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Apple triples its iPhone 
production in India  

After accelerating its move beyond 
China, Apple is assembling iPhones 
valuing more than $7 billion in India 
last fiscal year, tripling its production. 
The company now makes almost 7% of 
its iPhones in India through expanding 
partners from Foxconn Technology 
Group to Pegatron Corp. This is 
a significant leap for India, which 
accounted for an estimated 1% of the 
world’s iPhones in 2021. 

Apple exported $5 billion worth 
of iPhones in the year ended March 
2023, almost four times more than the 
previous period. It is also speculated 
that Apple may simultaneously 
manufacture its next iPhone models in 
India and China, starting in fall 2023. 
If the aggressive expansion of Apple's 
suppliers persists, the company could 
assemble a quarter of all its iPhones in 
India by 2025. 

Gartner Forecasts 
Worldwide IT Spending 
to Grow 5.5% in 2023  

Worldwide IT spending is projected 
to total $4.6 trillion in 2023, an increase 
of 5.5% from 2022, according to the 
latest forecast by Gartner, Inc. Despite 
continued global economic turbulence, 
all regions worldwide are projected to 
achieve IT spending growth in 2023. 

The software segment will see 
double-digit growth this year as 
enterprises prioritize spending to 
capture competitive advantages through 
increased productivity, automation and 
other software-driven transformation 
initiatives. Conversely, the devices 
segment will decline nearly 5% in 2023, as 
consumers defer device purchases due to 
declining purchasing power and a lack of 
incentive to buy.
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HELLO INDIA

OPEN-SOURCE INNOVATIONS 
TRANSFORMING INDUSTRIES

Open-source innovations have been transforming industries in various ways, 
from software development to healthcare and beyond. Digital transformation - 
the integration of digital technology into all areas of business, is a top priority for 
a vast majority of organizations.

IT components and tasks are multiplying faster than your team can handle. 
By automating redundant and mundane tasks, you can roll out new applications 
and services faster. Automation can also reduce the risk of human error that 
can lead to security and compliance challenges. Developers in the open source 
community create free automation solutions that you can easily integrate into 
your processes.

Open-source innovations are transforming industries by providing access to 
high-quality tools and resources that can be used and adapted by anyone. These 
projects are often collaborative and community-driven, which can lead to faster 
innovation and a more equitable distribution of resources

The recent rise of AI bots and open-source innovations has been significant 
in many industries and has transformed the way we work and interact with 
technology. There are several benefits of chatbots—plus, many consumers give 
AI a thumbs up and like the idea of bots handling support queries.

The exciting developments from Google DeepMind, breakthroughs in open-
source AI projects, and the ever-growing potential of AI-powered services across 
various industries have made headlines. 

Secondly, AI & ML are building a new framework for Ecommerce CX. With 
this, customers are increasingly turning to an array of channels—phone, email, 
social media, and messaging apps like WhatsApp and Facebook Messenger—
to connect with brands. They expect conversations to move seamlessly across 
platforms so they can continue discussions right where they left off, no matter 
what channel or device they’re using.

Tech pundits believe that, while the technology can be a helpful resource to 
gain top-level information, it doesn't replace the deeper insights derived from 
first and third-party data sources or internal teams. Executing a personalized 
customer experience requires the entire organization.

It is true that,  AI does carry its risks, but will ultimately be beneficial for 
human beings and its limitations 'will be gone before we know it'. The integration 
of AI and augmented reality (AR) is creating unique applications in fields like 
cooking and 3D knowledge mapping. Wearable AI devices, such as Humane's 
AI-powered projector, are set to change daily life in the coming years.

A report states that 26% of companies currently offer AI and chatbot-
guided self-service, and 25% plan to add it soon. Juniper Research predicts that 
transactions via chatbots will reach $112 billion by 2023 in ecommerce sales 
alone. Not only can chatbots generate leads or increase your site's conversion 
rate, but they can support the entire customer lifecycle

It’s important for every business — in retail and beyond — to leverage data 
to understand their customers and earn a competitive advantage. Companies that 
are successful in this area can tap into insights derived from sophisticated and 
safe enterprise data models to inform decision making for almost every aspect 
of the business, from product offers to messaging and imagery to delivery to 
personalization and more.

A recent survey reveals that,  AI chatbots are incredibly 'fluent at being able 
to read and write' and will help in teaching students to improve their reading and 
writing in novel ways.

Microsoft co-founder Bill Gates recently shared his optimistic outlook on the 
future of artificial intelligence (AI) in education, specifically the potential for AI 
chatbots to assist in teaching children to read and write. Gates believes that in 

just 18 months, AI chatbots will become powerful 
educational tools, offering private tutoring to a wider 
audience and leveling the playing field for students 
who may not have had access to such resources 
before.

The future of AI in education is promising, as 
experts are forecasting significant advancements in 
the near future.  As AI chatbots overcome current 
challenges and continue to improve, they have the 
potential to revolutionize the way children learn 
and help bridge the gap in educational resources for 
students from all backgrounds.

After OpenAI launched ChatGPT, Google also 
came up with its own AI chatbot, Bard, in February 
this year. On the other hand, Microsoft, which 
had entered into a partnership with OpenAI long 
back, also launched the new Bing with an inbuilt AI 
chatbot. 

As technology continues to evolve, the potential 
applications and impact on various industries will 
become increasingly apparent.
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demographic, India has a growing gaming 
community and with widespread, afford-
able bandwidth, the industry has spurred 
further.

PCs provide gamers with larger screens, 
better resolution, great audio & low latency, 
leading to a more intuitive & enhanced 
gameplay experience with a mouse and 
keyboard. For example, the famous WASD 
key combination for first person shooter 
titles.”

Gaming market - An opportunity & 
utilizing it
India has emerged as a roughly 1 million + 
Gaming notebook market, witnessing a 
growth of over 2000% in the last 5 years. 
Moreover, the Indian gaming market is 
expected to grow from $2.8 billion in 2022 
to $5 billion in 2025, growing at a CAGR of 
28-30%.

“At HP, we understand that gaming is no 
longer specific to a certain segment of the 
audience. No matter what type of gamer – 
professional, enthusiast, mainstream - HP 
has the gaming solution for everyone. We 
engineered a new gaming ecosystem with 
OMEN and Victus laptops and desktops 
range that not only caters to diverse types 
of gamers but also lets them get more 
immersed, involved, and improve their 
level of play.

With HyperX, we have also developed 
industry-leading gaming accessories to 
provide an ecosystem of products that 
complement our devices, providing an 
unmatched gaming experience. 

While PC gaming is growing fast, we 
evolved a clear vision of creating 
best-in-class destination stores where 
people can visit and experience PC 
gaming.  This idea to introduce an elevated 
gaming experience was the genesis of 
Omen Playground Stores.

Omen Playground is a place where mobile 
or first-time gamers can experience the 
power of PC gaming and skilled gamers 
can immerse themselves in the superior 
technology of HP devices and the Hyper X 
gaming ecosystem.  We have launched 13 
such Omen Playground stores with some of 
our leading channel partners in select cities 
in the last few months, and will create many 
more such stores in the near future covering 
the entire country,” comments Vineet 
Gehani.

It is expected that the Indian gaming PC 
market will continue to move upward 
driven by the increasing popularity of 
gaming and continued expansion of the IT 

gaming share is increasing annually, 
contributing modestly to the overall 
business growth. India’s top eight metro 
cities currently contribute 45% to our 
gaming business, and we foresee a more 
immersive and interactive gaming experi-
ence to take the center stage in the coming 
years."

Similarly Vishal Dhupar says, “Gaming 
devices, especially laptops are dual-use 
devices - used for both work & play. For 
example, a user could be both a 
creator/designer and gamer. With the 
increasing number of gamers and creators, 
we can foresee a transformative trend of 
increasing investment in platforms that 
provides better features for an experience 
that is richer and more immersive. Adop-
tion of newer technologies may also 
contribute to the growth of gaming
industry.”

According to a study by HP India, two-thirds 
of serious gamers see a career in gaming in 
India, owing to good earnings prospects. 
With India’s youth now adopting gaming 
for content creation, live streaming and 
ecosystem development; this provides a 
tremendous growth opportunity for the PC 
gaming industry.

Talking about the contribution to the 
company’s growth, Vineet Gehani says,“HP 
is the leader in India’s PC market in 2022 
with over 30% market share, according to 
IDC. We have seen record sales of gaming 
PCs which clearly point to a shift in trends. 
In some segments, the growth has been 
more than 50% (y-o-y), which is the highest 
across all PC categories.”

On this Asus says that gaming components 
and peripherals constitute a decent chunk 
of its business. The company expects a 
similar momentum this year as it plans to 
launch some innovative products in the 
coming months. 

Speaking about the traction from the urban 
cities, Vinay Shetty  adds, “It’s a good blend 
for our components with metro cities having 
a good demand for mid- and high-end 
products while B & C-class cities seeing a 
good response in the entry-level and 
mid-range segment.”

Overall, it can be concluded that India is 
walking on the 
path of growth 
when it comes to 
the gaming PC 
segment. Various 
factors are coming 
into play for the 
rising demand of 
gaming PCs in the 
market. People are 
now taking up 
gaming seriously 
as a profession 
also like other 
global countries. 
Now gaming is no 
more restricted
to Tier I cities but 
are also spreading 
wings in Tier II & III 
cities as well. 
Companies are 
witnessing the pull 
from these cities for 
the entry-level and 
m i d - r a n g e 
segment. So we see 
a bright horizon 
awaiting for the 
gaming PC market.    

or gender, and this trend is expected to 
continue.

Everything we do at Dell Technologies is 
guided by our mission of using technology 
to drive human progress. We are dedicated 
to meeting the needs of every type of user. 
Our Alienware series is designed for 
power-hungry gamers who refuse to sacri-
fice performance. So far, we've released 
three devices in this line-up for 2023: the 
Alienware Aurora R15 desktop, the m18, 
and the x16 R1. While the desktop is 
intended primarily for game designers and 
creators, the other two gaming laptops are 
designed to provide premium experiences 
with the best display, design, and thermals. 
All these devices are powered by 13th Gen 
Intel Core processors and Nvidia GeForce 
RTX 40 Series GPUs. We also have the 
G-series, which is aimed at gamers who 
are just starting out and looking for afford-
able PCs. The G-series portfolio for 2023 
will be available in India soon.”

In this growing and competitive gaming 
market, Lenovo provides a complete 
gaming experience and also offers tailored 
options for PCs.

Elaborating on the same, Dinesh Nair 
highlights, “Ever since Lenovo entered the 
gaming space around six
years ago, we have been expanding our 
gaming PC portfolio. We provide the entire 
stack of PCs, accessories,
and monitors for a complete gaming expe-
rience, starting from our marquee Lenovo 
Legion series to the entry-level IdeaPad 
Gaming series of laptops. We are also the 
only brand in India to provide a ‘custom to 
order’ option for gaming PCs on Leno-
vo.com. We are also strongly committed to 
supporting the gaming ecosystem through 
investments in esports, gaming conven-
tions, and strategic partnerships with The 
Esports Club (TEC), Comic Con India and 
more.” 

Gaming PC segment contributing to 
company’s growth
Lenovo is very optimistic about the future of 
the gaming industry and its consumer PC 
gaming share is fairly rising and few metro 
cities are also contributing significantly to 
the gaming business. 

Dinesh Nair explains, “The consumer PC 

Similarly, Pujan Chadha, Director – 
Product Marketing, India Consumer, 
Dell Technologies, India utters, “To begin 
with, the Indian gaming market is one that 
is constantly evolving through innovation, 
investment, and overall efforts. The industry 
is thriving, with an expanding pool of 

gamers who want to consider gaming as a 
serious career option rather than just for 
leisure or entertainment. What we're also 
seeing is that the industry is growing holisti-
cally. To make gaming more fun and realis-
tic, thousands of software engineers, 
content creators, data analysts, game 
designers, social media specialists, venue 
operators, accountants, lawyers, and others 
are needed. This has increased the role of 
technology in gaming devices, and as a 
result, there is an influx of devices in the 
market every year that offer incredible 
power and performance. According to a 
TMR study, the global gaming hardware 
market is projected to exhibit growth at 
6.6% CAGR by 2026 and the Indian market 
likewise is expected to grow at over 10% 
CAGR during 2021-26. Combine this with 
a flourishing esports scene and a variety of 
platforms for showcasing talent, and you 
have a huge opportunity for the Indian 
gaming market to grow exponentially.”

Gaming has strengthened its foothold as a 
mode of entertainment and due to that 
Asus has observed a major traction in mid- 
and high-end gaming PCs.

Speaking on the same, Vinay Shetty, 
Regional Director, Component Busi-
ness, ASUS (India & South Asia) says, 
“The gaming industry has grown 
year-over-year, but it entered its 
high-growth phase during and after the 
pandemic. Gaming is now seen as one of 

emerged as a promising market in the 
country. As per a ResearchAndMarkets 
report, the Indian gaming market is set to 
reach $4.01 billion by 2026. This 
presents a golden opportunity for Lenovo 
- a company that has always taken the 
gaming community's feedback into 
account and designed its devices accord-
ingly.”

We understand gaming as playing 
electronic games conducted through 
multiple means, such as using computers, 
mobile phones, consoles, or other medi-
ums.

India has witnessed a significant growth 
in the gaming industry especially
post pandemic. There are around 420 
million dynamic gamers and 500 million 
digitally active audience. India is home to 
the largest youth population in the world 
and with the roll out of
5G, India is expected to be one of
the leading markets in the gaming indus-
try.

A recent report by Sequoia India and 
BCG mentioned that India's gaming 
industry is generating $1.5 billion in 
revenue and is expected to triple to over 
$5 billion by 2025. The fast-growing 
India gaming market is further triggered 
by mobile-first games. According to a 
research report, the gaming sector as a 
whole has grown at a compound annual 
growth rate of 38% in 2019-2020 and 
37% in the previous fiscal year. 

During the period of 2023-2028, the 
Indian gaming market is expected to 

register a CAGR of 22.65%. It is predicted 
that India will position itself among the 
top gaming industry markets driven by a 
massive youth
population, the rising use of smartphones 
triggering the
IT infrastructure and high-speed internet 
pushing the market towards growth. The 
online gaming market in
the country is driven by factors like adop-
tion of 5G,
Cloud gaming and Portable Gaming 
devices.   

Present Gaming PC market
The pandemic has pushed the gaming 
market in India and it is registering a 
strong growth. In the Asis-10 region, 
India has the largest gamer base and it is 
the second largest in the world after 
China, according to ResearchAndMar-
kets.com.    

While talking about the India gaming 
industry, Dinesh Nair, Director -
Consumer Business, Lenovo India 
says, “The Indian market for gaming PCs 
and monitors has witnessed a remarkable 
surge in recent years, especially 
post-pandemic. With the growing interest 
of gamers in India, the industry has 

Dinesh Nair

the many entertainment options and that 
has helped us fuel our growth of gam-
ing-related components. There’s a consid-
erable demand for mid- and high-end 
gaming PCs and ASUS thrives in the 
segment with high-quality offerings rang-
ing from motherboards to graphics cards 
and even peripherals.

As for gaming monitors, there’s immense 
potential as customers now understand the 
pros and cons of having a gaming monitor 
compared to a regular monitor. Not only it 
delivers a better gaming experience, but it 
can also elevate their gaming performance 
with various gaming modes. We have got 
monitors with a very high refresh rate for 
FPS gamers, and portable monitors for 
gamers on the move and will launch our 
OLED models later this year.”

As per HP India gamers prefer gaming PCs 
for better processors, design, graphics, 
display etc. The company has a wide 
portfolio and offers a great ecosystem 
experience.     

Elaborating on the same Vineet Gehani, 
Senior Director, Consumer Sales, HP 
India Market says, “The past few years 
have seen an acceleration of gaming 
across the world, especially in India. 
Consumers have now started embracing 
gaming in more ways than just entertain-
ment-Gaming has not only filled the void 
between escapism and boredom but has 
taken over a larger social context. India is 
all set to emerge as the top 3 PC gaming 
countries in the world. 

According to the HP India Gaming Land-
scape Study 2022, PC remains the 
preferred device for gaming with 68% of 
gamers voting for the same as it offers 
better processors, design, and graphics 
with immersive displays. HP has continued 
to sustain its leadership in the gaming 
segment. And, while we do have a strong 
share right now, we believe with our road-
map and robust plans of giving the widest 
choices to customers and providing a great 
ecosystem experience, we can continue to 
lead the market as we go forward.”

With a growing gamer base they have 
realised the benefits of gaming PCs that 
provide them with larger screens, better 
resolution, low latency etc. Highlighting the 
same, Vishal Dhupar - Managing Direc-
tor, Asia-South, NVIDIA says, “According 
to a report by NASSCOM, with 420 million 
active online gamers, about 500 million 
digital young demographics, and the 
rollout of 5G services, young gamers and 
creators get the rich, immersive and a 
transformed experience. With a young 

industry. There are many who are taking up 
gaming as a profession. Regular profes-
sional leagues, tournaments and competi-
tions are also being organized. Gaming 
PCs and components companies are 
utilizing this as an opportunity. 

“At NVIDIA, we ensure wide and easily 
accessible availability of our latest GPUs, in 
several form factors, through partners such 
as PC OEMs, online retailers, physical 
retailers, etc. We work with gaming café 
owners to create a truly engaging, immer-
sive and social gaming experience. The 
vibrant and rapidly growing social commu-
nity allows peer-to-peer engagement, as 
well as discussions directly with NVIDIA.

India is gaming and while gaming is fun, 
there are various creators and influencers 
who are taking the professional route. 
There are many professional tournaments, 
leagues and competitions are being held 
regularly across India and we engage with 
influencers and communities to encourage 
them to seize this growing professional 
opportunity,” says Vishal Dhupar.

Reiterating the same, Vinay Shetty states, 
“The Indian gaming PC market is growing 
rapidly, thanks to the budding popularity of 
esports and game streaming and with that 
in mind, we have a slew of products lined 
up for 2023. For FPS esports players specif-
ically, we have our AimPoint line of products 
that will enable them to train themselves 
and better their craft. Esports players and 
content creators also need a stable and 
secure connection and this is where our line 
of gaming routers can help them. Finally, 
we also support gaming cafes across the 
country with our hardware that makes 
newer gamers experience our products.”

While explaining the segments of the Indian 
gaming industry, Pujan Chadha says, “The 
Indian gaming market is defined by the 
variety of gamer profiles available. On one 
end of the spectrum, you have hardcore 
gamers who are well aware of what they 
require from their hardware, and on the 
other, you have entry-level gamers who are 
transitioning from mobile to PC gaming. 
Both these users have their own set of 
expectations, which are constantly chang-
ing. Furthermore, today's gamers are 
vibrant, outgoing, successful, and proud to 
identify as players. They can be of any age 
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With a rich history spanning over 80 years, Canon has built 
a reputation for excellence in the design, manufacturing, and 
distribution of high-quality cameras, printers, and other imaging 
equipment. A globally recognized brand, Canon has made a significant 
impact in the world of imaging technology. Canon's products are 
renowned for their exceptional quality, durability, and versatility. 
The brand’s commitment to innovation has led to development of 
ground-breaking technologies in Digital Production Printers, Large 
Format Printers, Commercial Printers, Multi-Functional Devices, 
Managed Document Services, Inkjet & Laser Printers, Document 
and Cheque Scanners, Digital Cameras, DSLRs, Mirrorless cameras, 
Cinematic Imaging Products, Surveillance cameras and Medical 
Imaging products. 

Moreover, Canon has also established itself as a socially responsible 
company with a strong commitment to sustainability. The brand's 
environmental initiatives, including the implementation of energy-
efficient technologies and the use of recycled materials, have earned it 
accolades from environmental organizations worldwide.

As the world moves towards an increasingly digital era, Canon's 
dedication to innovation and sustainability has ensured that the 
brand remains a prominent player in the imaging technology market. 
In a chat with VARINDIA, C Sukumaran, Senior Director- Product 
& Communication Centre, Canon India talks about their partner 
programme, of how they interact with their partners, and the steps 
Canon undertakes while designing a fair and transparent partnership 
model  -

PARTNER’S ROLE IN CANON’S SUCCESS STORY  
C Sukumaran while talking about channel partners points out, 

“Channel partners have always played a significant role in Canon’s 
success story. As one of our key stakeholders, they have enabled us 
to strengthen our foothold in the industry and reach out to a diverse 

range of customers. We have a strong distribution network through 
our partners across the length and breadth of the country and we aim 
to continue and expand our presence.”

He further adds that the channel partner network has helped 
the brand in ensuring hassle-free availability of Canon products 
and genuine consumables across India. “Staying true to Canon’s 
philosophy of ensuring ‘Customer Delight’, we will continue to focus 
on expanding our partner ecosystem further with a special emphasis 
on micro-distribution and regional outreach,” he says.

UNDERSTANDING MARKET REQUIREMENTS

As a means of collecting primary feedback from the partners, 
both the sales and marketing teams from Canon, including senior 
management travel extensively across the length and breadth of India 
and meet up with channel partners. Besides, Canon also organizes 
regular channel meets to share its product information, strategy, and 
market insights.

“We also have teams visiting us from Canon Inc and our regional 
HQ in Singapore to understand Indian market requirements,” 
Sukumaran says.

SIMPLICITY AND TRANSPARENCY 
ENHANCING THE PARTNER ECOSYSTEM

The partner ecosystem of Canon is infused with strong 
fundamentals and over a period of time, it has nurtured its partner 
program management, which is well acknowledged by the partner 
fraternity.

Sukumaran concludes by stating that Canon maintains simplicity 
and transparency to avoid complexity in the program management. 
“Hence, we are proud to share that our partner program fulfilment is 
one of the best in the industry,” he says.

C SUKUMARAN
SENIOR DIRECTOR- PRODUCT & 

COMMUNICATION CENTRE,  
CANON INDIA

EXTENDING 
CUSTOMER 
DELIGHT IS 

CANON'S DELIGHT
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I am a little bewildered about the pace 
at which technology is changing. The 
accumulated knowledge of the great change 
is still continuing over millennia as if change 
begets change, a chain process that envelops 
the whole universe. 

A few days ago, I read about something 
called brain net, which told me that the weird 
thoughts that had occurred to the writer 
may come true if scientific breakthroughs 
predicted come true. 

Let me treat Brain Net a little elaborately 
to make the uninitiated readers aware of this 
concept, which I believe can transform our 
social behavior and how we communicate 
with people.  It is complex and abstract and 
beyond the comprehension of the ordinary 
mind. Let me try to put it in simple language. 
It is a way to communicate brain to brain 
between people through the internet.  
Presently, experiments have proved that the 
technique can be used for communicating 
with three people; two senders and one 
receiver for solving complex tasksusing direct 
brain-to-brain communication. Two of the 
three subjects are designated as “Senders” 
whose brain signals are decoded using real-
time EEG data analysis. The decoding process 
extracts each Sender’s decision transmitted 
via the Internet to the brain of a third subject, 
the “Receiver,” who cannot see the game 
screen. The senders' decisions are delivered 
to the Receiver’s brain via magnetic waves. 

Without getting into the complex 
process that is involved, let me come to a 
few applications of this technology. First, 
this can be tried with a large number of 
people in large communities so that decisions 
are taken collectively and consciously. 
Scientists mention that this will have a lot of 
applications. The foremost can be for blind 
people, who would be able to be guided by 
others through EEG data so that they will 
be able to accomplish and act like ordinary 
people. 

I agree that this can be a breakthrough 
in the scientific world. On the ethical 
and positive side, such technologies and 
techniques can empower people. Does it 
have a flip side? I feel so. If the Brain net is 
used to influence people’s thinking, tastes, 
and preferences, we are entering an area that 
has to be carefully watched and studied.  I 
always take the analogy of nuclear power 
to demonstrate how one technology can 
have good and bad effects. Nuclear fusion 
can be used for generating clean energy. It 
has considerable uses in medical science and 
so many other avenues. But how can we 
wish away the destruction it has caused in 
Hiroshima and Nagasaki? That is the sinister 
side of technology, which we should take 
warning from. 

These realizations are slowly dawning 
on the people’s minds in one way or the 
other. Let us take the case of fossil fuels. 
That was also like the digital revolution. 
The advent of hydrocarbons brought about 
tectonic shifts in all spheres of life, such as 

CAN TECHNOLOGY AND ETHICS CO-EXIST?
how people traveled, how people made use 
of its multiple uses, how that commodity 
was traded globally overtaking the trade of 
all commodities etc.

Climate change, the most dreaded 
phenomenon of today, is because of the 
overuse of fossil fuels including coal, which 
has become handy for those countries who 
do not have the benefit of accessing coal. 
Climatic changes that take a toll on several 
people on the planet in the form of floods or 
droughts are on account of climate change 
created by high carbon emissions. Globally 
trillions are invested to avert climate change 
and to use clean energy. There is also another 
factor that is unique to climate change. 
Countries that contribute less to climate 
change have to bear more burden on account 
of climate change. 

Overuse of a technology or a concept 
can lead to later problems. That is true for 
almost all sectors. Does it happen to the 
digital world also, which many believed, 
its use is infinite? That idea is changing, at 
least in the minds of a few people, who are 
influential and called thought leaders.  Very 
recently, I read an article titled “ Should the 
world Press pause on AI” written by Jaspreet 
Bindra, a tech pursuing his Masters in AI and 
Ethics at Cambridge University. He refers 
to GPT4 and generative AI and the recent 
discourse among the experts on whether 
there should be a pause on further research 
and applications involving AI. 

Let me explain what GPT 4 is and its 
applications. It stands for  Generative Pre-
Trained Transformer 4. GPTs are machine 
learning algorithms that respond to input 
with human-like text. It has many applications 
including creative writing. The company 
which developed the GPT4 is Open AI. The 
algorithm can solve difficult problems with 
greater accuracy. It can generate, create and 
iterate things without human intervention;  
tasks that are very difficult and complex. 
For instance, the AI device can write a 
poem using ascending orders of the English 
alphabet. That is only one example, there are 
many complex problems the software can 
find solutions to in record time. 

Then what is the controversy all about?   
The backdrop is interesting and more than 
that intriguing. It is mostly on account of the 
new dimension that experts are attributing to 
AI:  that is AI and ethics. The Future of Life 
Institute, under its name tech titans like Elon 
Musk, Stuart Russel,  etc signed the letter 
to humanity at large and particularly to the 
governments arguing that there should be a 
pause, at least six months for further research 
and experiments on AI. They argue that it is 
important to establish the positive impact of 
the research before a product is developed. 
Why it is a new development? Because such 
conundrums were not raised earlier. The 
after-effects of scientific research should be 
discerned before the product or solutions are 
developed. If that were the criteria, I do not 
know whether nuclear energy would have 

ROUND ABOUT

been developed, or human cloning would 
have been resorted to, chemical or biological 
weapons have been discovered or genetically 
modified seeds have been developed. Let us 
ask the basic question: how do we know AI, 
IoT, cloud, Facebook, Google, etc would 
have come into being if such a pause was 
imposed?  

That takes me to dwell on the dual 
use of technology.  One technology can 
be put to a number of uses. Google search 
engine can unravel a number of things to a 
student, which the classrooms cannot teach, 
be it data, or knowledge on a variety of 
subjects including geography. The Internet 
can connect people who are thousands of 
miles away. It can help two professionals 
work together separated by a continent and 
contribute to the well-being of each other.  
It can broaden the vision of an individual, 
community, or society, which would have 
remained unknown to each other. These are 
the positive spins of technology.

Now, let us look at the negative side. 
How many parents are trying to protect their 
teenage boys and girls from surfing websites 
that they should not be exposed to at a young 
age? How many are using digital platforms to 
dupe people or for criminal purposes? Tech-
savvy terrorist groups pose great problems 
to security agencies. Can digital frauds take 
place if the internet was not there? 

Can technological breakthroughs be 
stopped till the end-use is established and 
that too its positive impact? If such dictum 
prevailed ever since humanity existed, could 
there be any invention or discovery? Can 
such pause be imposed across the board and 
geographies? Will China follow that pose, if 
the US and the West come around to have 
that pause? Will Amazon follow that pause if 
Facebook imposes a pause? These are some of 
the high points that are being discussed and 
debated. I do not know whether there will 
be a consensus on this issue since there can 
be as many opinions as many experts who 
assemble to take a lead towards that. 

But the good sign is that tech giants are 
slowly getting to think in that direction; 
keeping ethics as the centre stage of a 
discovery or an innovation. That is a new 
thought process, however Utopian the 
concept may be. 
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Securonix selects ValuePoint Systems to bring 
its Cloud-Native SIEM offerings in India

Securonix announced a strategic partnership with ValuePoint 
Systems, a Noventiq company, to bring its cloud-native SIEM 
solution to the Indian market.

“We are excited to partner with Securonix to bring their cloud-
native SIEM solution to our customers in India,” said Ashok Prabhu, 
Chief Executive, Sales, ValuePoint Systems, a Noventiq company. 
"This partnership will offer a best-in-class security solution that 
will enable us to expand our business operations and provide our 
customers with the best possible security solutions. Our offerings 
have grown stronger with Securonix due to the strengths of the 
platform, providing our customers a great visibility into the threats 
active within their environment.”

Canon India forays into cyber-security 
domain by collaborating with ESET

Canon India has announced a strategic partnership with ESET. 
Demonstrating its philosophy of #BusinessCanBeSimple, through 
this alliance, Canon will support the all round digital transformation 
journey of its customers across organizations.

With this partnership, Canon India and ESET will work together 
to provide comprehensive, cybersecurity solutions including the 
ESET PROTECT platform that enables businesses of all sizes to 
protect themselves from advanced cyber threats, such as targeted 
attacks, ransomware, zero-day threats and advanced persistent threats 
and phishing attacks. The solutions can be deployed on-premise or 
from the cloud.

In addition, Canon’s expertise in infrastructure, application, and 
automation allows the company to offer end-to-end service support, 
including professional consultation and seamless deployment. 
Canon understands the importance of adapting to the current digital 
landscape and is committed to helping businesses succeed in this new 
paradigm.

Oracle extends partnership with Zoom 
to deliver telehealth services

Oracle and Zoom Video Communications, Inc. are expanding their 
collaboration to deliver faster, easier, and more effective telehealth 
services. By connecting telehealth capabilities with Oracle Cerner 
M i l l e n n i u m , 
Oracle and 
Zoom can enable 
providers around 
the world to join 
patient appointments more quickly and easily with the relevant 
patient electronic health record (EHR) at their fingertips. The 
connected solution provides a connected, familiar workflow for 
clinicians and tools to record updates from visits back into the 
patient’s EHR, saving valuable time that can be invested back into 
patient care. Zoom already enables millions of simultaneous meeting 
participants on Oracle Cloud Infrastructure with its performance, 
scalability, reliability, and cloud security. 

“Globally, the need for secure, convenient, and on demand 
telehealth services is only growing,” said Stephanie Trunzo, Senior 
Vice President and General Manager, Oracle Health. “Integrating 
Zoom with Oracle Cerner Millennium is an important step in 
advancing telehealth options and giving patients increased options for 
care.”

Nokia helps OpenColo to expand 
data center site connectivity using 
800GE routing interfaces

Nokia and OpenColo have successfully completed the first 
commercial field trial to transport a 1.6 Terabit/s traffic flow over 
an 800GE link aggregation group with 800GE FR4 optics. Based in 
Silicon Valley, OpenColo is an innovative provider of data center 
connectivity and colocation services.

The initial trial included the Nokia 7750 SR-1se router equipped 
with FP5 silicon to enable 800GE interfaces, and the Nokia 1830 PSI 
compact modular optical transport platform equipped with Photonic 
Service Engine (PSE) coherent interfaces. Nokia is the first vendor 
commercially shipping 800GE routing solutions in volume from 
2022. This trial marks the industry-first application of 800GE link 
aggregation for high-capacity data center interconnect, including both 
full link resiliency with coherent optical transport.

Scott Brookshire, Co-founder and CTO at OpenColo, said, 
“At OpenColo, we constantly strive to push the limits of what's 
achievable to anticipate the ever-evolving demands of our valued 
customers and the market. With Nokia's groundbreaking release of 
800GE, we had full faith in their ability to provide us with seamless 
line rate performance of 1.6 Tb/s without any packet loss. True to 
our expectations, Nokia delivered on this promise.”

Zoom to acquire Workvivo to bolster 
employee experience offering

Zoom has announced the acquisition of Workvivo to extend 
Zoom’s platform and offer its customers new ways to keep employees 
informed, engaged, and connected.

Founded in 2017, Workvivo provides a modern, feature-rich 
employee experience platform, combining advanced internal 
communication and engagement tools, a social intranet, and an 
employee app, all blended into one central hub, forming the heart 
of a company's digital ecosystem. Workvivo's best-in-class offering 
has seen triple-digit growth in the last three years and is used and 
trusted by hundreds of customers worldwide, from SMBs to some 
of the world’s most well-known brands, including Liberty Mutual, 
Lululemon, Ryanair, Madison Square Garden, and Wynn Resorts.

“We are excited to welcome the Workvivo team to Zoom. The 
power of Workvivo employee experience platform, with its robust 
communications and engagement offering combined with Zoom’s all-
in-one collaboration platform, allows organizations to fully unlock 
the potential of their employees and evolve their company culture 
in a hybrid world,” said Kelly Steckelberg, chief financial officer at 
Zoom.

India to see 63% Surge in Hybrid 
Multicloud Adoption over the Next 
Three Years: Nutanix ECI Report

Nutanix has released the findings of its fifth annual Enterprise 
Cloud Index (ECI) report which revealed that IT infrastructure is 
increasingly diverse, with organizations challenged with integrating 
data management and control. The research indicated that nearly half 
(48 percent) of organizations in India leverage more than one type 
of IT infrastructure, including a mix of private and public clouds, 
multiple public clouds, or an on-premises datacenter, along with a 
hosted data center. This number is expected to grow by 87 percent in 
the 3 years, outpacing the global ECI average by 13 percent.

The greatest growth area in India is in hybrid multicloud 
infrastructure (private infrastructure coupled with more than one 
public cloud). Hybrid multicloud usage in India at present is 12 
percent and is expected to increase by five-fold (63 percent) in the next 
3 years. Increased infrastructure diversity, along with a heightened 
emphasis on data storage, management, security, and services, is 
driving all IT pros to seek hybrid operations that transcend private 
and public infrastructure.

“Nutanix recognizes this need, and our commitment to providing 
cutting-edge hybrid multicloud solutions that enable organizations to 
build, operate, and govern their IT infrastructure with ease remains 
unwavering,” said Faiz Shakir, Managing Director - Sales, Nutanix 
India & SAARC.
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Tenable to power Wärtsilä with 
its OT Security solution

Tenable has confirmed that Wärtsilä has selected its OT Security to 
manage its operational technology (OT) asset inventory collection and 
provide holistic visibility into its OT environment. The deployment 
allows Wärtsilä to answer its customers’ questions around asset 
delivery, reducing supply chain risks and taking a proactive stance on 

cybersecurity. Wärtsilä will 
extend the Tenable solution 
to its customers, allowing 
them to visualize their own 
OT environments.

Wärtsilä is an innovative 
technologies and lifecycle solutions company for marine and energy 
markets and was seeking to address three key challenges:

• Automated asset inventory collection
• Compliance reporting — IEC 62443, etc.
• OT vulnerability reporting
Previously, this information was collected manually with the data 

being reported using spreadsheets. This process was time consuming 
and susceptible to errors and the data could have inconsistencies both 
in the way it was collected and reported.

Siemens and Microsoft drive industrial 
productivity with generative AI

Siemens and Microsoft are harnessing the collaborative power 
of generative artificial intelligence to help industrial companies 
drive innovation and efficiency across the design, engineering, 
manufacturing and operational lifecycle of products. To enhance 
cross-functional collaboration, the companies are integrating Siemens’ 
Teamcenter software for product lifecycle management (PLM) with 
Microsoft’s collaboration platform Teams and the language models in 
Azure OpenAI Service as well as other Azure AI capabilities.

“The integration of AI into technology platforms will profoundly 
change how we work and how every business operates,” said Scott 
Guthrie, executive vice president, Cloud + AI, Microsoft. “With 
Siemens, we are bringing the power of AI to more industrial 
organizations, enabling them to simplify workflows, overcome silos 
and collaborate in more inclusive ways to accelerate customer-centric 
innovation.”

With the new Teamcenter app for Microsoft Teams, anticipated 
later in 2023, the companies are enabling design engineers, frontline 
workers and teams across business functions to close feedback loops 
faster and solve challenges together. To foster inclusion, workers can 
record their observations in their preferred languages which is then 
translated into the official company language with Microsoft Azure 
AI. 

Veeam and AWS to help partners 
accelerate cloud migration in APJ

Veeam Software has announced a collaboration with Amazon Web 
Services (AWS) to help joint partners provide customers with a faster, 
safer path to the cloud. Veeam and AWS will deliver a comprehensive 
Channel Activation Program that will help both traditional and 
born in the cloud partners accelerate and simplify cloud migrations 
by leveraging Veeam Availability Suite. The program is designed 
to onboard and accelerate certification of partners, enhance service 
offerings, improve partner profitability and open new routes to 
market.

Through its close collaboration with AWS, Veeam delivers native, 
fully automated AWS backup and disaster recovery to protect, 
manage and control all customer data stored on AWS. Veeam Backup 
for AWS also integrates with Veeam’s other cloud backup solutions, 
delivering operational consistency across the entire hybrid cloud 
environment. “Veeam and AWS share a mutual customer obsession 
and an understanding that partners are critical to delivering great 
customer outcomes with the move to the cloud,” said Belinda Jurisic, 
Vice President of Channels, Cloud and Service Providers, APJ at 
Veeam.

Emerson to buy NI
Emerson and NI announced that they have entered into a definitive 

agreement under which Emerson will acquire NI for $60 per share in 
cash at an equity value of $8.2 billion.

Emerson already owns approximately 2.3 million shares of NI, 
representing approximately 2% of shares outstanding, which were 
acquired at a weighted average price of $36.84. As a result, Emerson's 
effective per share purchase price is $59.61.

"We are pleased to reach an agreement with NI, whose best-in-
class test and measurement product and software offerings accelerate 
Emerson's progress toward a cohesive, higher growth and higher 
margin automation portfolio," said Lal Karsanbhai, President and 
Chief Executive Officer of Emerson. 

"Over the past several months, we've been evaluating strategic 
options for the future of our business with the intent to maximize 
its value," said Eric Starkloff, NI's Chief Executive Officer. "We ran 
a robust and comprehensive process, considered a range of potential 
options, and believe this represents the best outcome for all NI 
stakeholders.”

LG reveals its new brand identity
LG Electronics (LG) unveiled a new brand direction and visual 

identity, which will shed more light on the value of Life’s Good with 
a more dynamic and youthful look across all physical and digital 
customer touch points.

In the company’s new Brand Communication Guidelines 
shared with employees all around the world, LG outlined the new 
direction for the brand to be loved by customers across countries and 
generations, including Generation Z, and ultimately establish itself 
as an iconic brand. The Brand Communication Guidelines reiterate 
LG’s core values of ‘Uncompromising Customer Experience,’ 
‘Human-centered Innovation’ and ‘Warmth to Power a Smile.’

The brand slogan, Life’s Good, encompasses the message of how 
the company enables its customers to enjoy a quality life and indulge 
in precious moments via LG products, services and communication. 
And, as the brand mission, the company has pursued Innovation for 
a Better Life, contributing to the shaping of a better life and future 
for the planet.

Ericsson completes transfer 
of IoT business to Aeris

Ericsson has confirmed the finalization of the transfer of its IoT 
Accelerator and Connected Vehicle Cloud businesses, along with their 
associated assets, to Aeris. Ericsson has also obtained a minor share in 
Aeris as part of the agreement. Aeris will integrate the Ericsson IoT 
and Connected Vehicle businesses to create the new Aeris. With this 
transfer, Ericsson has created a leader in the fragmented IoT market.

Bridge Alliance, one of Aeris' new global partners, said it looks 
forward to working with Aeris and leveraging its extended IoT 
portfolio and industry offerings to bring value-added service to 
enterprise customers through alliance members.

Ericsson and Aeris Communications signed an Agreement to 
transfer Ericsson's IoT Accelerator and Connected Vehicle Cloud 
businesses in December 2022. Aeris is a leading Internet of Things 
(IoT) solutions provider based in San Jose, California. Ericsson IoT 
Accelerator is used by over 9,000 enterprises to manage more than 95 
million connected devices with 22 million eSIM connections globally.
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CrowdStrike brings Falcon Complete XDR
CrowdStrike introduced Falcon Complete XDR, a new Managed 

eXtended Detection and Response (MXDR) service from the 
MDR and endpoint security market leader. CrowdStrike Falcon 
Complete XDR extends the elite expertise of its MDR service, which 
includes 24/7 expert management, threat hunting, monitoring and 
end-to-end remediation, across all key attack surfaces to close the 
cybersecurity skills gap. Built on the CrowdStrike Falcon platform, 
Falcon Complete XDR unifies human expertise with AI-powered 
automation and threat intelligence across security and IT categories to 
operationalize XDR for customers of any security maturity. Falcon 
Complete XDR augments in-house teams of all skill levels, breaking 
down data and organizational silos to stop adversaries. Additionally, 
CrowdStrike is working with a broad ecosystem of leading partners 
who have built MXDR services on the CrowdStrike Falcon platform, 
providing customers a choice in a service delivered by CrowdStrike or 
managed capabilities offered by a global network of leading partners.

GROW with SAP helps Indian midsize 
customers to adopt Cloud ERP

At SAP Now, SAP announced GROW with SAP, a new offering 
to help midsize customers in India adopt cloud ERP that enables 
speed, predictability, and continuous innovation. The GROW with 
SAP offering also brings together SAP S/4HANA Cloud, public 
edition, with accelerated adoption services, a global community of 
experts and free learning resources, helping customers go live in few 
weeks.

GROW with SAP also includes SAP Business Technology 
Platform, so customers can define their own processes in a cloud-
native way using SAP Build. With SAP Build solutions, business users 
can create enterprise apps, automate processes, and design business 
sites without writing code, an important asset for those closest to the 
business who can create the solutions they need.

 “Cloud technology is revolutionizing ERP. Midsized companies 
today are looking for a reliable technology platform that’ll help them 
scale,” said Kulmeet Bawa, President and Managing Director, SAP 
Indian Subcontinent.

Fortinet expands Fortinet Security Fabric 
with new and enhanced capabilities

Fortinet has expanded the Fortinet Security Fabric with new 
and enhanced products and capabilities to enable advanced threat 
prevention and coordinated response for a self-defending ecosystem 
across networks, endpoints, and clouds.

New products and enhancements, including the introduction of 
FortiOS 7.4, span the following five key areas -

Endpoint Security & Early Response
Simplify and expedite incident analysis: Built on a cloud-native 

foundation, FortiEDR and FortiXDR now provide additional 
interactive incident visualization with enriched contextual incident 
data using multiple threat intelligence feeds that enables customers to 
simplify and expedite investigations.

Block anomalous and malicious network activity: Unveiled today 
is a new FortiNDR Cloud offering which combines robust artificial 
intelligence, complemented by pragmatic analysis and breach 
protection technology. The solution provides 365-day retention 
and visibility into network data, with built-in playbooks, and threat 
hunting capabilities to detect anomalous and malicious behavior on 
the network.

Qualcomm introduces IoT solutions 
to help scale the IoT ecosystem

Continuing its efforts to expand the Internet of Things (IoT) 
ecosystem and IoT use cases, Qualcomm Technologies has announced 
new IoT solutions to enable the advancement of next-generation IoT 
devices: Qualcomm QCS8550, Qualcomm QCM8550, Qualcomm 
QCS4490 and Qualcomm QCM4490 Processors.

The new and upgraded solutions offer a breadth of capabilities, 
advanced features, and versatility aimed to meet the needs of 
demanding industrial and commercial IoT applications. New use cases 
across the solutions support further expansion of the IoT ecosystems 
across key segments including video collaboration, cloud gaming, 
retail, and more.

Dell Technologies announces the new 
Inspiron 24-inch All-In-One desktop in India

Dell Technologies has launched the new Inspiron 24-inch All-In-
One (AIO) desktop in India. Powered by the latest 13th Gen Intel 
Core processors, the device delivers a complete package, ideal for 
students and creators, with the right combination of display, audio, 
connectivity, and storage capabilities. Additionally, the TV-like 
design with bottom-mounted stands thoughtfully provides users with 
enough space to place their keyboard while also managing the cables. 
Whether it's social media, streaming movies, or finishing your work, 
the new Inspiron 24-inch delivers every time.

Dell Technologies continues to elevate computing experience 
by delivering the best of both worlds - design and display. The new 
Inspiron 24 AIO has a narrow 4-sided border display with a touch 
option, which means watching the latest blockbuster or creating an 
impactful presentation will be more seamless than ever. The desktop 
also includes an FHD IPS display with an improved colour gamut 
for a stunning viewing experience. Jumping on video calls and 
connecting with your friends will be more fun thanks to the pop-up 
FHD camera with a tilt feature, which is paired with temporal noise 
reduction hardware and a wide dynamic range software. The pop-up 
camera also gives users complete control over their video feeds. These 
features are complemented by the desktop's ability to function as a 
Bluetooth speaker, allowing users to listen to their favourite music on 
dual 5W speakers powered by Dolby Atmos.

Seagate brings IronWolf Pro 
22TB CMR based HDD

At the NAB 2023 conference, Seagate Technology has introduced 
the new Seagate IronWolf Pro 22TB conventional magnetic recording 
(CMR)-based hard disk drive (HDD). The company’s highest 
capacity CMR HDD, the new drives deliver market-leading capacity, 
dependability, and powerful performance for multi-user workloads 
and enterprise RAID solutions. Optimised with Seagate’s AgileArray 
technology, the new Seagate IronWolf Pro 22TB HDD provides 
exceptional network-attached-storage (NAS), direct-attached-storage 
(DAS) performance and RAID reliability in multi-bay and multi-
user environments. With user workload rates of 550TB/year, the 
IronWolf Pro 22TB HDD enables commercial and enterprise NAS 
users to seamlessly store, share, and collaborate on large amounts 
of data over a network. It also offers an SDR of up to 285MB/s so 
users can seamlessly share files, back up, and tackle heavy workloads 
in multi-user NAS environments. With built-in rotational vibration 
(RV) sensors to provide RV mitigation, the HDD consistently delivers 
high performance and reliability in multi-bay systems.
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Lenovo launches new storage solutions
Lenovo has announced new solutions to enable customers to 

better solve rapidly growing data management needs, coupled with 
new milestones in its enterprise storage momentum. The company 
has launched its new enterprise-class storage solutions that deliver 
major power efficiency increases and data center space savings to help 
support sustainability goals. The new ThinkSystem storage systems 
help safeguard critical data with advanced ransomware protection.

The company reported record-breaking growth across its 
infrastructure solutions business -

· Lenovo’s storage portfolio records 138% YTY revenue increase
· Lenovo sees over 100% YoY growth in the All-Flash Array 

(AFA) category and 22% growth in midrange storage
· Lenovo TruScale Infrastructure as-a-Service grows more than 

600% YoY Year-to-Date
“The rise to the #1 storage provider rank in the price bands 

<$25k category globally and the #5 storage provider in all segments 
worldwide is a testament to our product performance and customer 
centricity, said Sumir Bhatia, President – Asia Pacific, Lenovo ISG. 

Konica Minolta India brings 
enrichments to its MCS offerings

Konica Minolta India has announced major enrichments to its 
Managed Content Services (MCS) portfolio to provide features with 
low-code automation capabilities, aimed at empowering Indian firms 
to improve their Document life-cycle management and Business 
Process Management.

Managed Content Service leverages its unified enterprise-wide 
solutioning platforms and adds value through its consultation-based 
approach to tailor make solutions to fit their customer’s business 
requirements. With their current enrichments, Software as a service 
can be leveraged by organizations looking to accelerate their Digital 
Transformation journey with minimal hassle and quicker ROI. To 
ensure secured cloud deployments, these solutions are hosted in tier-4 
datacenters meeting the best of industry standards.

Katsuhisa Asari, Managing Director, Konica Minolta India, said, " 
At Konica Minolta, we are always eager to gain a deeper understanding 
of the unique challenges our clients face to enhance productivity. 
After comprehending their content management and utilization 
requirements, we are delighted to introduce our unique software to 
the Indian market. MCS offerings can propel our clients ahead, with 
its out-of-the-box offerings in today's fast-paced digital landscape. In 
the normal course of their operations, our clients receive documents 
in various formats, including hard copies and electronic versions, 
from multiple locations. At this juncture, MCS assumes a vital role 
in structuring the content in an organized manner, enabling them to 
optimize their workflows and achieve their objectives with greater 
efficiency."

AMD announces new AMD 
Radeon PRO graphics cards

AMD has announced the AMD Radeon PRO W7000 Series 
workstation graphics cards built on the high-performance, energy-
efficient AMD RDNA 3 architecture -- the AMD Radeon PRO 

W7900 and AMD Radeon 
PRO W7800 graphics cards.

As the world’s first 
professional graphics cards 
to feature the advanced 
AMD chiplet design and 

the first to support DisplayPort 2.1 for a superior visual experience 
on next-gen displays, the AMD Radeon PRO W7000 Series graphics 
cards are the most powerful professional graphics cards that AMD 
has built to date. While the AMD Radeon PRO W7900 delivers up 
to 1.5X faster geomean performance than the previous generation, 
both graphics cards provide better performance-per-dollar vs. the 
competition for demanding professional and creative applications.

Hikvision introduces Five 
New ColorVu Cameras 

Hikvision brings new cameras leveraging ColorVu technology for 
excellent high-quality color images day or night. These new cameras 
include panoramic, turret, and bullet models to cover the widest 
range of application needs with five new models in all. These latest 
additions to Hikvision’s lineup of emerging security technologies 
were developed in response to market demand for security products 
that deliver reliable high-performance operation and extreme value.

“Our ColorVu technology delivers industry-leading color image 
performance for our security partners and their customers, maximizing 
the value and effectiveness of their security camera investments,” said 
John Xiao, VP of Marketing, Hikvision USA. Hikvision’s ColorVu 
is an innovative low-light camera technology that utilizes advanced 
image processing algorithms and built-in lighting to provide color 
images even in the darkest environments. All five new camera 
models employ ColorVu for outstanding images in both daylight 
and nighttime. Select new models also include Hikvision’s impressive 
AI analytic technologies to gain insights, find patterns, and discover 
relationships in the data to redefine and enhance security systems.

Acer India unveils Predator 
Helios 16 gaming laptop

Acer has introduced the Predator Helios 16 professional gaming 
laptop equipped with up to 13th Gen Intel Core i9 processor and 
NVIDIA GeForce RTX 4080 Series GPU. These processors provide 
the Helios 16 with superior CPU performance for graphics and AI 
acceleration with 24 cores, made up of up to eight performance-cores 
(P-core) and 16 efficient-cores. This powerhouse processor can go 
upto 5.40 GHz speed for top of the line gaming performance.

Sudhir Goel, Chief Business Officer said, “We are thrilled to 
launch the Predator Helios 16, our most advanced gaming laptop 
to date. With its cutting-edge technology, top-tier performance, and 
sleek design, we are confident that the Predator Helios 16 will take 
gaming to new heights and provide users with an exceptional gaming 
experience. It is the ultimate powerhouse that gamers or content 
creators should aspire to have.”

The Acer Predator Helios 16 boasts a 16-inch display with an 
aspect ratio of 16:10 and a resolution of WQXGA. With a refresh 
rate of up to 240Hz and a maximum brightness of 500 nits, users 
are guaranteed an exceptional visual experience whether gaming or 
watching movies, thanks to NVIDIA Advanced Optimus features 
that provide high contrast ratio and brightness levels.

HPE transforms data lifecycle management 
with expanded HPE Alletra portfolio with 
new file, block and data protection services

Hewlett Packard Enterprise has announced new file, block, 
disaster and backup recovery data services designed to help customers 
eliminate data silos, reduce cost and complexity, and improve 
performance. The new file storage data services deliver scale-out, 
enterprise-grade performance for data-intensive workloads, and the 
expanded block services provide mission-critical storage with mid-
range economics. The new file and block offerings leverage a flexible 
architecture through HPE Alletra Storage MP, so customers can store, 
manage, and protect all data types from one unified platform, across 
the hybrid cloud. Together, the new data services provide an intuitive 
cloud operating experience that enables customers to transform data 
lifecycle management and thrive in the age of insight.

“Customers today face unprecedented challenges in managing 
their data. The rapid increase in the volume and complexity of data 
has forced organizations to manage it all with a costly combination 
of siloed storage solutions,” said Tom Black, executive vice president 
and general manager, HPE Storage.
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VOICE-N-DATA

Vodafone Idea to roll out 5G very soon
Vodafone Idea's 5G rollout will begin soon, the company's 

chairman, Kumar Mangalam Birla said without giving any stipulated 
timeline.

The telco, which currently offers 2G, 3G, and 4G services, has been 
losing subscribers for almost two years, despite offering competitive 
tariffs. For instance, Vodafone Idea lost over 1.3 million subscribers 
in January 2023. The private telco was formed after the merger of 
Vodafone and Idea. Vodafone Idea's VLR (Active Subscribers) 
percentage in January 2023 is recorded at 87.15 while the highest 
recorded is 99.30 of Airtel.

The absence of PAN India VoLTE and VoWiFi shows the state of 
affairs of the telco even after years of the merger.

In an earlier interview in October 2022 too, Birla had said the 
same, but even then a timeline has not been shared.

The Government of India has approved equity conversion upon 
the promises of the promoters bringing in substantial investments 
into the company, along with rolling out 5G Services to meet license 
obligations.

Netplus Broadband intros double 
speed plans for customers 

Jujhar Group’s Netplus Broadband, the internet arm of Fastway 
transmissions and one of India’s prime high-speed broadband 
services has announced double-speed plans. Customers can now 
take advantage of double-speed truly unlimited data offers from the 
company. Netplus charges Rs 499 for a truly unlimited entry-level 
broadband plan with a speed of 100 Mbps. Customers can also enjoy 
unlimited calling with the 100 Mbps broadband plan, which has a 
one-month validity period.

With the rise in internet consumption, brands are bringing a 
variety of exciting broadband plans to their customer base. Netplus 
entry-level plan will provide a much-needed boost to individuals and 
self-help groups running online businesses. It is very affordable and 
appealing when you consider the unlimited data and voice calling 
benefits that come with a monthly plan. Other players, compared to 
Netplus, offer unlimited internet and unlimited calling with internet 
speeds of 40 Mbps for Rs 499. 

Riding on the trend that is driving market growth, the company 
has launched double-speed unlimited plans of Rs 499, Rs 599, and Rs 
699 along with entertainment unlimited plans for Rs 999, 1299, 1499, 
and 3999 which offer free OTT services along with high-speed data 
and voice calls. 

Commenting on the announcement, S. Gurdeep Singh, Chairman, 
Jujhar Group said, "The new plan is the epitome of our commitment 
to our customers and is part of our strategy to provide maximum 
value and delight to our customers. This is a value proposition that 
offers 2X speed to our customers over market offerings."

ACT Fibernet to digitize healthcare 
in India with DRiefcase

ACT Fibernet has partnered with DRiefcase, ABDM integrated 
health locker and PHR (Personal Health Records) app. In its endeavour 
to digitize healthcare on the patient side in India, this partnership will 
enable a seamless and timely flow of information between patients, 
doctors, and other healthcare stakeholders nationwide.

With this initiative, ACT Fibernet aims to support the ABDM 
(Ayushman Bharat Digital Mission) to meet the emerging need of a 
digital backbone for India’s healthcare sector. The ABDM is a digital 
framework that will connect patients, doctors, and other healthcare 
stakeholders nationwide to facilitate the safe and secure movement of 
health information. In addition, ACT users can also benefit from a 
30% discount on DRiefcase's Premium Scanning services. This service 
will allow users to have their health records scanned by DRiefcase 
personnel from the comfort of their own homes.

3i Infotech in partnership with 
RailTel brings NuRe Bharat Network 
for WiFi Monetizing Project

3i Infotech unveiled the consortium entity NuRe Bharat 
Network, in a partnership with RailTel Corporation of India’s WiFi 
monetization project as the lead consortium partner. The other 
members of the consortium are Forensics Intelligence Surveillance 
and Security Technologies Private Limited (FISST) and Yellow 
Integrated Content & Communication LLP (Yellow Inc).

NuRe Bharat Network aims to connect all urban, semi-urban, 
and rural regions, further connecting India and Bharat to the digital 
medium by offering free captive WiFi solutions across the Indian 
Railway network. NuRe Bharat Network will completely change the 
dynamics of reaching through to the world’s second-largest digital 
consumer in a simplified manner.

The launch comes at the back of a recent announcement made 
by the company for bagging a 5-year WiFi monetization deal from 
RailTel, with Rs 1000 crore revenue potential. 

HFCL offers OpenRoaming across 
their complete Wi-Fi portfolio

HFCL announces integrated support for Wireless Broadband 
Alliance (WBA) OpenRoaming across their entire IO portfolio of Wi-
Fi products. This support is available for all global customers looking 
to buy OpenRoaming enabled Wi-Fi solutions. The Company 
demonstrated OpenRoaming use cases at ‘Wi-Fi & Delicensing of 6 
GHZ: The Driving Force of Broadband for All’ seminar hosted on 
11th April by the WBA and Broadband India Forum (BIF) in New 
Delhi and highlighted the importance of OpenRoaming and how it 
eases the life of end consumers.

OpenRoaming is a roaming federation service by the WBA that 
enables companies to provide a secure and automatic Wi-Fi experience 
to its users and further scale roaming relationships, across the globe. 
WBA OpenRoaming creates the framework to connect billions of 
users and things to millions of Wi-Fi networks globally.

HFCL has integrated OpenRoaming on all its Wi-Fi products, 
which will enable frictionless experience for the end-users, by offering 
automatic connection, secure device authentication for all enabled 
devices with only a one-time process.

Airtel makes 5G Plus available across 
3000 cities and towns in the country 

Bharti Airtel announced that its ultra-fast 5G service is now 
available to customers in 3000 cities and towns in the country. From 
Katra in Jammu to Kannur in Kerala, Patna in Bihar to Kanyakumari 
in Tamil Nadu, Itanagar in Arunachal Pradesh to the Union territory 
of Daman and Diu, all the key urban and rural parts of the country 
have unlimited access to Airtel 5G Plus service.

Commenting on 
the milestone, Randeep 
Sekhon, CTO, Bharti 
Airtel, said, “We’re 
excited to cover large 
parts of the country 
with the power of 
5G. Bridging every 
town and key rural areas in India by September 2023 remains our 
commitment as we continue to add 30-40 cities/ towns every single 
day. We are witnessing a rapid adoption of 5G amongst customers 
both in urban and rural India. Airtel 5G Plus will act as the propeller 
that will power ahead the next generation of digital connectivity, 
creating new business models and revolutionizes industries such as 
education, healthcare, manufacturing et all along the way”.
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CHANNEL BUZZ

Ingram Micro Reinforces Relationships 
with Partners at Xvantage Partner Connect 
Events Across Multiple Cities in India 

Ingram Micro celebrates the launch of its Xvantage platform at 
a series of Xvantage Partner Connect Events held across 12 cities in 
India between 15th March and 17th March 2023. The events played 
a pivotal role in educating all the attending partners about the 
functionalities, features, and capabilities of Xvantage.

The partners who attended the Xvantage Partner Connect Event 
in different cities were excited to explore the ‘Digital Twin’ of Ingram 
Micro – Xvantage. They talked about their wonderful experience 
with Ingram Micro and how they look forward to the new digital era 
of doing business. They shared their thoughts about how Xvantage 
can help them in their digital transformation quest and achieve 
operational excellence through one experiential platform. A quick 
glance at the stats reveals that the event was graced by as many as 422 
partners which included more than 35 interactive sessions.

Trend Micro organizes a global cybersecurity 
tour to build resilience against cyber threats

Trend Micro announced a world tour that will take place in 
over 120 cities, in its ongoing mission to help organizations mitigate 
surging cyber risk.

The world tour aims to assist organizations in understanding 
how to take control of their risk posture and achieve success in 
cyber resiliency through a unified cybersecurity platform. This 
platform includes attack surface risk management capabilities to 
proactively discover, assess, and mitigate risks. In India, this will 
take place in five cities: Delhi, Mumbai, Bengaluru, Chennai, and 
Kolkata. The event in Delhi, the first in the series, is scheduled to 
happen on April 14, 2023.

“Hybrid working models, cloud adoption, and the speed 
of innovation across industries have introduced new and more 
cybersecurity risk,” said Vijendra Katiyar, Country Manager for 
India & SAARC at Trend Micro. “Navigating these significant 
changes requires evolved strategies, new frameworks, and integrated 
tools to anticipate and defend against advanced attacks. That is why 
we are taking our mission to secure the connected digital world 
on the road to help organizations accelerate business resiliency 
strategies through proactive and anticipatory controls”, he added.

The upcoming show features an impressive lineup of 
cybersecurity experts, executives, industry analysts, and AWS 
representatives who will be sharing their knowledge and insights 
on various aspects of cybersecurity. Attendees can expect to learn 
how to improve their risk posture, accelerate business resilience, 
and make proactive risk-based decisions. They will also have the 
opportunity to hear and emulate real-world success stories, and 
discover how intuitive tools and workflow automation can help 
bridge skills gaps.

Team Computers along with Microsoft 
Surface hosts 300 IT leaders

Team Computers has organized an event to showcase how the 
diverse range of Microsoft Surface devices can transform modern 
workplaces for organizations with better collaboration & security 
embedded in the devices. The event was attended by the top 300+ IT 
leaders, across industries.

At the event, an experience center was created to showcase all 
the latest Surface devices, Surface Hub 2 & Microsoft Hololens. 

The attendees were able to 
get firsthand experience of 
the innovative technology 
Microsoft's Surface devices 
had to offer. They were 
presented with the latest 
features and functionalities 
that these devices bring 
to the table. Guests had 

an opportunity to interact with demos and explore how these 
technologies can modernize their organizations.

Additionally the event also showcased how Microsoft's Hololens 
and Hub Screen could be used together in virtual reality. People were 
able to explore how the two technologies can enhance each other 
with new possibilities for developers and enterprise users alike. With 
the Hololens, people were able to access and view 3D models, and 
videos which gave them a glimpse into how the devices can be used 
together in a real-world setting.

Ranjan Chopra, the managing director and CEO of the 
company, further highlighted the significance of modern endpoints 
and collaboration solutions for a hybrid workspace. He mentioned 
how deploying Microsoft devices provides an effective way to 
facilitate collaboration and remote working within organizations. By 
deploying these systems, companies like us have seen improvements 
in communication, productivity, and overall workflow.

TP-Link showcases a New Range 
of Innovative Products at the 30th 
Convergence India, Delhi

TP-Link has introduced its new range of products at the recently 
concluded Convergence India 2023 expo from 27th to 29th of March 
2023, at Pragati Maidan, New Delhi. TP-Link has been ranked as the 
No. 1 global provider of WLAN devices for 11 consecutive years, 
with a 17.8% global market share. With 26 years of continuous 
development, TP-Link's expansion from consumer and enterprise 
networks to new markets such as video surveillance, smart home 
solutions, and IoT devices presents an exciting opportunity for the 
company to diversify its product offerings and reach new customers. 
TP-Link products are available in more than 170 countries and 
regions, serving more than 1.7 billion users.

TP-Link Showcased a new series of solutions in Surveillance, Wi-
Fi, and a higher range of enterprise solutions which included products 
from Omada Pro Business Networking Solution, along with FTTH, 
VIGI Surveillance, TAPO Home Security Wi-Fi Cameras, Deco mesh 
Wi-Fi Systems and Wi-Fi 7 Networking Solutions.The high level of 
customer curiosity and interest in TP-Link's Wi-Fi 7 Networking 
Solutions at the event is a testament to the company's ability to create 
innovative products that meet the needs of its customers. TP-Link 
booth attracted many owners and partners in IT, telecommunications, 
surveillance, and many other sectors. The company's goal was to 
provide customers with a memorable and engaging experience and 
therefore its booth at the event was a big hit.

Sanjay Sehgal, Sr. VP-SMB & 
Telco said, “The convergence expo 
was an excellent platform for us to 
showcase our latest offerings in Wi-
Fi 7 WLAN devices, enterprise/Telco 
grade switches and share the roadmap 
to partners & customers under a single 
roof. The interaction with partners 
& customers helped us to learn from 
mutual experiences and adopt them into 
our products under development.”

Bijoy Alaylo, VP-SoHo Channel 
Sales said, “The Expo was well arranged 
with different target markets available 
in different segments of the hall. The 
response of the crowd was overwhelming as we had displayed major 
categories of our Products here. Surveillance solutions and the FTTH 
range of solutions attracted more customers as these were the newest 
offerings from TP-Link as well as this industry is developing at a rapid 
pace. We look forward to the next edition of the Expo very soon due 
to the quality customer inflow seen.”
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Cybersecurity has
become complex.

Simplify it.
Discover how with the all-in-one, cloud-native 
security platform — Forcepoint ONE
.

forcepoint.com/product/forcepoint-one



24 April 2023    www.varindia.com

CrowdStrike strengthening India's data security industry 
through its innovative products and initiatives

CURRENT STATE OF 
CYBERSECURITY IN INDIA

Explaining about the current cybersecurity 
landscape in India, Nitin says that the current 
state of cybersecurity in India is complex, 
with both opportunities and challenges. 
On one hand, the industry is growing 
rapidly due to increasing digitalization 
and awareness of the need for strong 
cybersecurity measures, but on the other 
hand, this growth also comes with increased 
cybersecurity threats and vulnerabilities. 
Additionally, many organizations in India 
still lack robust cybersecurity measures and 
are vulnerable to cyberthreats. They face a 
range of cybersecurity threats, such as data 
breaches, ransomware attacks, compromised 
credentials, malware, phishing scams, zero-
day vulnerabilities, advanced persistent 
threats (APTs), social engineering and cyber 
espionage.

Delving deep about the topic he says, 
“The cybersecurity landscape in the country 
is constantly evolving, driven by factors such 
as changing regulatory landscape, advances 
in technology, and increasing cyberthreats. 
Therefore, there is a need for stronger 
cybersecurity measures. Both individuals 
and organisations need to become more 
vigilant. In this year’s Union budget, the 
Ministry of Electronics and Information 
Technology (MeitY) has been allocated a sum 
of Rs. 625 crores to improve the country's 
cybersecurity infrastructure. Overall, the 
industry is moving towards a more proactive 
and collaborative approach to cybersecurity, 
with increased focus on threat intelligence 
and incident response planning.”

IMPORTANCE OF PROTECTING DATA IN 
THE CLOUD

Nitin points out, “Protecting data in the 
cloud and personal devices has become an 
essential aspect of modern-day cybersecurity. 
With the widespread adoption of cloud-
based services and personal devices, there 
has been a substantial increase in the amount 
of data that is stored and processed. This 
data includes sensitive information such as 
personal identification information, financial 
information, and intellectual property. 
This data is seen as a commodity for 
cybercriminals who are constantly looking 
for ways to access it, and any breach can have 

serious consequences, including financial 
loss, reputational damage, and legal liability. 
Therefore, ensuring the confidentiality, 
integrity, and availability of data has become 
of paramount importance in today's digital 
landscape.”

“At CrowdStrike, we process telemetry 
data amounting to trillions of events every 
single week. What sets us apart from other 
vendors in the market is that we offer both 
agent-based and agentless solutions. This 
unique approach provides organizations 
with a comprehensive visibility, detection 
and remediation capabilities to secure their 
cloud infrastructure. Our adversary-focused 
approach to Cloud Native Application 
Protection Platform (CNAPP), powered 
by our industry-leading threat intelligence, 
ensures that organizations are best equipped 
to stop cloud breaches”, he further explains.

EVOLVING DATA PRIVACY AND SECURITY 
INDUSTRY IN INDIA

Nitin comments, “Having multiple 
layers of security within organizations and 
isolated security data and systems can often 
lead to blind spots. 80% of organizations 
rely on at least 10 different sources of data 
for their security operations, yet despite this, 
59% have reported experiencing at least one 
sensitive data breach within the past year.
Therefore, it is important for organisations to 
develop and implement a comprehensive data 
security strategy and ensure adequate security 
controls are in place to combat cyberthreats. 
The only effective way to protect against 
modern attacks is to adopt an adversary-
focused security solution that unifies world-
class endpoint protection with real-time 
identity protection that gives comprehensive 
coverage of all aspects of an adversaries’ 
toolkit - from exploitation, malware delivery 
and fileless attacks, all the way through 
stolen credentials or compromised identities. 
Cybersecurity awareness, training and 
education also play a critical factor and should 
be part of an organisation’s overall security 
program. There is a greater awareness among 
Indian organizations and individuals of the 
importance of data privacy and security today, 
than it was a few years ago. This has led to the 
increased demand for cybersecurity products 
and services, as well as greater investment in 
cybersecurity initiatives.”

As per Nitin, “The industry is also focusing 
more on cyber resilience, which involves the 
ability of organizations to withstand and 
recover from cyberattacks. This includes 
measures such as threat intelligence, incident 
response planning, and cyber insurance, which 
can help organizations quickly detect and 
respond to cyberthreats while minimizing the 
impact of an attack. By investing in emerging 
technologies, focusing on cyber resilience, and 
increasing awareness of the importance of data 
privacy and security, Indian organizations are 
taking important steps to protect their data 
and safeguard against cyberthreats.”

CROWDSTRIKE’S CONTRIBUTION TO 
STRENGTHEN INDIA'S DATA SECURITY 
INDUSTRY

In his concluding words Nitin says, 
“CrowdStrike is playing an important role in 
strengthening India's data security industry 
through its innovative products and initiatives. 
CrowdStrike’s Falcon platform provides real-
time protection against cyberthreats and 
enables organizations to quickly detect and 
respond to potential breaches. The platform is 
augmented by CrowdStrike Falcon LogScale, 
a centralized log management technology that 
enables organisations to make data-driven 
decisions about the performance, security, 
and resiliency of their IT environment. 
Falcon LogScale enhances observability 
for all log and event data by simplifying 
the exploration of critical log information, 
eliminating blind spots, and identifying 
the root cause of any incidents. Delivered 
through a single lightweight agent, which 
integrates the industry's leading endpoint 
security and native identity protection, 
our platform helps prevent the full attack 
lifecycle - whether an adversary is attempting 
to use exploits, malware, fileless attacks or 
stolen credentials. At CrowdStrike, we also 
regularly host webinars and publish blogs 
to help educate practitioners about current 
threats, legal developments, and best practices 
to protect data.” 

In a chat with VARINDIA, Nitin Varma, Managing Director, India & 
SAARC, CrowdStrike has shared his views about the current cybersecurity 
landscape in India, importance of data protection, data privacy and security 

industry in India and CrowdStrike’s contribution in the industry.
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FAIITA, the National Federation of IT Associations with UPCDWA, Uttar Pradesh Computer Dealers Welfare Association
 hosted a Retail Conclave at The Regnant, Lucknow on 6th and 7th April. The event aimed to assess the future of brand retailing, identify 

various challenges, and explore various ways and means to overcome them. The conclave was inaugurated by all India FAITTA members 
along with FAIITA President, Devesh Rastogi. 100+ retailers from across India and all principal IT OEMs participated in the event. 

TTop brands such as Lenovo, Asus, HP, Acer, Dell, Canon, and AMD participated in the event. The program included brand presentations, 
product overviews, FAIITA's expectations from brands, and direct interaction with retail partners.

The Retail Conclave provided an excellent platform for retailers, distributors, manufacturers, and industry experts to come together, share 
ideas, and explore ways to overcome the challenges facing the retail industry. The event's success and the participation of top IT brands 

indicate the signiicance of such initiatives for the industry's growth and development.

A gala ‘Retail Conclave’  2023
was hosted by FAIITA & UPCDWA

Jai Kumar Pillai Subodh Deshpande Rohit Zutshi

Jignesh Bhavsar

Vikas
Kewalramani

Umesh Chawla

Devesh Rastogi Anurag Arora

INDUSTRY EVENT
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Today, each and every corporate has their plans to win big with the Value-Added Resellers (popularly known as VARs) and partners, 
who have seen lucrative growth in this tech industry. Corporates engage with VARs and partners by building strong relationships through 
regular communication and collaboration. We have witnessed while people across the country were in self-isolation under stay-at-home 
orders imposed by the public officials, tech companies scrambled to bring support – and bring a sense of normalcy – to the economy. With 
cloud becoming mainstream, the number of workloads as well as breadth of applications continues to expand, enabling a new generation of 
mobile-first companies in India to innovate and scale on the cloud. Winning big with VARs and partners requires a well-designed partner 
program, regular communication and collaboration, and a commitment to building strong relationships based on trust and mutual benefit. To 
acknowledge this, VARINDIA has hosted its 13th edition of Western India Information Technology Fair, popularly recognised as the VAR 
SUMMIT on 21st of April, 2023 at Hotel Courtyard by Marriott, Mumbai. The theme of the event was CLOUD & BEYOND.

The VAR SUMMIT was attended by Adv (Dr.) Prashant Mali, Cybercrime & Privacy Lawyer- Bombay High Court; Dinesh O’ Bareja, 
Cybersecurity GRC Specialist, Open Security Alliance; R K Shastri, DB & NB Deptt. – SBI; Ajay Sawant, CEO & MD,Orient Technologies; 
Smith Gonsalves, Director – CyberSmithSECURE; Aman Thareja, M.D (India)- Forcepoint India & SAARC; Rajeev K Abichandani, 
Sr. Manager, GSI/NSI Alliances (India & SAARC), Fortinet; Amit Agrawal, Chief Business Officer, Web Werks Data Centers India; 
AmarishKarnik- Channel sales Director-Veeam Software (India & SAARC) and many more.

The event staged many presentations by the delegates and corporates. There was a Fire-Side chat session and a panel discussion session on 
cloud adoption and cloud repatriation, which are two strategies that businesses can use to manage their IT infrastructure and applications.

Later at the event, Chander D. Purswani, Director - Connect Star Networks launched a book on the success story named “A True Tale 
of PMC Depositors”. Umesh Gopinath Jadhav, an ardent patriot of the nation from Bengaluru was invited to share his life story of travelling 
over 1,30,000 Kms to collect soil from 150 families of slain jawans of our country.

13th WIITF UNDERLINES THE IMPLICATIONS 
OF CLOUD REPATRIATION

On the theme of the event Dr. Deepak Sahu, Chief Editor, VARINDIA presented his welcome address 
saying, “With the rapid advancement of technology, our world has become increasingly digital, and it has 
affected almost every aspect of our lives. It is important to recognize that we cannot control everything in 
the digital world, but we can take steps to minimize the risks and maximize the benefits. Cloud computing 
has revolutionized the way we store, process, and access data. It has enabled businesses to scale their 
IT resources, improve efficiency, and reduce costs. The cloud has also opened up new opportunities 
for innovation and collaboration. With cloud becoming mainstream, the number of workloads 
as well as breadth of applications continues to expand, enabling a new generation of mobile-first 
companies in India to innovate and scale on the cloud.” 

Chander D Purswani, Director - Connect Star Networks, Smith Gonsalves, Director – CyberSmith 
SECURE, Dr. Deepak Sahu, Chief Editor, VARINDIA, Ajay Sawant, CEO & MD- Orient Technologies, 
Dr. Chitranjan Kesari, Chief Information, Officer, Idemeum India, Advocate (Dr.) Prashant Mali , 
Cybercrime & Privacy Lawyer- Bombay High Court, Dinesh O’ Bareja, Cybersecurity GRC Specialist- 
Open Security Alliance

INDUSTRY EVENT
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Every organization should start preparing for cloud 
computing and Digital Personal Data Protection

“In IT act we have three sections, about which you should primarily bother. One is section 72 
which talks about data breach and privacy. Second is section 80, which permits police to enter 
your premises and search and seizure work. Under Section 80 they have the power to seize all 
electronic items like mobile phones, iPads, laptops, and when it comes to cloud computing or 
data centers they try to confiscate all your blade servers or hard disks out of those servers or the 
storage devices. In some cases, they have sealed the whole data center and then taken the backup 
from experts, and then will send it to the forensics. Section 80 gives unlimited power to Police. The 
next is 43A, which is about compensation for failure to protect data. If section 43A hits you then the 
fine can reach crores of rupees.

Apart from this, you all should start preparation for cloud computing and Digital Personal Data Protection (DPDP). The new Data 
Privacy Bill does not have any criminal liability. In DPDP the compensation will depend on the data protection board which contains 
only Govt employees but no judge. You can apply negotiation tactics in the DPDP boards. A new set of skills needs to be developed to 
be compliant with DPDP.” 

ADVOCATE (DR.) PRASHANT MALI 
CYBERCRIME & PRIVACY LAWYER- BOMBAY HIGH COURT

India houses an interesting mix of customers 
adopting cloud and cloud repatriation

“In India we have six data centers as of now from where we are offering the services. We are the 
most pragmatically growing data center organization while catering to all the micro-markets like 
Hyderabad, Bangalore, Noida, Pune and Mumbai. We started our journey on cloud with Nutanix, 
so we are providing Nutanix based services on cloud. We differ from others as on a single platform 
we offer hybrid multi-cloud managed services. It is a complete suite of services where we provide 
primary disaster recovery, cloud-on-ramp services, scalability to the cloud etc. All those use cases 
are possible as far as the cloud is concerned on Nutanix. During your journey towards the cloud, 
the main issue is how fast and reliably you can migrate. That is where our expertise coupled with 
Nutanix offers a very unique proposition to the customers where we can bring all the workloads to our data 
center faster and also can deploy multiple things at that given point of time. Rapid scalability, automation, simplified management and 
flexibility is something that we can offer to the customers. We try to improve the agility of the customer, reduce the cost and manage 
the risk. We have seen an interesting mix of customers where some are adopting the cloud and some are moving away from the cloud.”

AMIT AGRAWAL  
CHIEF BUSINESS OFFICER, WEB WERKS - IRON MOUNTAIN DATA CENTER

Fortinet converging the network and security into one

If we talk about Fortinet, most of you recognize just one flagship product and that is the 
firewall. As the firewall UTM is concerned, we have close to 40% market share so far. But this 
is just a starting point for us because a firewall is the foundation of convergence to a platform 
journey. Convergence cannot be achieved overnight, especially after COVID-19 customers are 
talking about consolidation, convergence and platform. Along with me you all would recognize 
cybersecurity as the most fragmented solution in the industry. If we look at the latest data from 
Gartner, they say that 75% of large organizations are actively pursuing a vendor consolidation 
strategy. Fortinet is converging the network and security into one. The converged benefits are reduced 
complexity, a single console management, a secured networking and cost saving. If we talk about how big the 
convergence is, then we are in a place where the security networking is 40% and the networking alone is 60%. In the next seven years, 
you will see that secured networking on the convergence will be bigger than the networking. In Fortinet we are bringing endpoints, 
security, networking, cloud, security operations all together onto a single platform in an organic approach, all managed by a single 
console to protect the broadest attack surface and better risk management.  

RAJEEV K ABICHANDANI, 
SR. MANAGER, GSI/NSI ALLIANCES (INDIA & SAARC)- FORTINET
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Moving to cloud is inevitable
Cloud is inevitable; we are already hooked to it. With cloud there comes compliance, regulations and 

security. The reason why we moved to cloud is cost and moving back from cloud is cost. You cannot repatriate 
wholly from cloud as there was humongous amount of data lying over cloud. As we are standing in 2023 we 
cannot move from the cloud, it is inevitable.

DINESH O’ BAREJA, 
CYBERSECURITY GRC SPECIALIST- OPEN SECURITY ALLIANCE

India-based Clouds to flourish in future
I will just point out two major aspects, if the cloud provider is a 
foreign-based entity and the customers are in India then 
it is certainly going to be pretty important to watch 
how the Indian companies who have sensitive 
data or working in sensitive sectors are going 
to collaborate. As I have been looking at some 
of the companies in India who are not using 
Cloud like, Oil and Gas, Power sector etc. 
They are using the India-based Clouds and that 
is what would be there going forward.

SMITH GONSALVES
 DIRECTOR – CYBER SMITH SECURE

Cloud repatriation may replace 
Cloud computing

Cloud adoption involves moving applications 
and data from on-premises servers to the cloud 

and it can be hosted by a third party provider. 
This strategy offers a number of benefits 
including scalability, flexibility and cost 
savings. At the same time Cloud repatriation 
involves moving applications and data back 

from the cloud to on-premise servers. This 
strategy may be adopted for a number of 

reasons such as a desire to regain control over IT 
infrastructure, improve security and reduce cost .

DEEPAK SAHU
EDITOR-IN-CHIEF, VARINDIA

“In BFSI we will witness close to 25-30% 
of growth rate for Cloud”

When it comes to BFSI all traditional activities 
will be migrated to three parameters – identity, 
information and experience. I will just change 
the verdict a little bit, as on date it is identity, 
information and experience which has been 
changed to speed, intelligence and experience. 
So any of my business outcomes is categorized or 
parametric to speed, intelligence and experience. 
If I am able to achieve these three attributes then I am 
good to go. I am doing well on my on-premise but there has been 
buzz and things then I have to go to Cloud. We have an ecosystem of 
Cloud which is close to $8 billion and we are growing at a rate of 35%.               

R K SHASTRI
DB & NB DEPTT. – SBI

Cloud computing acts as a rider to the latest 
technologies like AI, IoT etc. 

We have categorization of millennials, gen Z 
and X, the organizations that are today Cloud 
and digital native for them Cloud makes a 
lot of sense. They do not have traditional 
applications, infrastructure, mammoth 
unique systems etc. So for them the cost of 

entry is potentially low. Today we talk about 
Artificial Intelligence, IoT, Blockchain etc. and 

to propagate this to everyone you need Cloud 
which is the rider on which these technologies will be 

actually given to people.
RAJEEV MAMIDANNA

MD- SYNOPTIQ INFOSOLUTIONS

Cloud made businesses simpler
Gone are those days when Cloud was used only for 
tests and developments. Now Cloud is inevitable. 

The businesses need freedom, flexibility, and 
agility. So there is always a fight between 
a CIO and users. Look at the way the 
e-commerce business we are all piling on. It 
is so easy to do shopping nowadays that we 
do not have to travel through the traffic, from 

one shop to another etc., all it is possible only 
with Cloud. Businesses have been made simpler 

by the Cloud.
AJAY SAWANT

CEO & MD- ORIENT TECHNOLOGIES

Cloud has a bright future
The future of Cloud is very bright. It is not about 

Cloud or Data Center, it is about organizations - 
how they wanted to use Cloud for themselves. 
When I talk to our customers, the majority 
of them are still using on-premises and that is 
where the money lies for all of us. Moving to 
AWS, Azure, GCPs is like once you get in, 
you cannot get out.

ASHISH SHARMA

HEAD OF STRATEGY- WEB 
WERKS DATA CENTERS INDIA

Panel Discussion Session: Cloud Adoption & Cloud Repatriation
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The complexities around data keeps increasing

We need to be wary of the fact that there is a complexity around data today. So what is the 
scale of data that we have, what is the context of the data, what data is important to us and what 
not, for what we need ransomware protection and for what we do not need, for how much data 
we are paying to the cloud vendor, when we have data then how can I get all my stakeholders 
like HR, Finance, Operations onboard on this. So this is all possible today because way back 50 
years ago we came up with an open internet called TCP/IP. Then it progressed very fast from 
web to web applications then to cloud but there is only one thing which bothers is that the open 
internet is available to the bad guys also. So whatever advancements we are making, the bad guys are 
also making the same advancements and they are after us. This complexity has further increased during 
the ransomware time which is growing in leaps and bounds. So what is the future? I think Quantum Computing is around the corner, 
Artificial Intelligence is really going to get into our lives in such a way that we will not be able to separate ourselves from that. Metaverse 
is soon going to play a big role.           

AMAN THAREJA  
M.D., FORCEPOINT INDIA & SAARC

AMARISH KARNIK
DIRECTOR, CHANNEL SALES, ALLIANCE & CLOUD AND SERVICE 
PROVIDER – INDIA & SAARC, VEEAM SOFTWARE  

Veeam makes organizations 100% Ramsomware proof
When applying a hybrid IT model, disaster recovery and business continuity are critical. What should be the key 

things to consider while putting together a BCDR strategy in a Hybrid IT environment?

From a customer standpoint, hybrid IT is a framework and they need to adopt it. A lot of things are on-premises and public cloud. I will 
adopt what is best for me. If I have to build a test and develop then I may adopt a public cloud because I may not be getting the hardware 
immediately and hence temporarily might go there but at the same time as I move to a public cloud how do I come back whenever I get my 
hardware. So it is all about the framework every organization needs to adopt and that is where data protection becomes really important. 
Also, thanks to the pandemic that the proliferation of SaaS workload has increased tremendously. Now these are the things where my 
applications are residing. How do I protect the data, because wherever the data is whether on a public cloud or on-premises or SaaS Cloud, 
protection of data or data to be managed by the customer and not by anybody else. That is where Veeam plays the most important role, 
that is how I have a framework or one single pane of glass to start managing the data which resides anywhere.

Ransomware was the number one threat in 2022. Where do business continuity plans fit in a Ransomware attack?

We did a survey from India CIO standpoint and 85% have agreed that they have experienced atleast two ransomware attacks in over 
the last one year of time, 15% agreeing or they did not even realize that there was a ransomware attack. So today if I go and talk to any 
customer it is a boardroom level discussion. It is a serious threat. Some of the customers have also agreed that they have paid the money 
but have not got the data back. My personal view is that backup is the last line of defense when it comes to ransomware. It is there and 
will be there because as we embark the digitization journey that is going to be a bigger threat for everybody. There are a lot of solutions 
but our view is anybody who goes and talks about the protection it is all about the appliance story. But we are the disruptor over there 
and will continue to disrupt the market with a single thing, if I make anything immutable then I am 100% giving you guarantee that we 
will be ramsomware proof. It is a very bold statement but it is a reality. When I am saying I will make it immutable then it is not only 
on-premise, I can make it on public cloud also.  

FIRE SIDE CHAT
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NEC Corporation elevates India CFO Mayank Khandelwal to Head of 
Finance for Global Regional Headquarters and Country Affiliates

NEC Corporation India has elevated Mayank Khandelwal, Executive Vice President and Chief 
Financial Officer (CFO to Head of Finance for NEC Corporation’s Global Regional 
Headquarters (RHQ) and Country Affiliates (CA) across the world, effective April 
1st, 2023. This elevation comes in line with NEC Corporation’s rollout of a new 
organization structure to catalyze and augment the next phase of growth.

With this new structure, the CFOs of the worldwide regional 
headquarters and countries will work with Mayank to assist NEC in 
achieving its objectives while placing a strong emphasis in driving 
greater profitability, cash management and controllership & financial 
compliance.

Having been with NEC India for three years, Mayank has been 
instrumental in driving the growth and development of the finance 
function in the region. He has played a key role in strengthening and 
strategizing the India growth story and institutionalized a strong operating 
mechanism, greater focus on key business metrics and compliance as a 
whole. With his rich domain experience, he will spearhead and further 
solidify the global finance function for NEC.

Mayank Khandelwal’s elevation follows NEC’s recent moves to accelerate the 
growth of its global business pillars and the subsequent elevation of Aalok Kumar, 
President & CEO, NEC India, to a global role wherein he will be heading Global Smart 
CityBusiness in addition to India responsibilities.

Glimpses of the Event

Web Werks Fortinet

INDUSTRY EVENT
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It is the 15th year in a row that VARINDIA is coming up with 
the VOICE OF INDIAN VARs in its April 2023 Issue, where we 
have gathered the feedback and opinions from Value-Added Resellers 
(VARs) in metros, A and B class cities in the country . VARs are 
companies that add value to products or services before selling them 
to end customers, such as by providing customization, integration, or 
consulting services.

The Channel scorecard this time features fifteen different product 
categories. It is the testimonial from the VARs and Partners to 
measure the performance of the Vendors/OEMs. From what we have 
gathered, vendors can better understand the needs and preferences 
of their channel partners and make adjustments to improve their 
partnerships. This can ultimately lead to increased sales, stronger 
customer relationships, and a more successful channel strategy.

The scorecard is based on seven important factors - Product 
Availability, Price Performance, Channel Profitability, Pre-sales 
support, Training and Certification, Channel Policy and Post-sales 
Support. However, this report does not reflect any feedback from the 
end customers. 

Channel partners are credited for being the integral part of the 
success of the corporate’s go-to-market strategy (GTM) for delivering 
an excellent customer experience. Distributors and value Added 
Distributors (VADs) also have a very important role to play in the 
overall growth strategy of the corporates. Partners expect to be treated 
as individuals and they want to deal with companies who understand 
who they are and what they are going through and who appreciate 
that their reality and needs are changing every single day.

Adopting a hyper-personalized marketing strategy powered by 
data, analytics and AI will give you the insights and capabilities to 
adapt to your customers’ changing realities in real-time, which is what 
today’s customers expect.

The scorecard survey finds that vendors who were able to work 
with partners and provide high quality products at good prices are 
rewarded with high scores. This year, distributors and sub-distributors, 
having realized the massive opportunities in E-commerce, Cyber 
Security and Cloud Computing and Cloud Repatriation at the same 
time.

The major distributors including Ingram Micro, Redington, 
Savex Technologies have been positioned as the top three players 
in the distribution space, while distribution majors including Tech 
Data, Supertron, RP tech, Inflow, Beetel Teletech, iValue and IRIS 
Global have been very aggressive in promoting various offerings to 
the channel from cloud to security as services for enabling digital 
transformation for industries.

In the past two years we have seen the technology landscape 
emerging, with focus increasing into Cloud and Cyber security 
solution space. To complement this sector, there are VADs (Value 
added Distributors) including RAH Infotech, Technobind, Texonic 
and Netpoleons who have increased their footprints.

Cloud and Cloud Security become the core of the IT 
Channel Business

Security in cloud computing is crucial to any company looking 
to keep its applications and data protected from bad actors. Whereas, 
digital transformation brings in fundamental changes to know how 
your business functions and how you deliver value to your users. The 
partner business in India is poised to grow at a tremendous rate with 
newer ideas and newer strategies in this space.

Indian tech leaders no longer want to own, build, maintain, and 
run products on new technologies completely by themselves. The 
Telecom sector will see major investments. In the past year, 5G 
announcements and investments in technologies like IoT, Web3, the 
metaverse, AI, and augmented/virtual reality (AR/VR) have had a 

major impact on telecommunications. However, software and tech 
consulting and systems integration will slow down.

Digital transformation is serving as a major economic driver while 
Cloud has been an IT enabler, especially for small and medium-sized 
businesses (SMBs). There are increasing cases of cloud repatriation, 
which is causing a heated debate about the future of cloud services. 
At the same time, some claim that repatriations indicate declining 
interest in cloud computing. This point of view suggests that the 
trend of taking workloads off the public cloud is here to stay and 
that on-prem hardware and colocation will continue to challenge the 
"cloud-first" model.

Over the past decade, there has been a shift in the way technology 
is being deployed and utilized, with a movement from edge and core 
computing to cloud computing. We have seen a significant shift 
towards cloud computing, as more and more organizations have 
adopted cloud-based solutions for their IT needs. This trend is expected 
to continue in the coming years, with cloud computing becoming an 
increasingly dominant force in the technology landscape.

Secondly, many companies are integrating IoT (Internet of Things) 
and 5G technologies into their digital strategies, as these technologies 
offer significant benefits in terms of increased connectivity, data 
processing capabilities, and real-time insights.

The Indian E-commerce market is expected to grow from $83 bn 
in 2022 to $185 bn in 2026 as it is propelled by unified payments 
interface (UPI) transactions. With this India has emerged as a global 
leader in payments by developing a real-time payments (RTP) 
infrastructure.

We can't deny the fact that Distributors and Value Added 
Distributors (VADs) play a very important role in the overall growth 
strategy of the Corporates. Moreover, channel partners are integral 
to the overall success of the corporate’s go-to-market strategy for 
delivering an excellent customer experience. At the same time, many 
OEMs feel that the Omni - Channel business model with a robust 
partner ecosystem is part of their channel growth agenda. 

In this year 2023, channel partners should keep in mind that 
consolidation within the channel will continue, both within the 
partner community and with the IT vendor community. This is going 
to impact the dynamics in the industry going forward on a worldwide 
basis. Channel partners will need to remain flexible and adaptable, 
which will eventually create both opportunities and challenges. The 
strength of relationships between channel partners and their preferred 
vendors will be a factor in the outcomes of consolidation.

The channel further wants to work with vendors that are easy 
to do business with. Post-pandemic, as expectations change, there 
is going to be a shift in which vendors have to create a conducive 
environment for the channel to work in. Channel partners want 
cloud-like consumption models that are easy for them to use, easy for 
them to deploy, and easy for them to bill. They also expect reliable 
co-sell models that will provide proper support.

Methodology of the Channel Scorecard
The survey sample we have considered is from the partners and 

VARs who are directly dealing in the partner ecosystem. The report 
doesn't include the sales generated through direct deal by the inside 
sales team of the corporates (certain corporates claim that they are 
100% Partner focused company, which is untrue) and sales that 
happened from various e-commerce sites in India (the ecommerce 
business is a big chunk and the figures are very difficult to find and 
the actual business cannot be validated).

The Channel Scorecard report summarizes that most of the 
vendors have cleared their old inventories through the E-commerce 
players to reach to the remotest parts in the country, whereas several 
distributors and partners have opened a separate entity for expanding 
their business. In some cases they clear their inventories by offering 
lucrative offers.

COVER STORY
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DELL TECHNOLOGIES COMMITTED TO GROW ITS CHANNEL FOOTPRINT BY 
ENHANCING PARTNER EXPERIENCE

ANIL SETHI  
VICE PRESIDENT & GENERAL MANAGER, CHANNELS – INDIA, 
DELL TECHNOLOGIES  

“The Channel ecosystem has played a pivotal role in expanding our footprint. We are committed 
to grow this further by enhancing partner experience levels and building services led go-to-market 
strategies, aided by new incentives and distribution support. In 2022, industries across the globe have 
accelerated their transformation journey, embraced multicloud architectures and started adopting as-
a-service models. To complement industry needs, we have also streamlined and enhanced the partner 
experience across multiple program tracks allowing solution providers, CSPs and OEM partners to enjoy 
one regional incentive structure, one tier structure, and one set of tier requirements.

We launched our 2023 Partner Program in February with a renewed focus - Together, We Stop at 
Nothing. This celebrates the sixth anniversary of the program and its continued success with the partner community. We are building 
upon a position of partner strength. In Q3 of 2022, partners delivered approximately 50% of our overall net revenue, accelerated double 
digit storage growth, and helped us secure #1 positions in the majority of the industry’s critical IT infrastructure categories.

Dell Technologies’ partner program has been rated as one of the best in the industry. With the partner feedback process we have in 
place, we have found that even our partners view our program as simple, predictable and profitable. We are committed to investing in 
our partner’s end-to-end experience with us and are excited for the opportunities that will allow Dell Technologies and its partners to 
create together, partnering for the future.”

HPE WORKS TOGETHER WITH PARTNERS TO DRIVE GROWTH AND BUSINESS OUTCOMES 

AMER WARSI   
DIRECTOR CHANNEL, SMB AND ECOSYSTEM - 
HPE INDIA    

“HPE is focused on improving partner experiences, empowering them to evolve at their own 
pace, promote themselves, and control where they want to grow. We proudly put them first and are 
grateful for their continued strong partnership, which allows us to collaborate and grow together, 
while setting a new standard for joint success.

Our top-rated partner program has been lauded by partners and industry analysts for decades as 
we remain committed to supporting our partners with the best-in-industry innovation, initiatives, and 
expertise to drive differentiation and deliver better outcomes to our shared customers. Channel is the 
strongest route for HPE, with the majority of our sales going through the partners. HPE constantly invests 
in our partners’ success to ensure they have easy access to the right resources that can help them grow their expertise and business. We 
have a large network of partners across the globe, and as a company, we are committed to delivering the value, resources, and expertise 
that our partners have come to trust and expect from us.

To design a fair and transparent partnership model and create a thriving and connected ecosystem, HPE actively conducts a Total 
Partner Experience (TPE) survey every new fiscal year which provides authentic feedback directly from the partners. This feedback has 
helped HPE make consistent and continuous improvisations in HPE partner programs across India and worldwide for the past three 
decades, allowing the company to deliver a great partner experience.”

SOPHOS PARTNER PROGRAM IS BUILT ON SIMPLICITY, PARTNER PROFITABILITY & ENABLEMENT 

SUNIL SHARMA  
MANAGING DIRECTOR - SALES, 
SOPHOS INDIA & SAARC   

 “As a channel-first company, Sophos’ business model revolves around our channel partners. We 
have designed our products and services in a manner that enables our partners to effectively address 
all their customers’ security concerns, and to increase their profitability by offering Sophos’ next-
generation end-to-end cybersecurity and MDR (Managed Detection & Resolution) services.

In order to provide our partners with the processes, tools and knowledge that they need to succeed, 
we periodically collect feedback from them. One mechanism for this is anonymous Partner Surveys. 
These surveys enable our partners to share feedback on their experience of doing business with Sophos, 
including rating our processes, and suggesting areas for improvement.

Our Partner Program is built on the following key parameters -
• Simplicity and Transparency: The Sophos Global Partner Program clearly defines and informs our channel partners on the registration 

process, enablement tools, training, and growth path opportunities available through the program.
• Partner Profitability: Our partner program rewards commitment to Sophos. The more committed partners are to us, the higher 

the profitability they can achieve. Partners can attain profitability under two aspects of our partner program - Tiered Discounts and 
Margin Retention Opportunities.

• Partner Enablement: The training modules under our partner program enable partners to be responsive to the changing needs of 
today’s cybersecurity. These training empower our partners to tackle common trends that are impacting our industry.”
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CHECK POINT FOCUSES ON DELIVERING THE BEST GROWTH OPPORTUNITIES FOR ITS PARTNERS 

MANISH ALSHI  
HEAD OF CHANNELS AND GROWTH TECHNOLOGIES - INDIA & 
SAARC, CHECK POINT SOFTWARE TECHNOLOGIES 

 “Check Point Software Technologies is a 100% channel-driven company. The partner ecosystem 
is critical to scaling our business and we view our partners in India as an extension of our team. In 
2022, we assisted our partners in creating new markets with Infinity, SMB and MSSP Programs. 
Through our new Managed Security Service Providers (MSSPs) Program, we removed administrative 
burdens and empowered a partner service-led approach. We are continuing to make strides in creating 
and executing the best partner experience in the areas of predictability, profitability, and ease of doing 
business.

We onboarded 120+ new partners, who underwent our comprehensive training and certification 
program. From our Partner Trust Survey done in 2021 in India, we worked to re-calibrate partner expectations 
and tweaked our partner program to ensure that our partnership strategy is being driven by the feedback we receive from our partners. 
We are set to grow and expand our partner community in 2023 as well.

Check Point’s mission is to provide the finest security while also giving possibilities for partners to grow and become more successful. 
We have more than two dozen tools to assist our channel partners, some of which are aimed at partners to use with their customers such 
as assessments and security check-ups. We also host an annual Partner Advisory Board comprising of the Top Partner Executives across 
India, to seek their guidance and feedback on the way forward to further fine-tune our joint go-to-market strategy with our Partner 
ecosystem.”

INGRAM MICRO’S PARTNER PROGRAMS ARE PURELY STRATEGIC IN NATURE 

MINAKASHI SAMANT  
EXECUTIVE DIRECTOR AND HEAD OF SALES - 
INGRAM MICRO INDIA  

“Ingram Micro staunchly believes that engaging the right partners can help us reach a wider 
range of quality buyers, which ultimately paves the way for a reinforced bottom line. We take a 
360-degree approach while strategizing, devising, and implementing partner programs across the 
country.

We adhere to a unique set of guiding principles which helps us clearly define the objectives of all the 
stakeholders involved. We start with choosing the right partners after meticulous analysis of their expertise to 
develop a strong joint value propositions for our customers. We work with a wide range of partners, including 
tech integrators, system integrators, channel resellers, agencies, consultants, ecommerce platforms, retailers, e t c . 
The recent launch of our experiential platform – Xvantage – further helps in elevating the overall partner experience with respect 
to managing orders, invoices, renewals, credit capacity, etc. We encourage and promote thoughtful exchange of ideas and feedbacks 
through various mediums like -  

Regular Interactions with BDE: Our business development team regularly interacts with partners to seek their feedback on 
the overall partnership experience. Partner Connect Events: Our partner connect events are focused on identifying the big-picture 
vision and mission of our partners. Periodic Partner Surveys: We also conduct periodic partner surveys to get a more accurate view 
of partners’ sentiments and factors that influence their decisions. Dedicated Feedback Email ID: We empathetically listen to our 
partners’ voice through a dedicated feedback email ID – WeHearYou@ingrammicro.com.”

PARTNERS ARE THE BACKBONE OF NETAPP’S BUSINESS 

GANESAN ARUMUGAM  
DIRECTOR – CHANNEL PARTNERS, 
NETAPP INDIA  

“NetApp is well positioned to drive a partner's transformation to service led, solutions focused 
organisation to address their enterprises and accelerate cloud adoption with the NetApp Partner 
Sphere Program. The program is cloud-focused and services-led, which offers a versatile and 
adaptable approach to growth for all types of sales. It comprises a simple framework that supports 
each partner’s unique go-to-market strategy, providing flexibility and automation to ease partner 
processes, and consistency for all partners and sales motions from a single program with clear tiers and 
objectives. By consolidating multiple programs into one, it simplifies the process for all partner types, 
business models, and routes to market. 

We have inducted a few of our partners to our advisory board, to help us better understand the on-ground needs of customers. 
During our partner summit last year, we leveraged this as a means of collecting feedback from them. We then take this feedback to our 
global team, which enables us to refine our offerings. Our regular review meetings with partners helps to receive feedback and inputs, 
which are incorporated in our partner program. The NetApp Partner Sphere Program has been designed to provide comprehensive 
training and support. This helps partners in building their service capabilities on specific solution areas to allow them to succeed in a 
highly competitive hybrid cloud market. In addition, the program's simplified and flexible tiering system has been designed based on 
objective thresholds that they can follow- from Approved to Preferred, to Prestige, and finally, to Prestige Plus.”

COVER STORY
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THE PARTNERSHIP MODEL OF OPENTEXT FOSTERS TWO-WAY CONVERSATIONS WITH PARTNERS 

SAURABH SAXENA 
COUNTRY DIRECTOR - OPENTEXT INDIA  

“Micro Focus (now OpenText) is uniquely positioned to help its customers “Run and Transform” 
at the same time. Our broad portfolio of enterprise software products and services enable them 
to accelerate, simplify, strengthen, and analyze their core operations powered by our strategic 
services and support organizations, and an extensive partner network globally to help customers 
maximize their existing software investments and innovate faster, providing software and critical 
tools they need to build, secure, and strengthen their operations.

We are a channel-driven business, and our Partner Program (in addition the Partner Boost program) 
continues to aid partners, especially in India and APJ region making collaboration easier with high 
profitability. Through our various upskilling and cross-selling programs, portfolio adjustments, training, 
certifications, incentives, and demand generation support, we ensure that partners have increased engagement scopes with customers, 
strong cyber resilience, and digital capability scores with more opportunities for higher revenue generation.

A key aspect of our partnership model is fostering two-way conversations with our partners, which leads to growth and enables 
them to be more connected with their clients. During the pandemic, we had conducted more online enablement sessions for the partner 
ecosystem to facilitate open communication and help them grow amidst the uncertainty. Moving forward, our partner program will 
focus on providing greater opportunities to partners through the five key areas of Accelerate Application Delivery, Modernize Core 
Systems, Simplify IT Transformation, Strengthen Cyber Resilience and Analyze Data in Time to Act.”

PARTNERS ARE THE KEY DRIVERS OF SEAGATE’S SUCCESS IN INDIA 

SAMEER BHATIA  
 COUNTRY MANAGER, INDIA & SAARC - SEAGATE TECHNOLOGY  

“At Seagate, our partners are the key drivers of our success in India, and it is imperative for us to 
empower them by providing our vendors and distributors with the right combination of knowledge 
and tools. This is where our partner programs play a key role by developing tailored training 
programs, certificates, and incentives around specific channel needs.

We support our partners in maximising their results by offering the most optimal storage 
solutions and services to the end users, and also through innovation. We have developed the award-
winning Seagate SkyHawk Partner App, a first-of-its-kind solution for video and imaging applications 
that supports our partner community across the Indian market. The app helps partners with calculating 
the storage needs and investment required in real-time and assists with online warranty service booking, 
tracking facilities, and instant connectivity to SeaCare centres.  As of the last quarter, our app has received over 44,311downloads 
(Android and iOS) and more than 18,902 registrations in India. Additionally, we have the Seagate Insider partner program to connect 
with customers and market partners. We continue to conduct comprehensive training sessions, seminars, and co-marketing initiatives 
to respond to any new opportunities.

We have also established dedicated partner programs such as "Seagate Regional Meets" and "Seagate Surveillance Weeks," including 
the "SkyHawk Surveillance Week," which brings together a few hundred partners stores from multiple cities to share exceptional peer 
insights and expertise in business strategy, innovation, and leadership.”

THE PARTNER ECOSYSTEM IS HIKVISION INDIA’S BIGGEST ASSET 

ASHISH P. DHAKAN  
MD & CEO, PRAMA HIKVISION INDIA  

“For us, the partner programs are of prime importance to nurture and grow the B2B partner 
ecosystem. The partner programs drive the brand values and brand equity through various 
marketing activities at every touch point. The ecosystem partners in the security market drive 
the brand messaging to the security professional community and end-users. These programs create 
brand awareness in the market by various on ground and online activities.

We see immense value in Partner Programs and continue to focus on them by having a multi-nodal 
feedback system to evaluate them. We are always on our toes to evaluate the feedback received from the 
partners. The feedback from partners is often gathered through various marketing initiatives and social 
media.  The partner feedback provides the varied market insights and ideas, which can be decoded after the 
analysis of marketing initiatives and social media activities. 

We truly value our esteemed partners as the key stakeholders in our enterprise. We believe in the adage that trust begets trust. We 
are committed to a fair and transparent partnership model, which is an essential element in our business relationship with the ecosystem 
partners and ongoing success story. We take all the necessary steps to ensure best practices are followed with a fair and transparent 
partnership model. With a keen eye on future trends, we are expanding its footprints by nurturing it along the business.”
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ELASTIC’S PARTNERSHIP MODEL IS DESIGNED WITH BOTH FAIRNESS AND TRANSPARENCY 

NILESH GORADIA   
DIRECTOR - PARTNER AND ALLIANCES, ELASTIC INDIA/SA  

“The Elastic Partner Program sets itself apart in the industry in several ways. Our free and open 
codebase provides partners with a vast market of prospects, while our skilled and passionate global 
Elastic community creates a positive and collaborative partnership experience. Instead of focusing 
on partner counts alone, we have so far prioritized building deeper relationships with new, as well 
as existing partners who invest their time & effort in our products & solutions. There’s also our 
partner-friendly sales uplift policy that ensures our partners are rewarded for their effort in a fair 
& consistent manner, while our tiered structure of elite, premier, and select partners recognizes them 
based on their capability and certification, and not revenue capacity alone. We focus on enabling partners 
to generate revenue through services, making our Partner Program practice-oriented and expertise-driven.

At Elastic, partners have access to established channels of communication, such as partner surveys, partner 
helpdesk, and regular partner meetings - where they can provide feedback on their experiences, challenges, and suggestions for 
improvement. We also foster open and transparent communication through regular check-ins, joint business reviews, and feedback 
sessions.

We provide training and support to equip our partners with the necessary skills for success. We maintain regular communication 
channels for feedback and to address any concerns. Importantly, compliance and ethical guidelines remain a top priority, where our 
compliance team conducts due diligence, as well as monitors partner activities for adherence to program guidelines.”

EVOLUTION OF CLOUD COMPUTING: A BIT OF EVERYTHING, AND MORE  

SHRIKANT SHITOLE   
CEO - IVALUE INFOSOLUTIONS  

Here a cloud, there a cloud, everywhere a cloud cloud!
THAT could well be a technocrat’s funny take on the popular children’s rhyme ‘Old 

MacDonald’. But it is definitely not far from how ubiquitous cloud services have become in the 
contemporary world.

Cloud computing might sound like a noveau concept, but the truth is that its origin can be 
traced back to the 1950s when companies started experimenting with distributed computing. It soon 
graduated to mainframe, cluster and then grid computing before leapfrogging into virtualisation in the 
1980s.

In fact, virtualisation was a gamechanger when it came to cloud computing. The creation of a virtual 
layer over physical allowed users to run multiple programs simultaneously. The other significant pivot came in the early 2000s with the 
entry of Web 2.0. Suddenly static web pages became more interactive, dynamic and flexible. Data and apps had to be processed in real-
time, which gave cloud computing a massive fillip.

The Many Facets Of Cloud
The thrust that cloud computing got during the pandemic has seen many enterprises increasingly earmark a larger part of their 

annual IT budget for cloud offerings and capabilities. However, even before COVID-19 struck, many companies were already banking 
on public clouds to share their resources globally while maintaining its privacy.

These resources, which often include the hardware, software and associated infrastructure, are owned and operated by a third-party 
cloud service provider like Microsoft, Azure and delivered over the internet. This growth is unsurprising since public cloud has low asset 
costs for companies where they only pay for the service they use, without having to worry about the upkeep of the infrastructure either.

Private clouds like HP Data Centers are an internal computing network for selective users within an organization. The best analogy 
for this is a gated community with a strong security perimeter in and muscled watch guards manning all entry and exit points.

Next up is the hybrid cloud environment, which takes elements of public and private cloud environments and fuses it with on-
premises infrastructure to create a centralized, distributed computing environment. Companies like IBM provide this win-win offering 
to enterprises, allowing them to run their legacy or cloud-native workloads with equal ease.

And then there is edge computing, which basically means running fewer processes in the cloud and shifting as many to a network’s 
edge. By bringing it to local levels like a user’s computer or an IoT device, it reduces the long-distance communication between a client 
and server, thus bringing down latency and improving performance.

What’s Up In The Clouds
The definition of cloud computing has changed with ease, accessibility and scalability emerging as distinguishing attributes. This 

means that companies are constantly seeking cloud environments that will work best for their applications, rather than force fitting 
things the other way around. A hybrid cloud architecture circumvents the prohibitive switching costs associated with shifting vendors. 
It also provides companies with a fail-safe option in case a vendor breaches their SLAs and provides them with a choice of service 
providers best suited for each workload. Edge computing will also become more predominant in the future and are likely to become a 
lot more influential. 5G’s rollout has already given network connectivity a massive boost, and now technocrats will be hard pressed to 
add AI and ML to applications to respond to user queries faster.

All Hands-On AI
ChatGPT’s debut has brought one phrase on everyone’s lips—generative AI. Needless to say, it has found its place in cloud management 

too. As cloud environments become more complex, generative AI can chip in to automate regular tasks like resource allocation and 
bandwidth management. There are many areas where AI can come in handy in the cloud environment. However, the biggest challenge 
is that many technocrats are still unsure how to leverage it, especially as it gets more sophisticated with each passing week. Nonetheless, 
it is undeniable that when the cloud and AI come together, they can jointly go a long way in democratizing technology and making it 
more prevalent across the ecosystem. 

COVER STORY
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THE ORACLE PARTNERNETWORK IS DESIGNED TO OFFER EXPERTISE AND GUIDANCE TO PARTNERS 

SIDDHARTH IDNANI   
HEAD - ALLIANCE & CHANNELS, 
ORACLE INDIA    

“At Oracle, our primary focus is on assisting customers’ organizational goals and ensuring those 
are fulfilled by our core offerings. In this endeavour, partners have consistently played a key role 
and we consider them an extension of us. With this, we have designed Oracle PartnerNetwork 
in such a way that it provides the expertise and guidance required by the partners for addressing 
customers’ growing demands. Our strategy is built on four principles which are customer first, joint 
go to market, skills development and trusted partnership. Our partner first strategy has allowed us to 
engage with partners on 70% of our cloud application customer engagement in Asia Pacific and more than 
60% of OCI engagements in the region.

Oracle Partner Network Portal is the one-stop portal for partners to get enabled, earn expertise, take their knowledge to market, and 
manage their membership and agreements. The OPN Portal is designed based on roles. Whether you are a builder, seller or implementer, 
the partners can focus on building relevant expertise and helping customers realize the value and continued success around Oracle. 
Meanwhile, OPN partners have access to Oracle Partner Community which partners can ask and connect with the experts to stay 
relevant and in the know with OPN. We also host a Partner Advisory Board where a cross section of partners can share feedback and 
exchange ideas on how to serve customer challenges more efficiently. All OPN partnership information, such as enablers, requirements, 
agreements, and incentives, is well documented on our OPN sites.”

PURE STORAGE SETS THE BAR TO DELIVER SIMPLICITY, FLEXIBILITY  
AND VALUE TO PARTNERS  

JITHESH CHEMBIL  
HEAD OF CHANNELS, INDIA, PURE STORAGE  

“Pure continues to be 100% channel led, and is the only storage vendor delivering subscriptions 
fully through the channel. We have set the bar in the industry to deliver simplicity, flexibility, and 
value to our partners and customers so we can continue to grow together. We constantly evaluate 
and enhance our Partner Program to ensure we reward great performance and provide the right 
training and enablement so that our partners can deliver exceptional results.

One of the most important things we did in the past year was to consolidate the Global Partner 
Organization - including MSPs, GSIs, distribution and resellers - into a single organization to reach all 
routes to market and leverage partner capabilities more effectively. This consolidation is the foundation 
of our enhanced Partner program. We also launched a new Partner Portal to provide the latest sales and technical resources, training, 
personalized marketing campaigns, a digital asset library, social selling content and more, all at the partners’ fingertips. Pure also expanded 
the Pure Sizer Tool. Partners can size configurations based on capacity and performance needs using input gathered from the customer’s 
environment and understand the capacity and environmental specifications for a FlashArray.

We evolved our training resources to meet the partner’s needs and enable them to grow their knowledge with the portfolio. Partners 
can now follow a personalized learning path based on their specific role. New training courses are also available on selling subscriptions 
and new use cases for file and object storage.”

HID VALUES ITS RELATIONSHIP WITH ITS CHANNEL PARTNERS   

VISHAL R SONI   
SALES DIRECTOR, SECURE ISSUANCE, INDIA, 
HID 

“HID is committed to deliver a global partner program that provides relevant enablement, and 
marketing and sales support resources that equip our partners to solve customers’ secure identity 
challenges and drive mutual growth. HID has a two-pronged partner program approach. We work 
to motivate and reward Resellers, Integrators, OEMs, and Distributors through structured incentive 
programs and enhanced benefits, as well as provide robust technical and developmental support for our 
Technology Partners, Managed Service Providers, and Alliance Partners.

All our partners have access to HID Global’s world class partner community portal to maintain and 
exchange relevant information, that help them identify, purchase and implement the most extensive line 
of powerful and versatile security solutions. We also have regular workshops, roadshows and on-on-one meetings with our partners to 
receive feedback. HID Academy is our best-in-class, digital training platform, where our channel partners can earn certifications based 
on incremental learning levels to achieve HID solution competency. This training empowers our partners with credibility to deploy and 
support solutions for our customers. Partners are awarded benefits based on a tiered approach consisting of Silver, Gold and Platinum 
level as they gain expertise. Once awarded, our partners receive unique logos and badges to indicate their expertise in the multiple 
areas that comprise the HID Global product portfolio. Additionally, partners earn loyalty-based incentives as they continue building 
profitable relationships with their customers, to help our partners succeed.”
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CROWDSTRIKE LOOKS FOR WAYS TO WORK WITH PARTNERS CENTERED ON CUSTOMERS 

GIRISH GARGESHWARI   
CHANNEL DIRECTOR, ASIA, 
CROWDSTRIKE   

“We see partnering as a dial, not a switch. We are looking at every facet of a partnership - whether 
it is paths to profitability, systems engineer engagement or customer-facing activities that drive new 
opportunities for us and our partners. We are always looking for ways to work together to center 
the customer in everything we do. Having this customer-centric focus creates value and enhances 
paths to profitability. Our Elevate 2.0 partner program, provides multiple avenues for partners to 
drive high-margin opportunities. Partners driving the highest level of margin are from services around 
the CrowdStrike offering, whether it’s incident response through our Engagement License Program, or 
MSSPs powered by CrowdStrike that combine our capabilities with their unique offerings to drive positive 
outcomes with our mutual customers. 

CrowdStrike values its partners’ inputs and seeks feedback from partners in multiple ways. We have our annual partner surveys that 
cover various aspects that are important to partner lifecycle management including sales engagements, channel engagement, technology 
offerings, partner programs and so on and so forth. In addition, we invest heavily in how we cover our partners in the ecosystem. We 
have alliance managers focused down-market, serving the corporate market and SMBs, as well as regional alliance managers, national 
alliance managers, and resources dedicated to MSSPs, GSIs, telcos, OEM, cloud providers, and technology and CrowdStrike Store 
partners.”

DASSAULT SYSTÈMES CREATES WIN-WIN SITUATIONS FOR ITS PARTNERS AND CUSTOMERS 

TANUJ MITTAL   
SENIOR DIRECTOR SALES, CUSTOMER PROCESS 
EXPERIENCE – INDIA, DASSAULT SYSTÈMES  

“Dassault Systemes' Partner Programme is a critical differentiator for the brand, providing 
customers access to a comprehensive network of partners with expertise in their respective fields. 
The Partner Programme provides exclusive access to 3DEXPERIENCE Platform, which acts as 
a catalyst for successful transformational initiatives with customers. The Partner Programme offers 
specialized training and support resources, such as product documentation, technical guides, and 
online tutorials, to help partners become industry experts. We have created a Partner Advisory Board 
(PAB) comprising a select group of partners across the globe who can provide ongoing feedback and 
insights into our product, services and processes. Our 3DEXPERIENCE Platform based Partner Portal 
provides opportunities to our partners for continuous and relevant feedback on all aspects of our mutual 
business. We have assigned Partner Success Managers (PSM) to all partners who regularly engage with them, understand their needs, 
and proactively seek their feedback. Dassault Systemes values fairness and transparency in its partnership models. To ensure this, we 
undertake several key steps when designing our partnership models. First, we clearly define the goals and objectives of the partnership. 
Second, we establish transparent criteria for selecting partners. Third, our Distribution Agreements, which we sign with our partners, 
outline the terms and conditions of the partnership, including roles and responsibilities, revenue sharing, intellectual property rights, 
dispute resolution mechanisms, and exit clauses. Fourth, our Partner Portal offers a dynamic view to partners on their performance 
against agreed KPIs. Finally, we believe in creating win-win situations for our partners and customers.”

BMC LIKES TO MAINTAIN INTEGRITY IN ITS PARTNER ECOSYSTEM PROGRAM 

SAKAAR ANAND  
 VICE-PRESIDENT, INDIA COUNTRY HEAD, BMC  

“The BMC Partner Ecosystem Program is continually evolving our benefits so that BMC is 
considered a strategic vendor with our partners.  We expanded our ecosystem programs to include 
the Innovation Lab program which enables partners to develop their own unique solutions using 
BMC technology, and we focused on offering an array of different reward programs that partners 
can select to participate in based on their business priorities to accelerate their revenue growth.  

BMC offers our partners a revenue-rich portfolio of digital enterprise solutions, world-class training 
programs, sales and marketing incentives, and business management support.  

BMC surveys our top Tier partners each year specifically on BMC’s Partner Program.  Our Global Tiering program provides specific 
and clear criteria for partners so they know what requirements must be met to move up the tier levels.  We also have a defined deal 
registration program with transparent rules, and all our program elements are documented and posted for partners to see.  Maintaining 
integrity in our BMC ecosystem program is extremely important to BMC.” 

COVER STORY
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PARTNERS ARE THE HANDS AND EARS FOR OPTOMA IN THE MARKET 

VIJAY SHARMA   
COUNTRY HEAD INDIA - 
OPTOMA CORPORATION  

“Being the leading brand in the industry, Optoma always strives to build a solid network of 
channel partners around the country. We still believe in distributorship since a strong partner 
network will assist you to understand the ongoing trend, consumer demand, and aid to offer items 
as per the needs of the customers. We have consistently shared fair profits with our partners hence 
keeping their interest and choice towards Optoma brand as no.1 in their mind share.

We use traditional as well as modern approaches while communicating with our partners. They are 
our hands and ears in the market. Our team interacts with all channel partners on a daily basis with a 
product information or success story. The partners also have all the tools and communication in the form 
of telephone, WhatApp, Social Media to reach us. They have full assurance to reach to any tier of the company to resolve their issues. In 
addition to this we have partner meets, training programs and R&R to effectively communicate with our channel.

Optoma’s vision is to make every transaction profitable for our partners, hence we are able to achieve higher mind share then our 
competitors with our partners. Creation of universal and achievable schemes and targets, supporting the partners to achieve them are 
some of the hallmarks for Optoma channel partner programs. In simple terms make sure that your partner is making profits with every 
deal that does wonders.”

COMMSCOPE IS COMMITTED TO MUTUAL GROWTH WITH ITS PARTNER ORGANIZATIONS 

KALYAN DEEP RAY 
NATIONAL CHANNEL MANAGER, ENTERPRISE SALES, INDIA & SAARC - COMMSCOPE  

“CommScope believes that a strong collaboration with our partners is the best way to bring 
essential solutions to the forefront of an evolving Indian market and for a new breed of digitally savvy 
customers. Our PartnerPRO Network forms the foundation of this association by featuring an 
exclusive global network of experts designed to help partners discover new revenue opportunities. 
The network consists of CommScope-authorized local distributors, solution providers, consultants 
and alliance partners that are trained to provide local insight, which puts our high-performance 
solutions to work. Along with direct feedback channels available on our website and through our 
various helplines, we also conduct in person updates and events in which feedback is a critical component.

CommScope’s partner program and initiatives equip the channel ecosystem with best-in-class technology, 
robust sales enablement, and marketing support to more than 10,000 partners worldwide, including India. We used a modular approach 
while creating our partner programme to ensure that we address the business models and customer demands of our partners. The 
program allows our partners to have a tailored fit with CommScope to suit their level of expertise and business model.

CommScope programs are transparent in partnership requirements and completely modular in approach. In practice, partnerships 
can be held with specific technologies or can be scaled to offer the full set of capabilities that CommScope has on offer. This empowers 
our partners to grow both vertically within technologies as well as horizontally across offerings and supports each partner's growth 
pace.”

SECURONIX FOCUSES ON BUILDING AN EXTENSIVE CHANNEL PARTNER BASE 

HARSHIL DOSHI   
COUNTRY DIRECTOR - SECURONIX  

“Securonix has a strong focus on building an extensive channel partner base. We identified that 
the lack of cybersecurity professionals is a key challenge for our clients and we have continued 
to invest on that front. Through our partners, we are able to help our clients find the resources 
that they need to protect themselves in a complex and ever changing threat landscape. The areas 
that we look into carefully while designing these partner programs are financial incentives, sales 
and marketing assistance, training and certification, technical support, etc. With Securonix’s next-gen 
threat detection and response platform, channel partners are able to deliver value to their customers and 
earn good profits.

We listen to their needs. We regularly conduct surveys to gather quantitative and qualitative feedback 
and measure satisfaction levels. The data from these surveys helps us understand key challenges that our partners are facing. We designed 
the Securonix Fusion Program in such a way which has a tiered structure with distinct partnership categories and corresponding levels 
of commitment, which include a wider array of benefits and more exposure through Securonix channels.

We at Securonix are constantly working towards providing our partners with a hassle-free service that is simple to implement and 
does not require significant amounts of time or manpower. As one of the leaders in Next-Gen SIEM, UEBA, and SOAR, our hyper 
emphasis on the channel strategy has resulted in a year-over-year increase in the number of new partners in 2022.”
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VARONIS’ CHANNEL STRATEGY REVOLVES AROUND FOCUS, COMMITMENT AND REWARDS 

MAHESWARAN S, COUNTRY MANAGER, INDIA, VARONIS  

“Varonis is 100% channel driven and ensures all our sales and services business happen through 
channels. Our channel strategy revolves around focus, commitment and rewards to ensure our partner 
experience index is always high.

We have two categories of partners - partners who facilitate sales and act as our true extended 
team and partners who offer implementation and support services. The implementation services 
partner would tie along with our sales partners and ensure our solutions are deployed and supported 
efficiently. This ensures we maximise customer experience and increase opportunities for cross-sell/
upsell with our existing customers.

The following are considered to establish a fair, transparent and efficient partnership model -
• We recruit only limited but focussed partners, so we don’t spread too thin, and all our partners have a 

successful business relationship with us.
• Transparent deal registration policies to ensure partners are confident that when they register a lead/opportunity we would be 

committed to work on the opportunity with them.
• Design incentive schemes and enforce them effectively to ensure partner sales, presales and technical teams are motivated to engage 

with us consistently.
• Recognize and reward success with our channel ecosystem based on metrics and not through perception.
• Conduct QBR religiously with partner key stakeholders to share and take feedback, constructive criticisms and identify gaps, areas 

of improvement and implement them within agreed timelines.”

VIEWSONIC CATERS TO CUSTOMERS ACROSS CATEGORIES AND SEGMENTS IN INDIA 

ARINDAM SAHA  
SR MARKETING MANAGER-IT BUSINESS - 
VIEWSONIC MONITOR INDIA  

“ViewSonic’s partner portal is a key initiative that we launched last year with the aim of 
strengthening our reach in the tier 3 cities. Under this, our tier 3 partners get their rewards/
backend within the span of 15 days max in the form of an E-Voucher which is equivalent to cash 
nowadays and can be used to purchase anything.

ViewSonic as a brand has a very open process for feedback. Our portal directly allows customers to 
send messages and share their questions/concerns to the service heads or country heads to get solutions. 
ViewSonic caters to customers across categories and segments in India and we are also one of the only 
brands to have the widest range of product portfolio. We work on the model that as a brand we want to 
offer solutions for every need of our audience. As a customer centric company, ViewSonic thinks about its dealers and end users first. 
For the same we provide quick pay-outs to our channel partners, in some cases it’s even on weekly cases.

ViewSonic is also the only brand to offer 3+2 years warranty which further strengthens our position with the channel partners as 
they can pitch our monitors with full trust and reliability. We also provide the maximum number of demo units for customers and end-
users to have a touch and feel of the product, helping distributors close the orders efficiently. We also focus on constructively taking and 
implementing feedback and suggestions to ensure the best solutions for our customers.”

INSTASAFE TAKES PRIDE IN CALLING ITSELF A TRANSPARENT ORGANIZATION AMONG PARTNERS 

ROMITA DAS   
MANAGER DISTRIBUTION AND CHANNELS-- INDIAN SUBCONTINENT, 
INSTASAFE  

“At InstaSafe we first ensure that our Partners are InstaSafe enabled, for which we run various 
Partner enablement programmes and schemes. By achieving competency on InstaSafe products 
and solutions, partners can showcase that competency to customers, demonstrating to the end 
customers. They can also gain access to offers and resources that will help them connect with 
customers more effectively, improve their customer propositions, and ultimately increase sales and 
opportunities. When a partner is InstaSafe enabled, it always helps customers to choose the right partner 
which in turn also helps our partners and vis a vis our business.

As a brand we have always made it a priority to receive constant feedback from our customers and 
Channel partners. Certain areas of feedback includes, how our channel partners feel about working with us, how we can work on our 
partner program and make it more beneficial for our partners.

We as a brand take pride in calling ourselves the most transparent organization, with our own employees and channel partners. 
We also take the help of Partnership Relationship Management (PRM) tool to maintain transparency with the potential opportunities 
that partners bring. PRM tools remain the biggest enabler platform for partners to refer any sales or marketing collateral they need. As 
an organization, we always try to be omnipresent with the partner, guide them through pre-sales and post-sales support, we also build 
transparent GTM and partner strategies that set clear and unbiased expectations.”

COVER STORY
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CLOUD COMPUTING

India is indeed a key growth market for cloud computing 
The global cloud computing market size is expected to grow from USD 445.3 billion in 2021 to USD 947.3 billion by 2026, at a 

CAGR of 16.3%. The overall India cloud services market, which was $2.8 billion in the first half of 2022, is expected to reach $13.0 
billion by 2026, growing at a CAGR of 23.1% for 2021-26. The cloud services market is seeing an uptake in India as there is a surge 
in digital services and organizations have realized the power of the cloud to help them transform digitally. Amid the ongoing funding 
crunch, Indian SME and startups are cutting their spends on cloud storage and renegotiating contracts with service providers including 
AWS, Google and Azure. 

However, there is a massive scope for expansion with the cloud market expanding. With India being a key growth market, cloud 
service providers will continue to expand their presence in the country by unveiling new data centers/cloud regions, and enhance their 
service delivery capabilities.

CHANNEL PLAYERS: AWS, Azure, Google, Alibaba, IBM, Oracle, NTT, CtrlS and ESDS
 
Key Takeaway:  The Cloud Service Provider (CSP) market is dominated by three hyperscalers: Amazon Web Services (AWS), 

Microsoft Azure, and Google Cloud Platform (GCP). Many enterprises are going for Cloud repatriation, by moving applications and 
data from the cloud back to on-premises infrastructure or to a private cloud. Experts say that the cloud business in India has reduced 
from 20% to 5%.

CONSUMER LAPTOP

Remote working, online studying fuelling the demand for consumer laptops   
The increase in demand for laptops can be attributed to more people working from home, as well as new government initiatives 

towards remote learning for students. The third-largest market worldwide, India’s dynamic nature and the accelerating push towards 
digitisation will fuel this potential business opportunity. The anticipation of a global recession, increased inflation and higher interest 
rates have had a major impact on PC demand. Since many consumers already have relatively new PCs that were purchased during the 
pandemic, a lack of affordability is superseding any motivation to buy, causing consumer PC demand to drop to its lowest level in years.

The surge in the adoption of laptops in educational institutions and increase in consumer demand primarily drove the growth of the 
laptop market in the last few years, during and after the pandemic. Though adoption of smartphones and tablets hamper the market 
growth to some extent, they cannot take away the entire share of the laptop market. However, owing to a huge shift in consumer 
trends, the gaming PC market has become much bigger than the consumer laptop market. In 2022, the demand for gaming units in India 
increased to 900 thousand units, as compared to 40 thousand units in 2016. PC shipments in India fell by 11.7% year-on-year (YoY) in 
the Q3 2022, the first drop after eight consecutive quarters of growth, as per IDC.

 
CHANNEL PLAYERS: Dell, Lenovo, HP, Acer, Asus and Apple

Key Takeaway: The pandemic-led shift to remote work, which fuelled massive demand for PCs and laptops in the last two years, 
has started to fade. The presence of a large number of market players and the coming of technology to improve laptop productivity while 
reducing costs is expected to grow this market in coming years. 

CYBER SECURITY

Cybersecurity market poised for significant growth in the coming years  
With hybrid working becoming the norm, there has been a significant rise in cyber-attacks all over the world. Being one of the largest 

markets for internet usage in the world, India has in the past reported the largest share of users who experienced any cyber crime, nearly 
30 percent higher than the global average. With cyber security threats today looming large and becoming even more sophisticated and 
complicated, the market is poised to grow in big numbers. Ransomware-as-a-Service continued to thrive with gangs such as Lapsus$ and 
Conti causing major financial implications to businesses. In India alone, lost business costs accounted for nearly 40% of the average total 
cost of a data breach.

The Indian government has made cyber security a national policy priority, creating task forces and engaging with the United 
States government (USG) to discuss cooperation, sharing information, and improving their cyber defense capability. Revenue in the 
Cybersecurity market is projected to reach US$2.50bn in 2023. The market's largest segment is Security Services with a projected market 
volume of US$1.25bn in 2023. With the growth in digital adoption, resulting in an increase of attacks online, the market is further 
estimated to gross over 15 billion dollars by 2023. Businesses are keenly looking at innovative tools to protect themselves from cyber-
attacks and threats.

CHANNEL PLAYERS: Cisco, Check Point, Palo Alto, SonicWall, Forcepoint, Sophos Kaspersky, Trellix and Thales
Key Takeaway: Demand for cyber security solutions is being driven by India’s dynamic digital economy. The study also stated that 

banking, financial services and insurance (BFSI), IT, and government are the top three sectors with the largest market share in cyber 
security expenditure in the country. 
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DATA BACK-UP

Data backup market to grow manifold in the coming years 
Rapid digitalization, the presence of SMEs & large Enterprises, and the growing adoption of cloud services are some of the factors 

that are fueling the growth of the data back-up market. It is because of this that this market is poised to grow manifold in the coming 
years. There has been a rising investment in sectors such as BFSI, telecommunication, healthcare, aerospace, and other end-user industries 
in this space. 

With Cloud solutions helping to reduce downtime in the event of a data loss and make it easier to locate data, the usage of cloud 
technology is going to grow at a very faster rate. The data backup and recovery market size is analyzed to grow at a CAGR of 10.2% 
during 2022-2027 to reach $14.95 billion by 2027.  Concerns about data security and severe data security regulations are expected to be a 
major restraint in the market growth. Talking about the India market, the organized data recovery market is at a nascent stage and there 
is still the dominance of unorganized sector players.

CHANNEL PLAYERS: Veeam, Dell Technologies, Commvault, Oracle, Veritas, IBM, HPE, Hitachi Vantara and Pure Storage 

Key Takeaway:  The burgeoning need for data across industries has attracted several new players into India's fledgling data center 
industry, even as existing players are also ramping up big time. A report says that roughly 70% of businesses experience data loss. 
Regardless of the size of the business, it’s important to have contingencies in place for when disruptions inevitably occur.

DATA CENTER
 

India poised to be a global hub for data centers  
The Indian data center infrastructure market is growing exponentially, with a growing preference for the Cloud and increased data 

generation and consumption by more than half a billion digital users. According to an ASSOCHAM-EY analysis, India’s data center 
market is projected to grow to $8 billion by 2026.  With a strong focus on ‘Digital India’ and the rise of a digital economy, MeitY created 
a policy that accords infrastructure status to data centers. 

The Central Government with various state governments are revising their data center policies to support the infrastructural growth 
of data centers in India through tax subsidies. As of March 2022, India had 138 data centers, which is projected to reach 183 by 2025. 
India ranks 13th globally among countries with the highest number of data centers, which means 1.5% of data centers worldwide are 
currently located in India. With the availability of a skilled workforce, low climate risk, cost advantage, and a favourable government, 
India is certainly well-positioned to become the world’s hub for datacenters in the coming years.

CHANNEL PLAYERS: NTT, Nxtra by Airtel, Yotta, Sify, CtrlS, ESDS, Web Werks, and Tata Communications

Key Takeaway: Digital services are becoming ubiquitous, thanks to cheap data, and 5G telecom services promising to explode. India 
needs massive infrastructure to store and manage the data deluge that is coming. The demand for data centers has been growing over the 
years due to several factors, such as the increasing adoption of cloud computing, the growth of big data, the rise of the Internet of Things 
(IoT), and the proliferation of mobile devices.

DATA PROTECTION

Concerns around data privacy to drive a robust demand for data protection solutions
The global market for Data Protection estimated at US$64.5 Billion in the year 2022, is projected to reach a revised size of US$116.6 

Billion by 2030, growing at a CAGR of 7.7%. Factors such as Increasing data volume, government regulation mandating data protection, 
and rising concerns of critical data loss in the on-premises environment are expected to drive the growth of the data protection market. 
With the growing amount of personal and sensitive information being collected and stored by companies, governments, and other 
organizations, the risk of data breaches and misuse of data has become a major concern for individuals and society as a whole.

The rise in the number of data breaches worldwide as well as the emergence of digital transformation will create a consistent 
environment for the growth of the data protection solutions market. The Telecommunications sector is a prime consumer while the 
Banking & Finance sector will emerge as a core market going forward. AI is going to be the next big thing in the data protection 
ecosystem.

CHANNEL PLAYERS: IBM, Dell, HPE, NetApp, VMware, Nutanix and Veeam

Key takeaway: The data protection business in India presented significant opportunities for partners and service providers that 
could offer innovative and effective solutions to help businesses protect their data and comply with the new regulations.

COVER STORY
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ENTERPRISE LAPTOP

Growing use of laptops in different industries will push the market forward
Laptops continue to largely drive industry 4.0 and the ongoing digital transformation. As per the latest IDC report, the traditional 

Indian PC market, which includes desktops, notebooks, and workstations, grew 0.3% YoY in 2022 to 14.9 million units. Enterprise 
laptops are seeing a growing use in industries such as healthcare, education, and finance for its efficiency in battery life, speed and power 
to keep up with a 40-hour work week.

Business laptops of today have gone beyond addressing basic work requirements and catering to a myriad of ever-changing customer 
expectations in terms of portability, design, high-screen resolution, and performance. Some distinctive features of business laptops today 
are wide screen display, enhanced processors, graphics and connectivity options. However, global PC shipments are forecast to continue 
a sharp decline in 2023. The enterprise PC market is also being impacted by a slowing economy. PC demand among enterprises began 
declining in the third quarter of 2022, but the market has now shifted from softness to deterioration. Enterprise buyers are extending PC 
lifecycles and delaying purchases, the downward trend which will continue until the beginning of 2024.

CHANNEL PLAYERS:  HP, Dell, Apple and Lenovo

Key Takeaways:  Worldwide PC shipments totalled 286.2 million units in 2022, a 16.2% decrease from 2021. PC refresh happens 
in cycles. The industry is past the highest cycle which was during covid-19, which is unlikely to happen again. The double-digit decline 
will continue for the next 2-3 quarters.

ENTERPRISE MOBILITY
 

Growing internet and smartphone penetration in India 
resulting in surge of enterprise mobility solutions

The global enterprise mobility market size was estimated at USD 26.4 billion in 2021 and is expected to hit around USD 182.6 billion 
by 2030 with a registered CAGR of 23.97%. Besides enterprise, the high demand for enterprise mobility solutions is also coming from 
SMEs, who are fast adopting cloud-based services. Various other sectors such as energy & utility, healthcare & life sciences, media & 
entertainment, retail and consumer goods, IT and telecommunication, and transportation & logistics are also largely adopting enterprise 
mobility solutions. The services segment continues to be the fastest growing segment of the enterprise mobility market.

The demand for the enterprise mobility market in India can be attributed to factors like growing internet and smartphone penetration, 
emerging mobility trends such as BYOD, CYOD, BYOA, and increase in data telecommuting needs. A report from GlobalData reveals 
that despite the drop in its value from US$860m in 2019 to US$800m in 2020, India’s enterprise mobility market will maintain a 
compounded annual growth rate of 5.5% between 2019 and 2024.

CHANNEL PLAYERS: VMware, Cognizant, Accenture, SAP, Microsoft, Infosys, IBM, Samsung and SOTI

Key Takeaway: The increasing mobile workforce and adoption of BYOD programs within enterprises to improve their workforce 
productivity allowing employees to work from anywhere, at any time, and using any device to access corporate data on the go has 
boosted the demand for enterprise mobility solutions.

MULTIFUNCTION/ ALL-IN-ONE PRINTER
 

SMBs are the key drivers of growth for MFPs      
Multifunction printers are a common choice for small and medium scale businesses that want to consolidate assets and improve 

workflow. Despite the Indian printing industry growing at a tremendous rate, the market has registered a shipment of 0.84 million units 
in 2Q22 (Apr-Jun), which is a decline of 16.7% from a quarter-over-quarter (QoQ) perspective. Verticals like government, education, 
SMB, Enterprise etc. continue to contribute to its growth. Channel expansion and e-learning are factors believed to further propel the 
growth of the multifunction printer market (both Inkjet/Ink tank). 

The global Multifunction Printer (MFP) market size is projected to reach US$ 22940 million by 2026, from US$ 19820 million in 
2020, at a CAGR of 2.5% during 2021-2026. One of the key factors that hinders the growth of the printer market is the high operating 
costs of the printer. For instance, the most affordable type of printer is inkjet printers, but they are expensive to operate. Nevertheless, 
the market is poised to rebound in the long run to create significant opportunities.   

CHANNEL PLAYERS: Epson, HP, Canon, Xerox, Minosha and Brother

Key Takeaway: There has been an increasing popularity for Ink tank products, whereas demand for ink cartridges continues to see a 
downtrend with shrinking home printing usage. Laser products would be affected by gradually weakening demand from the commercial 
segment as companies progressively move towards digital at scale.



44 April 2023    www.varindia.com

NETWORKING

India’s networking market to be aided by government investment in public infrastructure
According to IDC, the networking products market in India which includes ethernet switch, routers and WLAN segments witnessed 

a 21.6% year-on-year growth in terms of vendor revenues for the third quarter of 2022 calendar year. The Chip shortage that continues to 
be an issue is expected to last at least till the first half of 2023. Despite multiple challenges that include delays in delivery, price increases, 
and a slowing global economy, the demand for networking equipment still remains unabated. The new normal is expected to propel 
more demand towards wireless owing to hybrid work and technologies like 5G expanding the edge.

The India networking market is expected to be driven by factors like the rising networking awareness and the growing need for more 
agile and efficient networking infrastructure. Government efforts such as Digital India are expected to have a major impact on the India 
networking market. The growth of India's networking market is aided by government investment in public infrastructure restoration 
and company spending in the telecom and banking divisions as part of the digitization process.

CHANNEL PLAYERS:  Cisco, Aruba, D-Link, Juniper Networks, ATI and Engenius

Key takeaway: The demand for networking products has been on the rise in India in recent years, driven by several factors. The 
increasing adoption of digital technologies, such as cloud computing, the Internet of Things (IoT), and big data analytics, has led to a 
growing need for high-speed, reliable networking infrastructure.

STORAGE 

 Advancements in technology are expected to drive the storage industry forward
The global data storage market witnessed a healthy growth in the historical period of 2018-2022, thanks to rapid digitisation. It is 

further expected to grow at a CAGR of 26% during the period from 2023 to 2028. With the growing digitisation and an increase in the 
number of active mobile users, the demand for data storage is expected to grow in the coming years, especially in the Asia Pacific region. 
Also, the sale of external hard drives and other storage devices in countries like China and India is driving the market forward.

Like previous years, adoption of All-Flash Arrays has been at its peak, contributed by an increased uptake of AFA specifically 
from banking organizations. Advanced technologies have paved the way for connected appliances and autonomous vehicles, which has 
prompted IT infrastructure companies to opt for the latest, advanced storage solutions, including flash memory and solid-state drives 
(SSD), for storing crucial business data. The data storage market in India has been witnessing healthy growth.

CHANNEL PLAYERS: Dell, HPE, NetApp, Hitachi Vantara, Oracle, Lenovo and Pure Storage

Key Takeaway: The market is expected to grow further as a majority of the enterprises are preferring only AFA for all their 
primary workloads. Increasing demand for artificial intelligence and advanced analytical solutions will also boost the demand for AI-
powered storage. 

STRUCTURED CABLING

Adoption of IoT and 5G technology to drive the structured cabling market
Today structured cabling is evolving faster than ever before with the mix of network technologies being the most volatile while 

the overall growth seems to be very strong as well. The adoption of new technologies such as virtualization and all the subsequent 
advantages it offers are driving change. Customers have started looking into and deploying the future cabling infrastructure for their 
requirements. As more and more customers started building their data centers either as captive or as hosted, they have started deploying 
the infrastructure like 10G over Copper and OM4 fibers. Intelligence is going to be a growth area. Companies working in dynamic times 
have to keep making changes to their layouts.

Globally, the surging adoption of IoT, and spurring communication infrastructure are the key factors driving market growth. In 
2023, the Category 6 Cable type is expected to hold the biggest share. Growing acceptance of 5G technology & improving broadband 
infrastructure globally is expected to create lucrative opportunities for the structured cabling industry. However, fluctuating raw material 
prices acts as a major restraint of the global structured cabling industry. Another major hindrance includes a large manufacturing 
interruption across Europe and interruption in Chinese parts exports.  

CHANNEL PLAYERS: CommScope, D-Link, Legrand, Schneider, R&M, Strerlite and Polycab

Key takeaway: The rate of adoption of new technologies will continue to increase. Infrastructure continues to enable change 
and structured cabling continues to be a sound investment. There may well be a shift in deployment when we consider higher speed 
backbone technologies like 40G or 100G from copper to fiber. 

COVER STORY
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UNINTERRUPTIBLE POWER SUPPLY (UPS)

India is seeing a continuing growth for UPS systems
The demand for Uninterruptible Power Supply (UPS) has been on a rise over the years. The factors responsible for this are the 

inconsistencies in power supply which result in data loss, non-availability of essential services, risk to hardware, and potential financial 
losses. The largest demand for UPS is coming from the Asia-Pacific region that sees an inconsistent supply of power.

The India UPS Market was valued at INR 84794.76 million in 2022 and is expected to project a robust growth in the coming years, 
owing to factors like favourable government initiatives, and growing demand for power backup solutions etc. The Indian UPS market 
is segmented by capacity, type, and application. By capacity, the market is segmented into less than 10 kVA, 10-100 kVA, and above 100 
kVA. The market is segmented by type into standby UPS systems, online UPS systems, and line-interactive UPS systems. By application, 
the market is segmented into data centers, telecommunications, healthcare (hospitals, clinics, etc.), industrial, and other applications.

CHANNEL PLAYERS: APC by Schneider, Vertiv, Eaton, Numeric, Luminous Microtek and BPE 

Key Takeaway: India as a market is seeing a continuing growth for UPS systems across all the sectors, with residential households, 
small offices to large business enterprises. Industries like Residential, manufacturing, industrial, IT/ITES, BFSI, SME, healthcare, telecom, 
retail, education, and government make extensive use of UPS systems.

UTM (UNIFIED THREAT MANAGEMENT)/ NEXT-
GENERATION FIREWALL (NGFW) 

UTM and NGFW to continue protecting the network from new and emerging threats
Next-generation Firewall (NGFW) and Unified Threat Management (UTM) are designed for today's security needs of enterprises. 

While NGFW has seen large adoption among large enterprises, UTM has found its usage in the small and medium businesses. The 
increase in the number of sophisticated data breaches is the key driver for the growth of the UTM market. On the other hand, the 
introduction of a virtual firewall providing security to the virtual network will be a key opportunity for the global NGFW market.

NGFW and UTM solutions are designed to provide advanced security capabilities that go beyond traditional firewall functionality, 
such as intrusion prevention, application control, and web filtering. These solutions use a combination of technologies, such as deep 
packet inspection, behavioral analysis, and threat intelligence, to detect and prevent advanced cyber threats. The global NGFW market 
size reached US$ 5.0 Billion in 2022 and is expected to reach US$ 10.4 Billion by 2028, exhibiting a growth rate of 12.5% during 2023-
2028.

CHANNEL PLAYERS: Check Point, Fortinet, Cisco, Palo Alto Networks, Sophos, SonicWall and Juniper

Key takeaway: As organizations continue to face new and evolving threats, the demand for NGFW and UTM solutions is likely 
to remain strong. Furthermore, with the growing adoption of 5G networks and the increasing importance of edge computing, these 
solutions will become even more critical for ensuring the security of data and devices.

X86 SERVER

India has proven to be one of the key markets for the x86 server market
The server market is evolving with the introduction of "As-a-Service" and "pay per use" models by server companies. The fourth-

quarter 2022 global server shipments declined 7.1% from the prior quarter and 4.3% from the prior year. According to IDC, the 
worldwide server market spending will continue to decline in 2023 but is expected to continue with a CAGR of 7.7% in the coming 
five years.  Amid the global economic slump, large US- and China-based data center operators are likely to further cut back their server 
procurement, with the demand from server brands also going to see a drop. IDC expects hyperscalers and cloud builders to do refreshes 
and expansion of their infrastructure steadily through 2026. 

With businesses continuing to adopt a digital-first mindset, India has proven to be one of the key markets for the x86 server market. 
Professional services vertical spending was led by investments from fintech, cloud service providers (CSPs), telecom players, and IT/ITeS 
companies. Investment from banking in the server segment was high due to digitalization and application modernization projects, while 
the Government was another key vertical that contributed to this growth.

CHANNEL PLAYERS: Dell, HPE, Cisco, Lenovo and Oracle

Key Takeaway: As the business need to run multiple workloads from the edge to the core to the cloud, they need to deploy 
advanced servers which can optimize AI/ML and IoT processes for them seamlessly. Enterprises are increasingly showing the intent to 
invest towards modernizing the technology infrastructure.
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demographic, India has a growing gaming 
community and with widespread, afford-
able bandwidth, the industry has spurred 
further.

PCs provide gamers with larger screens, 
better resolution, great audio & low latency, 
leading to a more intuitive & enhanced 
gameplay experience with a mouse and 
keyboard. For example, the famous WASD 
key combination for first person shooter 
titles.”

Gaming market - An opportunity & 
utilizing it
India has emerged as a roughly 1 million + 
Gaming notebook market, witnessing a 
growth of over 2000% in the last 5 years. 
Moreover, the Indian gaming market is 
expected to grow from $2.8 billion in 2022 
to $5 billion in 2025, growing at a CAGR of 
28-30%.

“At HP, we understand that gaming is no 
longer specific to a certain segment of the 
audience. No matter what type of gamer – 
professional, enthusiast, mainstream - HP 
has the gaming solution for everyone. We 
engineered a new gaming ecosystem with 
OMEN and Victus laptops and desktops 
range that not only caters to diverse types 
of gamers but also lets them get more 
immersed, involved, and improve their 
level of play.

With HyperX, we have also developed 
industry-leading gaming accessories to 
provide an ecosystem of products that 
complement our devices, providing an 
unmatched gaming experience. 

While PC gaming is growing fast, we 
evolved a clear vision of creating 
best-in-class destination stores where 
people can visit and experience PC 
gaming.  This idea to introduce an elevated 
gaming experience was the genesis of 
Omen Playground Stores.

Omen Playground is a place where mobile 
or first-time gamers can experience the 
power of PC gaming and skilled gamers 
can immerse themselves in the superior 
technology of HP devices and the Hyper X 
gaming ecosystem.  We have launched 13 
such Omen Playground stores with some of 
our leading channel partners in select cities 
in the last few months, and will create many 
more such stores in the near future covering 
the entire country,” comments Vineet 
Gehani.

It is expected that the Indian gaming PC 
market will continue to move upward 
driven by the increasing popularity of 
gaming and continued expansion of the IT 

gaming share is increasing annually, 
contributing modestly to the overall 
business growth. India’s top eight metro 
cities currently contribute 45% to our 
gaming business, and we foresee a more 
immersive and interactive gaming experi-
ence to take the center stage in the coming 
years."

Similarly Vishal Dhupar says, “Gaming 
devices, especially laptops are dual-use 
devices - used for both work & play. For 
example, a user could be both a 
creator/designer and gamer. With the 
increasing number of gamers and creators, 
we can foresee a transformative trend of 
increasing investment in platforms that 
provides better features for an experience 
that is richer and more immersive. Adop-
tion of newer technologies may also 
contribute to the growth of gaming
industry.”

According to a study by HP India, two-thirds 
of serious gamers see a career in gaming in 
India, owing to good earnings prospects. 
With India’s youth now adopting gaming 
for content creation, live streaming and 
ecosystem development; this provides a 
tremendous growth opportunity for the PC 
gaming industry.

Talking about the contribution to the 
company’s growth, Vineet Gehani says,“HP 
is the leader in India’s PC market in 2022 
with over 30% market share, according to 
IDC. We have seen record sales of gaming 
PCs which clearly point to a shift in trends. 
In some segments, the growth has been 
more than 50% (y-o-y), which is the highest 
across all PC categories.”

On this Asus says that gaming components 
and peripherals constitute a decent chunk 
of its business. The company expects a 
similar momentum this year as it plans to 
launch some innovative products in the 
coming months. 

Speaking about the traction from the urban 
cities, Vinay Shetty  adds, “It’s a good blend 
for our components with metro cities having 
a good demand for mid- and high-end 
products while B & C-class cities seeing a 
good response in the entry-level and 
mid-range segment.”

Overall, it can be concluded that India is 
walking on the 
path of growth 
when it comes to 
the gaming PC 
segment. Various 
factors are coming 
into play for the 
rising demand of 
gaming PCs in the 
market. People are 
now taking up 
gaming seriously 
as a profession 
also like other 
global countries. 
Now gaming is no 
more restricted
to Tier I cities but 
are also spreading 
wings in Tier II & III 
cities as well. 
Companies are 
witnessing the pull 
from these cities for 
the entry-level and 
m i d - r a n g e 
segment. So we see 
a bright horizon 
awaiting for the 
gaming PC market.    

or gender, and this trend is expected to 
continue.

Everything we do at Dell Technologies is 
guided by our mission of using technology 
to drive human progress. We are dedicated 
to meeting the needs of every type of user. 
Our Alienware series is designed for 
power-hungry gamers who refuse to sacri-
fice performance. So far, we've released 
three devices in this line-up for 2023: the 
Alienware Aurora R15 desktop, the m18, 
and the x16 R1. While the desktop is 
intended primarily for game designers and 
creators, the other two gaming laptops are 
designed to provide premium experiences 
with the best display, design, and thermals. 
All these devices are powered by 13th Gen 
Intel Core processors and Nvidia GeForce 
RTX 40 Series GPUs. We also have the 
G-series, which is aimed at gamers who 
are just starting out and looking for afford-
able PCs. The G-series portfolio for 2023 
will be available in India soon.”

In this growing and competitive gaming 
market, Lenovo provides a complete 
gaming experience and also offers tailored 
options for PCs.

Elaborating on the same, Dinesh Nair 
highlights, “Ever since Lenovo entered the 
gaming space around six
years ago, we have been expanding our 
gaming PC portfolio. We provide the entire 
stack of PCs, accessories,
and monitors for a complete gaming expe-
rience, starting from our marquee Lenovo 
Legion series to the entry-level IdeaPad 
Gaming series of laptops. We are also the 
only brand in India to provide a ‘custom to 
order’ option for gaming PCs on Leno-
vo.com. We are also strongly committed to 
supporting the gaming ecosystem through 
investments in esports, gaming conven-
tions, and strategic partnerships with The 
Esports Club (TEC), Comic Con India and 
more.” 

Gaming PC segment contributing to 
company’s growth
Lenovo is very optimistic about the future of 
the gaming industry and its consumer PC 
gaming share is fairly rising and few metro 
cities are also contributing significantly to 
the gaming business. 

Dinesh Nair explains, “The consumer PC 

Similarly, Pujan Chadha, Director – 
Product Marketing, India Consumer, 
Dell Technologies, India utters, “To begin 
with, the Indian gaming market is one that 
is constantly evolving through innovation, 
investment, and overall efforts. The industry 
is thriving, with an expanding pool of 

gamers who want to consider gaming as a 
serious career option rather than just for 
leisure or entertainment. What we're also 
seeing is that the industry is growing holisti-
cally. To make gaming more fun and realis-
tic, thousands of software engineers, 
content creators, data analysts, game 
designers, social media specialists, venue 
operators, accountants, lawyers, and others 
are needed. This has increased the role of 
technology in gaming devices, and as a 
result, there is an influx of devices in the 
market every year that offer incredible 
power and performance. According to a 
TMR study, the global gaming hardware 
market is projected to exhibit growth at 
6.6% CAGR by 2026 and the Indian market 
likewise is expected to grow at over 10% 
CAGR during 2021-26. Combine this with 
a flourishing esports scene and a variety of 
platforms for showcasing talent, and you 
have a huge opportunity for the Indian 
gaming market to grow exponentially.”

Gaming has strengthened its foothold as a 
mode of entertainment and due to that 
Asus has observed a major traction in mid- 
and high-end gaming PCs.

Speaking on the same, Vinay Shetty, 
Regional Director, Component Busi-
ness, ASUS (India & South Asia) says, 
“The gaming industry has grown 
year-over-year, but it entered its 
high-growth phase during and after the 
pandemic. Gaming is now seen as one of 

emerged as a promising market in the 
country. As per a ResearchAndMarkets 
report, the Indian gaming market is set to 
reach $4.01 billion by 2026. This 
presents a golden opportunity for Lenovo 
- a company that has always taken the 
gaming community's feedback into 
account and designed its devices accord-
ingly.”

We understand gaming as playing 
electronic games conducted through 
multiple means, such as using computers, 
mobile phones, consoles, or other medi-
ums.

India has witnessed a significant growth 
in the gaming industry especially
post pandemic. There are around 420 
million dynamic gamers and 500 million 
digitally active audience. India is home to 
the largest youth population in the world 
and with the roll out of
5G, India is expected to be one of
the leading markets in the gaming indus-
try.

A recent report by Sequoia India and 
BCG mentioned that India's gaming 
industry is generating $1.5 billion in 
revenue and is expected to triple to over 
$5 billion by 2025. The fast-growing 
India gaming market is further triggered 
by mobile-first games. According to a 
research report, the gaming sector as a 
whole has grown at a compound annual 
growth rate of 38% in 2019-2020 and 
37% in the previous fiscal year. 

During the period of 2023-2028, the 
Indian gaming market is expected to 

register a CAGR of 22.65%. It is predicted 
that India will position itself among the 
top gaming industry markets driven by a 
massive youth
population, the rising use of smartphones 
triggering the
IT infrastructure and high-speed internet 
pushing the market towards growth. The 
online gaming market in
the country is driven by factors like adop-
tion of 5G,
Cloud gaming and Portable Gaming 
devices.   

Present Gaming PC market
The pandemic has pushed the gaming 
market in India and it is registering a 
strong growth. In the Asis-10 region, 
India has the largest gamer base and it is 
the second largest in the world after 
China, according to ResearchAndMar-
kets.com.    

While talking about the India gaming 
industry, Dinesh Nair, Director -
Consumer Business, Lenovo India 
says, “The Indian market for gaming PCs 
and monitors has witnessed a remarkable 
surge in recent years, especially 
post-pandemic. With the growing interest 
of gamers in India, the industry has 

Dinesh Nair

the many entertainment options and that 
has helped us fuel our growth of gam-
ing-related components. There’s a consid-
erable demand for mid- and high-end 
gaming PCs and ASUS thrives in the 
segment with high-quality offerings rang-
ing from motherboards to graphics cards 
and even peripherals.

As for gaming monitors, there’s immense 
potential as customers now understand the 
pros and cons of having a gaming monitor 
compared to a regular monitor. Not only it 
delivers a better gaming experience, but it 
can also elevate their gaming performance 
with various gaming modes. We have got 
monitors with a very high refresh rate for 
FPS gamers, and portable monitors for 
gamers on the move and will launch our 
OLED models later this year.”

As per HP India gamers prefer gaming PCs 
for better processors, design, graphics, 
display etc. The company has a wide 
portfolio and offers a great ecosystem 
experience.     

Elaborating on the same Vineet Gehani, 
Senior Director, Consumer Sales, HP 
India Market says, “The past few years 
have seen an acceleration of gaming 
across the world, especially in India. 
Consumers have now started embracing 
gaming in more ways than just entertain-
ment-Gaming has not only filled the void 
between escapism and boredom but has 
taken over a larger social context. India is 
all set to emerge as the top 3 PC gaming 
countries in the world. 

According to the HP India Gaming Land-
scape Study 2022, PC remains the 
preferred device for gaming with 68% of 
gamers voting for the same as it offers 
better processors, design, and graphics 
with immersive displays. HP has continued 
to sustain its leadership in the gaming 
segment. And, while we do have a strong 
share right now, we believe with our road-
map and robust plans of giving the widest 
choices to customers and providing a great 
ecosystem experience, we can continue to 
lead the market as we go forward.”

With a growing gamer base they have 
realised the benefits of gaming PCs that 
provide them with larger screens, better 
resolution, low latency etc. Highlighting the 
same, Vishal Dhupar - Managing Direc-
tor, Asia-South, NVIDIA says, “According 
to a report by NASSCOM, with 420 million 
active online gamers, about 500 million 
digital young demographics, and the 
rollout of 5G services, young gamers and 
creators get the rich, immersive and a 
transformed experience. With a young 

industry. There are many who are taking up 
gaming as a profession. Regular profes-
sional leagues, tournaments and competi-
tions are also being organized. Gaming 
PCs and components companies are 
utilizing this as an opportunity. 

“At NVIDIA, we ensure wide and easily 
accessible availability of our latest GPUs, in 
several form factors, through partners such 
as PC OEMs, online retailers, physical 
retailers, etc. We work with gaming café 
owners to create a truly engaging, immer-
sive and social gaming experience. The 
vibrant and rapidly growing social commu-
nity allows peer-to-peer engagement, as 
well as discussions directly with NVIDIA.

India is gaming and while gaming is fun, 
there are various creators and influencers 
who are taking the professional route. 
There are many professional tournaments, 
leagues and competitions are being held 
regularly across India and we engage with 
influencers and communities to encourage 
them to seize this growing professional 
opportunity,” says Vishal Dhupar.

Reiterating the same, Vinay Shetty states, 
“The Indian gaming PC market is growing 
rapidly, thanks to the budding popularity of 
esports and game streaming and with that 
in mind, we have a slew of products lined 
up for 2023. For FPS esports players specif-
ically, we have our AimPoint line of products 
that will enable them to train themselves 
and better their craft. Esports players and 
content creators also need a stable and 
secure connection and this is where our line 
of gaming routers can help them. Finally, 
we also support gaming cafes across the 
country with our hardware that makes 
newer gamers experience our products.”

While explaining the segments of the Indian 
gaming industry, Pujan Chadha says, “The 
Indian gaming market is defined by the 
variety of gamer profiles available. On one 
end of the spectrum, you have hardcore 
gamers who are well aware of what they 
require from their hardware, and on the 
other, you have entry-level gamers who are 
transitioning from mobile to PC gaming. 
Both these users have their own set of 
expectations, which are constantly chang-
ing. Furthermore, today's gamers are 
vibrant, outgoing, successful, and proud to 
identify as players. They can be of any age 

LEAD STORY
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demographic, India has a growing gaming 
community and with widespread, afford-
able bandwidth, the industry has spurred 
further.

PCs provide gamers with larger screens, 
better resolution, great audio & low latency, 
leading to a more intuitive & enhanced 
gameplay experience with a mouse and 
keyboard. For example, the famous WASD 
key combination for first person shooter 
titles.”

Gaming market - An opportunity & 
utilizing it
India has emerged as a roughly 1 million + 
Gaming notebook market, witnessing a 
growth of over 2000% in the last 5 years. 
Moreover, the Indian gaming market is 
expected to grow from $2.8 billion in 2022 
to $5 billion in 2025, growing at a CAGR of 
28-30%.

“At HP, we understand that gaming is no 
longer specific to a certain segment of the 
audience. No matter what type of gamer – 
professional, enthusiast, mainstream - HP 
has the gaming solution for everyone. We 
engineered a new gaming ecosystem with 
OMEN and Victus laptops and desktops 
range that not only caters to diverse types 
of gamers but also lets them get more 
immersed, involved, and improve their 
level of play.

With HyperX, we have also developed 
industry-leading gaming accessories to 
provide an ecosystem of products that 
complement our devices, providing an 
unmatched gaming experience. 

While PC gaming is growing fast, we 
evolved a clear vision of creating 
best-in-class destination stores where 
people can visit and experience PC 
gaming.  This idea to introduce an elevated 
gaming experience was the genesis of 
Omen Playground Stores.

Omen Playground is a place where mobile 
or first-time gamers can experience the 
power of PC gaming and skilled gamers 
can immerse themselves in the superior 
technology of HP devices and the Hyper X 
gaming ecosystem.  We have launched 13 
such Omen Playground stores with some of 
our leading channel partners in select cities 
in the last few months, and will create many 
more such stores in the near future covering 
the entire country,” comments Vineet 
Gehani.

It is expected that the Indian gaming PC 
market will continue to move upward 
driven by the increasing popularity of 
gaming and continued expansion of the IT 

gaming share is increasing annually, 
contributing modestly to the overall 
business growth. India’s top eight metro 
cities currently contribute 45% to our 
gaming business, and we foresee a more 
immersive and interactive gaming experi-
ence to take the center stage in the coming 
years."

Similarly Vishal Dhupar says, “Gaming 
devices, especially laptops are dual-use 
devices - used for both work & play. For 
example, a user could be both a 
creator/designer and gamer. With the 
increasing number of gamers and creators, 
we can foresee a transformative trend of 
increasing investment in platforms that 
provides better features for an experience 
that is richer and more immersive. Adop-
tion of newer technologies may also 
contribute to the growth of gaming
industry.”

According to a study by HP India, two-thirds 
of serious gamers see a career in gaming in 
India, owing to good earnings prospects. 
With India’s youth now adopting gaming 
for content creation, live streaming and 
ecosystem development; this provides a 
tremendous growth opportunity for the PC 
gaming industry.

Talking about the contribution to the 
company’s growth, Vineet Gehani says,“HP 
is the leader in India’s PC market in 2022 
with over 30% market share, according to 
IDC. We have seen record sales of gaming 
PCs which clearly point to a shift in trends. 
In some segments, the growth has been 
more than 50% (y-o-y), which is the highest 
across all PC categories.”

On this Asus says that gaming components 
and peripherals constitute a decent chunk 
of its business. The company expects a 
similar momentum this year as it plans to 
launch some innovative products in the 
coming months. 

Speaking about the traction from the urban 
cities, Vinay Shetty  adds, “It’s a good blend 
for our components with metro cities having 
a good demand for mid- and high-end 
products while B & C-class cities seeing a 
good response in the entry-level and 
mid-range segment.”

Overall, it can be concluded that India is 
walking on the 
path of growth 
when it comes to 
the gaming PC 
segment. Various 
factors are coming 
into play for the 
rising demand of 
gaming PCs in the 
market. People are 
now taking up 
gaming seriously 
as a profession 
also like other 
global countries. 
Now gaming is no 
more restricted
to Tier I cities but 
are also spreading 
wings in Tier II & III 
cities as well. 
Companies are 
witnessing the pull 
from these cities for 
the entry-level and 
m i d - r a n g e 
segment. So we see 
a bright horizon 
awaiting for the 
gaming PC market.    

or gender, and this trend is expected to 
continue.

Everything we do at Dell Technologies is 
guided by our mission of using technology 
to drive human progress. We are dedicated 
to meeting the needs of every type of user. 
Our Alienware series is designed for 
power-hungry gamers who refuse to sacri-
fice performance. So far, we've released 
three devices in this line-up for 2023: the 
Alienware Aurora R15 desktop, the m18, 
and the x16 R1. While the desktop is 
intended primarily for game designers and 
creators, the other two gaming laptops are 
designed to provide premium experiences 
with the best display, design, and thermals. 
All these devices are powered by 13th Gen 
Intel Core processors and Nvidia GeForce 
RTX 40 Series GPUs. We also have the 
G-series, which is aimed at gamers who 
are just starting out and looking for afford-
able PCs. The G-series portfolio for 2023 
will be available in India soon.”

In this growing and competitive gaming 
market, Lenovo provides a complete 
gaming experience and also offers tailored 
options for PCs.

Elaborating on the same, Dinesh Nair 
highlights, “Ever since Lenovo entered the 
gaming space around six
years ago, we have been expanding our 
gaming PC portfolio. We provide the entire 
stack of PCs, accessories,
and monitors for a complete gaming expe-
rience, starting from our marquee Lenovo 
Legion series to the entry-level IdeaPad 
Gaming series of laptops. We are also the 
only brand in India to provide a ‘custom to 
order’ option for gaming PCs on Leno-
vo.com. We are also strongly committed to 
supporting the gaming ecosystem through 
investments in esports, gaming conven-
tions, and strategic partnerships with The 
Esports Club (TEC), Comic Con India and 
more.” 

Gaming PC segment contributing to 
company’s growth
Lenovo is very optimistic about the future of 
the gaming industry and its consumer PC 
gaming share is fairly rising and few metro 
cities are also contributing significantly to 
the gaming business. 

Dinesh Nair explains, “The consumer PC 

Similarly, Pujan Chadha, Director – 
Product Marketing, India Consumer, 
Dell Technologies, India utters, “To begin 
with, the Indian gaming market is one that 
is constantly evolving through innovation, 
investment, and overall efforts. The industry 
is thriving, with an expanding pool of 

gamers who want to consider gaming as a 
serious career option rather than just for 
leisure or entertainment. What we're also 
seeing is that the industry is growing holisti-
cally. To make gaming more fun and realis-
tic, thousands of software engineers, 
content creators, data analysts, game 
designers, social media specialists, venue 
operators, accountants, lawyers, and others 
are needed. This has increased the role of 
technology in gaming devices, and as a 
result, there is an influx of devices in the 
market every year that offer incredible 
power and performance. According to a 
TMR study, the global gaming hardware 
market is projected to exhibit growth at 
6.6% CAGR by 2026 and the Indian market 
likewise is expected to grow at over 10% 
CAGR during 2021-26. Combine this with 
a flourishing esports scene and a variety of 
platforms for showcasing talent, and you 
have a huge opportunity for the Indian 
gaming market to grow exponentially.”

Gaming has strengthened its foothold as a 
mode of entertainment and due to that 
Asus has observed a major traction in mid- 
and high-end gaming PCs.

Speaking on the same, Vinay Shetty, 
Regional Director, Component Busi-
ness, ASUS (India & South Asia) says, 
“The gaming industry has grown 
year-over-year, but it entered its 
high-growth phase during and after the 
pandemic. Gaming is now seen as one of 

emerged as a promising market in the 
country. As per a ResearchAndMarkets 
report, the Indian gaming market is set to 
reach $4.01 billion by 2026. This 
presents a golden opportunity for Lenovo 
- a company that has always taken the 
gaming community's feedback into 
account and designed its devices accord-
ingly.”

We understand gaming as playing 
electronic games conducted through 
multiple means, such as using computers, 
mobile phones, consoles, or other medi-
ums.

India has witnessed a significant growth 
in the gaming industry especially
post pandemic. There are around 420 
million dynamic gamers and 500 million 
digitally active audience. India is home to 
the largest youth population in the world 
and with the roll out of
5G, India is expected to be one of
the leading markets in the gaming indus-
try.

A recent report by Sequoia India and 
BCG mentioned that India's gaming 
industry is generating $1.5 billion in 
revenue and is expected to triple to over 
$5 billion by 2025. The fast-growing 
India gaming market is further triggered 
by mobile-first games. According to a 
research report, the gaming sector as a 
whole has grown at a compound annual 
growth rate of 38% in 2019-2020 and 
37% in the previous fiscal year. 

During the period of 2023-2028, the 
Indian gaming market is expected to 

register a CAGR of 22.65%. It is predicted 
that India will position itself among the 
top gaming industry markets driven by a 
massive youth
population, the rising use of smartphones 
triggering the
IT infrastructure and high-speed internet 
pushing the market towards growth. The 
online gaming market in
the country is driven by factors like adop-
tion of 5G,
Cloud gaming and Portable Gaming 
devices.   

Present Gaming PC market
The pandemic has pushed the gaming 
market in India and it is registering a 
strong growth. In the Asis-10 region, 
India has the largest gamer base and it is 
the second largest in the world after 
China, according to ResearchAndMar-
kets.com.    

While talking about the India gaming 
industry, Dinesh Nair, Director -
Consumer Business, Lenovo India 
says, “The Indian market for gaming PCs 
and monitors has witnessed a remarkable 
surge in recent years, especially 
post-pandemic. With the growing interest 
of gamers in India, the industry has 

Pujan Chadha

the many entertainment options and that 
has helped us fuel our growth of gam-
ing-related components. There’s a consid-
erable demand for mid- and high-end 
gaming PCs and ASUS thrives in the 
segment with high-quality offerings rang-
ing from motherboards to graphics cards 
and even peripherals.

As for gaming monitors, there’s immense 
potential as customers now understand the 
pros and cons of having a gaming monitor 
compared to a regular monitor. Not only it 
delivers a better gaming experience, but it 
can also elevate their gaming performance 
with various gaming modes. We have got 
monitors with a very high refresh rate for 
FPS gamers, and portable monitors for 
gamers on the move and will launch our 
OLED models later this year.”

As per HP India gamers prefer gaming PCs 
for better processors, design, graphics, 
display etc. The company has a wide 
portfolio and offers a great ecosystem 
experience.     

Elaborating on the same Vineet Gehani, 
Senior Director, Consumer Sales, HP 
India Market says, “The past few years 
have seen an acceleration of gaming 
across the world, especially in India. 
Consumers have now started embracing 
gaming in more ways than just entertain-
ment-Gaming has not only filled the void 
between escapism and boredom but has 
taken over a larger social context. India is 
all set to emerge as the top 3 PC gaming 
countries in the world. 

According to the HP India Gaming Land-
scape Study 2022, PC remains the 
preferred device for gaming with 68% of 
gamers voting for the same as it offers 
better processors, design, and graphics 
with immersive displays. HP has continued 
to sustain its leadership in the gaming 
segment. And, while we do have a strong 
share right now, we believe with our road-
map and robust plans of giving the widest 
choices to customers and providing a great 
ecosystem experience, we can continue to 
lead the market as we go forward.”

With a growing gamer base they have 
realised the benefits of gaming PCs that 
provide them with larger screens, better 
resolution, low latency etc. Highlighting the 
same, Vishal Dhupar - Managing Direc-
tor, Asia-South, NVIDIA says, “According 
to a report by NASSCOM, with 420 million 
active online gamers, about 500 million 
digital young demographics, and the 
rollout of 5G services, young gamers and 
creators get the rich, immersive and a 
transformed experience. With a young 

Vinay Shetty

Vishal Dhupar

industry. There are many who are taking up 
gaming as a profession. Regular profes-
sional leagues, tournaments and competi-
tions are also being organized. Gaming 
PCs and components companies are 
utilizing this as an opportunity. 

“At NVIDIA, we ensure wide and easily 
accessible availability of our latest GPUs, in 
several form factors, through partners such 
as PC OEMs, online retailers, physical 
retailers, etc. We work with gaming café 
owners to create a truly engaging, immer-
sive and social gaming experience. The 
vibrant and rapidly growing social commu-
nity allows peer-to-peer engagement, as 
well as discussions directly with NVIDIA.

India is gaming and while gaming is fun, 
there are various creators and influencers 
who are taking the professional route. 
There are many professional tournaments, 
leagues and competitions are being held 
regularly across India and we engage with 
influencers and communities to encourage 
them to seize this growing professional 
opportunity,” says Vishal Dhupar.

Reiterating the same, Vinay Shetty states, 
“The Indian gaming PC market is growing 
rapidly, thanks to the budding popularity of 
esports and game streaming and with that 
in mind, we have a slew of products lined 
up for 2023. For FPS esports players specif-
ically, we have our AimPoint line of products 
that will enable them to train themselves 
and better their craft. Esports players and 
content creators also need a stable and 
secure connection and this is where our line 
of gaming routers can help them. Finally, 
we also support gaming cafes across the 
country with our hardware that makes 
newer gamers experience our products.”

While explaining the segments of the Indian 
gaming industry, Pujan Chadha says, “The 
Indian gaming market is defined by the 
variety of gamer profiles available. On one 
end of the spectrum, you have hardcore 
gamers who are well aware of what they 
require from their hardware, and on the 
other, you have entry-level gamers who are 
transitioning from mobile to PC gaming. 
Both these users have their own set of 
expectations, which are constantly chang-
ing. Furthermore, today's gamers are 
vibrant, outgoing, successful, and proud to 
identify as players. They can be of any age 

Vineet Gehani
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demographic, India has a growing gaming 
community and with widespread, afford-
able bandwidth, the industry has spurred 
further.

PCs provide gamers with larger screens, 
better resolution, great audio & low latency, 
leading to a more intuitive & enhanced 
gameplay experience with a mouse and 
keyboard. For example, the famous WASD 
key combination for first person shooter 
titles.”

Gaming market - An opportunity & 
utilizing it
India has emerged as a roughly 1 million + 
Gaming notebook market, witnessing a 
growth of over 2000% in the last 5 years. 
Moreover, the Indian gaming market is 
expected to grow from $2.8 billion in 2022 
to $5 billion in 2025, growing at a CAGR of 
28-30%.

“At HP, we understand that gaming is no 
longer specific to a certain segment of the 
audience. No matter what type of gamer – 
professional, enthusiast, mainstream - HP 
has the gaming solution for everyone. We 
engineered a new gaming ecosystem with 
OMEN and Victus laptops and desktops 
range that not only caters to diverse types 
of gamers but also lets them get more 
immersed, involved, and improve their 
level of play.

With HyperX, we have also developed 
industry-leading gaming accessories to 
provide an ecosystem of products that 
complement our devices, providing an 
unmatched gaming experience. 

While PC gaming is growing fast, we 
evolved a clear vision of creating 
best-in-class destination stores where 
people can visit and experience PC 
gaming.  This idea to introduce an elevated 
gaming experience was the genesis of 
Omen Playground Stores.

Omen Playground is a place where mobile 
or first-time gamers can experience the 
power of PC gaming and skilled gamers 
can immerse themselves in the superior 
technology of HP devices and the Hyper X 
gaming ecosystem.  We have launched 13 
such Omen Playground stores with some of 
our leading channel partners in select cities 
in the last few months, and will create many 
more such stores in the near future covering 
the entire country,” comments Vineet 
Gehani.

It is expected that the Indian gaming PC 
market will continue to move upward 
driven by the increasing popularity of 
gaming and continued expansion of the IT 

gaming share is increasing annually, 
contributing modestly to the overall 
business growth. India’s top eight metro 
cities currently contribute 45% to our 
gaming business, and we foresee a more 
immersive and interactive gaming experi-
ence to take the center stage in the coming 
years."

Similarly Vishal Dhupar says, “Gaming 
devices, especially laptops are dual-use 
devices - used for both work & play. For 
example, a user could be both a 
creator/designer and gamer. With the 
increasing number of gamers and creators, 
we can foresee a transformative trend of 
increasing investment in platforms that 
provides better features for an experience 
that is richer and more immersive. Adop-
tion of newer technologies may also 
contribute to the growth of gaming
industry.”

According to a study by HP India, two-thirds 
of serious gamers see a career in gaming in 
India, owing to good earnings prospects. 
With India’s youth now adopting gaming 
for content creation, live streaming and 
ecosystem development; this provides a 
tremendous growth opportunity for the PC 
gaming industry.

Talking about the contribution to the 
company’s growth, Vineet Gehani says,“HP 
is the leader in India’s PC market in 2022 
with over 30% market share, according to 
IDC. We have seen record sales of gaming 
PCs which clearly point to a shift in trends. 
In some segments, the growth has been 
more than 50% (y-o-y), which is the highest 
across all PC categories.”

On this Asus says that gaming components 
and peripherals constitute a decent chunk 
of its business. The company expects a 
similar momentum this year as it plans to 
launch some innovative products in the 
coming months. 

Speaking about the traction from the urban 
cities, Vinay Shetty  adds, “It’s a good blend 
for our components with metro cities having 
a good demand for mid- and high-end 
products while B & C-class cities seeing a 
good response in the entry-level and 
mid-range segment.”

Overall, it can be concluded that India is 
walking on the 
path of growth 
when it comes to 
the gaming PC 
segment. Various 
factors are coming 
into play for the 
rising demand of 
gaming PCs in the 
market. People are 
now taking up 
gaming seriously 
as a profession 
also like other 
global countries. 
Now gaming is no 
more restricted
to Tier I cities but 
are also spreading 
wings in Tier II & III 
cities as well. 
Companies are 
witnessing the pull 
from these cities for 
the entry-level and 
m i d - r a n g e 
segment. So we see 
a bright horizon 
awaiting for the 
gaming PC market.    

or gender, and this trend is expected to 
continue.

Everything we do at Dell Technologies is 
guided by our mission of using technology 
to drive human progress. We are dedicated 
to meeting the needs of every type of user. 
Our Alienware series is designed for 
power-hungry gamers who refuse to sacri-
fice performance. So far, we've released 
three devices in this line-up for 2023: the 
Alienware Aurora R15 desktop, the m18, 
and the x16 R1. While the desktop is 
intended primarily for game designers and 
creators, the other two gaming laptops are 
designed to provide premium experiences 
with the best display, design, and thermals. 
All these devices are powered by 13th Gen 
Intel Core processors and Nvidia GeForce 
RTX 40 Series GPUs. We also have the 
G-series, which is aimed at gamers who 
are just starting out and looking for afford-
able PCs. The G-series portfolio for 2023 
will be available in India soon.”

In this growing and competitive gaming 
market, Lenovo provides a complete 
gaming experience and also offers tailored 
options for PCs.

Elaborating on the same, Dinesh Nair 
highlights, “Ever since Lenovo entered the 
gaming space around six
years ago, we have been expanding our 
gaming PC portfolio. We provide the entire 
stack of PCs, accessories,
and monitors for a complete gaming expe-
rience, starting from our marquee Lenovo 
Legion series to the entry-level IdeaPad 
Gaming series of laptops. We are also the 
only brand in India to provide a ‘custom to 
order’ option for gaming PCs on Leno-
vo.com. We are also strongly committed to 
supporting the gaming ecosystem through 
investments in esports, gaming conven-
tions, and strategic partnerships with The 
Esports Club (TEC), Comic Con India and 
more.” 

Gaming PC segment contributing to 
company’s growth
Lenovo is very optimistic about the future of 
the gaming industry and its consumer PC 
gaming share is fairly rising and few metro 
cities are also contributing significantly to 
the gaming business. 

Dinesh Nair explains, “The consumer PC 

Similarly, Pujan Chadha, Director – 
Product Marketing, India Consumer, 
Dell Technologies, India utters, “To begin 
with, the Indian gaming market is one that 
is constantly evolving through innovation, 
investment, and overall efforts. The industry 
is thriving, with an expanding pool of 

gamers who want to consider gaming as a 
serious career option rather than just for 
leisure or entertainment. What we're also 
seeing is that the industry is growing holisti-
cally. To make gaming more fun and realis-
tic, thousands of software engineers, 
content creators, data analysts, game 
designers, social media specialists, venue 
operators, accountants, lawyers, and others 
are needed. This has increased the role of 
technology in gaming devices, and as a 
result, there is an influx of devices in the 
market every year that offer incredible 
power and performance. According to a 
TMR study, the global gaming hardware 
market is projected to exhibit growth at 
6.6% CAGR by 2026 and the Indian market 
likewise is expected to grow at over 10% 
CAGR during 2021-26. Combine this with 
a flourishing esports scene and a variety of 
platforms for showcasing talent, and you 
have a huge opportunity for the Indian 
gaming market to grow exponentially.”

Gaming has strengthened its foothold as a 
mode of entertainment and due to that 
Asus has observed a major traction in mid- 
and high-end gaming PCs.

Speaking on the same, Vinay Shetty, 
Regional Director, Component Busi-
ness, ASUS (India & South Asia) says, 
“The gaming industry has grown 
year-over-year, but it entered its 
high-growth phase during and after the 
pandemic. Gaming is now seen as one of 

emerged as a promising market in the 
country. As per a ResearchAndMarkets 
report, the Indian gaming market is set to 
reach $4.01 billion by 2026. This 
presents a golden opportunity for Lenovo 
- a company that has always taken the 
gaming community's feedback into 
account and designed its devices accord-
ingly.”

We understand gaming as playing 
electronic games conducted through 
multiple means, such as using computers, 
mobile phones, consoles, or other medi-
ums.

India has witnessed a significant growth 
in the gaming industry especially
post pandemic. There are around 420 
million dynamic gamers and 500 million 
digitally active audience. India is home to 
the largest youth population in the world 
and with the roll out of
5G, India is expected to be one of
the leading markets in the gaming indus-
try.

A recent report by Sequoia India and 
BCG mentioned that India's gaming 
industry is generating $1.5 billion in 
revenue and is expected to triple to over 
$5 billion by 2025. The fast-growing 
India gaming market is further triggered 
by mobile-first games. According to a 
research report, the gaming sector as a 
whole has grown at a compound annual 
growth rate of 38% in 2019-2020 and 
37% in the previous fiscal year. 

During the period of 2023-2028, the 
Indian gaming market is expected to 

register a CAGR of 22.65%. It is predicted 
that India will position itself among the 
top gaming industry markets driven by a 
massive youth
population, the rising use of smartphones 
triggering the
IT infrastructure and high-speed internet 
pushing the market towards growth. The 
online gaming market in
the country is driven by factors like adop-
tion of 5G,
Cloud gaming and Portable Gaming 
devices.   

Present Gaming PC market
The pandemic has pushed the gaming 
market in India and it is registering a 
strong growth. In the Asis-10 region, 
India has the largest gamer base and it is 
the second largest in the world after 
China, according to ResearchAndMar-
kets.com.    

While talking about the India gaming 
industry, Dinesh Nair, Director -
Consumer Business, Lenovo India 
says, “The Indian market for gaming PCs 
and monitors has witnessed a remarkable 
surge in recent years, especially 
post-pandemic. With the growing interest 
of gamers in India, the industry has 

the many entertainment options and that 
has helped us fuel our growth of gam-
ing-related components. There’s a consid-
erable demand for mid- and high-end 
gaming PCs and ASUS thrives in the 
segment with high-quality offerings rang-
ing from motherboards to graphics cards 
and even peripherals.

As for gaming monitors, there’s immense 
potential as customers now understand the 
pros and cons of having a gaming monitor 
compared to a regular monitor. Not only it 
delivers a better gaming experience, but it 
can also elevate their gaming performance 
with various gaming modes. We have got 
monitors with a very high refresh rate for 
FPS gamers, and portable monitors for 
gamers on the move and will launch our 
OLED models later this year.”

As per HP India gamers prefer gaming PCs 
for better processors, design, graphics, 
display etc. The company has a wide 
portfolio and offers a great ecosystem 
experience.     

Elaborating on the same Vineet Gehani, 
Senior Director, Consumer Sales, HP 
India Market says, “The past few years 
have seen an acceleration of gaming 
across the world, especially in India. 
Consumers have now started embracing 
gaming in more ways than just entertain-
ment-Gaming has not only filled the void 
between escapism and boredom but has 
taken over a larger social context. India is 
all set to emerge as the top 3 PC gaming 
countries in the world. 

According to the HP India Gaming Land-
scape Study 2022, PC remains the 
preferred device for gaming with 68% of 
gamers voting for the same as it offers 
better processors, design, and graphics 
with immersive displays. HP has continued 
to sustain its leadership in the gaming 
segment. And, while we do have a strong 
share right now, we believe with our road-
map and robust plans of giving the widest 
choices to customers and providing a great 
ecosystem experience, we can continue to 
lead the market as we go forward.”

With a growing gamer base they have 
realised the benefits of gaming PCs that 
provide them with larger screens, better 
resolution, low latency etc. Highlighting the 
same, Vishal Dhupar - Managing Direc-
tor, Asia-South, NVIDIA says, “According 
to a report by NASSCOM, with 420 million 
active online gamers, about 500 million 
digital young demographics, and the 
rollout of 5G services, young gamers and 
creators get the rich, immersive and a 
transformed experience. With a young 

industry. There are many who are taking up 
gaming as a profession. Regular profes-
sional leagues, tournaments and competi-
tions are also being organized. Gaming 
PCs and components companies are 
utilizing this as an opportunity. 

“At NVIDIA, we ensure wide and easily 
accessible availability of our latest GPUs, in 
several form factors, through partners such 
as PC OEMs, online retailers, physical 
retailers, etc. We work with gaming café 
owners to create a truly engaging, immer-
sive and social gaming experience. The 
vibrant and rapidly growing social commu-
nity allows peer-to-peer engagement, as 
well as discussions directly with NVIDIA.

India is gaming and while gaming is fun, 
there are various creators and influencers 
who are taking the professional route. 
There are many professional tournaments, 
leagues and competitions are being held 
regularly across India and we engage with 
influencers and communities to encourage 
them to seize this growing professional 
opportunity,” says Vishal Dhupar.

Reiterating the same, Vinay Shetty states, 
“The Indian gaming PC market is growing 
rapidly, thanks to the budding popularity of 
esports and game streaming and with that 
in mind, we have a slew of products lined 
up for 2023. For FPS esports players specif-
ically, we have our AimPoint line of products 
that will enable them to train themselves 
and better their craft. Esports players and 
content creators also need a stable and 
secure connection and this is where our line 
of gaming routers can help them. Finally, 
we also support gaming cafes across the 
country with our hardware that makes 
newer gamers experience our products.”

While explaining the segments of the Indian 
gaming industry, Pujan Chadha says, “The 
Indian gaming market is defined by the 
variety of gamer profiles available. On one 
end of the spectrum, you have hardcore 
gamers who are well aware of what they 
require from their hardware, and on the 
other, you have entry-level gamers who are 
transitioning from mobile to PC gaming. 
Both these users have their own set of 
expectations, which are constantly chang-
ing. Furthermore, today's gamers are 
vibrant, outgoing, successful, and proud to 
identify as players. They can be of any age 

Omen Playground Store
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PRODUCT OF THE MONTH 

CADYCE All Set To Uplift Entertainment Quotient 

HDMI cables are a boon for streaming 
from your laptop to a bigger screen. Not 
just connectivity, they exhibit enthralling 
display standards with UltraHD 4K ruling 
the roost. Due to all these reasons, HDMI has 
gained immense fandom. Complementing 
this popularity, Cadyce launched their most 
efficient assortment of high-speed HDMI 
fiber cables with Ethernet – CA-HDCAB70 
and CA-HDCAB100. Both these cables are a 
synonym of sheer excellence and quality.

Cadyce acknowledges the diligence of 
consumers towards eye-pleasing picture 
quality. Therefore, these cables are a perfect 
concoction of a fabulous viewing experience. 
They support a maximum resolution of up to 
4K@60Hz with the added advantage of full 
HD and 3D. With resolution dynamics like 
these, encounter real-life and non-pixelated 
picture quality like never before. 

Besides, Cadyce has not compromised 
on the durability parameters. Both CA-
HDCAB70 and CA-HDCAB100 flaunt 24K 
gold plated connectors to curb the signal loss. 
These cables adhere to HDMI 2.0, which 
supports a maximum bandwidth of 18Gbps. 
Further, this bandwidth helps exhibit 4K 
video resolutions at a higher frame rate 

complementing the experience with detailed 
color information contrary to previous 
HDMI versions. Besides, HDMI 2.0 is a boon 
for an enchanting audio experience. 

Both CA-HDCAB70 and CA-
HDCAB100 have the feature of Audio 
Return Channel. This functionality sends 
audio data from the television to the AV 
receiver or speakers. It ascertains that a single 
cable can ably send audio data, and there 
is no need to have a separate one. Not just 
this, but these single cables are equipped 
with a plethora of other specifications like 
an Ethernet channel. With CA-HDCAB70 
and CA-HDCAB100 by your side, discard 
a traditional Ethernet cable because they 
elevate the entertainment quotient with 
bounties like internet connection sharing, 
accessing home entertainment networking 
for HDTVs, gaming consoles, and so much 
more.  

“Over the years, HDMI cables 

are progressing at a tremendous pace. 
Unquestionably, Cadyce has kept a tab 
on this progression and similarly designed 
HDMI cables infused with superlative 
performance. These cables are a perfect 
companion to satiate current ultra-high-
definition 4K products. Besides, the length 
of CA-HDCAB70 and CA-HDCAB100 are 
the prime protagonist, which comes in 70 
and 100 meters respectively,” adds one of the 
team members of Cadyce. 

The member further adds, “We want 
to offer the finest quality to our customers. 
Therefore, we perform comprehensive 
testing to ensure that the products fulfill our 
quality parameters. Amid this, only efficient 
and durable products pave the way in the 
market. Therefore, we assure you that all 
the products available on our online store 
and offline have undergone tedious quality 
checks to provide a satisfying experience to 
all our national and international customers!”

Its time to enhance consumer entertainment quotient 
with an assortment of efficient HDMI cables ~
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MOVERS & SHAKERS 

Badri Srinivasan to Lead 
Wipro’s India and Southeast 
Asia Businesses 

Wipro Limited (NYSE: WIT, BSE: 507685, 
NSE: WIPRO), a leading technology services 
and consulting company, announced that Badri 
Srinivasan will lead the India and Southeast Asia 
businesses under the company’s APMEA (Asia 
Pacific, Middle East, India and Africa) Strategic 
Market Unit.

Badri will be taking over the leadership of these 
two regions to drive deeper synergies, facilitate 
sharing of best practices, deliver consistent and 
exceptional client experiences across the client journey, and scale 
Wipro’s ability to capitalize on the emerging growth opportunities.

Badri joined Wipro in January 2022 as the Managing Director 
for Southeast Asia, where he led the consolidation of strategic 
transformational engagements with clients while strengthening 
Wipro’s talent base and brand presence. The initiatives under his 
leadership helped accelerate Wipro’s business growth and revenue 
expansion across key markets in the region. 

Vodafone Idea’s Board 
appoints Kumar Mangalam 
Birla as Additional Director

Vodafone Idea has appointed Aditya Birla 
Group chief Kumar Mangalam Birla as an 
additional non-executive and non-independent 
director. With this development, Birla returns to 
the company’s board after two years.

Birla stepped down as non-executive chairman 
and director of Vodafone Idea in August 2021.

“The Board of Directors of the company has, at its meeting 
held today, appointed Mr Kumar Mangalam Birla, as an Additional 
Director (Non-Executive and Non-Independent) with effect from 20 
April 2023,” Vodafone Idea said in an exchange filing.

Birla was also a director on the Central Board of Directors of the 
Reserve Bank of India and the chairperson of the SEBI committee 
on corporate governance, according to the filing. He also served as 
chairperson of the advisory committee, constituted by the Ministry 
of Company Affairs and served on the Prime Minister's Advisory 
Council on Trade and Industry.

Trellix India elevates 
Mahipal Nair to the position 
of Managing Director

Trellix has elevated Mahipal (Mahi) Nair 
to the role of Managing Director, Trellix India. 
In this role, Mahi will be leading Trellix’s India 
business operations.

Mahi joined Trellix in June 2022 as the Vice 
President/Head of Human Resources for India 
and APJ. His deep expertise in managing people, 
processes and business operations will be an asset 
for Trellix as he takes on a larger role.

Mahi Nair, Managing Director, Trellix India & Vice President/
Head of Human Resources APJ, said, “I am deeply honoured and 
humbled to be expanding my role at Trellix We have a very talented 
team in India and the possibilities of us doing Soulful Work are 
limitless. I look forward to working closely with the team to drive 
innovation and growth in India, while also fostering a culture of 
excellence.”

Anand Athreya to become 
new CEO of Tejas Networks, 
Sanjay Nayak retires 

Tejas Networks has appointed Anand Athreya 
as the CEO and MD as the present CEO and MD, 
Sanjay Nayak will take voluntary retirement from 
the services to pursue other personal interests. 
Athreya will join the company from April 3, 2023.

“Mr. Atherya would be appointed as CEO 
and MD post all regulatory and shareholders 

approvals,” the company said in a late evening regulatory filing
It is also mentioned in the filing that “Mr. Nayak would step down 

from his role as CEO and MD by the next Annual General Meeting 
of the company. The Board of Directors has considered his request 
and accepted the same. The Board placed on record their appreciation 
for the contribution made by Mr. Sanjay Nayak, during his tenure as 
CEO and MD of the Company.” 

Before joining the telecom gear maker, he was the Executive Vice 
President & Chief Development Officer of Juniper Networks since 
2017 and served as Senior Vice-President of the Routing Business 
Unit for three years prior to his current role. He was with Juniper 
Networks from 2004 until November 2022.

Ajeya Motaganahalli Takes on an 
Expanded Role at Pure Storage

Pure Storage is delighted to announce the 
promotion of Ajeya Motaganahalli to the role 
of Vice President, Engineering, FlashBlade. In 
his expanded role, Ajeya will be responsible 
for leading the FlashBlade engineering teams in 
both Prague and Bangalore. In addition, Ajeya 
will continue to be the Managing Director, 
R&D, India. A well-regarded leader in the India 
engineering community with deep expertise in 
enterprise storage, Ajeya now brings his talents to 
the international arena where he will drive Pure’s 
engineering efforts to meet the needs of customers around the world.

Passionate about deep tech, building scalable products and 
solutions, and startups, Ajeya has over two decades of experience in 
delivering world class enterprise solutions for global and high growth 
markets in IoT, Healthcare, Global Tracking, Warehouse automation 
and Wireless technologies. Ajeya holds a degree in management from 
the University of California, Berkeley, Haas School of Business along 
with an Engineering degree from Bangalore University.

Schneider Electric names Deepak 
Sharma as Zone President 
Greater India, MD & CEO, SEIPL

Schneider Electric has announced the 
appointment of Deepak Sharma as Zone President 
– Greater India and MD & CEO, SEIPL effective 
1st May 2023. Deepak Sharma will take over from 
Anil Chaudhry.

Deepak has 30 years of experience with 24 years 
at Schneider Electric handling diverse roles based 
out of India, France, China, and the USA across 
Energy Management & Industrial Automation 
businesses. In his previous role, Sharma led the integration of L&T 
Electrical and Automation Business with Schneider Electric, as SVP, 
Mergers & Acquisition. This integration was a key enabler in making 
India as one of the four global hubs of Schneider Electric with 34500 
employees and 30+ factories.

Anil Chaudhry spent 10+ years as Zone President – Greater India, 
Schneider Electric and MD & CEO, SEIPL. He will be relocating to 
France to take over a new Global leadership role within Schneider 
Electric Group. 
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