREAT DEFENSE INTEGRATION
WITH ARUBA EDGECONNECT
The integration of Aruba Threat Defense
with the Aruba EdgeConnect SD-WAN edge
platform extends advanced intrusion detection
and prevention (IDS/IPS) capabilities to
EdgeConnect physical and virtual appliances.
This allows the EdgeConnect platform to
leverage the Aruba threat infrastructure, sharing
critical threat information between Aruba
Central and EdgeConnect to deliver full visibility
across the network. These advanced unified
threat management (UTM) capabilities enable
enterprises to deliver east-west lateral security
as well as secure local internet breakout from
branch locations and can be deployed centrally
on premises or in the cloud. By leveraging
a common threat infrastructure and threat
feeds across Aruba ESP, network and security
managers can centrally apply and enforce threat
management policies enterprise-wide.
In Box:Digital transformation is causing a
significant increase of IoT devices connecting
to the network, presenting new challenges that
are not addressed with cloud-delivered security
alone
FREEDOM OF CHOICE THROUGH A
MULTIVENDOR PARTNER ECOSYSTEM
As enterprises shift toward a Zero Trust
and SASE architecture, they are increasingly
evaluating and deploying multivendor clouddelivered security services. A new Ponemon
Institute security best practices survey affirms
this, revealing that over 70 percent of respondents
would opt for a best-of-breed, cloud-delivered
security solution over an all-in-one approach,[1]
in order to architect a comprehensive Zero Trust
and SASE infrastructure.
With a new Service Orchestration
provisioning workflow, the Aruba Orchestrator
management console, formerly Silver Peak Unity
Orchestrator, now includes pre-configured
default information regarding the cloud security
partner’s proximity-based cloud security services.
Network administrators can quickly and easily
associate Aruba branch locations with the
partner’s points of presence (POPs) and clouddata centers. Leading security vendors such as
Check Point, Forcepoint, McAfee, Netskope,
Palo Alto Networks, Symantec and Zscaler are
currently a part of Aruba’s extensive technology
alliance partner ecosystem.

PRAKASH KRISHNAMOORTHY
Director-India, Aruba
COMPREHENSIVE SECURE
WAN EDGE PORTFOLIO SPANS
HYBRID WORK LOCATIONS
The Aruba ESP platform offers customers
the industry’s most comprehensive portfolio of
secure wired, wireless and WAN edge solutions
that enable customers to adapt to today’s new
normal and tomorrow’s unknowns. The WAN
Edge portfolio includes:
Virtual Intranet Access Client (VIA) –
maximum mobility for work-from-anywhere
users whether connecting to private or public
networks
Remote Access Points (RAPs) – minimal
footprint for mobile, remote and temporary
workspaces, delivering secure connectivity to the
corporate enterprise network
SD-Branch – maximum integration and
simple unified management across WLAN,
LAN and SD-WAN with Zero Trust security
EdgeConnect – optimal QoE (Quality
of Experience) from edge-to-cloud with an
advanced SD-WAN edge platform and unified
SASE components
Prakash emphasised the shift towards SASE
at work from home servers. The new technology
eliminates tradeoffs between application security
and performance, transforming the security
model at its own pace.
He also pointed out the latest API based
integrations, with service orchestration to
ensure safe and free platforms for customers.
We are helping our customers to accomplish
their data transformation journey by further
adding security based structures and making
bold moves. In the digital transformation, the
proliferation of IoT is going to happen. To
safeguard the networks from hackers, unified
branch security will support east to west lateral
security, said Krishnamoorthy.
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PARTNERS BRING UNIQUE WINDOW OF
OPPORTUNITIES TO THE OEMs

CHANNEL SCORE CARD - 2021
Technological solutions that allow for contactless functioning are
gaining prominence in the time of lockdowns and social isolation.
Channel partners have played a critical role in the last-mile connectivity
and delivery.
Technology stands as the enabler at the same time the partners have
helped the industry as the true transformers. They have driven a positive
growth by scaling their sales operations. As companies look to digitally
transform their businesses, their focus is shifting toward solutions that
deliver complete business outcomes. It has created a unique window of
opportunity for strategic partnerships.
Strategic partnerships are crucial, especially when you’re looking for
wider penetration across geography. It is true that a well-run partner
program is an amazing resource for driving partner engagement,
improving loyalty, and improving your revenue.

CHANNEL SCORE CARD

The channel score card (It’s ranked on a
scale from 3 to 5) are based on seven important
factors including - Product Availability, Price
Performance, Channel Profitability, Pre-sales
support, Training and Certification, Channel
Policy and Post-sales Support. This score card is
based on the response we could gather from the
300+ partners across the Metros, A and B class
cities in India. However, this report does not
reflect any feedback from the end customers.
Channel partners are integral to overall
success of the corporate’s go-to-market strategy
(GTM) for delivering an excellent customer
experience. VARs are heavily dependent upon
the support from the OEM/vendor partners for
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The pandemic is a reality check for businesses that have been reluctant
to embrace digital transformation and now find themselves woefully
unprepared. Without digital tools and technologies, we would have no
way to work, shop, go to school, and more. New combinations of talent
and technology are delivering decisive advances in customer experience,
operational efficiency and competitive edge. Digital transformation has
shown positive outcomes: whether it’s streamlining processes, harnessing
data or shaping entirely new ways of doing business, this is about uniting
every part of the enterprise in a common purpose.
The road to new reality will have many twists and turns, and perhaps
even a few potholes. But It is a fact that organizations which accelerate
their digital transformation, will continue to win over their customers.
Every newer technology brings new opportunities for the partner ecosystem to support their respective customers.

help with the pre-sales and post-sales support,
marketing development funds and training.
Distributors and value Added Distributors
(VADs) possess a very important role to play in
the overall growth strategy of the corporates.
Vendors that were able to work with partners
and provide high quality products at good prices
were rewarded with high scores.
This year, distributors and sub-distributors
have realized the massive opportunities in
E-commerce, Cloud Computing, Cyber
Security and Work from Home (WHM)
solutions. The major distributors including
Ingram Micro, Redington, Savex Technologies
have positioned as the top three players in the
Indian technology distribution space, while

other distribution majors including Compuage,
Supertron , Techdata, RP Tech, Brightstar ,
Inflow and IValue have gone very aggressively
by promoting various offerings to the channel
from cloud to security as services for enabling
digital transformation for industries. Another
important landscape we have seen increasing
the focus into Cyber security and Work-fromhome (WHM) solutions become the core, to
complement this sector, there are VADs (Value
added Distributors) including RAH Infotech,
Technobind and netpoleon have increased their
footprints.

Methodology of the ScoreCard:

The report we were able to collect from
are the partners who are directly dealing in the

partner eco-system and does not include the sales
that happened through various E-commerce
sites in India, which is a big chunk and the
figures are very difficult to find and the actual
business cannot be validated. The reason behind
this is most of the vendors have cleared their old
inventories, through the E-commerce players to
reach to the remote parts in the country, whereas
certain distributors and partners were directly
involved in the transactions with E-commerce
companies. Online retailers have doled out
discounts to lure people to shop online for
everything from basic groceries to large
electronic devices (PC, Laptop, Printer, Camera,
Mobile phones and various accessories).
The Indian E-commerce market is expected
to grow to US$ 200 billion by 2026. Much of
the growth for the industry has been triggered
by an increase in internet and smartphone
penetration. As of August 2020, the number
of internet connections in India significantly
increased to ~760 million, driven by the ‘Digital
India’ programme. Out of the total internet
connections, ~61% connections were in urban

areas, of which 97% connections were wireless.

Market Forecast:

Technology plays a critical role in resolving
visibility problems. Distributors enable channel
partners to deliver complex IT solutions around
the world. Their innovative approach and
proven experience in datacenter, cloud, security,
mobility, analytics and IoT empower channel
partners to deliver the end-to-end solutions
to their customers to transform and remain
competitive.
Enterprise technology must do much more
than keep the wheels turning; it needs to be the
engine that drives functional excellence and the
enabler of innovation and long-term growth.

Industry Forecast by VARINDIA

Technology is moving from edge core
to the cloud and in the present scenarios it is
getting reversed. The cloud is going to replace
the conventional data centers at the core of
the network. Today, organizations reset their
IT strategy and implement the systems and

solutions, including cutting-edge cloud services,
to re-energize performance across the enterprise.
Companies that are integrating IoT and
5G technologies into their digital strategies will
be able to meet the goals of their businesses
today and in future and maintain a competitive
advantage in today's dynamic business
environment. The transition to edge computing
has been driven by higher compute that can
process more complex workloads including
machine learning and AI.
By 2025, it is estimated that 463 exabytes of
data will be created each day globally. By using
a combination of Artificial Intelligence and
Data Science, businesses will increasingly base
their decisions on data. Artificial Intelligence
and Machine Learning have made it possible
to solve challenging problems in the area of
image analysis, language translation and speech
recognition with a phenomenal accuracy.
Organizations reset their IT strategy and
implement the systems and solutions, including
cutting-edge cloud services, to re-energize
performance across the enterprise.

CATEGORIES COVERED IN THIS YEAR’S CHANNEL SCORE CARD
DATA BACK-UP/
RECOVERY

ELECTRONIC SECURITY

HYPER CONVERGED INFRA

ENTERPRISE MOBILITY

CONSUMER LAPTOP

ENTERPRISE LAPTOP

X-86 SERVER

STORAGE

STRUCTURED CABLING

UTM/FIREWALL

VIDEO CONFERENCING

DATA CENTER

PRINTER

CYBER SECURITY

DATA PROTECTION

CLOUD SECURITY

POWER SOLUTIONS

DDOS SOLUTIONS

GAMING LAPTOP

WFH SOLUTION

CLOUD SECURITY

The benefits of cloud computing services include the ability to
scale elastically and cloud security refers to a broad set of policies,
technologies, applications, and controls utilized to protect virtualized IP,
data, applications, services, and the associated infrastructure of cloud
computing. The security architecture of cloud computing is the main
element which decides the level of security in cloud computing because
exposure of cloud to the user depends on security architecture. Cloud
Security analyzes security solutions for customers moving datacenter and
other applications to the cloud.
Cloud security refers to multiple vectors with a broad set of policies,
technologies, and services, deployed to protect applications, data, and
associated infrastructure through cloud. There are 68% of enterprises
today regard the misconfiguration of assets in the cloud as one of the
biggest contributors to cloud security threats? In fact, 75% of enterprises
are either very concerned, or extremely concerned about how secure they
are in the cloud. The overall cloud security market is expected to touch
USD 68.5 billion by 2025.
CHANNEL PLAYERS: Akamai, Cisco,
Checkpoint, IBM, Paloalto and Sophos

CONSUMER LAPTOP

India has the biggest consumers for PC products across Asia-Pacific
region, and is the third-largest market worldwide. More importantly, a
large section of its population is yet to fully adopt digital products such
as PCs, laptops, and smartphones, so there is massive headroom for
growth. The dynamic nature of the Indian market and the accelerating
push towards digitisation will only fuel this potential business opportunity.
With the rising adoption of laptops across educational institutions and
corporations, the demand for advanced laptops has increased. Most of the
schools are adopting virtual technologies and providing online courses,
which allow students to learn as per their convenience.
In India, the top 5 laptop brands HP, Lenovo, Dell, Acer and Asus
command 88.2 per cent of the total laptop market share and the other

brands contributed about 11.8 per cent share. Demand for both new and
old laptops, PCs, and even their components increased in this period.
Naturally, with increased consumption of these devices, the wear and tear
of the units also became more likely.
CHANNEL PLAYERS: Dell, Lenovo, HP, Acer, Asus and MacBook Air

CYBER SECURITY

Cyber threats are everywhere and they are constantly changing.
The challenge for security and IT teams is enabling security, trust and
compliance at the speed of digital transformation. The major factors driving
the cybersecurity market are increase in the frequency and sophistication
of cyber-attacks, emergence of disruptive digital technologies like IoT,
stringent data protection regulations for information security and increase
in number of supply chain based attacks exploiting the software supply
chain.
Cybersecurity is the practice of protecting systems, networks, and
programs from digital attacks. The market is expected to reach USD
352.25 billion by 2026, registering a CAGR of 14.5% during 2021-2026.
There are various components that requires to plug-in to make a rugged
Cyber security environment and that includes, cloud Identity and Access
Management (IAM), Data Loss Prevention (DLP), Cloud Intrusion
Detection System (IDS)/Intrusion Prevention System (IPS), Security
Information and Event Management (SIEM), encryption, and others
including disaster recovery and firewall that provide a complete security
for public, private, and hybrid deployment types.
CHANNEL PLAYERS: Cisco, CheckPoint, Aruba
(Clearpass), Fortinet, IBM, RSA, Sophos and Tenable.

DATACENTER

India Data Center Market size is projected to reach USD 1.5 billion by
2022 and is growing at a CAGR of 11.4 percent during the forecast period.
The market growth is driven by deeper internet penetration, increase in
digital data traffic, public cloud services, and higher expected growth for
IoT. The rising number of mobile connections, increasing focus on cloud
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computing along with the growing trend of digitization would lead to an
increase in demand for new data centers.
By 2022, the outsourced model of data centers will make almost equal
market share. The captive model, however, will still hold a majority of
share, due to strict government regulations for various industry verticals
making them spend on captive data centers to localize their data processing.
The Indian data center market is expected to cross USD 8 billion worth of
investments by 2026, driven by the rise in digitization initiatives, third party
data center service demand, and proposed data localization law.
CHANNEL PLAYERS: Netmagic, CtrlS, SifY, ESDS,
GPX Global, NXTGEN, Webworks and Yotta.

DATA PROTECTION

Every business needs to comply with data privacy regulations to stay
competitive and maintain customers, hence data protection is utmost
important. Data privacy is a bigger issue now than ever before for both
companies and consumers, as a hacker attack occurs once every 39 seconds.
Without proper protocols in place, your business probably wouldn’t be
able to survive for long. A lack of awareness and technical insight into
data privacy remains a core concern for several industry thought leaders as
organizations become increasingly exposed to data privacy concerns and
regulation.
As per a report from IDC, the amount of data created, by 2023 it
will reach over 100ZB (one trillion gigabytes). Data privacy management
software provides comprehensive solutions for users to manage their
company’s privacy program, including replying to consumer requests or
data subject requests (DSR/DSAR) and mapping sensitive data. Data
privacy management software is used to achieve and maintain compliance
with privacy laws and regulations.
CHANNEL PLAYERS: IBM, Dell, IBM, HPE,
VMware, Nutanix and Veeam

DATA BACK-UP / RECOVERY

To ensure data availability for all workloads across cloud and onprem environments, with enterprise backup software. Data back-up and
recovery is the key factor, in which the files are copied to a second medium
so that the data does not get lost if the main system fails to function.
Everyone must prepare their back up files from time to time in order to
avoid any type of data loss due to system failure.
Data center backup and recovery software market as being focused
on providing backup capabilities for the upper-end midmarket and largeenterprise environments. Total market revenue is expected to touch $12.00
billion in 2022. The backup and recovery market has transformed over the
past two years through innovation via centralized management in a hybrid
world, ransomware detection and remediation as the number of attacks
increase, better recovery capabilities in the public cloud, and new support
for Software-as-a-Service (SaaS) applications.
CHANNEL PLAYERS: Commvault, Veeam, Dell
Technologies, Veritas, IBM, HPE and Arcserve.

DDoS SOLUTIONS

DDoS (Distributed Denial of Service) mitigation services include the
vendors that deliver services for detecting and mitigating DDoS attacks.
The success of DDoS Mitigation service is measured when a network that
is targeted in an attack is protected and kept up and running. In the past,
most of the DDoS attacks were focused on the network layer and they
were volumetric attacks with a massive amount of resources/computer
power that was needed to bring down the server. But today they are
getting more sophisticated, targeted, and focused around exploits at the
Application layer.
The DDoS mitigation providers can be grouped into four categories:
scrubbing centers, content delivery networks (CDNs), CSPs and hosting
providers and infrastructure as a service (IaaS). There are multiple benefits
of an intelligent DDoS mitigation service, that includes, minimize business
risk and reduce downtime with effective mitigation solutions, which can
prevent the largest DDoS attacks. Secondly, it minimizes cost related to
web security without compromising quality and preserving website and
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application performance throughput attacks.
CHANNEL PLAYERS: Radware, Cloudflare,
Akamai, Arbor, F5 and Imperva.

ELECTRONIC SECURITY

The electronic security industry in India is in the midst of a paradigm
shift. IP-based Video Surveillance and Integrated Solutions are going to
drive the future. As per the recent reports, Police, Paramilitary, Defence
& Education industry have fuelled demand for security & electronic
surveillance. Also growth in the number of smart cities would add to the
demand of electronic security. It includes surveillance, access control,
alarming or an intrusion control to a facility or an area. The government is
the major customer of such security administrations and business sections
also utilize the security systems for their workers for giving security.
The futuristic technologies like IoT & AI which will be playing a
major role in advancing the security industry. AI or machine intelligence
will be helpful to improve video motion detection, facial recognition and
individual tracking in video surveillance. The Internet of Things also
comes with implications in data transfer for processing, analysing and
storage of data along with managing the network of connected devices.
CHANNEL PLAYERS: CP Plus, Hikvision, Honeywell,
Axis, D-Link, Dahua and Secure eye.

ENTERPRISE MOBILITY

Enterprise mobility market in India is growing steadily at the same
time merging with the digital transformation market, which is growing
at a high speed. Enterprise mobility is an approach to work in which
employees can do their jobs from anywhere using a variety of devices
and applications. India enterprise mobility market is projected to grow
with a CAGR of around 25% through 2022. Growth in India's enterprise
mobility market can be attributed to growing internet and smartphone
penetration, emerging mobility trends such as BYOD, CYOD, BYOA, and
surging data telecommuting needs.
With businesses slowly returning to full-scale operations by allowing
their employees to even work-from-home and use their own devices to
access corporate networks, their investments on enterprise mobility
solutions that can support remote working models by securing, monitoring
and managing mobile devices, including those owned by employees, will
only increase going forward.
CHANNEL PLAYERS: VMware, SAP, Microsoft, Cisco,
IBM, Aruba (Clearpass), Samsung and SOTI.

FIREWALL /UTM

The Firewall segment has seen a good growth in India. The fast paced
growth was contributed by the strong growth in the IT/ITeS, BFSI and
e-Commerce verticals in the country. Key drivers for the growth is the
rapid growth of malware, growing attacker sophistication and the rise of
new unknown zero-day threats which requires a different approach to
keep enterprise networks and data secure, adoption of Firewall is a bare
necessity.
UTM is a single system that secures the network from viruses, malware,
or malicious attachments by scanning the incoming data using Deep
Packet Inspection and prevents attacks before they enter the network by
inspecting the packet headers. It also prevents access to unwanted websites
by installing enhanced web filtering whereas the Network Firewalls are
more cost effective than securing each computer in the corporate network.
As enterprises consider how to provide comprehensive visibility and
advanced layer 7 security including threat protection, intrusion prevention,
web filtering and application control.
CHANNEL PLAYERS: Fortinet, Check Point, Paloalto,
Cisco, Sophos, SonicWall and Aruba (Clearpass)

GAMING LAPTOP

Gaming laptop market is one of the fastest growing that comprises
advanced technologies. One such trend in the gaming market is the
increasing adoption of VR headsets. VR provides a simulated environment
through the combination of VR hardware and software which offers a life

like experience to users. Gaming has moved from being a niche to being
part of the lifestyle and essentially, more and more people are gaming and
using it to relieve stress and socialise.
The onset of the pandemic and the subsequent lockdown boosted
mobile gaming in India, with 45 percent of Indians started to play games
on their smartphones during this period. Other factors such as the gaming
laptops are portable personal computers that are designed to play video
games as an alternative to gaming consoles. They are mainly purchased
by users who are game enthusiasts and are either hardcore gamers or
professional gamers. Mobile gaming market in India is expected to touch
$3 billion by 2023.

first quarter of 2021 over last year. The total number of PCs shipped
increased to 69,869.5 units from 52,928.3 in the same period last year. IDC
has shared an even bigger number estimating the year-on-year growth to
be 55%. PC market has been stagnant for years and was expected to go
down. As per IDC’s data, in Q1 2021, the total PC shipment number was
83,981 over 54,123 units in the first three months of 2020. The overall PC
market, the growth would have been 47% year-over-year.
CHANNEL PLAYERS: HP, Dell, Lenovo, Apple and Acer.

POWER SOLUTIONS (On-line & Offline UPS)

Hyperconverged infrastructure (HCI) software provides virtualized
compute, storage, networking and associated (cloud) management —
from a single instantiation running on server hardware. The global revenue
of the converged systems market is expected to touch USD 20 billion
by 2022. It is one of the most rapidly-growing methods for deploying
IT in the datacenter. HCI solutions are increasingly capable of operating
business critical workloads while reducing data center complexity and
promoting affordability.
Enterprises today are seeking to accelerate innovation and time
to market by driving unprecedented resilience, agility and workload
consolidation from IT. In India, HCI systems are attracting the largest
amount of interest among the converged systems portfolio. The HCI
market is expected to increase due to many growth drivers such as shifting
workload towards public cloud, growing HCI adoption rate in emerging
countries, demand from the healthcare industry, etc.

A UPS (Uninterruptible Power Supply) is a power protection system
to provide clean, stable power to critical application equipment during
power disturbances and power failure. India’s power sector is one of the
most diversified in the world. Depending upon the power protection
requirement, one can select from different types of Uninterruptible Power
Supply (UPS) systems that will shield the critical data and equipment from
some or all of the nine power problems. The main UPS categories are:
Offline UPS: Line Interactive UPS and Double Conversion Online UPS.
India UPS market is to grow at a CAGR of 10% by 2022. The UPS
market is projected to surpass $ 1 billion by 2022, on account of growing
usage of UPS systems as a power backup source for the smooth functioning
of enterprises in IT/ITES, BFSI and other sectors. Growth in the market
is attributed to increasing demand for power backup across commercial
as well as industrial sectors coupled with growing digitalization across
the country. Moreover, rising number of technological advancements to
improve electrification rate and development of smart cities across the
country is further expected to push demand for UPS systems across the
country. The rising demand from tier 2 and tier 3 cities is also expected to
steer growth in the country’s UPS market until 2022.

CHANNEL PLAYERS: Dell Technologies, Nutanix,
HPE, Cisco, NetApp, VMware and Acuutech.

CHANNEL PLAYERS: APC by Schneider, Vertiv,
Eaton, Numeric, Delta, Luminous and Microtek.

PRINTER

SERVER (X86/NON X86)

CHANNEL PLAYERS: ASUS, Acer, Dell, HP and Lenovo

HYPER-CONVERGED INFRASTRUCTURE (HCI)

Indian Hardcopy Peripherals (HCP) market recorded its best Q4 till
date in terms of unit shipments. The market witnessed a growth of 4.0%
quarter-over-quarter (QoQ) during 4Q20 (Oct-Dec 2020). The market
registered shipments of 0.95 million units during the quarter posting a
growth of 19.7% year-over-year (YoY), according to IDC Worldwide
Quarterly Hardcopy Peripherals Tracker, 4Q20.
In the inkjet segment, vendors continued to face supply challenges
during the beginning of the quarter. There is surge in demand for inkjet
printers from the Home segment. Following this, the inkjet segment
noted a YoY growth of 38.8%. Within inkjet printers, the ink tank printer
segment grew steadily following improved availability and the pent-up
consumer demand owing to continued work from home and e-learning
for students. The laser printers' segment (including copiers) recorded a
YoY growth of 3.8% at the back of laser printers (excluding copiers) as
multiple delayed orders from the previous few quarters were executed in
4Q20.
The laser copier market dropped by 44.9% owing to weak corporate
and Government demand. The inkjet market declined by 9.2%, due to
the surge in demand from the Home segment. CY2020 observed high
demand for Wi-Fi and ink tank printers which could be met partially as
vendors struggled to furnish enough stock. In the commercial segment, the
demand situation improved from a QoQ perspective as certain segments,
primarily jobbers and SMBs/SOHOs, resumed full-time operations.
However, demand from large corporates continued to be muted as the
offices remain closed.

India Server Market By Hardware (Blade, Rack, Tower), By Operating
System (Linux, Windows, IOS, Others), By End User (IT & ITES,
Government, Telecommunication, BFSI, Others (power & energy,
Manufacturing ) By Region, Forecast & Opportunities, FY2026” the
India Server Market is expected to grow at a rate of 10.27% from 20212026. IT & ITES held the largest market share in 2020 and is expected
to have the largest share over the forecast period. Government’s policies
of shifting to online portals for all activities is showing a rapid growth
in the forecast period in server market in this segment. Digitalization in
BFSI sector makes it the third largest revenue generating sector after IT &
ITES and Telecommunications. Hyperscalers were seen spending on infra
to build capacity and expanding their datacenter footprint across various
availability zones.
Growth in India server market can be attributed to growing IT sector
which indirectly is leading to the high scale of investment in data centers.
Policies of government that are supporting the emergence of online
portals for all the activities is one of the major reasons of expansion in
the market. In 2020, rack server dominated the market, however blade
is expected to grow at a higher rate. Based on OS, the market can be
segmented into Windows, Linux, IOS and Others. Windows Operating
System currently holds the largest share and is expected to hold its
dominance in the India server market in the forecast period too.

CHANNEL PLAYERS: HP, Canon, Epson, Xerox and Ricoh .

Increase in data storage capacity to store customer data is becoming
a necessity for organizations. Storage industry in the country is going to
continue to grow in double digits. Data localization is fuelling the growth
of the Indian data centre industry. Innovation in technologies related to
collecting as well as analyzing data such as IoT, artificial intelligence (AI),
data science, Big Data, and edge analytics have been revolutionary.

ENTERPRISE LAPTOP

After a great 2020 in terms of growth numbers, the personal computer
(PC) market in 2021 is said to have clocked its highest ever growth in
the months from January to March (year-on-year) in two decades. The
traditional PCs market— which includes laptops as well as PCs — has
seen a sudden but unsurprising boom during the pandemic. The growth
is commendable as the sector has also been facing a global shortage of
semiconductor chips affecting shipment volumes.
As per research firm Gartner, PC shipments are up by 32% in the

CHANNEL PLAYERS: Dell, HPE, Lenovo, Oracle and Cisco.

STORAGE

India’s external storage market witnessed a decline of 14.8% yearover-year (YoY) by vendor revenue and stood at USD 79.9 million in Q3
2020 (Jul-Sep). The majority of the YoY decline in storage spending was
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due to decreased spending from professional services, government, and
manufacturing organizations in Q3 2020. Secondly, many organisations are
exploring ways to adopt newer technologies based on business outcomes
rather than CAPEX investments. Another, reason of the growth that we
are witnessing is a shift from Cloud Computing to Edge Computing. Edge
Computing market size is expected to reach USD 29 billion by 2025.
CHANNEL PLAYERS: Dell, HPE, NetApp,
Hitachi Vantara, Lenovo and Oracle .

STRUCTURED CABLING

The India structured cabling market is projected to reach $861.6
million by year 2023. The rise in the number of Internet users, rapid
adoption of digital services, increasing demand for copper cables, the
growing datacenter market, and rising demand for bandwidth solutions
have resulted in an increasing demand for structured cabling. The growing
demand for higher bandwidth and transmission rates in India is expected
to drive the demand for structured cabling. Additionally, government
initiatives to construct 100 smart cities and offer free Wi-Fi services in
trains and the increasing demand for intelligent buildings are further
augmenting the market growth in the country.
There are key industries, including IT & telecommunication,
construction, automotive, and manufacturing, are severely impacted due
to the lockdown implemented by the central and state governments,
thereby lowering the demand for structured cabling in the country. In
India, the data center category, under the application segment, is growing
significantly, as effective cabling management is data centers is essential.
Hence digital India initiatives, Village level wi-fi and data center market is
augmenting the demand for structured cabling in the country.
CHANNEL PLAYERS: CommScope, Schneider,
D-Link, R&M and Legrand.

VIDEO CONFERENCING

Video conferencing involves a real-time and formal two-way
transmission of audio and video content. A majority of Indian businesses-87%--are considering a flexible work model through video conferencing
solutions. As much of the world has been working from home and relying
on technology to stay in touch with colleagues and loved ones amid
national lockdowns, video conferencing apps saw an unprecedented surge
in usage, with Zoom one of the most popular options available. Video

collaboration solutions aid organizations and enterprises to make faster
decisions and eliminate high costs associated with travel and time. The
COVID-19 has resulted in schools shut all across the world. Globally, over
1.2 billion children are out of the classroom.
During pandemic, Pandemic has become a windfall for Video
conferencing platforms. Zoom Video Communications has been a major
beneficiary of the changes brought about by the COVID-19 pandemic.
With face-to-face meetings and conferences generally cancelled for an
unknown amount of time, video conferencing tools have quickly become
an everyday necessity. video conferencing has already proved to be a very
effective and convenient method of organizing meetings for any time, at
any place, and which can be joined by all team members who have stable
internet access. The global video conferencing market is projected to reach
USD 6.50 billion by 2025. The hardware players including Poly, Cisco,
Lifesize and Yealink are sharing the small market, However ,the market is
dominated by the Software based solutions.
CHANNEL PLAYERS: Zoom, Microsoft(Team),
Cisco(Webex), Google(Meet) and Logmein.

WFH SOLUTION

Globally, organisations and individuals are adapting to a new reality of
how and where work gets done. Work from home productivity involves
more than just a functioning laptop. Networks need enough capacity and
secure endpoints for workers to access their files and applications from
anywhere, and employees need access to cloud applications to take full
advantage of the collaboration tools available to them. The current, rapidshifting need for work from home infrastructure demands proactiveness
and foresight.
As you pivot to a digital-first working model, you need your employees
to be productive wherever they are. That means secure and performant
access to enterprise applications across the cloud or data centre, on any
device, via any network. Work-from-anywhere success rides on creating
seamless experiences for employees, especially those operating remotely
who may be using untrusted networks and third-party applications to
access applications. The solutions need to provide, which has to be secure
access to reduce threats from public internet resources and apps – no
matter how your working model evolves.
CHANNEL PLAYERS: Google Drive, Team, Logmein,
Teamviewer, Slack, Skype and Zoom

VIEWPOINTS FROM THE TECHNOLOGY LEADERS
EARNED AND PROPOSAL MDF IS KEY TO DELL’S PARTNER PROGRAM
“Dell Technologies had a historic Q4 as we became the leading PC brand in India with our
sales surging 57.1% from a year earlier to achieve a 27.5% market share. We led the commercial
segment with a share of 32.7% resulting in 15.2% YoY growth. Dell’s consumer shipments
registered 159.1% YoY growth and maintained the lead for the second position in the category.
Marketing has been at the fore-front of everything that we do – carrying impactful messaging to
our partners, and through partners to our end-customers. A vital element of our partner program
is the concept of Earned and Proposal MDF (Marketing Development Fund) – which our metal
tier partners and distributors can leverage to fuel their growth and profitability.
Dell Technologies’ Partner Program reiterates our commitment towards stronger FY22 by
launching several new enhancements and best-in-class solutions for stronger infrastructure. Dell’s
new Incentives Center gives partners increased visibility and insights across all the programs and
incentives in one, centralized location. Dell Technologies’ partners can also transact VMware
licensing deals directly though the revamped 2021 Partner Program. One major enhancement to
this year’s Partner Program is a new program dubbed PowerUp – combining our existing Partner
Preferred programs together. The program will give channel partners access to Dell Technologies’
enterprise, commercial and SMB accounts allowing them more exposure and opportunities.”

56

April 2021

www.varindia.com

ANIL SETHI
VP & GM - Channels, Dell
Technologies India

CRAYON’S EXPONENTIAL GROWTH IS A RESULT OF ACQUIRING NEW CUSTOMER FASTER
“The year 2020 has been very special for many reasons. We have billed more customers in
2020 than ever before and we have added the highest number of partners in our system and our
Cloud mix of the business reached an impressive level of 88%. With a strong understanding of
the competitive Indian IT market dynamics, Crayon’s exponential growth is a result of acquiring
new customers faster, while significantly increasing our share of existing customer’s wallet. We
have billed 100% more partners in the year FY 20-21.
Strong current of changes in the market is apparent with the given situation. We have always
evolved with the changing times - From the way we operate to the way we communicate personally
or professionally. Partners across specialization and verticals are getting aligned to the new normal
and re -calibrating their products and services portfolios. To help our partners succeed in this
direction, Crayon has introduced various software and services offerings like “Cloud easy” and
“Cloud By Design” which will help customers to move from on - premise to Cloud. Partners
can also avail our expertise on Software & Cloud Analytics and IT infrastructure & software
agreement Optimization. Crayon also provides solutions to the partners in the right size to the
customer’s Office 365 environment. We provide Crayon Empower-iQ as a subscription service,
which helps organizations to upskill their employees to achieve greater productivity.”

VENKATARAMAN D
Executive Director – Sales & Strategy,
Crayon Software Experts India

DIGITAL IS THE WAY AHEAD AND RP TECH INDIA UNDERSTANDS THE POWER OF DIGITAL PLATFORMS
“RP tech India registered a decent growth in the FY 2020-21 despite initial hiccups and
challenges. We were quick to streamline our business during the first few months of the lockdown
and minimized the negative impact on our sales performance. We implemented several innovative
sales and marketing campaigns, which helped us to boost sales and ensure profitability. As it is
rightly said, that innovation is the key to success, RP tech India lived the mantra in every aspect
in FY 2020-21. We rolled out several creative and innovative marketing campaigns for our target
customers. The Work from Home (WFH) and Learn from Home (LFH) campaigns were highly
successful and appreciated by both vendors and channel partners. Digital is the way ahead and we
understand the power of digital platforms.

RAJESH GOENKA
Director, Sales & Marketing,
RP tech India

RP tech India was the first distributor to announce Partners Incentive Schemes when the
channel business was disrupted due to lockdown restrictions. We announced the Green Zone
and Orange Zone offers to help partners liquidate stocks and restart their business. We ensured
smooth and seamless inventory supply in the Channel while following strict COVID-19 guidelines
for safety. We also launched brand-specific incentive schemes for partners to help them pull
customers to shops. These initiatives were highly successful and helped us to increase business
profitability.”

COMMSCOPE’S PARTNERPRO IS DESIGNED TO HELP PARTNERS DISCOVER NEW REVENUE OPPORTUNITIES
“Despite ongoing market uncertainties, we have driven positive performance last year, with
our recent financials showing strong results from our Broadband Networks segment (17.3 percent
year-on-year revenue increase). Looking ahead, we remain committed to helping our customers
in India unlock the full potential of the country’s ongoing Internet revolution, by accelerating the
country’s end-to-end network infrastructure development and helping companies leverage their
connectivity investments efficiently, both in outdoors and indoors deployments.
Additionally, as businesses continue to grapple with the constraints around the pandemic, our
marketing efforts have also pivoted from offline events towards increased online engagements,
where we have hosted a series of virtual webinars and step up in our digital and social media
campaigns to help inform businesses on the rising importance of reliable and accessible
connectivity, as well as the approaches to securing this critical resource. CommScope’s PartnerPRO
Network features an exclusive global network of experts who know our solutions as well as we
do, and is designed to help partners discover new revenue opportunities. The network consists of
CommScope-authorized local distributors, solution providers, consultants and alliance partners,
backed by the global experience of CommScope, and trained to provide local insight that puts
our high-performance solutions to work.”

MYLARAIAH J N
Director – Sales Enterprise,
India & SAARC, CommScope

www.varindia.com April 2021

57

COVER STORY

TENABLE’S UNIFIED SOLUTION SATISFIES THE BUSINESS NEEDS
“The Tenable Assure Partner program is a partner-first program. Partners are supported with
regular business planning sessions, enablement, training certifications and dedicated marketing
support to generate valuable leads for their sales teams. We treat partners as an extension of our
sales team, helping them identify and qualify opportunities.

KARTIK SHAHANI
Country Manager,
Tenable India

Tenable announced an enhanced MSSP portal to supercharge partners’ cloud-based
vulnerability management offerings with Tenable.io within minutes. In doing so, organizations
can rest assured that vulnerabilities and misconfigurations are identified at cloud speed. The
new features within the Tenable.io MSSP portal further support and solidify Tenable’s steadfast
commitment to our partners in India and the APAC region. As organisations scale and evolve
to adapt to changing work models, security capabilities need to be equally adaptable. Tenable.
ep, combines the best of Tenable.io Vulnerability Management, Tenable.io Web Application
Scanning, Tenable.io Container Security and Tenable Lumin. With Tenable.ep, users can view all
their assets and vulnerabilities in one dashboard alongside key threats, exploit and prioritisation
metrics. The unified solution removes the need for businesses to purchase multiple products and
manage separate licensing models.”

PALO ALTO NETWORKS PROTECTS CUSTOMERS WITH BEST-OF-BREED SOLUTIONS
“The momentum in the business continues to be strong, with second quarter revenue growth
of 25% year over year to over 1 billion USD, driven by strong execution across the board. Events
like the SolarStorm attack highlight the importance of cybersecurity, and Palo Alto Networks is
well positioned to protect our (its) customers with best-of-breed solutions. We are excited about
the bets that we have made in SASE, Cloud and AI.
Palo Alto Networks invests a lot of time listening to our (its) partners’ feedback and
understanding their needs. Partner voice is captured by participation in internal as well as external
industry surveys, multiple partner leadership platforms and Partner Advisory Councils across the
territories we operate in. While our industry leading partner program called the Nextwave Partner
Program remains the same, we try and bring innovation and enhancements to the program every
year, depending on the changing technology trends, consumption patterns and addition of new
routes to market. Our Nextwave Partner Program acknowledges and rewards partners for their
investment with us and gives a greater ROI as you enhance the partner tier levels. We have a
robust deal registration system which protects a partner’s effort and interest and this program has
gained high trust amongst the partner community, globally.”

HARPREET BHATIA
Director, channels & strategic
alliances India & SAARC,
Palo Alto Networks

CITRIX’S KEY FOCUS LIES IN OFFERING A CONSULTATIVE, VALUE-ORIENTED SALES EXPERIENCE
“Even though the last year was filled with uncertainty, we have witnessed immense innovation
across sectors. From a Citrix perspective, it has been an excellent year overall for our sales,
with very high double-digit growth figures. The pandemic-induced shift to remote working,
saw businesses focus on our digital transformation solutions, particularly Virtual Desktop
Infrastructure (VDI). Our recent acquisition of Wrike, a leading provider of SaaS collaborative
work management solutions, has also helped our efforts in bridging the physical and digital
worlds, to deliver the industry’s most comprehensive cloud-based platform for secure workspace
delivery and collaborative work execution.
At Citrix, our key focus lies in offering a consultative, value-oriented sales experience where
customers are engaged at each stage of the journey. At Citrix, we strongly believe in initiatives
through which we can add value to our partners, so that they are also able to interact more
efficiently with our mutual customers. All our partner programs are centered on one thing –
putting our mutual customers first. Our programs are centered on evolving the partner behaviour
in a way that is beneficial to the customer and partner’s long-term success; rather than behaviour
directed towards revenue where the focus lies on transactions. We are looking to leverage our
strategic partners and our own executives to have business value conversations focused on digital
workspace strategy, expanding beyond traditional VDI deployments and product pitches.”
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RAGHURAM KRISHNAN
Director –
Partner, Citrix India

FORTINET ENGAGE PARTNER PROGRAM ENABLES ADDITIONAL FLEXIBILITY
AND REVENUE GROWTH FOR PARTNERS
“Globally Fortinet reported a third consecutive year of product revenue growth of
approximately 16%, services revenue growth of approximately 22% and total organic revenue
growth of approximately 20%. Our solid 2020 revenue performance led to an all-time company
high non-GAAP operating margin of 26.9%. Fortinet has also appointed Savex Technologies as a
value-added distributor to further expand its business and security market footprint in India. The
appointment builds on the strong demand for new solution requirements to secure the edges that
make up the new network including the data center, WAN, local-area network (LAN), remote
workers and cloud access.
Fortinet recently announced updates to the Fortinet Engage Partner Program, enabling
additional flexibility and revenue growth for partners. Fortinet added new consumption models
for a range of products including FortiSIEM and FortiEDR, enhancing benefits for cloud
partners and introducing new Specializations focused on growing markets. The Engage Partner
Program allows partners to engage as an integrator, MSSP or cloud partner. For cloud partners,
Fortinet is adding additional ways they can take advantage of the various routes to market
leveraging Fortinet’s Adaptive Cloud Security offerings. Managed cloud service provider partners
are now immediately eligible for the Engage Select Cloud Business Model.”

RAJESH MAURYA
Regional Vice President,
India & SAARC, Fortinet

SOPHOS ENSURES INDUSTRY LEADING SOLUTIONS FOR BOTH ENDPOINT AND NETWORK SECURITY
“Sophos is growing fast and is well poised to grow faster in the coming years. We are one of
the few vendors that have industry leading solutions for both endpoint and network security. We
did great business at both these important cybersecurity fronts. Beyond the sales figures, it feels
great to see how Sophos is accelerating in providing cybersecurity to organizations of all verticals
and all sizes. During the pandemic, when cybercrimes are at all time high, Sophos has helped
businesses of all sizes defend against ransomware and other sophisticated cyberattacks. Overall,
Sophos had a strong 2020.
Due to the lockdown and work from anywhere scenario, Sophos had quickly adapted to
virtual and digital marketing initiatives. We even hosted our partner conferences virtually and
soon we are going to host this year’s partner conferences virtually. Our major customer and
partner engagements like round tables, customer focused events, Sync with Sophos series, SOS
Week and Marketing classes have been happening over virtual platforms. We have also noticed
the increase in engagement from our partners and customers.”
SUNIL SHARMA
MD-sales,
Sophos India & SAARC

THE POLY PARTNER PROGRAM IS DESIGNED IN SUCH A WAY THAT THE PARTNERS
SUCCESSFULLY STAND OUT IN THE MARKET
“We saw a huge demand in the market for our headsets and USB cameras due to the workfrom-mandates that were passed by many organisations. Collaboration technology emerged to
play a crucial role in the ‘new normal’ and we saw many sectors readily embrace collaboration
tools for business continuity. Healthcare and government sectors performed particularly well
for Poly India as these verticals leveraged solutions like video conferencing for day-to-day
interactions in their fight against the pandemic.
We have reimagined our program to encourage participation from a broad range of partners
and made it more beneficial to partner with Poly. Our partners consistently tell us that their
success depends on their ability to differentiate based on reputation, service delivery capability,
and complementary skills. The Poly partner program takes into account partners’ goals and is
designed in such a way that we help them successfully stand out in the market. Our partners
are well aligned with Poly’s goals and they see a lot of opportunities in the huddle room and
conference room market and are excited to grow with us. As a company, we are also focused on
leveraging our partnership with players like Microsoft Teams and Zoom to provide our customers
with the best collaboration experiences. Our partners are very excited about the opportunities
this brings forth.”

ANKUR GOEL
Managing Director, Poly
India and SAARC
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SCHNEIDER ELECTRIC BOOSTING PROFITABILITY BY USING DIGITIZATION,
CUSTOMIZATION AND DATA ACCESSIBILITY
“Given the pandemic-related disruptions in 2020, we have done comparatively well despite
headwinds. We undertook influencer marketing, digitization of partners, Google Geotagging of
distributors/ partners, and a WFH (work from home) program for B2B customers – i.e., for all
our top leading IT/ITES customers whose employees were working from home – and then we
ran a WFH e-commerce campaign (for Flipkart and Amazon). Consequently, all these activities
led to a 5% increase in our transactional home UPS business.
We have undertaken several initiatives in FY20-21 to stay afloat despite the various challenges
faced by the Covid19 pandemic. We ventured into the e-commerce route and made our
products and solutions available on Flipkart and Amazon. We also undertook product listings
as well as awareness campaigns via banner ads and mailers in Indiamart (B2B). Alongside, we
also partnered with B2B demand generation to help enable them on digital platforms such as
IndiaMart, Justdial, Sulekha, Facebook, and LinkedIn. Further on, we launched a Work from home
campaign to spread awareness around working in the new normal amid the Covid19 scenario and
how many organizations needed resilient IT systems (as WFH kits) to ensure an uninterrupted
WFH environment for employees. We identified such organizations and positioned our lineinteractive UPS as a suitable solution and enabled channel partners to drive smooth delivery and
installations.”

SWARUP DAS
Director – Channel Business,
Schneider Electric India

VERTIV PARTNER PORTAL ENABLES PARTNERS WITH DEDICATED SALES SUPPORT
“We at Vertiv, worked tirelessly to support our customers. Even when the nationwide
lockdowns were enforced last year, we provided services to customers that fell under the Essential
Services Maintenance Act i.e., Data Centres, IT & ITeS, Telecom, Banking, etc. Through our
dynamic solutions and services, we provided essential digital infrastructure to ensure smooth
functioning and continuity of our customers’ businesses.

SANJAY ZADOO
Country Manager, Channel
Business, Vertiv India

India is an important market for Vertiv, given the increased digital transformation and need for
automation of business processes, especially in a post-pandemic world. Our partners play a critical
role in our go-to-market strategy and we look forward to growing and expanding this network
across the country. We have always believed in empowering our channel partners and addressing
their needs. We offer them 360-degree support through the Vertiv Partner Portal. This portal
enables our partners with dedicated sales support, sales selectors and configurators, marketing
resources, marketing development funds, online partner training, content syndication, eligible
partners can apply for rebates, information about PAYBACK schemes and deal registration and
incentive programs. Our partner training program ensures that our partners have access to all the
necessary information whenever they need it. The program also enables partners to identify new
opportunities in the market, diagnose customer problems and provide customized solutions, and
gain thorough understanding of Vertiv’s solutions.”

WITH A RESILIENT STRATEGY PRAMA HIKVISION HAS WON OVER THE ODDS
“We have striven hard to keep the sales graph moving upward consistently throughout the
consecutive quarters. Our sales performance for the year 2020-21 was partially impacted due to
the pandemic situation. We are grateful to our channel partners and end-users for their consistent
support and unshakable trust. We are hopeful that the security market will get back to its prime
once the second wave of pandemic comes under control through various government and
private sector initiatives.
We at Prama Hikvision had implemented data driven, technology enabled and content
empowered, digital marketing initiatives for 2020-21. We were able to successfully implement
the ColorVu Marketing Campaign just in time by coinciding them with the Holi festival. We got
an overwhelming response to our ColorVu Campaign. We will continue to add value through
our virtual (digital) and real (physical) marketing initiatives as per the evolving scenario. We have
already ramped up the digital training initiatives for the partners. Our aim is to enhance the
customer experience by offering best-in-class products, solutions and services. The ‘Customer
Centricity’ is our key success mantra. We are thankful to all the end-users, system integrators and
channel partners. We owe our success to their unflinching trust and support.”
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ASHISH P. DHAKAN
MD & CEO,
Prama Hikvision India

SIMPLIFICATION, EXPANSION, INVESTMENT AND
DIFFERENTIATION ARE NETAPP’S FOUR CORE PRINCIPLES
“At NetApp, we have been a true partner to our customers in their virtual journey throughout.
This reflects in our third quarter global revenue results for FY21 to the tune of $1.47 Billion. Our
cloud run rate is over 200% in the last quarter alone.

GANESAN ARUMUGAM
Director – Channel Sales,
NetApp

Our partner program - NetApp Unified Partner Program (UPP) connects the partners to
NetApp depending on the business and technical skills. We recently updated the program to
complement and align with our partners’ business capabilities and models. The program has been
simplified and expanded to offer our partners a consistent experience. Simplification, Expansion,
Investment and Differentiation are our four core principles that have helped us evolve the
NetApp Unified Partner Program. The program combines all types of partners, whether they are
a solutions partner, reseller, global GSA partner, system integrator or OEM technology partners.
There are multiple levels to it, starting from registered gold, platinum, as well as star partners.
Apart from the UPP, we have a Service Partner Program wherein the partners who have the
necessary certifications can offer the products and services on the product proposal support to
the customers. Partners who have Professional Services Certification Program (PSC) can help in
solution design and implementation for the customers.”

WESTERN DIGITAL’S ALLIANCE PARTNERS ARE AN INTEGRAL PART OF THEIR GROWTH JOURNEY
“With almost everything shifting to digital platforms, we are amidst a massive deluge of data
creation and consumption due to trends like work from home, gaming, e-learning, increased
smart video, etc. Keeping in mind the current situation, our end-user marketing team designed
campaigns under the "work from home" theme to create demand for our partners. We are also
equipping our partners with Go Digital Kits to send out relevant information about our products
using digital and social media. We recently virtually organized our annual partner summit for
alliance partners in the video security space, designed to engage and interact on the changing
consumer needs, market dynamics and educating them on Western Digital products and solutions.
During the event, our partners also received recognitions for their contribution to India's
growth and expansion. Our alliance partners are an integral part of our growth journey, and
we intend to share our vision with them as we build a strong portfolio as they help us expand
our target markets. Our partner programs are designed basis three pillars: Education, Reward,
and Engagement. SanDisk League of Heroes, Western Digital Elite Partner Promo, and myWD
Partner Program are our reward programs. We run different programs like TechTalk- an appbased training module and WhatsApp business platform to engage and educate channel partners
to address newer opportunities emerging in our products' current environment.”

KHALID WANI
Director – Sales, India,
Western Digital

UIPATH PUTS SUCCESS OF THEIR CUSTOMERS AT TOP PRIORITY
“At UiPath, our three-pronged approach focuses on building the category by raising
awareness about the transformative impact of automation with the business leaders in the
boardroom, driving adoption across industries and helping existing customers extend use of
robots companywide.
Success of our Customers is our top priority. Our marquee programs like the ‘UiPath
Automation Excellence Awards’, celebrate successful deployment of automation for business
results and provide a platform to share their experiences and learning with industry peers.
‘Pioneers of Automation’ is our thought leadership platform that aims to build a community of
forward thinkers with a mission of advancement of new technologies and drive the future of
automation. Our premier customers constitute our ‘Customer Advisory Board’ who meet twice a
year to share their feedback and suggestions. At the global level, we organized a two-day ‘Reboot
Work festival’ last year, for our customers.
UiPath’s Partner community helps us ensure reach of automation across geographies and
industries. They help customers in their automation adoption journey and truly realize the vision
of a robot for every person in their organizations. Our partner program enables them to stay
abreast with latest developments in our product platform and provides the right advice and
support to deploy UiPath solutions in their location.”

RAJESH KUMAR
VP Marketing, UiPath
India & South Asia
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CONTINUOUSLY EVOLVING THE PARTNER PROGRAM AS PER
INDUSTRY DEMAND AND CUSTOMER EXPECTATION IS VMWARE’S COMMITMENT
“We are pleased with our financial performance this fiscal year. The revenue for fiscal year
2021 was $11.8 billion, an increase of 9% from fiscal 2020. The combination of Subscription
and SaaS and license revenue for fiscal 2021 was $5.6 billion, an increase of 11% from fiscal year
2020. Subscription and SaaS revenue for fiscal year 2021 was $2.6 billion, an increase of 38%
from fiscal year 2020. As we look ahead to FY 22, we are committed to executing at scale as we
continue to build our Subscription and SaaS business, and invest in our future growth, while we
deliver technologies and solutions today that help our customers and partners with their digital
transformations.
At VMware, we are committed to continuously evolving our partner program to adapt to
industry demands and customer expectations. VMware launched the Customer Lifecycle Incentives
Program to help partners facilitate the end-to-end digital transformation for their customers. The
program will help partners drive increased profitability through new and expanded customer
engagement, a simplified experience, optimized incentive return on investment, and partner-topartner cooperation rewards. VMware partners can now take advantage of the increased need for
customer Software-as-a-Service transformation and shifting sales processes.”

PRADEEPTO DEY
Director – Distribution Partners
& OEM Alliances APJ, VMware

EDUCATING END USERS PROVIDES THE RIGHT PRODUCT FOR THEIR USAGE
“FY2020-21 has been the year of highest sales for TP-Link India in the last decade! TP-Link
captured maximum market share in 2020 and ranked No1. Player in WLAN segment as reported by
IDC. 2020 was the year of Online communication and due to limitations on physical promotions,
we moved our promotional plans to digital mode and has been effective since then. We began with
the webinar training session to make sure our channel partners & end customers have the right
product information to aid their channel sales and educate our end users and provide the right
product for their usage.

SANJAY SEHGAL
Sr. VP – SMB & Telecom,
TP-Link India

TP-Link is fully committed to developing home & business networking solutions and services
for consumers, providers and partners, embracing the process of innovation through technology.
For Value-added resellers (VARs) looking for access to even better deals and tailored support, TPLink has designed the TP-Link Partner Program, to reward loyalty and help grow the VAR's overall
business. The TP-Link Partner Program provides you with the essential resources to accelerate
your sales cycle and help you grow your business.”

CHANNEL PARTNERS, THE MOST IMPORTANT ELEMENT IN THE OVERALL DISTRIBUTION NETWORK
“The sales performance in the last year was good. Though the first quarter was affected
because of the onset of the Covid outbreak that brought the whole world to a standstill, business
dynamics got changed in the subsequent quarters. Organizations scrambled to put their things
together and started WFH and maintained business continuity using technology. This helped us
ramp up our technology offerings including WFH, security, cloud, data backup and enterprise
mobility to help our partners and customers address their needs. Our sales and technical team
were agile enough to understand the immediate needs of our customers and were quick enough
to address their needs. Thanks to Covid-19, we had to resort to virtual mode of marketing
activities throughout the last fiscal. As we have more than 35 global technology OEMs as our
partners, we consistently kept sending latest offers, schemes and any new developments around
their solutions to our partners and customers. Channel partners are the most important element
in the overall distribution network and we take utmost care in building and nurturing our partner
ecosystem. They engage with the customers at all levels and are vital for building relationships
and offering support and services for them.”

ASHISH GUHA
CEO,
RAH Infotech

Today, be it a home-grown business or large enterprises, every sector is now realising the benefits of going digital. The power of digital media and
presence not only influences your audiences purchasing power and decision but also motivates and controls the thought process of making a purchase
and the very need of it.
Partners are the infrastructure wing for the OEMs and they need to support the team with dedicated infrastructure to support the hardware,
software and applications as most of the IT leaders have the demand for increasing utilization with reducing costs. Partners has to have provisions for
the infrastructure to meet all complexities of deployment, management etc. and without support of OEMs, it is next to impossible.
With the shifting of technology, there are massive opportunities coming in the marketplace, where customers will look into channel as their trusted
advisor. HP, Dell, CISCO, HPE, Microsoft, IBM, Lenovo and APC by Schneider has emerged as the strong channel player.
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IN FOCUS

ACER’S STRIDE TOWARDS THE MAKE IN INDIA INITIATIVE –

A STEP IN THE RIGHT DIRECTION
Acer, a hardware and electronics manufacturer from Taiwan not only ensures that all the
components of its desktops are manufactured in India but is also proud of the fact that this
manufacturing process is in line with the specific guideline rolled out by the government of India
under the Make in India initiative. A vast majority of these desktops are customised as per various
enterprise requirements, organisational requirements as well as institutional requirements within
India.

ACER’S MANUFACTURING FACILITY IN INDIA
While most consumers are unaware of the fact, Acer runs a massive manufacturing facility in
Puducherry (Pondicherry), which helps the company contribute its fair share to the government’s
Make in India initiative. In addition to the desktops, the recently rolled out Veriton series is also
manufactured and assembled in India. Offering the best configuration and all form factors, perfect
for SMBs and enterprises, Veriton is approved by the Government of India for conforming to the
Make in India PMA standards. To this end, Acer’s Make in India initiative is rightly titled – “Created
in India, By Indians, For Indians.” Additionally, Acer has also been an active participant of the GEM
(Government e-Marketplace) Portal and promotes the products that are Made in India.
ACER – FORAYING TOWARDS SELF-RELIANT INDIA
Recently, Acer was invited as a participant in Republic Media Network’s “Self-Reliant India
Brands & Leaders”. The show is dedicated to discovering resilient Indian brands which are paving
the way towards make India a self-reliant nation. Acer is a brand associated with innovation and
technological progress and is on a mission to provide lighter, affordable, and accessible products to
everyone across the country. Moreover, Acer India has always strived towards bridging the country's
digital divide. At its core, Acer believes in two traits: the first being offering new technology at
an affordable price, while the second being to empowering people with its cutting-edge offerings.
Therefore, Acer is almost always the first to introduce modern products on a global scale. However,
earlier there was a lag of a year and in some cases even more between the global launch, and the
India launch of the products. Now that India has caught up with the rest of the world, every product
that is rolled out globally is rolled out in India simultaneously.

THE PATH AHEAD
The Indian government has made it
glaringly clear that for computer procurement
projects up for bidding in 2022, it is a must
that the devices are made in India. Since 60
percent of Acer’s revenue in India comes from
government procurement projects, Acer India
is now aggressively considering the possibility
of Indian electronics manufacturing service
providers adjusting their production lines to
manufacture Acer products. To this end, Acer
might also look for assistance from original
equipment manufacturers to turn their Acerbrand desktop PC assembly plants in India into
laptop plants.
While it may take some time for Acer to
completely intertwine itself with the GOI’s
Make in India initiative, but the steps that it has
already taken and is considering taking seems to
push it in the right direction!

ACER LAUNCHES NITRO 5 WITH 11TH GEN
INTEL CORE H-SERIES PROCESSORS
ACER has unveiled its newest gaming
laptop Acer Nitro 5 powered by the latest 11th
Gen Intel Core H-series processor designed
for ultraportable gaming. The new Nitro 5
brings together Thin Bezel design, CoolBoost
Technology, industry-leading CPU performance,
immersive graphics, amazing AI acceleration,
and best-in-class wired and wireless connectivity
to help users focus, create, and connect at new
levels.

The laptop features DTS: X Ultra dual 2W
speakers, delivers outstanding audio, powerful
graphics performance with NVIDIA GeForce
GTX 1650 graphics, blur-free gameplay with a
144Hz refresh rate, and a 3ms response time
to make each experience superior. The best
of all is the all-day battery life, feature bestin-class wireless, and wired connectivity with
Thunderbolt 4 and Killer Wi-Fi 6 AX 1650i.
Sudhir Goel, Chief Business Officer, Acer
India, states, “Acer Nitro series gaming comes
with a rich legacy of offering powerful gaming
performance and latest technology and patented
cooling technology at value price points. The
latest Nitro 5 comes with latest 11th generation
Intel Core H35 series gaming processors which
offers truly outstanding performance for the
price and shows our deep collaboration with
Intel to deliver the best for Indian gamers.”
Rahul Malhotra, Director, Consumer Sales,
Intel India, says, “Intel’s new line of 11th Gen
Intel Core H-series mobile processors deliver
a
powerful
combination
of
mobility and
enthusiast-level
gaming. The demand

for laptops that enable work, collaboration,
creation and play in ultraportable form factors
continues to grow. The Intel-powered Acer Nitro
5 packs responsiveness and performance in a
sleek design that allows users to do everything
from anywhere.”
Control over the game world with the
combined power of the 11th Gen Intel Core
i5-11300H processor and NVIDIA GeForce
GTX graphics card. Nitro 5 allows gamers to
configure their laptops for maximum speed
and massive storage with two slots for M.2
PCIe SSDs, up to 2TB HDD, and up to 32GB
of DDR4 RAM. Acer’s latest Nitro 5 laptop
allows users to explore games in greater detail
with the brilliant 15.6-inch FHD IPS display.
Gamers can Enjoy smooth, blur-free gameplay
with a 144Hz refresh rate and a 3ms response
time with a screen-to-body ratio of 80% with
narrow 7.02mm bezels.

PRICING AND AVAILABILITY:
Nitro 5 featuring the 11th Gen Intel Core
H-series processor is available from Rs 69,999
on Acer Exclusive store, Acer Online Store and
Amazon.

www.varindia.com April 2021

63

TENABLE INDIA OFFERS A RISK-BASED APPROACH TO HELP
ORGANIZATIONS FOCUS ON THE VULNERABILITIES
With innovation in the DNA, Tenable pioneers the IT Vulnerability Management
market. Tenable helps organizations of all sizes to rethink securing the
modern digital enterprise using their Cyber Exposure platform like Tenable.io.
KARTIK SHAHANI, Country Manager, Tenable India, in a chat with VARINDIA,
empties his thoughts about the current security trends, the company’s latest
security technologies, cyber security challenges and measures etc.
CURRENT SECURITY TRENDS

Delving deep into the contemporary security trends, Kartik discusses the different
types of security trends observed by him.
ADOPTION OF SAAS SERVICES

Distributed workforces require new tools that foster collaboration in lieu of the
social interactions that typically occur within a physical workplace. The stay-at-home
orders pushed many organizations in India to leverage new cloud-based technologies and
approaches to optimize their teams' performance.
Kartik adds, “These solutions also support greater agility and scale where traditional
connections quickly become a bottleneck when large groups begin to work remotely.
In the longer-term, we may continue to see organizations of all sizes embracing SaaS
services, even after office work is back to the status quo.”
AN UPTICK IN RANSOMWARE ATTACKS

A number of devices could have been infected by ransomware during the shift to
remote work. “In a Forrester study commissioned by Tenable, 36% of organizations
globally suffered a business-impacting cyberattack due to ransomware. So, we can expect
an uptick in ransomware attacks in environments with a less mature security policy, once
employees can safely return to their offices”, depicts Kartik.
ACCELERATION OF “ZERO-TRUST” NETWORKS

As employees continue to work from their homes or begin the migration to a hybrid
working model, zero-trust network models will increasingly gain momentum to fortify an
organization’s security posture.
Describing further he says, “This means that endpoints must be free of vulnerabilities
and be configured in a hardened manner such that they can defend themselves against
attacks. Additionally, mutual authentication and authorization of users, devices, and
applications will become even more critical since by default every entity is unknown and
untrusted.”
EMPOWERING SECURITY TEAMS TO REDUCE CYBER RISK

With remote work becoming commonplace, navigating and managing an expanded
attack surface beyond the enterprise can be challenging for security teams. Tenable
empowers security teams to see, predict and act to reduce their cyber risk across a
distributed attack surface. Tenable sees a stronger need for security teams to understand
vulnerabilities in the context of business risk and use that data to prioritize remediation
efforts.
Kartik comments, “By taking a risk-based approach to vulnerability management
which uses machine learning analytics to correlate vulnerability severity, threat actor
activity and asset criticality organizations will be able to identify and manage issues posing
the greatest business risk. This innovative approach will help organizations in India focus
on the vulnerabilities that matter most and address true business risk instead of focusing
on flaws that have a low likelihood of being exploited.”
SOCIAL MEDIA – A NEW BREEDING GROUND FOR SCAMMERS

In this post Covid situation, Tenable spotted new drives to attack social media users.
On TikTok, scammers are using fake profiles to trick unsuspecting TikTok users to sign
up to adult dating websites or pay for fraudulent “premium” Snapchat accounts. Another
tactic includes impersonating popular actors and social media influencers, such as Chris
Hemsworth and Kaytlyn Stewart with the intention of boosting likes and followers to
raise the popularity of a profile. Similarly, on Instagram, a growing phenomenon of Porn
Bots has boomed as an evolving method for peddling adult dating spam.
“Our Tenable Research team have spotted a variety of scamming methods across
social media platforms, including Instagram, TikTok and Cash App, which have all become

64

April 2021

www.varindia.com

new breeding grounds for online scammers. On YouTube,
we’ve found that scammers are creating videos to deceive
users into believing they have a way to "hack" Cash App,
the popular mobile app backed by Square for free money.”,
describes Kartik.
CYBERSECURITY CHALLENGES AND MEASURES

Talking about the challenges Kartik also speaks up
about measures, which can be taken by the users while
using the apps. He informs, “Looking at apps such as Cash
App, one option could be to present a warning notification
whenever someone sends an inbound request for money,
explaining that Cash App will never ask users to send
money for verification purposes in order to win a giveaway.
The notification could also explain that it is not possible to
“flip” a transaction in the Cash App system and therefore
they’d never offer this as a service. Having more prominent
reminders in the app is crucial as a lot of the scams take
place across social media sites and are then moved onto the
app. Working more closely with social media giants such as
Twitter and Instagram will also play a big role in helping to
identify spam accounts and ensure more users are aware of
how Cash App operates.”
AT LAST

It can be said that the hide and seek game will continue
forever, as the scammers will always find newer ways to
attack the users. “Scammers are very determined and
with the massive user base across social media platforms,
they won’t be easily deterred. They will find ways around
whatever mechanisms are put into place to thwart their
efforts. That’s why it’s very critical for social media users to
use the reporting functionality to help provide platforms
with data in order to keep up with the scammers in the
proverbial cat and mouse game.” says Kartik. So, the
users should be always aware while using the social media
platforms.

PRODUCT OF THE MONTH

Unveiling of CA-UTA for Enriching Travel Diaries
After a dreadful spell of the travel ban, sojourners are running helter-skelter across
the globe to reminisce sweet memories. Amidst this, Cadyce Technologies decided to
amplify their traveling experience by introducing a universal travel adapter – CA-UTA
(30W). With 30W output, it helps charge smartphones, laptop, as well as tablet effortlessly.
Besides, it pledges to be a perfect travel partner for being accessible in over 150 countries.
Unlike its contemporaries in the market, CA-UTA grabs eyeballs for its uniqueness and
elegant design. This stylish and compact adapter earns accolades for being multifaceted
because it helps charge several devices at the same time. It flaunts one USB-C PD port and
three fast-charging USB ports with which one can charge four devices at once. Moreover,
CA-UTA’s USB-C PD port supports Quick Charge 3.0 Technology, with which the
charging speed is fast as lightning.
Alongside this, the adapter has inbuilt plugs for countries like the US, UK, EU, and
Australia; because of which it is accessible in every nook and corner of the globe. Besides,
CA-UTA has single plug safety protection that has an automatic locking mechanism. This
feature allows using only one plug at a time. Further, addressing the durability and safety
of the plugs.

Above all, when it comes to safety measures, CAUTA is topnotch. It flaunts special child safety shutters
that protect children from getting exposed to live parts.
The security parameters don’t end here as it has built-in
fuse protection to safeguard the devices from high voltage
exposure. With this, it has a USB power indicator wherein
it signifies the charging status!
The efficient team of Cadyce believes that CA-UTA
will make its way in every traveler’s enclave. “CA- UTA
adapter is made to simplify the lives of the travelers with
utmost efficiency. And we assure its durable housing will
help cater to any conditions without hampering the overall
travel experience,” cites the team of Cadyce.
So, it’s time to put on your traveling shoes and wander
around the world without the fear of losing the battery of
your beloved gadgets.

TECHNICAL INFORMATION OF CA-UTA
Input (AC power)

Total Output 3-USB + USB-C PD Port (DC power)
USB-C PD Output Type-C PD + QC 3.0
3-USB-A Output Product
Dimensions

100 to 240V AC, 6A Max 50/60Hz
660W Max. at 110V AC
1380W Max. at 230V AC
30W
30W Max
5V/2.4A,9V/3A,12V/2.5A,15V/2A,20V/1.5A
5V, 3A Max (2.4A each)
55 x 68 x 66 mm
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MOVERS & SHAKERS

Rajiv Srivastava joins as the Joint Amit Chadha becomes CEO &
MD and additional director on MD of L&T Technology Services
Amit Chadha has taken over as CEO & Managing
Director of L&T Technology Services effective
the Board in Redington group

Redington India Limited has announced the
appointment of Rajiv Srivastava as Joint Managing
Director of the Redington Group and Additional
Director on the Board, effective April 02, 2021. The
company also announced the elevation of Managing
Director, Raj Shankar, as Vice-Chairman and
Managing Director with immediate effect.
Until recently, Rajiv was the Managing Director
and Chief Executive Officer of Indian Energy
Exchange (IEX), India’s premier energy exchange. During his stint
at IEX, he transformed the publicly listed company into a diversified
business enterprise that significantly improved shareholder value. Prior to
IEX, Rajiv spent 19 years at HP, where his final stint included the roles
of Managing Director - HP India for six years, and thereafter, as Chief
Operating Officer, Asia Pacific & Japan, based in Singapore. As a member
of the worldwide strategy board he has played an active role in shaping
HP’s global operating model.

Lenovo names Amar Babu to
head Asia Pacific Business

Lenovo has appointed Amar Babu to lead
the company’s business in the overall Asia Pacific
region, including Japan, Korea, Taiwan, Hong Kong,
ASEAN, Australia, New Zealand, and India / South
Asia. He succeeds Ken Wong, who will become
President, Lenovo Solutions and Services Group to
capitalize on the Group’s service-led transformation
growth opportunities.
Amar Babu is currently Vice President & Services
Operations Leader, Lenovo Intelligent Devices
Group, a post he took up in 2018. He was Vice
President and Chief Operating Officer of Lenovo Asia Pacific for three
years, and prior to that was Managing Director, Lenovo India and South
Asia starting from 2007. Before joining Lenovo, he held a number of
leading technology positions, including at HCL, Citibank, and intel.
Based in Mumbai, Amar Babu holds an MBA from XLRI Jamshedpur
and a BE from PSG College of Technology.

Nutanix names Steve
Dixon as Enterprise Sales
Director - APJ 105

Nutanix has announced that Steve Dixon has
joined the company as Enterprise Sales Director –
APJ 105.
Based in Singapore, Dixon is responsible for
leading Nutanix’ sales to large enterprises, and
providing leadership and mentorship to Nutanix’
teams responsible for engagement with the top 105
companies across the Asia-Pacific and Japan region.
Dixon will report to Nutanix’ APJ Sales Chief of
Staff, Krishna Arani.
Krishna Arani, VP/COO, APJ Sales, Nutanix, says, “Steve is a crucial
member of our team and his organization will lead strategic discussions
with our largest customers, helping them solve problems and achieve
better outcomes with our portfolio of solutions. Their IT is no longer a
cost centre - it is now a business enabler that can help them transform and
drive innovation. We’re thrilled to have Steve on-board to help customers
do more than keep the lights on with their IT and achieve their goals.”
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April 1, in line with previous disclosures made to
stock exchanges dated October 19, 2020. Prior to
his elevation, he was serving the company as Deputy
CEO & Whole-Time Board Member.
Amit joined LTTS in 2009 and has been a core
member of LTTS’ executive management team,
closely involved in the company’s listing on stock
exchanges in 2016. Subsequently, he progressed
to assume charge as President, Sales and Business
Development, where he was responsible for helping global R&D
customers and Fortune 500 companies leverage LTTS’ digital engineering
offerings for their strategic differentiation and product development.
On his appointment, Amit commented, “The ER&D services sector
is poised to play a critical role over the next decade as confluence of
engineering and technology reshapes the products and services of the
near-future."

Randhir Thakur to lead
newly created foundry
business for Intel

Intel has named India-born Randhir Thakur to
lead its newly formed foundry business. The company
has announced its plans to become a major provider
of US and Europe-based foundry capacity ‘to serve
the incredible global demand for semiconductor
manufacturing’.
The company in a press release said, “To deliver
this vision, Intel is establishing a new standalone
business unit, Intel Foundry Services (IFS), led by
semiconductor industry veteran Randhir Thakur, who will report directly
to Chief Executive Officer Pat Gelsinger.”
Indian origin leaders have been instrumental in transforming and
leading some of the global technology giants in the recent years. These
leaders are at the centre-stage across companies such as Google, Microsoft,
IBM, Adobe and others.

Seagate ropes in Shankar
Arumugavelu to its
Board Of Directors

Seagate Technology announced that Shankar
Arumugavelu has been appointed to the company’s
Board of Directors and to serve on the Audit and
Finance Committee of the Board, effective March 19,
2021.
Mike Cannon, Seagate's Board Chair, says,
"As a well-respected CIO for one of the largest
communications technology companies in the world,
Shankar will bring a wealth of knowledge on the
evolution of the 5G Datasphere as it accelerates the power and potential
of better utilizing massive amounts of data in many of Seagate's mass
capacity markets."
Arumugavelu is Senior Vice President and Global Chief Information
Officer for Verizon Communications Inc. and leads the company's
information technology strategy, architecture, development, and
management of the information systems portfolio, continued evolution
of digital platforms, and operation of supporting infrastructure across all
Verizon business units.
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Confidence to
move forward
with genuine Windows and Office

Unlicensed software poses a number of risks
Identity theft
for financial
gains or criminal
activities

Stolen cards
and access to
bank details
causing
financial loss

Loss of data
personal and
business
information

Business
disruption

Malware
attacks

Credibility
issues

due to website
and CRM crash

blocking access
to system

in the market
amongst
consumers

Protected Software buying guide
Use only
licensed
software

Buy from
trusted
sources

Verify
product key
source

Check for
brand
packaging

Avoid
discount and
sale offers

Accept only
sealed
packages

Check for
updates

Procure genuine Microsoft software from Microsoft authorized distributors:

Varun kumar - Tripathi@ingrammicro.com

Krishna Prasad - krishna.ks@redington.co.in

+91-9451104690

+91-9380541122

Scan this QR code to learn how to identify a genuine software
Or visit: www.aka/ms/onlygenuine

RNI - NO 72399/1999
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