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VARINDIA, India's leading IT magazine, has been a trailblazer in driving the technological revolution. 
Renowned for its credibility and excellence, it provides essential insights through its print and digital 
platforms. As a one-stop destination for ICT news, VARINDIA caters to CEOs, CXOs, and technology leaders, 
covering all facets of the industry, from hardware and software to emerging trends like AI, 5G, and cloud 
computing. It empowers readers with actionable insights to navigate the evolving technology landscape.

For over 26 years, VARINDIA has been the leading voice in the Indian ICT industry, empowering businesses 
with actionable insights. Our flagship publications, VARINDIA Magazine and the Brand Book, connect 
30,000+ partners, bridging the gap between demand and innovation.

As the ICT landscape continues to evolve, VARINDIA remains committed to empowering the industry with 
actionable knowledge and fostering sustainable growth across the technology ecosystem.

Introduction



As part of India’s leading media house, Kalinga Digital Media (publisher of VARINDIA, Brand Book, Jewels of 
Odisha, and more), the Business Vertical focuses on key industry sectors and job functions. It delivers relevant 
business news, expert opinions, interviews, and insights tailored to the needs of niche decision-making 
audiences.

Creating tailored content for solution providers to effectively connect with their target buyers, while leveraging 
powerful digital outreach strategies to drive audience engagement.

EXPERTISE: 

Curating content for various industry verticals like B2B and B2C partners, IT and telecom, BFSI, Government,
Media & Entertainment and a few others.

Curating content for specialized and well pronounced job functions like tech leaders, IT security leaders, Sales &
Marketing leaders as well as the overall top management of various industry verticals.

WHO WE ARE 



Inspiring the Industry since 1999



01. Microsite (Content Hub) 02. Physical Round Table 03. Virtual Round Table

04. Physical Roadshow 05. Experiential Programs 06. Fireside Chat

07. Leadership Interview 08. Video Case Study 09. Lead Generation

10. Articles/ Advertorials 11. Podcasts 11. Webinar

Be-spoke Engagements - At a Glance



Kalinga Digital Media Pvt. Ltd.(KDMPL) is addressing the business coverage for an industry is likely to hit the US$ 350 billion mark by 2026 and 
contribute 10% towards the country's gross domestic product (GDP), Infomerics Ratings said in a report.

As an estimate, India’s IT export revenue rose by 9% in constant currency terms to US$ 194 billion in FY23. Exports from the Indian IT services 
industry stood at US$ 199 billion in FY24.

No.1 IT Publication (VAR INDIA) and No.1 in Publication into Branding  in the country, reaches to 80 cities apart from every Metros, A, B, C class 
cities in the country.

Specialization in organizing IT events in India  and abroad from the last 26 years (www.varindia.com). Successful in organizing 300+ regional 
events and roadshow in a year for various Corporate and Govt. agencies and with this we have the reach to 500+ Fortune 10,000 Customers ( 
CIO,CTO,CISOs) in the country. 

National Events

         1. VAR INDIA Star Nite Awards – For VARs in the country(24th edition)

         2. VAR INDIA IT Forum – For end customers focus ( Including Govt. and PSU bodies)(23rd Edition)

         3. Cyber Security Summit- 9th edition

State level Events ( Regional events)
      A. Orissa Information Technology Fair (OITF) – SMB and end customer empowerment summit(16 th edition)

          B. East India Information Technology Fair (EIITF) – SME summit (14th edition)

          C. South India Information Technology Fair (SIITF) – Technology summit(14th edition)

          D. West India Information Technology Fair (WIITF) – VAR summit(15th edition)

Key Highlights

http://www.varindia.com/


➢Northern India –  No.1
➢Western India  –  No.1
➢Eastern India   –  No.1
➢Southern India –  No.1
➢Key enabler in the country

➢VARINDIA works continuously to achieve the vision of Digital India, which has 
worked as the catalyst for the growth of India, to ensure that Government 
services are made available to citizens electronically by improved online 
infrastructure and by increasing Internet connectivity or by making the country 
digitally empowered in the field of technology.

Positioning In Indian Market
( Circulation & visibility)



Critical Factor Why To Choose Us: 
Lead Generation Campaign 

● The microsite (also called the content hub) will
be the base of the campaign and will be hosted
in the brand solutions section of the VARINDIA 
portal. 

● All the promotional activities related to the
campaign will direct people to this microsite.

● All the content (Video case studies, articles, 
leadership interview, fireside chat, 
Roundtables, webinars) revolving around this 
campaign will also be hosted on this microsite.

● The maintenance and updating of the microsite 
will be taken care of by the VARINDIA team.



Vendors      -  8%
Distributors     -  9%
System Integrators/Network Integrators  -  11%
ASPs/ISPs/ISVs     -  5%
VARs/IT Consultants     -  14%
Assemblers/System Builders   -  31%
Corporate Resellers    -  5%
Resellers/Retailers    -  16%
Others      -  1%
BRAND BOOK ( Annual edition)           -        60% to the end customers,30% to the Book 
                 Vendors and 10% to the subscribers

Readership Demography



Reference Link : https://www.varindia.com/edm/microsoft/2021/june/contentsyndication/index.php



The Brand Book reaches to the Metro, A and B class cities in the country, which 
comprises of 58 cities in the country.

A.

•

Circulation & Distribution

Delhi & NCR 1500

Mumbai 1250

Bengaluru 1150

Kolkota 550

Chennai 200

Hyderabad 350

Govt . IT Heads 1100

IT Corporates 1000

Large Enetreprises 1300

BFSI 700

VARs 350

ADVERTISERS 400

START-UPS 100

OTHERS 50 0 200 400 600 800 1000 1200 1400 1600
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Brand Book- Distribution



64%

22%

10% 4%

by %

Executive Management 
(MD, CEO, President, Propr
ietoe)

Corporate Management 
(Vice President, GM)

Senior Management & 
Middle Management

Junior & Entry Level Staff

Readers Profiles 



Print -  10,000 Print Run, Frequency- Monthly

Online - www.varindia.com (Interactive Portal),  e-Magazine available ( 24 X 7 )

Services – VAR INDIA News Service with 80,000 subscribers across industry

Events - Star Nite Awards, IT Forum-Customer Summit ,( National events and  OITF ,SIITF,EIITF & WIITF ( Regional events).

VAR TV – Video Interviews available in the website.

VAS (Value added services) – Test center, News studio, SMS  update to 30,000 CXOs across the country on demand. Road 
shows in B and C class cities , Channel Meets, VAR Chat (One To One) – On assignment basis.

Social media branding

VAR INDIA Mobile version site : Ready
www.varindia.com
www.mybrandbook.co.in
www.spoindia.org
www.jewelsofodisha.co.in

Value Offerings

http://www.varindia.com/
http://www.mybrandbook.co.in/
http://www.spoindia.org/


Reader’s Profile: Brand Book

The Brand Book predominantly engages readers aged 
25-55

Strong representation from senior and middle 
management professionals across various industries in 
metropolitan cities—accounting for over 75% of the 
audience. 

These readers are often IT decision-makers or 
influencers.

The primary target audience includes CIOs, CTOs, and 
CISOs from large enterprises, as well as asset 
managers, data centre heads, and IT investment 
decision-makers. 

The secondary audience comprises other CXOs, 
including CEOs, COOs, CFOs, and CMOs, encompassing 
both current and aspiring leaders.

In its 14th edition, the Brand Book will showcase the 
visionary insights of 50 CMOs who are spearheading 
efforts in personalization, offering valuable 
perspectives for industry leaders.



PODCASTS

➔ Businesses nowadays are increasingly using 
podcasts to improve their prospects. It is a 
powerful marketing tool and have become the 
new talk radio on mobile devices. In fact, the 
increased usage of mobile phones has led to 

the explosive growth of podcasting.

Additionally, your audience may recommend the podcasts to others who may be 
interested in them, thus increasing your reach considerably. This can lead to 

improved traffic generation quickly.

➔ Using podcasts can help you reach out to new 
audiences for your business. Podcasts can  help 
in building familiarity with a wide range  of 
audiences. Listeners usually subscribe to  the 
series and regularly listen. As long as the  audio 

series continues, your audience is quite  likely 
to keep listening.



Kalinga Digital Media (KDMPL) has established in 1999, catering to the technology media and entertainment 
industry, with specialization into Information communications & Technology (ICT) industry, being the head 
office in New Delhi.

Star Nite Awards (SNA) is recalled as the 'DNA of the Channel' is a major annual event for IT channel partners in 
India. The event was conceptualised in the year 2000. SNA is an event dedicated to the Indian partners eco-
system. There will 400 CEOs and 40 leaders ( President & CEO) of various IT Associations from 40 different cities 
are going to attend the day long event . 

The event will be an eye opening for the IT corporates and their business associates to reinvent their planned 
strategy. 

Key Leadership



Bant Qualified Leads

● BANT stands for budget, authority, need and timeline, and it’s a framework that can be used to 
determine how qualified a lead is to work and determine which leads should be prioritized.

● The acronym BANT stands for: budget — how much money the prospect is able and willing to spend; 
authority — the ultimate decision-maker; need — whether the prospect has a problem your business can 
solve; and, timing — whether there is urgency to purchase your product or service.



Webinar Series

OVERVIEW
Whether you use webinars to explain more about 
the products and services you offer, or to educate 
and inform your audience on something useful to 
them, webinars are a key type of video 
marketing, which is currently seeing spiking 
interest among marketers and audience members 

alike.

➢ With the rapid growth in technology, more 
and more businesses are using webinars to 
engage with consumers and clients and to 

increase sales.

➢ You can use this online marketing tool to 
connect with users all over the world. This 

robust marketing tool provides the ability 
to generate leads and position your 
company as an industry expert.



Newer Initiatives: 

• GEN AI Based Platform

VARINDIA.com now operates on a 
platform powered by cutting-edge 
Generative AI (Gen AI) technology, 
which is designed to be scalable and 
user-friendly. This advanced 
platform incorporates human-coded 
technology, enhancing the website's 
ability to support seamless user 
interactions and deliver personalized 
content experiences. The scalable 
infrastructure allows it to handle 
increasing data demands while 
maintaining an intuitive interface 
that improves the user experience

Ask an Expert is a platform or service that 
connects individuals or organizations with 
knowledgeable professionals in specific fields. 
In the context of technology, it offers a valuable 
resource for seeking guidance on a wide range 
of topics, from technical troubleshooting to 
strategic planning.

"Ask an Expert" in the context of technology 
solutions or technology orchestration involves 
service where individuals and organizations can 
seek guidance and insights from 
knowledgeable professionals in the tech 
industry. 





Market Place…… Coming soon

VARINDIA’s "Deal through" platform is a leading online resource in India, focused on delivering in-depth 
information and reviews on the latest smartphones and gadgets. At its core, VARINDIA aims to guide Indian 
technology users in making well-informed purchasing decisions by evaluating products based on value for money. 

The platform seeks to help consumers understand which tech products best suit their needs, providing insights on 
everything from specifications to real-world performance. Through its robust content, VARINDIA ensures its 
audience has access to the latest updates, trends, and expert opinions in the tech world.

The platform collaborates with top IT and Electronics brands and e-tailers like Amazon, Flipkart to promote 
products, providing a one-stop shop for tech enthusiasts. Deal Through guide and mentor consumers in buying 
the right product, whether online or Offline. The platform works as Affiliate Sales.

Overall, VARINDIA’s (Deal through) offers a one-stop shop for technology and gadget enthusiasts in India, 
providing a wealth of information and resources to help them make informed purchasing decisions.



VAR Sphere
AI-Powered Video Editing & Social Media Automation

• VAR SPHERE: VAR Sphere is an advanced AI-driven platform designed to simplify video content creation and 
distribution. Whether you're a content creator, marketer, or business professional, this all-in-one tool enhances workflow 
efficiency by integrating seamless video uploads, automatic transcriptions, and intelligent editing features.

• One of its standout capabilities is AI-powered short clip generation, allowing users to extract key moments 
from longer videos with precision. This feature is particularly useful for repurposing content across multiple formats, 
saving time while maintaining quality.

• VAR Sphere enhances content visibility through automated headline and keyword suggestions, ensuring that each post is 
optimized for engagement. The software’s built-in scheduling system further streamlines the process, enabling users to plan and 
automate video postings across multiple social media platforms effortlessly.

• By combining AI-driven editing, keyword optimization, and automated distribution, VAR 
Sphere empowers users to create compelling video content with minimal effort, maximizing reach and audience interaction. It’s 
the ultimate solution for those looking to scale their video marketing strategies efficiently.



Be a Part of  VARINDIA



• Scope of moving into other geography by introducing Media and organising National/International events in 
India and abroad.

• With our strong database presence in India from last 26 years, we can penetrate with various products and 
services into the market( B2B) in India.

• With our partner connectivity initiatives, we have segmentized database by category wise, will help to reach 
out the partners directly.

• Setting up of state-of-art test center in India

• Scope of bringing original TV quality channel( Specially Technology Focused Technology on emerging 
technologies)

• Since, there are 100 + CEO’s are the advisors in our publication to advise from time to time, entering in e-
commerce is quite feasible

• Advisory services( Supported by modern technology, helps in bidding/tendering process in the country

• Scope of bringing market research company in India to address the Global market.

Business Opportunity



Let’s Talk?

C O RP O R AT E O FF I C E  –

K A L I N G A D IG I TAL  M E DI A PVT. LTD.  

A-84A / 3& 6 , R OS E A PA RT ME N TS  

PA RYAVA R A N C O M P LE X ,  I G NO U  R OA D

NE W  D E LH I - 1100 30  

TE L. : 011 - 41 6554 58( 10  L I N E S )  ,  41 6563 83  

Webs it e : w w w. m ybr an dboo k . co . in

REGIONAL OFFICES: 

   BANGALORE       MUMBAI                KOLKATA
   KAMLA KAR        ANIL SAHU                SUNIL 
  09886280836    08108017479          08100298033 
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